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Look no further for your 
THANKSGIVING attraction! 
M-G-M has it! 


“THE LAST TIME 


i S AW PA R F S c (Technicolor) 


For your best holiday time M-G-M has a pic- 
ture that will pack your house. The sensational 
Preview forecasts a sure-fire smash. This 
is a real love story, heart-stabbing, and com- 
pelling, based on F. Scott Fitzgerald’s daring 
“... a fleeting but novel of a fleeting but passionate kiss in 
perme ne..." Paris’ V-E Day celebration that led to a mad 
courtship and a life of romantic adventure. 
A Big attraction in which tears, laughter, pow- 
erful devotions intermingle to make a screen 
masterpiece. Filmed in magnificent Technicolor 
in real Parisian locations. 
* 
M-G-M presents » Color by Technicolor . ‘THE LAST TIME I SAW PARIS” « starring 
ELIZABETH TAYLOR + VAN JOHNSON - WALTER PIDGEON » DONNA REED + with Eva Gabor 


Kurt Kasznar + Screen Play by Julius J. & Philip G. Epstein and Richard Brooks - Based on a Story 
by F. Scott Fitzgerald + Directed by Richard Brooks + Produced by Jack Cummings 


(AVAILABLE IN PERSPECTA STEREOPHONIC OR ONE-CHANNEL SOUND) 





Tell your M-G-M Branch: 
“! want this great musical for 
CHRISTMAS-NEW YEARS!” 


“DEEP IN 


MY HEART <x. 


(Issue of August 20th) 
The audience cards were 100% enthusiastic! Ain 
' ; é CAL { 
Not one dissenting voice. No wonder. M-G-M W.R.WILKERSON 
ee . 99 ee ° > - | . 
follows Seven Brides and “Brigadoon” with | “The greatest array: | 
its best yet. The life and songs of famed |. ob iametent talent 
Sigmund Romberg told in ‘‘The Musical With in all picturedom.” 
> . - = 
A Heart. 22 song hits from 11 Romberg oper- “Hollywood Reporter 
ettas with the most imposing cast of entertain- describes the preview of 
ers ever. There’s a love story, there’s warmth, ‘Deep In My Heart!” 
there’s happiness, there’s humanity! You cannot 
imagine an entertainment so perfectly suited 
in every way for the golden opportunity of 
the happy holidays, Christmas-New Years! 


* 
M-G-M presents » Based on the Life and the Melodies of Sigmund Romberg - “DEEP IN MY 
HEART” : starring JOSE FERRER « MERLE OBERON + HELEN TRAUBEL + with Doe Avedon - Tamara 
Toumanova + Paul Stewart + Isobel Elsom + William Olvis « James Mitchell « and Guest Stars: 
W ALTER PIDGEON + PAUL HENREID + ROSEMARY CLOONEY + GENE & FRED KELLY+ JANE POWELL 
Vic DAMONE « ANN MILLER « CYD CHARISSE +» HOWARD KEEL - TONY MARTIN « Screen Play 
by Leonard Spigelgass » From the Book by Elliott Arnold « Photographed in Eastman Color + Print by 
Technicolor - Directed by Stanley Donen + Produced hy Roger Edens 


(AVAILABLE IN PERSPECTA STEREOPHONIC OR ONE-CHANNEL SOUND) 





WARNER BROS. rresenr 


| ALAN 


They called him the Wanderer 


because a horse was his home 

... they called him ‘Injun-Lover’ but never 
to his face...BuT THEY CALLED ON HIM 

WHEN EVERYONE ELSE HAD RUN AWAY! 





| CtacenScoo breathtakingly 


bears you to the canyon-straddling foot 
of Superstition Mountain ... where time 
stopped for the head-on meeting of the 
man MacKay and the adventure supreme! 





Walter Wanger’s 
One Thousand and one 
Thrill-Packed Production of 


ed Artists Pictures Corporation 
1 by 20th Century-Fox 


SE a tei ee aces caesar tape eh ee 
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A Matter of Statistics 


URING the past few weeks millions of children 
D have resumed their school sessions. Recurrence 

of this annual event is a good time to consider 
what family attendance means at the box office. The 
sharp increase in the birth rate and in particular in the 
size of American families has resulted in a situation 
where the majority of all children now in the elementary 
schools today are members of what a decade or two ago 
were considered “big families.” 

Important to the exhibitor is that attendance by fam- 
ilies at the box office means sales of four or more tickets 
at a time. As vital as family attendance has been in the 
past the present population trends make it much more so 
in the future. The surest guarantee of the future pros- 
perity of the motion picture industry lies in the fact that 
the population is increasing so rapidly. The number of 
youngsters and of retired persons—both good movie- 
going classes—are increasing at the fastest rate. More- 
over, the urban areas, including suburbs, continue to 
grow much more rapidly than rural communities. That 
also is good for the motion picture because economic 
factors make it difficult to serve scattered populations. 

Although some critics still clamor for more “adult” 
pictures, meaning thereby sophisticated pictures of lim- 
ited appeal, a study of the fundamental statistics affect- 
ing motion picture exhibition clearly shows that most 
exhibitors must rely on family trade for continuance in 
operation—and for a healthful growth in business. That 
is an inescapable fact of motion picture exhibition’s eco- 
nomic life. 

The industry never need apologize because most of its 
product is intended for spectators of all ages. The total 
potential audience of a hit attraction is expanding at 
home and abroad. That is one of the industry’s greatest 
assets. 


Two Years of Cinerama 
S: MUCH has happened in the new screen tech- 


niques revolution—and in growth of Cinerama 

itself —since the formal opening of “This Is 
Cinerama” in New York on September 30, 1952, that it 
is hard to realize that only two years have passed. If 
Cinerama did nothing more than shake the industry from 
its lethargic position, technically speaking, it would have 
lasting significance. Of course, Cinerama has done, and 
is doing, much more than that. New audiences are con- 
tinually enthralled by the sense of participation it im- 
parts. Si Fabian, Sam Rosen and their associates still 
have many new territories to open up for Cinerama in 
this country, Overseas exhibition thus far has only been 
in Damascus and London. Cinerama is likely to go on 
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indefinitely. As the late Fred Waller, the man who con- 
tributed most to its development, wrote in “New Screen 
Techniques”, “The Story won’t end until we have simpli- 
fied Cinerama down to the point where it can play any 
theatre in any community. And I think I know how even 
that can be accomplished.” Meanwhile, plans for the 
debut late this Fall of the second Cinerama feature, 
“Cinerama Holiday,” are progressing. 


Allied in Milwaukee 


M tions. of the various Allied regional organi- 


zations, and other exhibitors who are welcomed 

as guests, should, if possible, make plans to 
attend the National Allied convention in Milwaukee, 
October 12-15. In addition to the general meetings there 
will be film clinics at which exhibitors may discuss 
their problems with their colleagues who operate similar 
theatres. Major topics sure to come up on the floor and 
at the film clinics are distributors sales policies, prints, 
adjustment to new techniques, subscription television 
and other competitive factors. Action is to be taken con- 
cerning the proposal for a bill for Federal regulation of 
the industry. Showmen can not help but benefit by the 
direct, personal interchange of views possible only at a 
national convention. 


A Star is Born 


HERE may be no doubt that 1954 will be recorded 
as a year in which Hollywood maintained unusu- 
ally high production standards. Another stunning 
jewel in the crown of the year’s hits is Warner Brothers’ 
“A Star Is Born”. Of its type, it is the longest film ever 
made, It runs a delightfully short three hours. Judy 
Garland demonstrates once again that she is one of the 
screen’s brightest stars. She has never been nearly as 
good before. James Mason also gives a wonderful per- 
formance. His best to date. Audiences everywhere 
should be delighted, 


@ Each theatre operator and manager has the obligation 
to make his customers appreciate the tremendous values 
provided night after night at his theatre. When all costs 
are included, television is approximately as costly enter- 
tainment for the average family as is motion picture 
theatre-going. 

—Martin Quigley, Jr. 
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Film Rental Problem 


To THE Epiror: 

For approximately 30 years I have been 
calling on exhibitors and during that time I 
kept they should create a new 
atmosphere by setting aside a certain part of 
their gross to rehabilitate the theatres and 
I kept telling them some day that they wouid 
be sorry they did not fix up. I had a certain 
amount of success but they had just about 
every excuse that could be concocted. 


saying 


On January 1 of this year, I purchased 
the Plaza theatre in Burlington, Wisconsin. 
There was a product shortage at that time 
and I immediately say that the only way 
we could operate this theatre would be to 
put in stereophonic sound with surrounding 
speakers, a screen the full width of the thea- 
tre, cut off the rear exits and put in some 
side exits to compensate. I put in a lift 
curtain, glass doors, box office, new vending 
stand, new front, all of which cost $45,000, 
and loge chairs were also installed. There 
isn’t a better looking theatre in Wisconsin 
than the Plaza. I thought to myself, I am 
going to prove, one way or the other, that 
we are right. 

In the first six months, the theatre lost 
$2,878 on all the pictures played. We played 
all the 
they were played 
Milwaukee. We sold approximately the 
same amount of tickets this year as in 1953. 
The average film rental for the 
months was a trifle more than 40 per cent. 
sent a statement to all the 
producers showing them exactly what theit 
pictures 


CinemaScope pictures right after 


1 in downtown houses in 


first six 


Our accountant 
made or lost for the first six months. 
They have us adjustments and 
we hope to make at least 10 per cent net 
profit 

I concluded the following facts: 


been giving 


That we 
cannot pay 50 per cent for pictures in this 
theatre. I have proved that the 
producer was wrong in telling us that the 
that’s 
couldn’t make any money on a 40 per cent 


527 -Seat 


theatre was obsolete and why we 
iverage film rental such as they had in 1953 
and still 1954. This 


thing to me—unless the producer cooperates, 


have in proves one 
the exhibitor is never going to get nerve 
enough to spend any money rehabilitating 
his theatre and bringing it up to present day 
standards. 
In other words, if I knew what I know 
six months of operation, I would 
never have spent $45,000 to bring this thea- 
tres up to present day standards. | 
our manufacturing business in 


now tron 


know 
for sure why 
modernization and so 
forth dropped from one-half million in 1°49 
than $100,000 in 1953 and will be 
han $50,000 in 1954. If this 


sure that no one 


serving theatres in 
to less 
con- 


know for will 


invest any money in rehabilitating theatres 
and consequently they will just get worse 
and fall off to nothing. 

I can recall in Wisconsin in 1954 there 
were only three theatres out of 256 that were 
modernized to any degree. Two of them 
spent less than half of what they should. 
We went all the way and did it as the job 
should be done. 

At this moment, | 

1. Either the film companies must let us 
make a 10 per cent net profit on all the pic- 
tures that we play or we will sell out be- 


feel as follows: 


cause we can buy or we can make 10 per 
cent net profit investing money in any of 
During this six-month 
period I gave individual attention to this 


our other businesses. 


theatre. I have done everything conceivable. 

I have given each of the seven producing 
companies a profit and loss statement and 
showed them exactly what we made or lost 
on each picture. (Burlington has a popu- 
lation of 5,000 and is 35 miles from Mil- 
waukee and from Wisconsin.) | 
see no salvation for this theatre unless they 
let us play pictures on a sliding scale. In 


Racine, 


the statement we gave to the producers, we 
told them we would be glad to prove our 
figures. 

2. They cannot say that we don’t know 


anything about the business because we are 


successful in other businesses and employ a 
full-time accountant. We will continue to 
operate this theatre for the balance of this 
year and find out what is going to happen 
and whether or not we are going to get 
enough adjustments back from the fil: . »m- 
panies to take care of our loss. 

We are now sure that some of the 
hibitors that we know personally and whom 


ex- 


we have done business within the past have 
cut their expenses so that service they give 
patrons is ruining them. It is my opinion 
that they are driving the customers away 
from the movies. It will never happen to 
us if we have enough money to be able to 
operate the balance of the year in the best 
possible manner. 

I would like to call to your attention some 
of the things we have done regarding adver- 
tising. We installed over $1,200 worth of 
surrounding territory. 
We increased our mailing list of 2,000 to 
6,000 


mali 


poster cases in our 


direct programs. Two weeks 
two cabs and Bill, 
took all the people home 


during a rain storm at the break of the first 


ago, we hired my son 


who is manager, 
show. 

We have arranged that patrons can call 
the theatre at 9:00 in the morning until 12 
midnight find 
answer the Over 25 


installed, all 


and always somebody to 
tons of re 


controlled 


pnone. 


frigeration wert 








WHEN AND WHERE 


October 10-11: Allied States Association 
Fall board meeting, Schroeder Hotel, 
Milwaukee. 


October 12-15: National Allied States 
“Silver Anniversary’ convention and 
trade show, Schroeder Hotel, Milwaukee. 


October 17-24: Seventy-sixth semi-annual 
convention of the Society of Motion 
Picture and Television Engineers, Ambas- 
sador Hotel, Los Angeles. 


October 27: Allied Theatre Owners of 
Kansas and Missouri, annual convention, 
Aladdin Hotel, Kansas City, Mo. 


October 31-November 4: Annual combined 
convention of the Theatre Owners of 
America, Theatre Equipment Supply 


Manufacturers Association, Theatre 
Equipment Supply Dealers Association, 
and International Popcorn Association, 
Conrad Hilton Hotel, Chicago. 


November 8-9: Missouri-lllinois Theatre 
Owners, annual convention, Chase Hotel, 
St. Louis, Mo. 


November 14-16: Theatre Owners of North 
& South Carolina, annual convention, 
Hotel Charlotte, Charlotte, N. C. 


November 16-17: Allied Theatre Owners of 
Indiana, annual convention, Marott Hotel, 
Indianapolis. 


November 17: Annual dinner of the Motion 
Picture Pioneers, Hotel Astor, New York 
City. 


November 19-20: Colosseum of Motion 
Picture Salesmen of America, annual 
convention, Drake Hotel, Chicago. 


November 21: Screen Producers’ Guild, 
annual milestone dinner, honoring Nicho- 
las and Joseph Schenck, Statler Hotel, 
Los Angeles. 


November 21: Pittsburgh Variety Club, 
Tent No. |, annual banquet, William 
Penn Hotel, Pittsburgh. 


November 21-23: Motion Picture Exhibitors 
of Florida, annual convention, Roosevelt 
Hotel, Jacksonville, Fla. 


December 5-7: Theatre Owners of Okla- 
homa, annual state convention, Biltmore 


Hotel, Oklahoma City. 


December 7: Independent Exhibitors of 
New England annual convention, Hotel 
Bradford, Boston. 





automatically, conditioning the air. There 
is nothing left to do except to wait until 
the producer makes up his mind that he 
will regulate his prices to a point where we 
can make at least a 10 per cent profit.— 
B. B. Postocki, President, Poblocki 
Sons Company, Chicago, IIl. 


and 
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RIVOLI SOLD 

Former MGM studio chieftain 
Louis B. Mayer is reported this 
week to have bought the Rivoli 
theatre, New York, for approxi- 
mately $1,000,000. The house, 
operated by the Skouras cir- 
cuit, is a first run, and was 
chosen to be the home of "Okla- 
homa," which is being made in 
the Todd-AO Process. Mr. Mayer 
is in with Joseph Schenck, 
George Skouras, and many others 
in that wide screen, 65mm film 
process. 





CHRISTMAS SALUTE 


Abe Montague, Columbia sales 
manager, presided at a half- 
hour "sales" meeting Thursday 
morning. This meeting had 
points of novelty, however. It 
was by telephone from his of- 
fice. And it had as participants 
branch managers, exhibitors and 
other elements of the industry 
in key exchange centers. They 
were all out to help the annual 
Will Rogers Hospital Christmas 
Salute. The telephone conven- 
tion opened the drive, which 
runs through January 15. 





"RELINQUISHED" 


J. Robert Rubin, MGM vice- 
president who retired September 
1, has just "relinquished" his 
rights in MGM films. These 
amounted to 5.1 per cent of the 
profits of MGM pictures, for 30 
years. The deal cost the com- 
pany approximately $1,500,000, 
industry circles in New York 
were Saying at midweek. Company 
spokesmen said they would dis- 
close the price and other de- 
tails shortly. 





VISTAVISION PROJECTION 

The possibility of projecting 
VistaVision at approximately 
its full negative frame size, 
with an aperture about 1.472- 
inch in width, yet printing on 
35mm film, is being explored by 
Paramount. The film would be 
projected horizontally through 
the gate. Work on the develop- 
ment of a projector head for the 
purpose has been assigned to the 
Century Projector Corporation, 
New York. If these efforts 
proved successful, VistaVision 
could employ contact printing 





with its advantages over opti- 
cal reduction. Magazines prob- 
ably would be mounted vertical- 
ly, with the film looped to be 
guided through a horizontal 
gate. The intermittent, while 
remaining star and cam, would be 
scaled (comparably to that of 
Cinerama) for an eight-hole 
movement (compared with four 
for standard, and six for Cine- 
rama), to achieve a projector 
speed of 180 feet a minute. The 
project so far involves only 
projection of the image, with 
the expectation that sound would 
be on a separate film, but re- 
producible by a standard opti- 
cal soundhead. 


SUBSCRIBER TV 

Too many showmen seem unaware 
of the possibilities of sSub- 
scriber television, especially 
in towns where national pro- 
grams are not received, Alfred 
Starr, director of the Theatre 
Owners of America and a former 
president, told the 36th annual 
convention of the Kansas-Mis- 
souri Theatre Association Tues- 
day in Kansas City. He also ad- 
vocated a long range point of 
view rather than the short one 
devoted to temporary commercial 
advantages. 


"POINT OF INTEREST" 


Cinerama is on Broadway two 
years now. The occasion was 
marked, and celebrated Thursday 
evening, with appropriate cere- 
monies devised to keep the medi- 
um in public attention. Stanley 
Warner says more than 9,000,000 
have paid more than $17,000,- 
000, in 13 key cities; and that 
"four or five more" cities may 
get to house the attraction 
soon. The Broadway engagement 
alone has drawn 2,100,000 per- 
sons, and New York's Convention 
and Visitors’ Bureau lists it as 
a principal "point of interest." 
S. H. Fabian, Stanley Warner 
chief, accompanied by his son, 
Abe Fabian, and his business 
associate, Sam Rosen, left New 
York earlier in the week to at- 
tend Cinerama's European debut 
at the Casino theatre, London, 
Thursday night. 


J. A. Otten-Floyd E. 
Stone-George Schutz 
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pictures 


PARAMOUNT opens its new- 
est romantic comedy "Sabrina" 
at the Criterion in New York, 
above, to the plaudits of the 
critics and public. 


ATTENDING the opening at 
right are Paul Raibourn, Para- 
mount vice-president, and 
Jerry Pickman, national direc- 
tor of advertising, publicity 
and exploitation. 


ADOLPH ZUKOR, left, guest speaker, 
and Vice-Admiral Harold G. Bowen, 
director of the Edison Foundation, 
examine the replica of Thomas A. 
Edison's "Black Maria’ at dedication 
ceremonies at West Orange, N. J., 
last week. 


CECIL B. DEMILLE, above left, outlines his 
production plans for “The Ten Command- 
ments" in New York before sailing for 
Egypt to begin shooting. Listening atten- 
tively are Adolph Zukor, center, and Barney 
Balaban. 


JACK ARTHUR, below, veteran 
of 52 years in show business, who 
recently resigned from Famous 
Players Canadian, last week was 
named recipient of the ‘Pioneer 
of the Year" award of the Cana- 
dian Picture Pioneers. 


BAREFOOT CONTESSA," below. Ava 
Gardner and Humphrey Bogart in a tense 
scene from the Joseph Mankiewicz picture 
which United Artists opened Wednesday 
night at the Capitol, New York. The picture 
is reviewed in this week's Product Digest. 


WALTER BRANSON, below 
right, RKO sales head and 
Joseph Tushinsky, discuss 
SuperScope sales plans be- 
fore leaving New York for 
Europe. With them is Ed- 
win J. Smith, Jr., assistant 
foreign sales manager, left. 








WALTER WANGER tells of plans and viewpoint. The 
producer of “The Adventures of Hajji Baba" which 
20th-Fox opens October 8 in New York, Mr. Wanger 
in his hotel suite in that city Friday said the same 
company would release his “Yellow Knife," and that 
his next two would be “Mother, Sir," and "Tangier 
Love Song," and that his Allied Artists deal was one 
picture at a time. See page 37. 


y the Her 
EITEL MONACO, president of ANICA, Italian producers’ organization, as he spoke Monday 
morning to trade reporters in New York. Mr. Monaco was in to discuss numerous matters with 
the Motion Picture Association of America, and officials of Italian Films Export. With him are 
E. R. Zergniotti, IFE vice-president; Renato Gualino, president; and Jonas Rosenfield, vice- 


by the Herald president. See page 37. 


MEETING AT THE 
CONCORD 


THE PLEASURES of the golf course, the swim- 
ming pool, the night club, all of these and many 
others at the Concord Hotel, Kiamesha Lake, 
New York gave way last Wednesday to a solid 
afternoon of agitated discussion of the state of 


various theatre businesses, the attitude of sales 
managers, and what's to be done about it all in 
addition to resolutions of protest. Allied Theatre 
Owners of New Jersey had had its annual con- 
vention. 


Sidney Stern was one of the 
members with a number of 
suggestions for action. 


P. Cohen, Rochester, and 
S. Gandel, Buffalo, below. 
Bottom picture, S. P. Slot- 
nick, Syracuse, and Max 
Fogel, Rochester. 


Henry Brown, Lake- 
wood; Wilfred Smith, 
Ledgewood 


A group from the Connecticut Al- 
lied: Matthew H. Kutinsky, Barney 


i Tarantul, Maurice W. Shulman, 
“Sy ps gg beeee gy and David Sherman. 


Irving Sherman, 
Spring Valley, stand- 
ing; Ben Behnson, 
Rochester, and Mr. 
Brown, seated. 
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Population of Area Served 
—- National 
THE QUESTION Up to 7,000 7,500-30,000 20,000-100,000 Over 100,000 Average 


For each dollar of admission gross the refreshment gross is 34¢ 37¢ 36¢ 42¢ 39.5¢ 
The refreshment dollar is divided: 
For beverages 39¢ 4\¢ 44¢ 49¢ 43.2¢ 
For food 49¢ 47¢ 43¢ 47.5¢ 
Candy and gum } 12¢ t } 9.2¢ 


oN NIBBLES ARE A BIG 











=’ BITE AT DRIVE-INS 


FOR every dollar of gross at the box ~ : : = 


office, drive-in theatres nationally now 

gross thirty-nine and a half cents at their HOW THE DRIVE- IN BUDGETS 
refreshment stands, giving them a total 

of about $120,000,000 of the $250,000,000 

spent annually for food and drink by the THE BOX-OFFICE DOLLAR 

movie-going public. 

Breaking down the box office dollar, Indoor Drive-in 
drive-in theatres nationally spend four : ; Theatre Theatre 
cents more on house expenses than indoor Major Expense Categories Average* Average 
theatres, two cents less for the staff, three THE HOUSE 
cents less for the show, about the same _ Rent or the equivalent, mortgage payments, depreciation of buildings 
amount for their sales approach, and earn and equipment, any other costs of physical operation of the realestate 21¢ 25¢ 





a paper profit, before taxes, of about one THE STAFF 
cent more. 


All salary and wage payments to employees, regular and part-time. 


These are the salient facts in the second Cost of uniforms etc 27¢ 
: ° ; ( 


half of The HERALD Institute of Industry 

Opinion report on drive-in theatres. The THE SHOW 

first half of this comprehensive study of the Film rental, cost of stage shows, etc. : 37¢ 
operations, policies and procedures of the 

drive-in exhibition plant today, first of its THE SALES APPROACH 
kind, was published in The HERALD last All advertising, publicity, exploitation and promotion costs; trailers, etc. 9¢ 


week, It covered runs, competition, types OPERATING PROFIT 


of — ent, admission prices, most favored : ' : 
kinds of pictures, and average opening and Before state and Federal income taxes and without concession profits b¢ 
rie a 


*Established in Institute pes i published — 3%. 


Refreshment Sale Role — ——— 
Now Determined 





far from saturation is the rise shown in the tween indoor theatres and drive-ins are the 

Ever since drive-ins started to mushroom _ table on this page from 34 cents of refresh- result of differences in the essential opera- 
in the early post-war years it has been evi- ment gross per admission dollar in drive-ins tion. Thus the drive-in, with its enormously 
dent that refreshment sales were an impor- serving small population areas to 42 cents larger real estate investment, allocates 25 
tant part of their operation but no exact de- in those operating near the largest centers of per cent for “The House” against 21 per 
termination of their role has been made until population. The latter, of course, have the cent for the indoor theatres. On the other 
now. Estimates of the gross per admission more elaborate facilities. hand expenditures for staff and for the show 
dollar have ranged from 30 cents to 50 cents. are lower, largely because of the shorter 
The [Institute’s national average of 39.5 More Is Spent for operating hours and smaller staffs and the 
cents is as of this summer but there are in- Food Than Beverages generally lower rental that is paid for the 
dications that the market is growing. The breakdown of the refreshment dollar film. 

In considering the size of the drive-in re- shows that more is spent proportionately for The profit figure, before taxes, indicates 
treshment gross in proportion to the national food than for bevarages in all population one cent more than the average for indoor 
total, it is to be remembered that as was categories except the largest. Also, again theatres. But it must be remembered that 
shown in last week’s article only one-third reflecting the smaller installations in those the six-cent average for indoor theatres in- 
of the drive-in installations are open all year. theatres serving smaller population areas, the cluded an indicated loss for many of the 

It is estimated that the refreshment gross sales of candy and gum are proportionately smaller indoor theatres in operation. 
in indoor theatres averages 10 cents per dol- the largest in these theatres. Interestingly, the figure for advertising 
lar of admission gross. Differences in the “rule of thumb” or and promotion is the same for both types of 

\ clue to the fact that the gross shown is basic breakdown of the box office dollar, be- theatres. 
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Ge 
it’s a pleasure 


to do business 


with 2Oth!” 


“It is our policy 

to do business with 

an exhibitor the way 
he likes to do business.” 





OUR FUTURE 








it’s a pleasure 
to do business wi 


all these great 2Oth Century-Fox 


CINEmaScoP 


boxoffice 
attractions! 





"3 coms mn Tui iene PRINCE VALIANT 


Color by Delux tarring Clifton Webb Color by DeLuxe * starring James 
Dorothy McGol « Jean Peters Mason « Janet Leigh + Robert Wagner 
Louis Pe Debra Paget + Sterling Hayden 


it’s your pleasure to play them in 


genuine 4-track high fidelity magnetic stereophonic sound 


1-track high fidelity magnetic sound 


or 
iBieted optical sound 





THE ROBE 
Color by Technicolor + starring Richard 
Burton + Jean Simmons ° Victor Mature 
Michael Rennie 


BENEATH THE 12-MiLE 
Color by Technicolor * starring Robert 
Wagner « Terry Moore * Gilbert Roland 


ai 7 | 


Leonard Sillman’s NEW FACES 
in Glorious Color + starring Ronny Graham 
Eartha Kitt * Robert Clary * Alice Ghostley 


How to Marry a MILLIONAIRE 


Color by Technicolor * starring Marilyn 
Monroe * Betty Grable * Lauren Bacall 
and William Powell 


cate ee 


KING OF THE KHYBER RIFLES 
Color by Technicolor-Deluxe * starring 


Tyrone Power * Terry Moore 
Michael Rennie 


- ” i? 
all 7 : ee 


NIGHT PEOPLE 
Color by Technicolor * starring Gregory Peck 
Broderick Crawford * Anita Bjork 


Demetrius and the GLADIATORS 
Coler by Technicolor * starring Victor 
Mature * Susan Hayward « Michael Rennie 
Debra Paget * Anne Bancroft 


— 
BROKEN LANCE 
Color by Deluxe * starring Spencer Tracy 


Robert Wagner * Jean Peters 
Richard Widmark 


please turn.. 





it’s always 
a pleasure to 
do business 


with 20th! | 


October : . : i 


OTTO PREMINGER presents 


OSCAR HAMMERSTEIN’S ¥ < : j . Black Widow 
CARMEN (7 a 


Ginger ROGERS * Van HEFLIN * Gene TIERNEY * George RAFT 


\ Jon S j >. : . Produced, Directed and 


Screen Play by 
Produced and Directed by Otto Preminger NUNNALLY JOHNSON 
Books and Lyrics by Oscar Hammerstein, 2nd Color by 


Color by De Luxe « Released by 20th Century-Fox : DE LUXE 





oes WITH ALL THESE erie 


CINEMASCOPE 
| ATTRACTIONS COMING ._ 


YOUR WAY! | 


Now! 


DARRYL F. ZANUCK’S production of 


Saye PPTIAN, R41 adn 


Color by DE LUXE 


petober’ \ Voman’ bey, B cto! | Walter Wanger presents - _— . 
—, Print by TECHNICOLOR The Adventures of 


clifton WEB. OS HAJJ BABA 


June ALLYSON i / e j - 7. & 3 i Color by DE LUXE 
Van HEFLIN , starring 


a | John DEREK * Elaine STEWART 
Fred MacMURRAY " 2! Th SOMEZ 
Arlene DAHL cys omas 

Cornel WILDE | 2 gy Produced by Allied Artists Pictures Corp 


Produced by CHARLES BRACKETT « Directed by JEAN NEGULESCO Released by 20th Century-Fox 


Years Holidayc/ 
ber! e Xmas~ - New ays: 
Nove for th Darryl F. Zanuck presents IRVING BERLINS 


Tresite | THERES No Business Like _— Business 


starring 
MARLON BRANDO Pia storing Ethel MERMAN 
JEAN SIMMONS 4 = Donald O'CONNOR 
MERLE OBERON 5) a. Marilyn MONROE 
MICHAEL RENNIE “Sigg 2 Dan DAILEY 
Color by DE LUXE ae on foe i Johnnie RAY 
_ , tt lid Mitzi GAYNOR 


Color by DE LUXE 


please turn... 










Tyrone Power - Susan Hayward 
Richard Egan + Rita Morenc 









Kirk Douglas + Bella Darvi 





Ss 
SAN 6 


THE GREATEST _ ae oe 
R OS TER OF * Marilyn Monroe + Tom Ewell 


A Charles K. Feldman—Billy Wilder 
Production + Directed by Billy Wilder 


PROPERTIES EVER "eae 
ASSEMBLED BY A ts 
MOTION PICTURE tom ary 
COMPANY...PRODUCED —ooosecccscen 
IN CONSTANTLY Shall 
IMPROVING 


CiINeEmaScoPE 
TECHNIQUES 












C6* 9 
it’s a pleasure 


FremeleM tietsce 


with 2Oth!” 






Produced by Frank Ross 









by Rodgers and Hammerstein 


The Greatest Life Ever Lived 
as told by Fulton Oursler 





City Tax Is 
Ruled Valid: 
Writ Holds 


New York Supreme Court Justice Percy 
D. Stoddart in Queens Tuesday held that the 
five per cent amusement tax was valid, but 
pending an appeal, stated that local theatres 
should continue to collect the tax but not pay 
to the city that part which constitutes the 
breakage over five per cent. Judge Stod- 
dart ruled that the posted bonds should be 
continued. In effect he granted a stay until 
the case can be carried to a higher court. 

The plaintiffs in the action against the tax 
had contended that under the entire adminis- 
trative code provision, the city was forbid- 
den from levying a tax that would result in 
theatre scales becoming higher than the 
established rates plus the U. S. government 
tax. The judge said he felt on “‘first sight” 
this was a good argument, but that the prior 
law does not bar the imposition of an amuse- 
ment tax by the city, adding that it was en- 
acted to prevent “ticket-gourging.” 

“If the two local laws are inconsistent, the 
earlier law will be deemed repealed by im- 
plication,” Justice Stoddart said. 

In commenting on the decision, Thomas 
Bress, attorney from Loew’s, said: “We will 
appeal from this decision as soon as possible. 
The amusement tax is morally and economi- 
cally unsound. Any tax which arbitrarily 
discriminates against a particular industry, 
in this case the amusement industry, violates 
the soundest principles of taxation.” 


MGM Sets PEP Meet 
In Tokyo Oct. 18-23 


MGM’s top personnel in the Near and 
Far East will convene in Tokyo October 
18-23 for the first sales conference in that 
area in the company’s history, it has been 
announced by Morton A. Spring, first vice- 
president of Loew’s International Corpora- 
tion. Seymour Mayer, the 
regional director of the Near and Far East 
will fly to Tokyo October 11 to supervise 
all arrangements for the 
which he will preside. He will be accom- 
panied by Morris Frantz, Loew’s Interna- 
tional Corporation’s advertising chief. The 
conference will be known as the MGM PEP 
sales conference for the Near and Far East, 
PEP standing for “Perspecta Exhibitor 
Plan,” the new $2,500,000 merchandising 
policy instituted on a global scale by MGM 
for its new season’s product. 


conference over 


Reade to Minneapolis 

Exhibitors in the midwest are invited to 
attend a meeting in Minneapolis Friday, 
October 29, to hear Walter Reade, Jr., pres- 
ident, and Herman Levy, general counsel, 
outline reasons why a TOA unit should be 
formed in that area. The luncheon meeting 
is sponsored by E. R. Ruben of Welworth 
Theatres and Harold Field, 
Theatres. 


Pioneer 
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18,351 ACTIVE HOUSES 

COMPO this week released a tabu- 
lation of the number of “active"' four- 
wall and drive-in theatres in the 
United States as compiled by Sind- 
linger and Company. As of August |, 
it was reported there were 14,301 
"active four-wall" and 4,050 “active 
drive-in theatres," making a total of 
18,351 “active theatres altogether. 
An “active theatre operation was 
defined as including an operation that 
might be closed part of the year, as 
a conventional theatre at a summer 
resort or a drive-in in the: northern 
states. The Sindlinger total coincides 
almost exactly with the statistics in the 
1955 Motion Picture Television Al- 
manac which reported a total of 
18,205 conventional and drive-in 
theatres. 





"Human Jungle" Gets Big 

New Orleans Opening 

NEW ORLEANS: Extensive premiere ac- 
tivities for Allied Artists’ “The Human 
Jungle” Tuesday night at the Joy theatre 
here jammed the city’s famed Canal Street 
—renamed Human Jungle Boulevard for the 
occasion—and created a traffic snarl which 
required special police. A highlight of the 
evening was the parade of 1,400 chiefs of 
police from the Roosevelt Hotel. These 
were delegates to the International Police 
Chiefs convention. The film was keyed to 
police and civic requirements. Jan Sterling, 
one of several stars making personal appear- 
ances, presented a 16mm print to police 
superintendent Joseph Scheuring, for use in 
his training Mayor DeLesseps 
Morrison proclaimed Human Jungle Week, 
part of his campaign to clean up the city’s 
slums. There was radio and TV coverage. 


program. 


First Buena Vista Meet 
Concludes in Hollywood 


The first sales convention of the Buena 
Vista Film Distribution Company, which 
lasted five days at the Walt Disney Studio 
was concluded last week on a highly opti- 
mistic note after the representatives viewed 
up-coming features and heard plans for the 
organization outline# by Roy O. Disney, 
president of Walt Disney Productions. 
Buena Vista is a wholly owned Disney sub- 
sidiary and just a week ago it was an- 
nounced that it would distribute all future 
Disney product. Buena Vista is currently 
operating in New York (home office), Chi- 
cago, Jacksonville, Florida, \ngeles, 
and Dallas. To this list will be added Bos- 
ton, Denver, and Cincinnati or Cleveland. 


Los 


Kling to Make Features 

Kling Studios, which makes television and 
commercial films, announced from Chicago 
this week its Hollywood studio will also 
make theatrical features, and that the first 
of three planned for immediate production is 
“Miracle at Santa Anita,” with a budget of 
$650,000-$7 50,000. 


| B’nai B’rith 


Testimonial 


For Balaban 


More than 1,000 industry leaders, friends 
and admirers of Barney Balaban, president 
of Paramount Pictures, gathered Sunday 
night at the Waldorf-Astoria Hotel in New 
York City to honor the film executive at a 
$1,000,000 testimonial dinner 
sponsored by the Metropolitan Council of 
B’nai B'rith. 

The Balaban testimonial dinner launched 
a $7,500,000 campaign to provide invest 


which was 


ment capital for speeding the economic de 
velopment of Israel through the purchase of 
State of Israel Development Bonds. The 
huge gathering was also attended by Israel’s 
Ambassador to the U. S., Abba S. Eban, 
and heard Mr. Balaban cited for his “35 
years of dedicated service to B’nai B'rith 
and to his fellow High point of the 
evening was when the Paramount president 
was awarded the President’s Medal for Hu 
manitarianism by Philip M. Klutznick, na 
B’nai_ B’rith—the first 
time this medal was ever awarded; a scroll 
for his services to B’nai B’rith by Willian 
Siegel, president of the Metropolitan Coun 
Israel 


president of the 


man.” 


tional president of 


cil, and a plaque for his efforts to aid 
by Benjamin Abrams, 
Emerson Radio and Phonograph Corp., 
New York Com 


Bonds. 


and 
chairman of the Greater 
mittee for State of Israel 

Mr. Eban, who also represents his 
try at the United Nations, stated in honoring 
Mr. Balaban that 
set an example which all people 
in Israel’s future might follow. The 
of Israel are grateful to Mr. 
what he is doing to advance the cause of 


coun 


“his contributions hav: 


interested 
people 


Balaban fot 


Israel’s economic independence.” 


Report "Lively Interest" 
In MGM "'Workshops'' 

MGM this week reported lively exhibito1 
interest in its plan to hold a series of 
“Ticket-Selling Workshops,” 
ing been set within a few hours after pub 
lication last week of the 
Charles M. Reagan and Howard 
Simons, 


two dates hav 


announcement by 
Diet \ 
cording to Mike director of cu 


tomer relations, who will conduct the se 


sions, arrangements are under way fo1 
one-day meeting at Pittsburgh October 28 
and another at Indianapolis, November 16 
the latter in conjunction with the 
Theatre of Indiana 


which will conduct 


\llied 
Owners conventiot 
its executive session the 
day before and its general business meeting 


the day following MGM’s “Workshop.” 


Command Performance 
LONDON: “Beau Brummell” takes a big 
for its producing company MGM i 


being chosen for the annual Royal Film Per 


bow 


formance, which this year will be held N 
vember 15 at Metro’s Empire Theatre i1 
London. 





‘SABRINA IS HOT! AND 
HOTTEST COMPANY-WIT 
OMASH RIGHT ON TOP OF 
‘LIVING IT UP! WHAT A 
‘SABRINA |S! ALL-TIME 


BROADWAY’S CRITERION 
TIMES RAVE OF MOST 
ROMANCE SINCE IT HAP. 
SENSATIONAL BUSINESS 
BOSTON, BUFFALO, CHICAG 
DENVER, LOS ANGELES! D 





PARAMOUNT IS TODAYS 
H THIS TREMENDOUS 
REAR WINDOW AND 
BOXOFFICE DISH *@ 
RECORD WEEK FOR 
FOLLOWS NEW YORK 


DELIGHTFUL COMEDY 

PENED ONE NIGHT! 

COAST TO COAST 

0, MINNEAPOLIS, ST. PAUL. 
ONT WAIT! GET “SABRINA’! § 





FEATURE REVIEW 


A Star Is Born 





Warner Brothers—And the Stars Deliver 


(Color by Te 


Aimicotor ) 


IF IT may be assumed that each motion picture is in reality an item of entertain- 
ment merchandise which the exhibitor must purvey to a critcal and shopping-wise 
public, let it be said emphatically at the outset that here, in “A Star Is Born,” exhibi- 
tion is offered an item of merchandise of superior quality, which should redound to 
the benefit of the industry as a whole, and bring substantial financial return to the 


individual exhibitor. 
Back in 1°37, far enough back to be out 
of the ken of the and within 
nory of the older patrons, “A Star 
Born” was made originally, and quite 
successtully. It 
Chis time, 


be en 


youngsters 


was then straight drama. 
and 
into the admixture, with 
happy results. It is entertainment, 
all the way, compounded of drama, and some 
pathos, without ever becoming maudlin; of 
comedy and rich humor, without descending 
to slapstick; 


however, song dance have 


poured most 


sheer 


of a warm and infectious qual- 
\ it all times. 
Judy Garland has the lead, 
hilt. 
splendid, her performance of the finest, her 


is the lead, and 


plays it to the Her singing voice is 


lancing winning, her “‘selling” of a song is 
in short, her manifold talent 
to better advantage. It be- 
quite fact, 

Miss Garland’s performance be ranked 
immediately 


1 


perfection, and 
never displayed 
comes necessary, inevitable in 
is in front-rank contention for 
Award for best 


For here, indeed, 


le vear’s 
} 


\cademy per- 
yy an actress. 


best performance—and by an actress! 


Most fortunate casting was the selection 
es Mason to play Norman Maine, the 
star guiding 


who becomes the 


development ot the career of 
and the 
brilliant 
an unhappy 


sand-filled rock 


career nearly 
role, com- 


Imost equal measure, and by 


ind hero. It is a role which 


quality of an actor, for it has 


tones, and shadings, highlights and shadows. 


Mason proves conclusively that he is one 


ot Holly wood’s finest pertormers 


\s the pre 


ducer and studio head, Charles 
Bicktor 1 is excellent No less capable are 


as the studio’s 


Mason, and 


sweetheart of 


publicity head 
Tom Noonan, 
Miss Gar- 

firm friend through- 
valuable of the salable 
1 exploitable ingredients of the film is the 


the most 
its locale, of course, is Hollywood, 
afforded of 
all the glamor, 
of the studio at work on the 
too, of the typical 
show, of an Academy 
banquet, of premieres and previews, 
ll adds up to a glamorous back- 

Che film kids Hollywood a bit, 
withal, 


npses are 


pictures in 


production, with and excite- 
nent and color 
Much is made, 


yvwoo 1 benefit 


entertainingly without harm 


Time and again, with scenes at the sea- 
with night shots over Hollywood and 
its surrounding hills, the inescapable values 
of Technicolor, enhanced by CinemaScope, 


shor Se. 


22 


are apparent. These two adjuncts to the 
basic medium serve to make the production 
exciting and always visually stimulating. 

Sidney Luft, who produced, and George 
Cukor, the director, must share a full meas- 
ure of the manifold credits which accrue to 
all responsible. The screenplay was the 
work of Moss Hart, based on the original 
screenplay by Dorothy Parker, Alan Camp- 
bell and which in turn 
stemmed from the story by William A. Well- 
man and Robert Carson. 

When to the basic dramatic story thread 
of the young hopeful made into a 
coupled the fact that the young player is a 
dancer and singer, the way is opened for 
musical sequences which are gems of their 
kind. Miss Garland better 


Carson, 


Robert 


Star 1s 


never in 


Was 


ESRAVAVAVIESVAVAVAYS 
Meg ee re oy + 


Particularly effective are several 
new songs by Harold Arlen and Ira Gersh- 


win, but one of the film’s high spots is Miss 


voice. 


Garland’s handling of “Born in a Trunk,” 
credited to Leonard music and 

Miss tells the 
of a backstage birth and rearing, and 
flashes 


Gershe for 


lyrics. Garland, in song, 
story 
the screen scene to scene in 
back to the 


a_ scintillating 


from 
and 
sings of it. It is 
sequence in a sparkling diadem of scenes. 

Many will say one of the cleverest, most 


stage 


a building 
where she 


career 


entertaining sequences seen in many a year 
is the Miss Garland, home 
after a day of shooting, does for Mason her 


1 


one in which 


impressions of production number shot 
that day at the studio, and involving na- 
tionals of many types. It is satirical song- 





“STAR” OPENS TO 
STAR AUDIENCE 


HOLLYWOOD: One of the most 
fabulous arrays of stars to be seen in 
recent years turned out here Wednes- 
day night to attend the gala pre- 
mere of Warner Brothers’ ''A Star Is 
Born," starring Judy Garland and 
James Mason, at the RKO Pantages 
theatre. Jack Carson, who co-stars in 
the film, served as special master of 
ceremonies, and was assisted by 
George Fisher, Hollywood commen- 
tator, who has the role of master of 
ceremonies in the film. Highlighting 
the celebrities in attendance were 
more than 250 of the community's 
biggest stars, not the least important 
of which was Miss Garland. 





and-dance of the highest order, and emphat- 

ically must be seen to be appreciated. 
Mason's walking into the 

beauty of the open sea at early morning, 


suicide, by 


leaves his wife free to pursue the career she 
had determined to abandon to save him. Her 
refusal to continue is changed by Noonan, 
who makes her understand that her career 
could be the only desire Mason might have 


had. It is a logical and justifiable con- 
clusion to the dramatic development. 

There connotation in re- 
cording that the picture’s unusual length, 


is laudatory 


three hours, does not wear upon the viewer. 
The screen is crowded all of that time, but 
best tradition of 
fine motion picture entertainment. 


and well, in the 


happily 


Reviewed at the home office projection room, 
where attention was raptly on the screen, with 
“pros” in the audience. Reviewer's Rating: 
Superior —CHARLES S. AARONSON. 

Release date, October 16, 1954. Running time, 182 
minutes. PCA No. 16751. General audience 
tior 
Esther 
Norman 
Libby... 
Oliver 


classifica 


Blodgett. . 
Maine 


..Judy Garland 
....James Mason 
a ....Jack Carson 
Niles.... Charles Bickford 
iT we oa 5a pucticas cere. s Tom Noonan 
Lucy Marlowe, Amanda Blake, Irving Bacon, Hazel 
Shermet, James Brown, Lotus Robb 
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Pa. Court 
Throws Out 
Censor Law 


PHILADELPHIA: Pennsylvania State 
censorship of moving picture films under 
the present statute was declared in violation 
of the Federal Constitution by a Philadel- 
phia Court of Common Pleas here last week. 

While the opinion stripped the Pennsyl- 
vania State Board of Censors of virtually 
all its legal powers, the court was quick to 
add that a new law, ‘clearly drawn and de- 
signed and applied,” would give the agency 
the right to ban “films that are obscene, in- 
decent or that tend to provoke breaches of 
the peace.” It was an appeal from a final 
order of the Censor Board dated July 30, 
1953. Judge Lewis’s ruling was the first on 
the board’s constitutionality by a state court 
in many years. There were several appellate 
court decisions upholding the validity of the 
state act during the years immediately after 
its passage in 1915. 


Appeals Decision 


Abraham J. Levy, a special deputy at- 
torney general and a member of the Censor 
Board, appealed the decision the following 
day and President Judge Edwin O. Lewis 
agreed to delay enforcement of his ruling 
until the Appellate Court acts on the appeal. 

The opinion, written by Judge Lewis, was 
followed by an order “reluctantly” lifting 
the ban on a film entitled “She Shoulda’ 
Said No” of Hallmark Productions, Inc. It 
was the producer who entered the suit after 
the board of censors ruled that 22 
in the show were found to be objectionable. 

In lifting the ban on the picture which 
deals with the evils of drug addiction, the 
court stated that “from a public point of 
view nothing but harm can result from the 
exhibition of this film, and it is difficult to 
conceive of any reason for its production 
other than the usual desire for financial 
gain.” 

“However,” the court added, “we are 
compelled most reluctantly to remove the 
ban upon the exhibition of the film in Penn- 
sylvania for the reason that the Act of 
Assembly creating the machinery of censor- 
ship offends against the Federal Constitu- 
tion, as construed by the Supreme Court of 
the United States in its latest relevant de- 
cisions.” 


scenes 


Recognized Importance 


Recognizing the importance of the opin- 
ion, Judge Lewis pointed out that while the 
court has virtually discarded the censorship 
statute in the State, “we do not thereby de- 
prive the community of all power to control 
motion picture exhibitors.” 

“The police power is broad in scope,” he 
added, “and we believe that it may be in- 
voked to put an end to the exposure of films 
that upon exhibition are proved to be clear- 
ly indecent, obscene, or such as tend to pro- 
voke rioting, etc.” 
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THE WINNERS CIRCLE 


Pictures doing above average business at first runs in the key cities for the week ending 


September 25 were: 


Albany: THE Bounty HuNTER (W.B.) 

Atlanta: BeTRAYED (MGM), THE BOUNTY 
HUNTER (W.B.), THE CAINE MUTINY 
(Col.), KNocK ON Woop (Par.) 


Baltimore: BLACK SHIELD OF FALWORTH 
(U-I), DRAGNET (W.B.) 4th week, SEVEN 
BRIDES FOR SEVEN BROTHERS (MGM) 4th 
week, SUSAN SLEPT HERE (RKO). 


Boston: THE CAINE MuTINy (Col.) 12th 
week, THE EGypTiAN (20th-Fox) 3rd 
week, ON THE WATERFRONT (Col.), REAR 
WINDOW (Par.) 4th week, VANISHING 
PRAIRIE (Buena Vista). 


Buffalo: BETRAYED (MGM) 3rd week, DUEL 
IN THE SuN (SRO reissue) 2nd week, 
THE EGypTiAN (20th-Fox) 3rd_ week, 
SABRINA (Par.), VALLEY OF THE KINGS 
(MGM). 


BRIGADOON (MGM), BROKEN 
LANCE (20th-Fox), THE CAINE MUTINY 
(Col.) 12th week, GONE WITH THE WIND 
(MGM), SusAN SLEPT HERE (RKO) 6th 
week, VANISHING PRAIRIE (Buena Vista). 


Chicago: 


Cincinnati: BROKEN LANCE (20th-Fox), 
DRAGNET (W.B.) 3rd week, MAGNIFICENT 
OBSESSION (U-I), REAR WINDOW (Par.) 
4th week. 

3rd 


EGYPTIAN (20th-Fox) 


(U.A.) 


Cleveland: THE 
week, SUDDENLY 


4th 
REAR 


BROKEN LANCE (20th-Fox) 
THE EGYPTIAN (20th-Fox), 
(Par.) 4th week. 


Denver: 
week, 
WINDOW 

(Par.). 


Des Moines: REAR WINDOW 


THE EGYPTIAN 
OBSESSION 
BRIDES FOR 


(20th-Fox), MAG- 
(U-I) 4th week, 
SEVEN BROTHERS 


Detroit: 
NIFICENT 
SEVEN 
(MGM). 


Kansas City: THE EGYPTIAN (20th-Fox) 
3rd week, LiviNG IT UP (Par.) 3rd week, 
REAR WINDOW (Par.) 3rd week, SEVEN 
BRIDES FOR SEVEN BROTHERS (MGM) 3rd 
week. 

Hartford: GAMBLER FROM NATCHEZ (20th- 
Fox), NAKED ALIBI (U-I), ON THE 
WATERFRONT (Col.), SEVEN BRIDES FOR 
SEVEN BroTHERS (MGM) 2nd week. 


(Col.), 
week, 


Indianapolis: THE CAINE MUTINY 
THE EGYPTIAN (20th-Fox) 2nd 
SUDDENLY (U.A.). 


(U-I), 
REAR 
FOR 


Jacksonville: DAWN AT Socorro 
FRANCIS JOINS THE Wacs (U-I), 
WINDOW (Par.), SEVEN’ BRIDES 
SEVEN BROTHERS (MGM). 


Memphis: BETRAYED (MGM), THE BouNTY 
HUNTER (W.B.). 

(Par.) 2nd week. 
APACHE (U.A.) 

(W.B.) 3rd week. 

New Orleans: THE BLACK SHIELD OF FAL- 
WORTH (U-I) 2nd week, DRAGNET (W.B.) 
2nd week, KING RICHARD AND THE CRU- 
SADERS (W.B.), SEVEN BRIDES FOR SEVEN 
BROTHERS (MGM) 3rd week. 

Oklahoma City: BROKEN LANCE (20th-Fox) 
4th week, THE EGYPTIAN (20th-Fox) 2nd 
week, SUSAN SLEPT HERE (RKO) 2nd 
week. 


Miami: REAR WINDOW 


Minneapolis: 2nd_ week, 


DRAGNET 


FALWORTH 
3rd 


SHIELD OF 
(20th-Fox) 


THE BLACK 
THE EGYPTIAN 


Omaha: 
(U-I), 
week. 

Pittsburgh: THE EGYPTIAN (20th-Fox), ON 
THE WATERFRONT (Col.), REAR WINDOW 
(Par.). 

Portland: THE 
week, Livinc It Up 
ON THE WATERFRONT 


2nd 
week, 


EGYPTIAN (20th-Fox) 
(Par.) 2nd 
(Col.). 


DRAGNET (W.B.) 
THE EGYPTIAN (20th-Fox) 
SEVEN BRIDES FOR SEVEN 
(MGM) 2nd week. 

San Francisco: DRAGNET (W.B.) 3rd week, 
THE EGypTiAN (20th-Fox) 4th week, 
HER TWELVE MEN (MGM), HUMAN DE- 
SIRE (Col.), REAR WINDOW (Par.). 


2nd week, 
2nd _ week, 
BROTHERS 


Providence: 


Toronto: COMPANIONS OF THE NIGHT 
(Card.) 3rd week, DOCTOR IN THE HOUSE 
(JARO) 4th week, THE EGYPTIAN (20th- 
Fox), MAGNIFICENT OBSESSION (U-I) 
5th week, ON THE WATERFRONT (Col.) 
3rd week, SABRINA (Par.) 4th week, 
SEVEN BRIDES FOR SEVEN'~ BROTHERS 
(MGM) 4th week. 


Vancouver: DEMETRIUS AND THE GLADIA- 
Tors (20th-Fox), MAGNIFICENT OBSES- 
SION (U-I), REAR WINDOW (Par.). 

Washington: THE CAINE MUTINY 
11th week, DRAGNET (W.B.) 3rd week, 
THE EGYPTIAN (20th-Fox), ON THE 
WATERFRONT (Col.), REAR WINDOW 
(Par.) 3rd week, VANISHING PRAIRIE 
(Buena Vista) 4th week. 


(Col.) 





United Detroit and SIMPP 
Settle Out-of-Court 


The anti-trust suit brought by the Society 
of Independent Motion Picture Producers 
against United Detroit Theatres in 1948 has 
been settled out of court and the parties have 
agreed to the discontinuance and dismissal 


ot the action. The complaint had alleged a 
combination and conspiracy between UDT 
and Cooperative Theatres of Michigan in 
restraint of the licensing, supply and exhibi- 
tion of pictures in the Detroit area. The 


1 


allegations were denied by each of the d 
fendants. In a joint statement, the partic 
stated: “It is the view of the Society of In 
dependent Motion Picture 
United Detroit Theatres 


vital to the success of production, distribu 


Producers and 


Corp. that it 


ture that 


tion and exhibition of motion pi 
a free and open competitive market be mai 


tained in the distribution and exhil n ¢ 


motion pictures and that there be no arti 
ficial restrictions on the distribution or ex 
motion The parties to 


hibition of pictures 


the litigation are in comple te agreement 
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ONCE THE GRAND HOTEL OF THER 
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© “Youre a lying 
* Shanghai tramp... 
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SORIENT...NOW A BRUTAL CONCENTRATION CAMP! 


Frank Lloyd...Hollywood’s 
; three time Academy Award 
Winner brings you the 
) Wy 


the BAMBOO CURTAIN, 


“en ~- 
“HERBERT J. YATES 


presents 


Re 


F hot 


RUTH ROMAN EDMOND O'BRIEN RICHARD IMECKEL J 


BASIL RUYSDAEL: JANINE PERREAU - oe KELLEY + PHILIP AHN 
screen Play by SETON 1, MILLER ana STEVE FISHER - fased on the story by LESTER YARD 


resocae roavcer PRANK LLOYD 





SUPREME COURT 


DOCKET 


Numerous Film Cases Are 
to Be Heard as Court 
Sets Fall Session 


by J. A. OTTEN 
WASHINGTON The U. S. 


Court returns from its long summer vacation 


docket 


Supreme 


find—as usual—a 


next week to 
crowded with film cases. 

The cases raise such important 
issues as whether films can be li- 
censed to television without their 
stars’ consent; whether clearances 
growing out of a conspiracy must 
be held illegal, even if reasonable; 
whether treble damage awards col- 
lected by exhibitors are taxable, and 
whether Indiana can tax film ex- 
changes in other states on rentals 
received from Indiana exhibitors. 


The justices will hold their first meeting 
of the term Monday, October 4. But 
this session is only a formality; the judges 


new 


transact no business, merely saying hello to 
each other and then quitting for the week. 
The court really gets down to business the 
following Monday, October 11. Then, at 
noon, the justices start announcing which of 
the many appeals filed during the summer 
Following this, 
they start hearing argument on cases ac- 


they will hear argument on. 


cepted for review last spring. 
Chief Warren and his eight 


asso- 


Justice 
ciates already have said they would review 
a lower court decision in one case which 
very indirectly affects the film 
That’s the Justice Department’s anti-trust 

against Shubert Brothers, 


an attempt to monopolize the legitimate thea- 


industry. 
alleging 


tre business in major U.S. cities. 


Others Are New Appeals 


The suit was thrown out by a New York 
district court on the ground that under the 


Supreme Court's decision in the baseball 
entertainment industries are 
The Jus- 


in appealing the decision, 


anti-trust case, 

not subject to the anti-trust laws. 

tice Department, 

said it did not think the 

legitimate theatre and other en- 
l 


and emphasized that 


baseball case af- 
fected the 
tertainment industries, 
the courts almost 
parallel charges against motion picture thea- 
tre owners 
hear argument on this case in November; its 
] later in the 
things to say 


have sustained exactly 


The high court probably will 


decision, be handed down 
vear, could have some new 
about the extent to which the anti-trust laws 
apply to all entertainment industries. 

The other filn 
court 
ie time this month—whether or 


cases art all newly ap- 
pealed to the The justices must say— 
probably son 
not thev will review the lower court decisions 
or whether they will leave the lower court 
stand. If the 


decisions justices agree to 
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BUSY 


review the argument will be held 
later in the year, with a final decision un- 
likely before some time next year. 

Probably the most widely publicized of 
the other film cases are the two in which 


j 


Roy Rogers and Gene Autry are asking the 


Cases, 


court to restrict the right of Republic Pic- 
tures to license their old films to television. 
The Ninth Circuit Court of Appeals gave 
Republic the right to license these films pretty 
much as it saw fit, and the Supreme Court’s 
Rogers-Autry 


disposition of the appeals 


could have broad ramifications for the entire 
film industry. 

Another pending appeal is from F. E. 
Harrison, owner of the Bryn Mawr theatre 
in suburban Philadelphia. He’s appealing 
a Third Circuit Court of Appeals decision 
throwing out his anti-trust suit against the 
eight major distributors, Warner Brothers 
Circuit Management Corp. and Stanley Co 
of America. Mr. Harrison argues the lower 
court erred in not permitting his attorneys 
to give greater weight to the Government’s 
Paramount case consent decrees and also in 
not holding that clearances growing out of 
a conspiracy must be held illegal, even if 
reasonable. Distributors counter that Mr. 
Harrison has leased the theatres to others 
to operate for the past 20 years, has never 
had any business with the distributors and 
therefore has no status to sue. 


Test Damage Awards 

The tax status of damages awarded in 
anti-trust suits is being tested in another 
William Theatres won an 
anti-trust suit and was awarded $125,000 
damages, trebled to $375,000. It paid Fed- 
eral income tax on the first $125,000, repre- 
senting lost profits, but refused to pay on 
the remainnig $250,000. The Internal Reve- 
nue Service took the matter to court, but the 
Tax Court and the Third Court ruled for 
Mr. Goldman. Now Internal Revenue is ap- 
pealing to the Supreme Court. 

The Indiana income tax case involves im- 
mediately Warner Brothers, but is undoubt- 
edly a test case for ‘all distributors. The 
state attempted to levy its gross income tax 
n rentals by Warners’ Chicago 
ina exhibitors. Warner 
pays tax on rentals received by its Indianap- 
from exhibitors in southern 
Indiana, but refuse 
ceived by its Chicago exchange from ex- 

Indiana. The Indiana 


Warner. 


case. Goldman 


received 
exchange from Ind 


olis exchange 
to pay on rentals re- 
hibitors in northert 
Supreme Court upheld 


Schine Trial Set for Nov. 22 


United States District Court Judge John 
Buffalo set November 
officers and nine cor- 

ne theatrical organiza- 

‘ivil contempt charges. 

dged by the anti-trust 

Department March 10. 


Knight on Monday 
22 for the trial ot 
porations of the Sx 
tion on criminal an 
The charges were 


division of the Justic: 


Mit °**Decree 
Violation” 
In [tlinois 


CHICAGO: “Shocked” at what he 
many apparent violations of decrees in the 
United States vs. Paramount vari- 
ous Illinois areas, Herman M. Levy, gen- 


termed 
case in 


eral counsel of Theatre Owners of America, 
declared last week that 
at exhibitor meetings concerning certain dis- 
tributors, mainly in the field of conditioning 
the sale of one picture upon another or 


“violations reported 


others, are disheartening.” 

Speaking at the regional meeting of the 
United Theatre Illinois at the 
Leland Hotel in Springfield, Mr. Levy said, 
“I am heartened by the fact that the ex- 
hibitors concerned have agreed to put their 


Owners of 


complaints in writing, giving the time, place, 
name of sales representative, and the de- 
mands made by him, so that the appropriate 
action can be taken.” 
Sixty-seven exhibitors attend- 
ance from the central Illinois area around 
Springfield in what was the fourth of the 


were in 


roots” conferences being conducted 
by George Kerasotes, UTOI vice-president, 
assisted by George Gaughan, TOA field rep- 
resentative. Also on and for the Springfield 
meeting were Edward G. Zorn, UTOI presi- 
dent, and Albert M. Pickus, TOA vice- 
president. 

Later in the week the fifth in the series 
of “grass conferences held in 
Waukegan, Illinois, at time Hank 
Rhyan was elected regional vice-president 
of the Waukegan district. Elected as direc- 


“grass 


roots” was 


which 


tors to represent the Waukegan region along 
with Mr. Rhyan on the UTOI board of di- 
rectors were Joe Sikes, of Zion, and W. R. 
Catlow, of Barrington. V. Quarta was 
local group. Mr. 
Levy, Mr. Pickus, Mr. Gaughan and Mr. 
Kerasotes also addrressed the exhibitors at 
the meeting. 


named secretary of the 


Walter Reade Files Suit 
Over Sale of Drive-ins 


Charging 


Walter 
Reade, Jr., this week in Trenton filed suit 
in New Jersey Superior Court against Wil- 
liam Scully, former vice-president of Uni- 
Pictures; James J. Thompson, oper- 
ating administrator of Easter Drive-in 
Theatres, and Monroe Stein, industry anti- 
trust attorney. The complaint alleges that in 
December, 1953, Scully, Thompson and 
Stein agreed to sell six New Jersey drive- 
ins to Mr. Reade and that after the agree- 
ment had reached, Mr. Scully, Mr. 
Thompson and Mr. Stein their 
contract and refused to accept payment in 
accordance with the terms. 

Reade, alleging that he had tendered the 
purchase and offered to comply with the 
terms of the contract, is suing for specific 
performance of the contract or 


breach of contract, 


versal 


been 


breached 


, as an alter- 
native for monetary damages for the sum 
of $1,000,000. 
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ALLIED AT 
LIVELY TRA 


by JAMES D. IVERS 


HERE are some in the industry who 

would claim that Allied is not an or- 

ganization but a state of mind. Others, 
more bitter or more recently bitten, would 
charge that its principal mission is to make 
trouble. 

Neither would be true. Yet both contain 
enough truth to make them sort of inverted 
compliments. They are tributes to the char- 
acter, composition and spirit of an ex- 
hibitors’ organization unique in motion pic- 
ture annals. 


Abram Myers Will Make 
Anniversary Keynote 

When Allied States Association of Mo- 
tion Picture Exhibitors meets October 12 
in Milwaukee it will be celebrating its 25th 
anniversary. A press release from conven- 
tion headquarters this week announced that 
Abram F. Myers has been selected to make 
the keynote address at that Silver Anniver- 
sary meeting because Allied’s “whole history 
and its many accomplishments have been 
bound together under the influence of his 
wise and guiding hand.” 

Mr. Myers, accepting the assignment, ex- 
pressed his “deep and profound affection for 
Allied and what it has stood for” and said 
that his part in its history had been “to a 
great extent inspired by the ever present 
enthusiasm and untiring support of many of 
Allied’s great exhibitor leaders.” 

Then Mr. Myers added his pinch of salt 
to the sugar of sentiment. ‘Although the 
Silver Anniversary will share part of 
the spotlight,” he said, “it must not be over- 
looked that the main theme is ‘The Product 
Convention’ and that all efforts will be con- 
centrated on the exhibitors’ right to make a 
profit on the product he plays and on the 
other current evils that are gradually forcing 
the small theatre owner out of business.” 

No statement could better reveal the main- 
spring and gears that make Allied tick. 


Has Been at the Helm 
For Entire 25 Years 


Iowa who has 
spent his entire law career in Washington, 
was the architect of the ship and has been 
for 25 years its unwavering helmsman. But 
the power to run the engines has come from 
a group of exhibitor leaders as colorful as 
they were dedicated. 

When a group of dissatisfied exhibitors, 
led by Col. H. A. Cole and the late W. A. 
(Al) Steffes waited upon Mr. Myers in 
1928 in his Washington office, to ask him 
to draw up articles of confederation and be- 
come advisor to an organization they had 
been trying to found since 1923—a founding 


Mr. Myers, a native of 


incidentally which grew out of a tax repeal 
campaign of 1923—the quiet but determined 
young lawyer already had some knowledge 
of the motion picture industry. 
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25, A UNIQUE AND 
E ORGANIZATION 


THE FOUNDING FATHERS. Abram F. Myers, front and center, signs the contract which 
made him General Council (his favorite title) of Allied States Association of Motion 


Picture Exhibitors and launched that organization. 


The date is early January, 1929. 


Seated on the left are James C. Ritter of Michigan and the late W. A. (Al) Steffes of 
Minnesota, and on the right the late Henderson W. Richey of Michigan and Col. H. A. 
Cole of Texas. Standing in the back are Dave Cockrell of Indiana, Steve Bauer of 
Wisconsin, Andy Gutenberg of Wisconsin, Herman Blum of Maryland, E. H. Smith of 


lowa, and Charles Casanave of Illinois. 


As an associate in the Department of 
Justice he had worked on the Motion Pic- 
ture Patents suit and as chairman of the 
Federal Trade Commission he had presided 
at film trade practice conferences called to 
write an order growing out of a complaint 
then newly United 
Corp. against Famous Players 
A year after those abortive confer- 
group, fresh from a final 


MPTOA, Mr. 


made by the formed 
Artists 
Lasky. 
ences the rebel 
break with the old 
Myers for counsel. 
That the conversation produced a sympa- 
thetic contact far beyond any explainable in 
cold business terms, is evident from the fact 
that 25 later, the Counsel 
(his favorite title) quietly but proudly says 
“the full amount (of the stipulated annual 
compensation) has never been paid in any 


asked 


years General 


year down and including the present one.” 

Many are the wars Allied’s “conference 
committee” has been through, So many that 
reading over them makes today’s problems 
and 
repetition of an old story, Mr. Myers’ very 
first official act was to invoke the Sherman 
anti-trust act, at the birth of sound pictures, 
to insure Then there 
were compulsory arbitration, the Thacher 


conferences and allegations seem a 


interchangeability. 
and the 5-5-5 conferences, the 
Brookhart Bill to ban block booking, the 
NRA Paramount suit and the 
United Motion Picture conference, the Neely 
bill and finally divorcement—not immodestly 
hailed as Allied’s greatest victory. 


decision 


code, the 


\nd on September 27, 1954, a press 
lease from Allied headquarters in Wa 
ton—Mr. Myers’ office—announces 


1 


draft of a bill to regulate inte 
merce in films has been completed 
\llied’s national 
Myers: “R 


regulation of so varied a pi 


entation to 
It quotes Mr. 
with constitutional requirem 
most difficult problem I | 
However, I believe tl I 
solved. .. It 

panies by their c 

have driven exhibitors to the 
of this drastic step. But our 
of those polici 
most part fallen on deaf ears 


wo: 1 


modification 


1uch for the helms 


first to condemt 


} 


Nave 


would be 
tion that the ship could 
straight 
guidance. Of the 
Cole, Nathan Yamins and 
son are still active. But t 
filled and are still 
as the late M. A. Rosenberg 
Martin Smith, Benjamin 
Kirsch, John Wolfberg, Trt 
Dollinger, Abe 

Leon Back, 

Leo W oles 

\. B. Jeffer 
Niles, Wilbur Snapet 
Wile, William 


course, the present preside 


Or so without n 


founding father 


being fille 


Robert 
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ALLIED ARTISTS presents **THE HUMAN JUNGLE’”’ 
with 


ro GARY MERRILL: JAN STERLING "sectoucnee.cot'eomsoss 


Produced by Directed by Associate Producer Screenplay by 
HAYES GOETZ + JOSEPH NEWMAN. + MARVIN MIRISCH * WILLIAM SACKHEIM and*DANIEL FUCHS 


GIANT SATURATION OPENINGS.... 














BACKED BY MASSIVE TV, RADIO AND NEWSPAPER CAMPAIGNS! 








Write! Wire! Phone! 
ALLIED ARTISTS 
to tag a print for you! 


Sina tnsitncestsmect 


SPEARHEADED BY PREMIERES IN NEW ORLEANS, 
L. A., CHICAGO, DETROIT, BOSTON, MILWAUKEE! 





British Pact 


ATIFICATION OF British Pac 
EADY EXPECTED |... \.... 


CEA Branches Criticize It 
But British Showmen Not 
Likely to Oppose Plan 


by PETER BURNUP 


lady 


iated new rates ot 


] 
} 


last week, the Counci 


the agreement and 


Criticisms not only of the new 
rates but of the whole Eady setup 
undoubtedly will be heard at branch 
meetings. But acceptance may be 
taken as a foregone conclusion. The 
spectre of a statutory levy, failing 
acceptance of the proposed agree- 
ment, is now visible to all; and none 
further Governmental infll- 
into the business. 


wants a 
tration 
instructed t 


n time the Gen- 


heduled for 


will then be clear for 
necessary documents by 
*h will bring the 
ition October 


unanimously 


: ] — 
General Council, 


their actior 

nee 
os 
| 


(whose perilous trad- 


n all hands) has been 


] 


idditional burder 


t able to support 


| the larger 


f 

ported more- 

ad justified their 

figures. The 

iture of the 

ffers < ‘ouragement to pro- 
ncrease their efficiency and 

iF The more tl 

r off they will be, the Officers 


to 
producers 


urge 
Hits Major Circuits 


It was estimated that the increased rate— 
of 144d on the 2s.8d. seat and upward— 


uld be borne as to about 70 per cent by 

* major circuits and about 30 per cent by 
the larger independents. It was pointed out 
that the seats in had 


entertainment tax relief, and 


question received a 


gher rate ot 
that the circuits and the important Granada 
already increased their prices in 
the 


group had 


bracket in anticipation of Eady 


settlement 


30 


il Bernste F 
uuncil that his group had 


before the 


not 


rate was 


Bernstein claimed also that the 
}- 


to Granac 
ice field—the 


quipped than 


is specially unfair vs 


er e 
ncrease, he said. They would 
the money their theatres 
interests. In 


ein was supported by Sol 


production 
has lately greatly enlarged 
1117) holdings 
ip holdings. 
rse of the prolonged debate, 
F the General Council 


settlement was as 


Officers Praised 


lent Claude Whincup had his 
it he called “this 
to the “abuse” he 
been subjected 
he industry. He 
untained an 


throughout 


“com- 
and officers 

negoti< 
in connection 

with the levy 

Rank Organi- 
the discretion of the 
the Rank Or- 
will, it is un 
£11,000 


ssible with the 
resignation of 
C.E.A. 


latter around 


ment between the Associ- 
Film Producers 
\ssociation of Cinemato- 
(ACT 
Labour 


tion alized 
(ASFP) 
graph at an- 
the 


overtime 


Technicians 


nounced by tl Ministry of 


union withd: immediately its 
ban and ASFP 
August 9, sal 


with its offer of July 20. 


rees to pay, retroactive to 


increases in acct yrdance 


Authority 


Fraser as 


Independent Television 
Robert Brown 
1. Sir Robert, who is 49, 
veneral of the 
Information 


The 
has appointed Sir 
its director-gene1 
has been direct Govern- 
ment’s Central Office of 


1946. The salary in his 


around £8,000 a vear. 


since 


new office will be 


Distribute "Mr. Hulot'’ 

Jacques Tati’ “Mr. Hulot’s 
Holiday,” is d nationally, and 
throughout tl! 
G-B-D Internat 
New York. 


comedy, 
tributed 
Western 

il Releasing Corporation, 


Hemisphere by 


WASHINGTON: The Anglo-American re 


mittance agreement has been extended with- 
out change for another year, the Motion Pic- 
ture Export Association announced Tuesday. 

The new agreement, carrying on the terms 
of the former remittance agreement, will 
permit American companies to transfer out 
of Britain $17,000,000 a year from the eaan- 
ing of American motion pictures in the 
United 1 $4,000,000 


Kingdom between 
and $5,000,000 in “bonus money.” 


plus 


To Exercise Right 


It was further agreed that because of the 
United 


ets position, 


Kingdom’s improved balance of pay- 


\merican companies would 
it to take 


them from 


to exercise their rig 


l out 
the earnings accruing to 
limitation of $2,250,- 
Under the Eady 
theatres 


for the coming year. 
idmission price to British 
1, with the add 


erve fund to aid p1 


oney going 
ind dis- 
pictures Te itain. As 
| i in that 
entitled 
Industry 
the 


manies were 


reserve money. 


share in the 


rms have waived these rights during 


past two years. 

The British team, along 
tives of the MPEA and 
Film P1 


with representa 
the Independent 
lucers Export Corporation reache 
negotiation. 
take out the 
year uncondition 


agreement after two days’ 

American 
$17.000,000 in the coming 
ally. The ‘Bonus’ figure 
in the past from $4,000,000 to $5,000,000 a 


companies may 


which has run 
year—is based on the provision that industry 
companies may take out of Britain in dollars 
roughly one-third of the blocked sterling 
which they spend on producing pictures in 
Britain or on purchasing the rights to dis- 
tribute British films outside the country. 

The new agreement also incorporated the 
former agreement which listed 
methods 
can use to spend their blocked sterling within 


the United Kingdom. 


section of the 


28 different American companies 


Representatives Named 


Representing the United Kingdom were 
Sir Frank Lee, permanent under-secretary 
of the Board of Trade; Mrs. P. B. M. James, 
principal in the film branch of the Board of 
Trade; M. H. M. Reid, private secretary to 
Sr Prank: kk. LL. 
British Embassy. 


Sharp, counselor in the 


The industry team was headed by Eric 
Johnston, MPEA president, and Ellis Arnall, 
IFPE president. Along with them 
James Mulvey, chairman of the distribution 
committee of the Society of Independent Mo- 
tion Picture Producers; Fayette W. Allport, 
MPEA European and 
Weltner, chairman of the foreign managers 
committee of MPEA. 


were 
George 


manager ; 
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‘COME UP 
AND SEE ME 
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NATIONAL MAY 
FINANCE FILMS 


Charles Skouras Tells N.Y. 
Financial People Plans 
for Entering Production 


\ picture of National Theatres as a dy- 
umic corporation was presented by presi- 
dent Charles P. Skouras and a team of top 
executives in New York last week as it was 


Is seeking Government approval 
to enter the financing and produc- 
tion of motion pictures; and 

Is taking action to permit a 20 
per cent greater dividend payment 
by the company than is now per- 
mitted under agreements relating to 
the funded debt of the company. 


was made 
Waldorf-Astoria Hotel 
he trade and lay press, which preceded 
later the : 
Theatres 
of New 


unity. It was at the 


pr¢ rductic m announcement 


} , 1 
a iuncheon at the 


t-together 
ng National 


analysts 


Same aiternoon 
officials and se- 
York’s 
latter conference 
announced, 


financial 


the dividend action was 


with other financial data designed to 


the businessmen a clear view of the 


rs of the theatre company which, since 


livorcement from 20th-Fox, has had its 


headquarters on the west coast. 


Expect Two Films a Year 


that 


1 on with 

Washing- 

John Ber- 

president and general counsel of 

Theatres, said that plans call for 
] 1 


on of two films a 


believe,” said Mr. 
Department of Justice senti- 
inged since 1946, when the 
ment was first entered, 
> current talks as 


Department 


and 
“encourag- 
realizes that 
» changed and that now re 
that National Theatres ini- 
ission for film financing, to 


ps” by 


Lf production, 


stressed the need for more 
1 underlined that the prod 


National 


to enter the production 


the motive for 
president said that “we need 
ore good pictures a year.” 
1 that one could not condemn exist- 
lucers for the shortage of films, since 
cut down on the number 


order to increase quality. 


have had to 


National Theatres’ business was described 


Mr. Skouras as “very, very good,” with 


grosses $1,200,000 more than last year, de- 
spite an attendance 12,000,000 
persons. This disparity he attributed to the 
circuit’s dropping 60 theatres during the 


decline of 


year, the increase in admission prices and 
the benefits derived from the cut in the ad- 
missions tax. As a result in the attendance 
decline, candy sales have accounted for 24 
per cent of National Theatres’ earnings, 
against 29 per cent last year, he said. 

Other highlights revealed by Mr. Skouras 
were : 

That National Theatres has a 
$1,000,000 interest in the Magna 
Theatre Corporation; 

That the Roxy theatre, New 
York City, now is making money 
instead of showing a loss as it did 
two years ago when NT took over 
operation of the house; and 

That negotiations are now going 
on for the purchase by National 
Theatres of an unidentified com- 
pany in an unidentified field. 
The frankness of Mr. Skouras 

fellow officers Was generally hailed by the 
Wall 
reportedly own or vote 
National Theatres 
“team” at- 


and his 
security analysts, representatives of 
Street firms whicl 
about 750,000 shares of 
stock. The National 
tending this meeting, 
press luncheon, was 
Rhoden, NT \ president in charge of 
Fox Midwest Theatres; Frank H. Ricket- 
son, vice-president of Fox Intermountain; 
Mr. Bertero; Edward Zabel, film buyer, as 
well as directors | top technical advisers. 


Theatres 
as well as the earlier 


comprised of Elmer 


Known to ha produced an especially 
favorable respons« ong the financial men 
was Mr. Skouras’ promise for closer li 

between National Theatres on the one hand 
and the New York fina: 


representatiy mpany 
1 


liaison 


‘ial community as 
stockholders on 
and other key 


the other. that he 


members of management planned to come 


to New Vork at least once every six months 


and meet with security analysts to exchange 
views and information. 

Many of the businessmen were known to 
be worried over what they described as the 
“one man operation” of National Theatres, 
wondering whether the possible loss of Mr. 
Skouras’ services could be borne by the 
company without adverse effect. The com- 
pany president denied that there was any 
reason to worry on this score, declaring 
that numerous able executives comprised the 
company’s management. 

The questions put to Mr, Skouras and 
team by the brokers termed “sym- 
pathetic” to management and, according to 
one participant, there was no hostility or 
stockholder opposition expressed, presum- 
ably eliminating the possibility that any 
proxy contest might be in the making. One 
security analyst, commenting on the meet- 


were 


ing later, drew the conclusion that as a re- 
sult of the conference, brokers now are less 
apt to think of National Theatres stock as 
a “speculative football’ and more as an in- 
vestment. 


Technicolor Announces Two 


Dividends; Profits Rise 

Dr. Herbert T. Kalmus, president and 
general manager of Technicolor, Inc., an- 
nounced Tuesday that the board of directors 
had declared a dividend of 25 cents a share 
on the new $1 par common stock and 50 
cents a share on the old no-par common 
stock not exchanged, payable October 22, 
1954, to stockholders of record October 8, 
1954. Dr. Kalmus reported a sharp upturn 
in the consolidated earnings of Technicolor 
for the third quarter of 1954. Consolidated 
net profit after taxes on income for the three 
months ended September 30, 1954, is esti- 
mated to be $767,560, equivalent to 40 cents 
a share on the new stock outstanding. This 
compares with $495,500, or 25 cents per 
same quarter of 1953. 


share, for the 


Signs for Makelim 
The Century Circuit, Fred 
Schwartz, has agreed to have its 35 theatres 
participate in the Makelim plan, it was an- 
nounced by Makelim John 
Wolfberg. Mr. Schwartz is also head of the 


newly 


headed by 


V ice-president 


-formed Distributors Corporation ol 


America. 


we i 

> Se, a t 

CHAKLES SKOURAS talking to financial writers in New York last week. Next to the 
National Theatres president, on the right, is Willard Keith, a director of the company. 


vy the Herald 
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Only CINERAMA’S three-eyed projection, 
seven-voiced sound and wrap-around screen 
can put YOU in the picture! 


* 


And the astounding figure of over 
9 million viewers in only 13 CINE- 
RAMA theatres acclaims CINERAMA 
as the only really new wonder of 
the entertainment world! 


* 


Completed: Louis de Rochemont's 
“CINERAMA HOLIDAY” 

In Production: Lowell Thomas’ 

“SEVEN WONDERS OF THE WORLD” 

In Preparation: Warner Bros. Studios 


“LEWIS AND CLARK EXPEDITION" 


STANLEY WARNER CINERAMA CORPORATION; DIVISION: STANLEY WARNER CORPORATION 


i 3 £ $ a FS 
"Roller Coaster Sequence Courtesy Rockaways’ Playland Amusement Park, New York 


if 


All other productions come and go, but 
THIS IS CINERAMA- one production -— outlives 
a whole studio program: continuing month 
after month in the great cities of the nation! 








As of Today, this is CINERAMA’S record: 


23 weeks 
San Francisco, Orpheum 50 weeks 
St. Louis, Mo., Ambassador 33 weeks 
Washington, D.C. Warner 41 weeks 


New York, Warner Theatre 105 weeks 
Boston, Boston Theatre © 39 weeks 
Chicago, Eitel’s Palace © 61 weeks 
Detroit, Music Hall 79 weeks 
Hollywood, Warner Theatre 78 weeks 
Philadelphia, Boyd 51 weeks 
Pittsburgh, Warner 42 weeks 


Minneapolis, Century 


13 weeks 
14 weeks 


Dallas, Melba Theatre 
Cincinnati, Capitol 


...and every run continues unbroken! 


Never has there been motion picture entertainment with this 
kind of impact! And now CINERAMA has its first overseas 
showing — opening September 30, 1954 at the CASINO 
THEATRE, in LONDON, ENGLAND! 











URGES PUSH FOR 
FOREIGN FILMS 


should perhaps be used 
In the 
most two 
be devoted to the 
this,” he 
week 


is this house whi 


AB-Paramount Officer Sees 
Increased Acceptance, 
Easing of Film Shortage 


the SO called 


film experiment. 

one or at the 

should 

foreign “Remember 


a at ; 
product cautioned, “the number of times 
the Ol 


ng produced in Hol- — tyr is 


per 
‘ontinuing decline in month that irt 1 foreig ic- 
ts S : montn tha art and foreign pic 


rtant than the 
in, vice-president ith whicl u plav them and 


Chea 


regularity 
don’t expect 
asting-Paramount 
da program designed 
cceptance for 

, Mr. Hyman 

ip of an im 

institution 

f bringing a 


the commu 


‘ommentators. He 
be showing pic- 
€ nowing pl 

i very good 
officials is t 
films as a 
of other 

peopl hte 
rom OT Ot 


] 


said 


these pic- 
better to 


Was 
‘magnificent 
art thea- 


ot ‘ep Es 
“many of the 
lisillusioned movie goers 
must not disillusion them 
rather than oversell, he 
le of thumb.” 

touched upon by 
lo with the balancing of 


tions 


advisability of a single 
certain outstanding pic- 
short subjects which 
to the feature picture. 
ting times for the fea- 
“art thea 


about 


g t 
ested, since 
more concerned 

the beginning than 
roers.” The intimate at- 
vy the serving of coffee 


the lounge during inter- 


Advises Managers Be Patient 


“Remember,” Hyman said, “that in 


cases you be seeking to establish 
there has been none be- 
therefore proceed with 
rit. . 2. 4 ¥en 
new entertainment form 

people don’t develop 
t. It will take a show- 


maybe eight art pic- 


are a 


tures and may] re before your audiences 
of art and for: 


official pointed out that since to 


m fans can be expected 
has shown that 
in expansion in 


expand. But rience 
e lack of quantity this result 


patiet ce 
t-week policy, it 


Plan to Sell 


SuperScope 
In Europe 


A forecast that the industry’s fate over 
the next ten-year period is tied up with ana- 
morphic projection was made in New York 
Monday by Joseph Tushinsky, co-inventor 
of the variable SuperScope anamorphic lens. 
Mr. Tushinsky in New York for conferences 
with RKO Radio Pictures executives prior 
to his departure for Europe, contended that 
anamorphic projection already has proven 
itself superior in way over the old- 
style method of projection. 

Reporting on the 


of SuperScope lenses, he 


every 


progress of production 
said that produc- 
tion has been built up so that immediate de- 
livery on ordet yw is possible. He put the 
: 800 and 900 
that 
nol will be held in 
i> raris, Oct. : me, Oc 


etween 

reveale Super- 

Scope LLon- 

don, Oct. t. 26: 
possibly sit in Germany. 

his forecast, Mr. Tushin- 

in the continuing de- 

tion picture medium, 

tly open for fur- 

ivenues, he ex 

in filming, 

In this 

out inerama tor 


due to the 


coniec- 
] 
having 
and predi 

fF the mediun 


RKO Studio Cuts Down 
Production °ersonne! 
HOLLYWOOD 


Grainger announced his 


A day after producer Ed- 
intention to 
the end of 
and two days after Roy 
that Buena Vista Distributing 
Co. would handle all Disney features, RKO 


mund 
enter independent production at 
the year, Disney 


announced 


began to cut down on personnel. The studio 
has no pict i shooting stage at 


luction, oO orders fro: 


] 


is known to 


include the 
rodaucers, four pubDiicists, 
head 


extend further. 


department and four 


1 


may 


Guif Allied Backs 
National's Action 

The Allied Theatre 
States at the recent board o 


ing in New Orleans voted unanimously to 


Gulf 
directors meet- 


Owners of the 


ipprove the action of national Allied asking 


tor Government for distribution 


P . 
regulation 


and went 


step further in asking national 
Allied -onsider the move that would also 
film 


prices if necessary. The board also, by unani- 


tate legislatures to control 


mous approval, stated its encouragement for 


a 
the Makelim Plan and any other independent 


production that would go to alleviate the 


present film shortage. 


MOTION PICTURE HERALD, OCTOBER 2, 1954 





Read ’ @® @ @ Now going into the mails, to a record 


number of advance subscribers, the latest annual edition 
of the only book with the answers to “Who’s Who” and 
“What’s What”—the 1955 Motion Picture and Television 
ALMANAC. 


This is the “must have” book for more people in the 
motion picture and television industries than any other 
reference volume—the one they use most often—the one 
they keep always handy because so much of the useful 
information it contains cannot be found in any other 


reference volume. 


Very soon, its thousands of subscribers throughout the 
United States and Canada and in over eighty foreign 
countries will have the 1955 Motion Picture and Television 
ALMANAC in their hands—and the up-to-date facts 
literally at their fingertips. Jf you havent yet ordered your 
copy, make sure of it by ordering now. 


Edited by 
Charles S. Aaronson 


Thumb-indexed in 
(Ww IS organized 


(cons. Sections 
fone 





$5 postpaid- on 
Quigley Publications Theatrical 
1270 6th Avenue 

New York 20, N. Y. 


A QUIGLEY PUBLICATION 





e! ollywood Nias 


by WILLIAM R. WEAVER 
Hollywood Editor 


THOSE worry-pieces in the public prints 
charging Hollywood with depth-bombing the 
public weal by releasing more or less simul- 
taneously three or four films about policemen 
less doughty than Joe Friday are faulty on 
all but point. The valid point is that 
releasing three or four of this or any other 


one 


kind of films in a cluster isn’t good practice. 


A Practice that Gets 
Industry Indicted 


the kind of practice that gets the 
indicted as in-a-rut or off on a 

yme sort, and this kind of indict- 

nore damaging to the over-all box 

office tha 3ut this point 
isn’t the one that the worriers seek to drive 
hey try to prove that the three or 
four films in question are going to mislead 


n can be reckoned. 
home. T 


the population into believing all officers of 
the law are scalawags or worse, and that 
this mistaken belief will give rise to a tre- 
mendous increase in delinquency, adult and 
that will reduce the nation to 
anarchy. History is against them. 

Down the years from there the screen has 
dealt well and respectfully with the police- 
although his Western counter- 


For 


juvenile, 


man per Sé, 


part, the sheriff, hasn’t fared so well. 
quite a stretch of years the wirter of formu- 
I 


i-Western scripts used the sheriff and the 
town banker alternate ly as the surprise char- 
acter in a picture to whom the evil at- 
tributed by the audience to the known bad- 
li in the final reel. 
the news that this was giving 
in America a_ bad 
abroad seeped back to Hollywood, and the 
Western writers have been giving sheriffs 
bankers 
large. Don 


traced 


name 


better break since then, by 
estically, however, bankers 
‘aped being made ob- 

’ concern. 
are more stories about 
1 these days than formerly is 
1 b- 


tion, and the answer pro 


Worry-piece Writers 
Didn’t Do Checking 


le writing the worry-pieces didn’t 
checking leaping to the 
m that Hollywood had installed a 
They named 


up before 
mounted a cycle. 
pictures in which the policeman stacked 
in their opinion, They didn’t 
12 others of contemporary distribution 
h policemen stacked up very nobly 
, nor six others now in preparation 
also depict him as the citizenry knows 


as ignoble. 


which 
him to be 

The 12 films referred to are “Dragnet,” 
“Down Three Dark Streets,” “The Human 
Jungle,” “Highway Dragnet,” “Crime 


3é 


Wave,” “Rear Window,” “Witness to Mur- 
der,” “Suddenly,” “Black Widow,” “Naked 
Alibi” and “Them.” 

The six films in preparation are “Big 
House U. S. A.,” “Terror by Night,” “Des- 
perate Hours,” “Mad With the World,” 
“Five Bridges to and “The Big 
Combo.” 

Neither the 12 nor the six are designed 
exclusively to portray the police officer in a 
fashion expected to scare parking-violators 
to death or cause little children to follow 
him like the piper of Hamlin. They under- 
take to show him as he is, a guardian of the 
peace, and this is not hard to do, because 
everybody knows just what an honest police- 
The chief reason why the pic- 


Cross” 


man is like. 
tures complained of aren’t doing big business 
is because nobody really believes there are 


any dishonest ones. 


> 


Seven pictures were started on their cam- 
era way during the week, and four others 
were taken from camera to cutting room 
(editing department, that is) for final as- 
sembly. 

Two of the new undertakings are being 
CinemaScoped. 

“A Man Called Peter” is being filmed in 
Atlanta by producer Samuel G. Engel for 
20th-Fox, the father of CinemaScope, with 
Henry Koster directing a cast that contains 
Jean Peters, Richard Todd, Richard Collier 
and many others. 

“The Sea Chase” went into production for 
Warner Brothers in Hawaii, with John Far- 
row directing John Wayne, Lana Turner, 
Tab Hunter, Lyle Bettger, Richard Davalos, 
James Arness and Alan Hale, Jr. It’s in 
CinemaScope and WarnerColor. 

Warners also started “Target Zero” in 
Arizona, with Richard Conte, Peggie Castle 
and Chuck Connors in the cast directed by 
Harmon Jones. David Weisbart, one of the 
more outstanding of the younger producers, 
is producing. 

The same David Weisbart is producer of 
“Jump Into Hell,” also for Warners, di- 
Butler, with Jacques Ser- 
nas, Kut Kazznar and Arnold Moss. 

“John Brown’s Raiders” is an Allied 
\rtists production by Vincent M. Fennelly, 
by Charles Marquis Warren. 
Massey, Debra Paget, Jef- 

y Parnell, Leo Gordon, 

umes Edwards and James 


rected by David 


and directed 
It has Raymor 
frey Hunter, L 
James Anderson, 
3est in the cast 
“The Shrike, 


stars 


Universal-International, 
ted by Jose Ferrer, the 
first time he has combined those two of his 
talents for the « na. He has June Allyson, 
Kendall Clark, Isabelle Bonner and Jay Bar- 
ney in his cast. Production is by Aaron 
Rosenberg. 

“The Monster 
Katzman production for 


and is dir 


Beneath the Sea” is a Sam 
Columbia, with 


THIS WEEK IN 
PRODUCTION: 





STARTED (7) 
ALLIED ARTISTS 


John Brown's Raiders 


COLUMBIA 


The Monster Beneath 
the Sea 


20TH-FOX 
A Man Called Peter 


(CinemaScope; 
= 
Color) 


COMPLETED (4) 


ALLIED ARTISTS 
The Big Combo (Theo- 


dora-Security Prods.) 


MGM 
Prodigal 


Scope: Te 


SHOOTING (28) 


ALLIED ARTISTS 

The Black Prince 
(CinemaScope; 
Technicolor) 


COLUMBIA 

My Sister Eileen 
(CinemaScope; 
Technicolor) 

Tight Spot (formerly 
Dead Pigeon) 


INDEPENDENT 

Dance in the Sun 
(Paal-Arion Prods.; 
Klang Stered; Geva- 
color) 

Oklahoma (R & H; 
Todd-AO; Cinema- 
Scope; Eastman) 


LIPPERT 

The Glass Tomb (Ham- 
mer) (formerly Out- 
siders) 


MGM 

Interrupted Melody 
(CinemaScope; 
Color) 

Hit the Deck (Cinema- 
Scope; Eastman) 

Boulevard in Paris 
(CinemaScope; 
Technicolor) 

foonfleet (Cinema- 


Harry (VistaVision; 
Technicolor) 

Eddie Foy and the Seven 
ittle Foys (Vista- 
Vision; Technicolor) 

Lucy Gallant (Vista- 
Vision; Technicolor) 


WARNER BROS. 
Terget Zero 
ump Into Hell 


Sea Chase 


io: 


(CinemaScope; 
WarnerColor 


UNIVERSAL 


The Looters 


WARNER BROS. 


Heart ([Ar- 
WarnerColor] 


REPUBLIC 


Timberjack (Trucolor) 

20TH-FOX 

The Seven Year Itch 
CinemaScope; 
Color) 

Racers (CinemaScope; 
Technicolor) 

Untamed (Cinema- 
Scope; Technicolor) 

Prince of Players 
(CinemaScope; 
Color) 


UNITED ARTISTS 
Not as a Stranger 
(Stanley Kramer) 
Gentlemen Marry 
nettes (Russfield- 
Voyager; Cinema- 
Scope; Technicolor) 
Night of the Hunter 
(Gregory Prods.) 
The Kentuckian (Hecht- 
Lancaster Prods; 
CinemaScope; 


Technicolor) 


Bru- 


U-l 

Justice Comes to Toma- 
hawk (Color) 

To Hell and Back 
{CinemaScope; 

Technicolor) 

Lady Godiva of Coven- 
try (Technicolor) 


WARNER BROS. 
Mister Roberts (Cinema- 
Scope; WarnerColor) 
Moby Dick (Cinema- 
Scope; Technicolor) 
Strange Lady in Town 
(CinemaScope; 


WarnerColor) 


Charles Schneer as associate producer and 
Robert Gordon as director. Kenneth Tobey, 
Faith Domergue, Ian Keith and Donald 
Curtis are principals. 
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Wanger Sees 
Pay TV As 


°°A Dream” 


Subscriber television and what it offers 
to independent film producers was described 
as a “dream” enabling quick returns by 
Walter Wanger, who 1955 
production schedule of five films. 

Speaking at a trade press conference fol- 
New York from Hol- 

who just completed 
production, 
20th 
“sub- 


also revealed 


lowing his arrival 
lywood, Mr. Wanger, 
Allied Artists’ CinemaScope 
‘The Adventures of Hajji Baba,” for 
Century-Fox distribution, stated that 
scriber television’s sole appeal to film mak- 
ers is the quick return on investments.” 

Imagine getting your negative costs back 
within a short time, Mr. Wanger said. “Fi- 
nancing independent productions is difficult 
and the present return to independent pro- 
ducers is a long 
But if a film is presented to the public 
via subscriber television, the producer would 
get a large portion of the monetary return 
within a short period.” 

Speaking about his future 
that “Yellow Knife,” 
“Buccaneer of the Barrens,’ in Cinema- 
Scope, will be given to 20th-Fox for release 
shortly. Stating that he works on a picture 
by picture deal with Allied Artists, he said 
that he “Mother, Sir!” with 
Joan Bennett by the first of the year, with 
‘Tangier Love Song” set for spring. By 
the end of 1955, he said that he will turn 
out “Knights of the Sky,” “Queen of the 
Universe” and ‘1956.” 


UJA porn Go & 85 for 


Screen Contributions 
Eighty-five personalities of screen 
Hollywood and New York 
received awards for outstanding contribu- 
tions to the 1954 United Jewish Appeal cam- 
paign through the medium of entertainment, 
it has been announced by Edward M. M. 
Warburg, general chairman of the United 
Jewish Appeal. The awards .which are for 
“outstanding service and devotion in 1954, 
to the work of saving lives, building Israel 
and strengthening the free way of life,’ were 
given to members of the cast and production 
staffs of the UJA’s three Hollywood-made 
films and its radio and television campaign 


spots. 


Dr. Goldsmith Honored at 


Testimonial Luncheon 

Dr. Alired N. Goldsmith, chairman of the 
National Television Film Council and an 
outstanding television and electronics au- 
thority, was honored at a special testimonial 
luncheon at the Warwick Hotel in New 
York Thursday by the NTFC. Toastmaster 
at the affair was Milton Berle and guest 
speaker was Arthur V. Loughren, director 
of research for the Hazeltine Electronics 
Corporation. 


drawn out process,” he 


said. ee 


Wanger 


formerly titled 


plans, 
said 


is to produce 


and 


stage in have 
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cople in yy ews 


with RKO 
radio, and 
has joined 
Productions 


FRANK PETRAGLIA, formerly 
Radio as head of television, 
merchandise tie-up activities, 
the staff of Walt Disney 
to handle music exploitation under the 


supervision of ABE GLASER. 


Victor Lasky, scriptwriter and journalist, 
is currently in Hollywood from New York 
; Roy BREWER, former 
official, on a anti-Com- 


working with 
IATSE 


munist radio programs. 


series of 


Roy KEAaTE, veteran film exploiteer, has been 
appointed to United Artists’ permanent 
field force working under the supervision 
of exploitation manager Mort KRUSHEN. 
His territory include the Pa- 
cific northwest and he will make his head- 


will entire 
quarters in Seattle. 


research associate of 
has been 


Dr. Epwin E 
Research I 


JELLEY, 


Kodak uaboratories, 


LF.E. Plans 
Outlined 


The I.F.E. 


to accept for 


Releasing Corp. is now ready 
distribution American pictures 
in the U. S. and Canadian markets, Eitel 
Monaco, president of ANICA, said in New 
York Monday at a Hotel Sherry Netherland 
trade press conference. Speaking through an 
interpreter, Dr. Renato Gualino, ANICA 
advisor on international affairs, Mr. Monaco 
also asserted that: 

“T.F.E. will continue to operate in this 
country when the Motion Picture Export 
Association’s loan of $4,500,000 is fully used 
up; 

‘The Italian film willing to 
work out co-production deals with U. S. 
producers ; 

“Italian producers have formed an organi- 
zation, UNIEF, similar to I.F.E., which will 
operate in territories not covered in I.F.E. 
This organization can conclude 
and exhibition contracts, if nec- 


industry is 


operations. 
distribution 
essary ; 

“Discussions will take place with repre- 
sentatives of the MPEA concerning MGM 
membership in ANICA, availability of U.S. 
product for release in Italy by independent 
Italian distributors, and to make representa- 
tions on behalf of the Italian film labora- 
tories for color process work.” 

In New York for the first time 
1952, Mr. Monaco said that “I.F.E. 
ready to accept American films for 
bution in this country and Canada.” It was 
learned that I.F.E. officials and Michael 
Myerberg, producer of “Hansel and Gretel,’ 
have held discussions concerning distribu- 
tion of this picture. 

Commenting on the new MPEA-ANICA 


since 
is now 
distri- 


awarded the 1°53 Henderson 
the Royal Photographic 


Britain for his 


Society 
lino 


outstant 


photographic chemistry. 


Novy, 
Theatres, Inc., has 


board of directors of Midwe ster! 


LouIs president of [rans 


been named 
Life Insurance Company of Tex 
Joun J. Hout 


announced by 
dent. 


COooPeER, 
‘This 


his employment agreement wit! 


MERIAN C 
ducer of 


producer, 
Is Cinerama 
Productions so that, according 
nouncement, he can “devot 

duties as president of Argosy 


PETER W. 
the New York m« 


GEIGER has been pu 


tion picture 


runs fron 

Mr. Mon 

irely 

pact.” this point, he 

\merican companies not 

ANICA 

utive replied, “no imj 

ANICA been taket 
out U. S. knowledge.” 

Asked 

turned in dollars to 


vote in activities. 
Ortant 


matters have 


money I.F.] 
It ily 

its Operations in this count Vir 
‘The I.F.E. rnin ot 


$900.000 


how much 


$9 ODO.O00 


re plied, 


in 1953 included about 

ses 
Comparing the Italia 

from 1950 to 1954, he 

has jumped from 60 film 

investments 


$15,000,000 


market.” 


films annually; 


creased from to $50,000,000 


yearly; the gross box-office invé 
Italy has grown fou 


000 to $60,000,000 in 


times ft 
1953; 
of export doubled and th 
trebled—from 900 contracts wort 
000 in 1950 to 1,800 contracts in 80 
tries in 
0M),000.”’ 


Western KeneeeAlitad Unit 
Holds Dodge City Meet 


T; alks on concession nen ition 


$3.000. 


1953 for a net collection 


lim Plan, as a iS a progress report 
Allied 

hlighted the meeti 

Theatre 


in Dod ge City 


activities of national committe: 
ing film ae hig 
Western Kansas 

theatre 
meeting, 


(Qwnel 
Cooper recet 


day long broken by a 


in theatre’s foyer, 


began with the 
25 trailers and the Filn 

Featured €1] 
All ed vice- 
Makelim plan. 


of about 
“Courtesy 
of the day was C. E. 


Is Contagious.” 
Musgrave, 
president, who discussed the 


37 
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ALBANY 


Drive-ins this year have 
the total 


“26 to 
Albany 

1 branch manager. He 

figure as proof of the important 

le these theatres play in the distributors’ 
ised revenue from them, in 

53, have been registered by all 


1 j 
prodauced 


eross tor 


; } 
Muitiet the in 


t,t formant stated. 

in, of Auto-Vision, East Green 

1 $1,680 collected at 10 
two nights) in the emer- 

Dimes drive as “the largest 

*k Goldberg, MGM manager, 
1irman of the drive... . Two visi 
New York, Edward L. Fabian, 
itres, and Sidney Kulick, Bell 

, reported business good... . 
lessee of Grand and 
Jule s Pe rl- 


is new 


hiet. Owner 


1 1 
booking thet 


ATLANTA 
he Arkansa \musement Co., Littl 
nstalled wide screen in the 

ied by 35 S. Car- 
irk is back after making 
R. Wells has taken 

\la., fron 
pson, pre sident 
with 
was in 
Branch 


Southern, 


alera, 
Thompson Theatres, 
Hawkinsville, Ga., 
oking office. 
\llied Artists 
after a visit to Birming 
my Bello, 


checked in after a 


Spe cial sale ~ 


r 
Rube Joiner has 
Distributor Group Inc., 
utors of His office 

56 West Mrs 


versal, has returned to het 


>: 1 
mm fr G1, 
JD et s 


wee Ot. . 


hospital 
I 


BALTIMORE 
scar Coblantz, Alpl 
lding anniversary last week 
New. 


agent, 1S 


a theatre, celebrated 
s resigned at the 
[ATSE 


| 
ip to the 


business 
midwest . Ray 
been appointed general man- 
htman’s New & Keith’s the- 
re from southern Maryland. 

1, Hippodrome manager, is 
Syracuse. . Gilbert Finkel- 
assistant manager at the 
replacing Ed Weare, resigned. 
uston, Playhouse manager, back 
ia trip Stanley 
Circuit, has returned 


BOSTON 


With Massachusetts, Island, New 
Hampshirs cities in Vermont con- 
tinuing saving time through the 
month while the rest of the na- 
to standard time, the film 
meet the problem without 
transport companies 


1 ‘ 
Rhode 


tion 1s Fr rting 
carriers expect t 
too much difficulty. The 
and transfer filn 


will delivet 
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legal railroad time. . Stanley Warner 
Theatres of Massachusetts, Joe Liss, district 
manager, has reopened the Waldorf (Lynn) 
ind the Modern (Lawrence) for weekends 
only after a period of several months when 
the theatres were closed. .. . Richard Boyle 
is the new assistant manager at the Astor, 
Boston, working with manager Louis Kras- 
now. Two years ago he an usher there. 
Allied Artists brought in Jan Sterling 
to plug “Human Jungle” opening October 7 
at the Paramount and Fenway Theatres. 


BUFFALO 


Two pert 


Was 


Olive Hen- 
Buffalo the 
heather to 
newspaper, TV and radio folks and gener 
ally idling in promotion. Jack Chinell, 
manager oO! the R K¢ ) Pictures brancl > again 
will distribute the trailers throughout west- 
ern New York for the annual Community 
Chest campaign. Charles B. Taylor is the- 
Red Feather drive. 

tood that the Hayman the- 
N agara Falls and the Kal 
f Oneida, are both finan- 
Great Lakes Tele 

vision, Inc., of Buffalo, which is seeking to 
operate a local TV station on Channel 7. 
The Couriet press and WEBR is the 
third link i partnership trio behind 
Great Lakes. on the application 
will be held in ishington before the FCC 
in October. . | Ls rie, of the U.A. ex- 
ploitation forces, was in working on 
“Suddenly,” co Buffalo. 


CHICAGO 


William Gehring, speaking at Allied The- 
tres of Illinois luncheon last week, told 
group representing 112 theatres in the 
Chicago area that 20th-Fox would make 

effort possible to be fair in their sales 
policy. .. . Robert Funk, U-I country sales- 
man, is in the Norwegian-American Hospi- 
Ben Lurie made a difficult two-shot 
four-par golf course. . “Brigadoon” 

at the McVickers and broke a 21- 
house record for an opening weekend. 
record 


gsadoon Girls,” 


Gow, visited 


aerson 


sprigs ot 


interests 
et circuit, 


, 1 
interest in the 


] 
i 


owners 


Cl lly 


ring’s 
1 | 
town 


soon to Shea’s 


every 


picture was close to the 
first week set | 
ly establishes 
in Chi 
Starlit 


very 
Seven Brides.” This firm- 
MeVickers as a first run 

-ag Stan Kolfield, owner 
of the e drive-in, announced that he 
will operate all year. Last winter he was 
open Friday, Satur and Sunday. This 
season he pen seven days a week. 
and Nate Platt have 
Paramount meetings in 


house 


will be 

John Balal 
just returned fror 
the East. 


CINCINNATI 


\llan S. Moritz, formerly local branch 
manager for Columbus, but now operator of 
1 number of theatres in Louisville, Ky., 
again has esta headquarters in the 
Film Exchange building as local distributor 
for a company nufacturing a certain type 
of carbon for 1 ; The Cincin- 
nati Variety Clul ent No. 3, has called 


tors, 


Spotlight 


a kick-off meeting for October 4, to be 
attended by representatives of various 
groups to make advance arrangements for 
the 1954 Old Newsboys Day, when men 
from various civic, fraternal, municipal and 
other groups sell a special “Variety edition” 
of a local newspaper, the proceeds from 
which are turned over to the county organi- 
zation for retarded children. . . . The Acme 
drive-in theatre, a unit of the Holiday The- 
atre Co., located between here and nearby 
Hamilton, Ohio, has been inoperative dur- 
ing the current of the high- 
way being closed for extensive repairs, ne- 
cessitating the detouring of traffic for sev- 
eral miles on each side of the theatre. 

The Ramono drive In, operated 

Turlukis, at Hamilton, Ohio, will be open 
throughout the winter with in-car heaters. 
° Lester Rosenfeld, West Virginia ex 
hibitor, will soon be leaving for Hawaii for 


season because 


by George 


an extended vacation. 


CLEVELAND 

Theatre attendance generally, following 
last year’s pattern, has dipped since Labor 
Day, exhibitors here report. Exhibitors 
attribute this situation to school opening, 
fall shopping and autumn house renova- 
tions. Robert Ancel, Hippodrome assis- 
tant manager in charge of theatre publicity, 
will produce this year’s “Lights, Camera, 
Questions” weekly TV movie program 
which starts its third consecutive season on 
Oct. 9 over WXEL. The established panel 
format with current attraction trailers will 
be continued. . . . Paula Stutz, one half of 
Manny Stutz’ twin daughters, has joined 
the Allied Artist’s secretarial force, while 
her sister, has entered Ohio State 
University. Joe Krenitz, a Labor Day 
automobile casualty, plans to be back at his 
Republic next week. Mrs. 
Krenitz, however, who suffered internal in- 
juries, is still confined to her bed... . Ed 
Ramsey held his annual Sam Lichter Week 
at the Plymouth drive-in with an all 20th- 
Fox program. it 18 to service 
rendered him by _ the 


COLUMBUS 


Robert Littler has 
ager of the Bexley by 
Sher. John Barcroft is handling press 
relations for the J. Real Neth circuit, which 
had exclusive first run showings of the Mar- 
ciano-Charles fight films. The Lee Hof- 
heimers, who honeymooned 25 years ago at 
Galen Hall at Wernersville, Pennsylvania, 
are to spend a second honeymoon at the 
same resort 
presented the Little Brown 
the Delaware County fair... . Use 
heaters was so successful last year for Frank 
and Lee Yassenoff at the West Fifth Ave- 
nue drive-in that they are adding 500 heaters 
for the coming winter season. Robert 
Wile announced that Ralph Colborne, Shore- 
way, Toledo, is a new member of the Inde- 
pendent Theatre Owners of Ohio. ... ‘The 


Doreen, 


selling job 


reciprocate 


20th-Fox salesman. 


been appointed 
Louis and Maury 


man- 


Jug trophy at 
or 1n-car 
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Egyptian” opened to big business at Loew’s 
Broad following one of most extensive ad- 
vertising campaigns here in recent years. 

. Schine’s Tiffin at Tiffin, Ohio, was re- 
opened after having been closed during the 
summer. 


DENVER 


Marvin Goldfarb has resigned as branch 
manager for RKO to become district super- 
visor for Buena Vista (Disney). He will 
have charge of Denver, Salt Lake City, Des 
Moines, Omaha and Kansas City exchanges. 
Promoted to be branch manager for RKO is 
Lee Roy Hobson, who has been with the 
company as salesman. . . . Robt. Demshki, 
who has managed the Centennial since its 
opening, has resigned. . . . Chilt Robinette, 
special representative for J. Arthur Rank 
for the western half of the country, was in. 
‘ Bonnie Timmons, manager’s secretary 
at Columbia, has quit to move to Pueblo, 
Colo., to be with her husband. Civic 
Theatres have moved to 2115 Champa St., 
just around the corner. ... Wallace O'Neill, 
owner of the Vita, Spearfish, S. D., and 
3ud Lovell, have bought the Knox drive-in, 
Newcastle, Wyo. 


DES MOINES 

For the second time in a year, the safe at 
the Ranch drive-in near Ames was carted 
away by thieves. This time the safe con- 
tained about $150. . . . A new front and 
canopy have been completed at the Manson 
theatre in Manson. New doors also have 
been added, and future plans call for the re- 
modeling of lobby and ticket booth. ... The 
New Ames at Ames has reopened for the 
fall and winter following a complete remod- 
eling, according to manager Joe Gerbrach. 
The other two Gerbrach houses in Ames, the 
Varsity and the Collegian, also underwent 
improvements during the summer... . Ludy 
Soston has closed his drive-in theatre at 
Muscatine and reopened the Place which he 
closed during the summer months. ... C. C. 
Robinett, representative of J. Arthur Rank, 
was on the Row. . Ralph (Ole) Olson 
will soon be back at his old job selling for 
Universal. The Olson family has returned 
to Des Moines. . . . CinemaScope has been 
installed at the Elkader theatre in Elkader. 
Don Wolf is manager. 


DETROIT 

Picketing of the Pontiac drive-in by 
IATSE Local 620 has reached the stage of 
letters-to-editors and paid ads in the local 
papers. The local is asking prevailing scale 
and conditions comparable to other drive-ins 
in the area. Harry Gilbert, onetime 
chief barker of the Detroit Variety Club, is 
now president of the Detroit Concert Series. 
: The Booth joined the Co-operative 
Theatres booking circuit moving up to third 
run playings 
Coast lured Wayne Parsons back from his 
native Texas where he’d gone after the 
Broadway-Capitol went back to United De- 
troit.... It’s a boy for Rose Vance, Stone 
cashier. ... The late Phil Schare’s projector 
at the Film Exchange booth will be manned 
by Loeseph Sullivan. His spot at the Bel- 
Air drive-in will be filled by Ed Gibson 
from the Dearborn drive-in. . . . Margaret 
Studebaker has left after 10 years at 
Republic. 
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FOSTER, THEATRE “‘DOCTOR,”’ 
CURES PORTLAND PATIENT 


PORTLAND, ORE.: Martin M. Foster has 
versed an old adage and become the city 
boy who made good in the small (com- 
paratively speaking) town. Marty, as he is 
known to the trade here, is the enterpris- 
ing and successful manager of the local 
Guild theatre, Portland's first and most suc- 
cessful art house, established after the war 
by the 32-year-old former New Yorker. 

Mr. Foster was born and raised in New 
York where, in his teens and early twenties, 
he worked in and around theatres gather- 
ing experience. He soon won the reputa- 
tion of being a specialist in redeeming 
"white elephants,"’ theatres which for one 
reason or another had unhappy financial 
histories. His abilities are not surprising, 
considering that both his father and his 
brother manage and operate theatres in 
New York and Louisiana. 

Marty, en route to Hollywood from New 
York after his years in the Army during 
the war, was visiting his brother in Port- 
land when he noticed this city's lack of 
anything like an art theatre. Sensing an 
ideal opportunity for his special talent 
he took a six-month lease on a long-closed 
400-seater, two blocks off the main stream. 
Redecorated and renamed the Guild and 
backed by special product, specially pro- 
moted, the house was an almost immediate 
financial click and the object of certain 
civic pride in the community. 

By putting together well-balanced pro- 
grams and by enlisting the cooperation of 
the community in their promotion, Marty 
has come up with some of this city's long- 
est runs, sometimes at the highest admis- 
sion prices in Portland. He ran MGM's 
"Lilli" for 13 weeks and got six big weeks 
each out of Disney's "Vanishing Prairie," 
Stanley Kramer's "Cyrano" and ‘Four 
Poster’ and the British imports, "Red 
Shoes" and "Tales of Hoffman,'’ among 
others. In this town of 400,000 person 
where previously a three-week run on any 
film was news, Mr. Foster has created a 
whole new set of standards—and records. 

When the Italian film, the prize-winning 
"Bicycle Thief'' was booked into the Guild, 


MARTIN M. FOSTER, right, manager of the 
Guild theatre of Portiand, Oregon, greets 
Washington columnist-commentator Drew 
Pearson on the latter's arrival in Portland 
to give a lecture for Mr. Foster's Northwest 
Forum, just one of the theatre manager's 
many extra-curricular activities. 


Mr. Fo ter ran 
trouble which 
courts, eventually 
film in action 
abolition ot the 
before had an exhi 
and concurrently 

attention. 

With his Guild theatre a 
Marty also set up the N 
through which he brought 
lecturers such _ personaliti 
Roosevelt, Drew Pear 
Estes Ke fauver snd William | 
nearly two years ot its ex! 
west Forum | 
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the TOCK 
Guild man 
on tne par 
ing a 
one part 


| " 
| a 





HARTFORD 


Two art film units in this territory, the 


Stanley Warner Art, Springfield, Mass., and 
the Hartford Theatre Circuit’s Art, Hart 
ford, have resumed specialized policies. The 
Springfield theatre, in a bid for season open- 
ing public relations, invited western Massa- 
chusetts artists to participate in group and 
one-man exhibits. Arthur Alperin has 
been named manager of the Colonial theatre, 
Southington, Conn., replacing Frederick 
Frink, resigned. David Lustig of the 
Columbia exploitation department, was in 
Hartford, Bridgeport and Worcester, for 
“On the Waterfront.” ... Albert M. Pickus, 


owner of 
and TOA 
to the bo 
Red Cross. 


INDIANAPOLIS 


MGM will hold its workshop hers 
ber 16, to coincide with the fall ec 
ot the Allied Theatre Owners 
at the Marott Hotel November 
Dale McFarland, general 
Greater Indianapolis, and Bob 
Tom Baker of Affiliated 
New York last 


(Continued on following page ) 
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UA press representative, arranged a screen- 
ing of “Suddenly” for a blind newspaper 
salesman, his wife and seeing-eye dog last 
week. Dal Schuder, manager of the Circle, 
gave the blind man 100 passes to exchange 
tor donations to the Pilot Guide Dog ee 
lianapolis and other state cities sun 
mering on daylight time reverted to centri al 
standard time Sunday. ... A. C. Zaring, 


veteran Indianapolis exhibitor, and his wife 


celebrate their 60th-wedding anniversary 
Sunday. 
JACKSONVILLE 

Col John Crovo, Arcade theatr anager, 


from air flights to “prortitheng Ky. 








a Bill Beck, of Beck Asso 
ciates, has set his eye and gun sights on a 
vacation trip to Wisconsin during the fall 
partridge season. . . . Distributor divisional 
managers from Atlanta in town for visits to 
circuit bookers and branch offices were Ollie 
Williamson, Warner Bros.; Rudy Berger, 
MGM; and Gordon Brantley, Paramount. 
Out-of-town exhibitors here were Joe 
Charles, Rialto, and Harry Gordon, Carver, 
both of Orlando; Leon Task, Libcity drive- 
in, Miami; Harold D. Popel, Telco The- 
itres, West Palm Beach; H. E. Case, Pom- 
pano, Pompano; William Lee, Community 
drive Keystone; Maurice Hensler, Dale 


la 
drive-in and Auburn, ot on a Hugh 
Martin and Bill P. en MCM The- 
eo E 


tres, Leesburg dwina Graves, 20th- 
Fox f A Sie Pervy'dh to the 
IIness the 
KANSAS CITY 

ok, former president of the Kan- 


re Association, its execu- 
tive secretary in its early years, is celebrat- 


- century in exhibition at Mary- 


ng aq 

ville, Mo Che annual stag “get-together” 
of the Motion Picture Association of Greater 
Kansas City took place at the Santa Fe 
Hills Golf and Country Club September 27; 
with golf and other games. Among the 
many services of the past year are: aid to 
50 underprivileged boys at summer camp; 


March of Dimes campaign 
; and provision of projection 
more than 100 showings of 
films. ... “The Egyptian” 
in their fourth 
neighborhood 


supervision of 
for the industry 
equipment for 
cancer crusade 
and “Living It Up” are 
weeks at first runs. ... The 
Glen, of the Dickinson circuit, now on “art” 
policy, has drawn many new art theatre 
patrons from the southwestern portion of 
the metropolitan area. “Hobson’s Choice” 
was its first attraction under the new policy. 


—— 


Variety Club of Memphis watches a dream 
come true this weekend. The $78,000 Home 
for Convalescent Children, a 20-bed institu- 
tion for indigent victims of rheumatic fever, 
is being dedicated Sunday. Senator Estes 
Kefauver, George Hoover. international 
chief barker, and William McGraw, execu- 


iirst-American product in 


1717 Wyandotte St., Kansas Citv 8, Mo. 





tive director of Variety International, have 
arranged to attend the ceremonies. . . . Mem- 
phians were driving across the new Missis- 


sippi river bridge in large numbers this week 
to see “Duel in the Sun,” which was banned 
for a second time from Memphis screens by 


Sunset 
West 


Memphis Censor Board a week ago. 
drive-in and Avon theatre, both in 
Memphis, Ark., are showing the film. 

Neil Tse salesman for Monarch Theatre 
has resigned to become manager 


Sup ply Co., has 
at Walnut Ridge, Ark. 


of Sharum "the itre 


Ben Cammack, district manager, Dallas, 
Was a visito1 RKO’s Memphis office 
Lee A. Trice, part owner of Jonesboro 


ertising Co., of Jonesboro, 


lied at t age of /9 last week at his 


MIAMI 
the rewards of belated vacations 


Enjoying t 


- Bob Battin, 1 anager of the Beach, who 
is now down in » Keys, and Ray Toem- 
es, who is fre laxinie at home from his 
chores as floor inager at the Miami. 
Formerly with Storey Theatres of Atlanta, 
Ga.. Sally Brower is now managing the 
Variety with an assist from her husband, 
Harvey. . .. The Sunset, which recently in- 
talled CinemaScope, donated its former 
reen to the University of Miami, accord- 
ing to Eugene Fernette, manager. The pro- 
jectionist of the theatre, Gerald Kerlin, and 


nbined to improve on a 

h permits showing of 16mm 
naScope screen, with little 

detail loss. Use of this machine for special 
shows for the Girl Scouts of South Miami, 
was responsible for raising funds of $1,000. 
Wedding bells are still chiming in the 
accounting offices of Wometco with Irwin 
Golds tein taking Paulette Goldner as his 
bride and Charles Ross giving his name to 


Patrica Laney 


MILWAUKEE 


Bill Anderson, manager of the Milwaukee 
vacationing in Cali- 


F¢ rnette hi ive 
royector whic 


films on the 


Film Center, Inc., is 

fornia with his wife. ... Mrs. Louise Berg- 
told, owner of the Westby theatre, Westby, 
Wis., spent her vacation in Washington, 
D. C. . . . Milwaukee’s new VHF station, 
WTVW, expects to begin test patterns 
October 15 so it can start its major pro- 


sramming with the “Disneyland” show Oct. 
27.... The attorney for the bankrupt Cen- 
tury theatre filed a petition in the Federal 
court asking for approval of the sale of the 
theatre for $92,500. He said the land, build- 
ing and equipment could be sold for that 
amount to a corporation which had not yet 
been organized. The theatre closed August 
8. . . . Business continues to be good at the 
local first run houses. 


MINNEAPOLIS 


Isis at Fargo, N. D., is now being oper- 
ated by the Rainbow Theatre Co. Ralph 
Pielow’s Quad-States Theatre Service is 
handling the buy and booking for the 
house. Kelly Evidon, manager of Inde- 
pendent Poster Exchange, passed away fol- 


lowing a long illness. . Morrison Buell, 
booker at RKO, vacationed at home. 
L. D. Grignon, 20th-Fox CinemaScope en- 


Los Angeles to perfect 
sound system in the 

Paramount held 
yr Minneapolis and Mil- 
branch managers 


gineer, was in fror 
the new stereopho1 ic 
Fox screening roon 
a two-day meeting 


waukee booking managers, 





and salesmen to discuss VistaVision. 
3irger Ronning, southern Minnesota 
man for Paramount, is expected back at the 


sales- 


exchange after being hospitalized. 
Harry Weiss, RKO Theatres district man- 


lowa. “Gene- 
fourth week at the 
art house. 


ager, visited situations 
vieve” went into its 
Westgate, neighborhood 


NEW ORLEANS 


C. J. Collier and B. 
the Crescent and Harlem, Belzoni, Miss., 
from R. L. Osborne. Both already own and 
operate theatres in Mississippi. Com- 
mander K. D. Ian Murray, retired Royal 
Navy Reserve Officer and since 1949 histori- 
cal and technical adviser on some 22 movies 
produced in Hollywood, 


Jackson purchased 


was in town attired 
in kilts and other heatherland accoutrements 
to merchandise “Brigadoon,” which is slated 
for an October engagement at Loew’s State. 

. Judging from the honors bestowed, the 
New Orleans Women of the Motion Picture 
Industry (WOMPI) at the recent national 
convention at Dallas were certainly in the 
spotlight of achievements gained. ... Mr. 
and Mrs. J. D. Vickerson assumed operation 
of E. W. Clinton’s Como, wep 


Miss. Mr. Clinton will continue to handle 
the buying and booking. Theatres Ser- 
vice buying and booking exchange is being 
enlarged, remodeled and redecorated. Page 
Baker, chief of the establishment and _ his 
staff are temporarily quartered on ground 
floor, 629 Common St. Building. 


OMAHA 
Irvin Beck, exhibitor at 
received additional civic 


has 


Wilber, Neb., 


honors in addition 


to his post as Mayor of Wilber. He has 
been elected president of the Nebraska 
League of Municipalities. . Adele Ander- 


son, former Warner employee, has rejoined 
the staff temporarily to fill in for cashier 
Janet Vodika, who is on leave of absence. 


Joe Weiss, RKO booker, brought back 


a buck antelope after a hunting trip to 
Douglas, Wyo. Paul Tramp, Oxford 


recovering satisfactorily after 
suffering numerous fractures to an arm in 
an auto accident near Grand Island. 
Mrs. Pat Halloran, wife of the 20th-Fox 
salesman, was reported doing well after an 
emergency operation at Methodist hospital. 

Joe Scott, 20th-Fox branch manager, 
hs is started the ball rolling as captain of the 
film industry division in the Community 
Chest drive. 


OKLAHOMA CITY 


is now playing at six suburban 
theatres in Oklahoma City. Mr. and 
Mrs. R. Lewis Barton, Barton Theatres, 
have returned from a business trip to Los 
Angeles. Leaving Sept. 30 for a tour 
of several European countries were Mr. and 
Mrs. Harold Combs and their son Hal. Mr. 
Combs is concession manager for Barton 
Theatres. They will return home the first 
of November. The Skyview drive-in at 
Durant, Okla., was damaged by a storm 
Sept. 20. The screen was blown down, also 
the fence. Jack Glover, an attendant, suf- 
fered cuts on his arms and face from flying 
debris. The Carmen theatre, Camarco, 
Okla., was destroyed by fire Sept. 19. Owner 
of the theatre, Wallace Carmen, said the 


(Continued on opposite page) 
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(Continued from preceding page) 
entire rear of the building was ruined... . 
Louis Novy, president of Trans-Texas 
Theatres, Inc., Dallas, has been named to 
the board of directors of Midwestern Secur- 
ity Life Insurance Company. The recently 
formed Dallas insurance firm primarily in- 
sures persons in the entertainment field. 


PHILADELPHIA 

Ted Schlanger, Stanley Warner Theatres 
zone manager and co-chairman of COMPO 
in the local area, brought all the branch 
managers together to help stimulate indus- 
try participaiton in the “help the Koreans” 
drive... . Norman Silverman, chief barker 
of the local Variety Club tent, announced 
receipt of a contribution of $500 to the 
tent’s Heart Fund from United Artists in 
appreciation for sponsoring the film com- 
pany’s 35th anniversary dinner. Guy 
3ridigio, who operates the Favini, Scran- 
ton, Pa., has opened the River View drive- 
in, Pittston, ]’a. Dr. Harry J. Schad, 
owner of the Astor and Strand, Reading, 
Pa., is co-chairman of the 1954 Pretzel Bowl 
Shrine Hospital benefit football game Oct. 
2, in that city. ... The Community, Hershey, 
Pa., managed by Dr. Harry C. Chubb, 
marked its 2lst anniversary with the in- 
troduction of CinemaScope to the theatre 
and the introduction of Carl Henke as the 
pipe organist at the house... . A. M. Ellis 
Theatres planning a drive-in for Atco, N. J. 
... Lewis Yost, projectionist’s union official 
in Reading, Pa., named a member of the 
Reading-Berks Committee in charge of the 
Pennsylvania Week observance later in the 
month. Carman, William Greenfield 
house, reverted to a straight film policy. 


PITTSBURGH 


The Stanley has penciled in ‘The Bounty 
Hunter” to precede “A Star Is Born,” due 
October 15. “High and Dry” which 
is settling down in the Squirrel Hill for a 
run, topped the opening business of ‘“Hob- 
son’s Choice” in that house. ... The Egyp- 
tian’”’ which opened at the Fulton the same 
day as “On the Waterfront” opened prac- 
tically next door at the Harris, are running 
neck and neck in receipts, with both pic- 
tures assured of at least four-week runs... . 
The Regent and Plaza theatres latest to add 
CinemaScope. . . . The Harris will follow 
“On the Waterfront” with “A Woman’s 
World.” . . . Columbia Pictures sent “Hu- 
man Desire” and “Charge of Lancers” into 
15 district houses first-run. . Disney’s 
“Vanishing Prairie’ is heading for the 
Squirrel Hill... . “Man With A Million” 
finally got a Penn date, with “Brigadoon” 
now definite for October 15. 


PORTLAND 

First run business took a dip last week 
after three months of big grosses... . Alex 
Cooperman, Italian Film Export Corp. offi- 
cial, was up from Los Angeles for a few 
days. . . . Century theatre manager Frank 
Breall reports big take on fight films. 
Orpheum theatre manager Kenny Hughes is 
on vacation. ... Herb Royster, J. J. Parker 
publicity director, is back at his desk after 
two restful weeks in southern Oregon. . . 
Thomas Walsh, J. J. Parker executive; 
Marty Foster, Guild theatre manager; M. 
M. Mesher, president of Portland Para- 
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mount theatre; Jack O’Bryan, UA branch 
manager; and “Journal” drama editor Ar- 
nold Marks took a two-day trip up the 
Columbia River aboard the USS Gilligan. 
... J. J. Parker’s United Artists theatre 
may soon be relit. 


PROVIDENCE 

Limping back to normalcy, after being all 
but put out of business by the unusual oc- 
currence of two hurricanes within a 11-day 
period, local theatres, with the exception oi 
the Strand, are operating on a full-time 
basis. The Strand is still about two weeks 
away from re-opening. This downtown 
house was the most severely hit of all the 
first runs... . An amusement-hungry popu- 
lace is generously patronizing the more 
fortunate theatres. .. . Neighborhood houses 
and drive-ins all report good patronage. .. . 
The Irish Guards band played for three 
nights at the R. I. Auditorium. ... Al Siner, 
Strand manager, announced that “Rear 
Window” would be the re-opening attraction 
at his house... . Jim Randall, Metropolitan 
manager, announces good advance sale for 
“South Pacific” which will play for a week, 
officially opening the fall season for the 
much-shuttered house. Despite the fact 
that suburban Riverside took a severe beat 
ing during the hurricanes, some 150 homes 
being entirely demolished, Joe Jarvis kept 
his Gilbert Stuart Playhouse in operation. 


SAN FRANCISCO 

Unavailability of long line cable network 
facilities on planned situations on time and 
date required was the cause given by Dor 
Television, Inc., for cancelling the Carnegie 
Hall closed theatre telecast scheduled for 
the Paramount, Oct. 7. Bill Blake re- 
signed his post as publicity director of the 
Golden Gate theatre to become Northern 
California press representative for MGM, 
working under supervision of Ted Galenter, 
western press rep. Blake, who replaced 
John Norcop, at one time handled the road 
shows of Laurence Olivier’s “Hamlet” and 
“Henry V”. Prior to that he was eastern 
story editor for Universal Pictures. : 
Homer Wall, former district manager, West- 
land, resigned that post and is now at United 
Artists as booker, replacing Tom Smith... . 
Phil Weinstein, Columbia salesman on sick 
leave, has reentered French Hospital. 
New at Columbia is Ethel Tramasure, west- 
ern district secretary. .. . New at Universal 
is Shirley Terzeghi, clerk. 


ST. LOUIS 


Loew’s State Theatre in St. Louis held 
over “Betrayed,” starring Clark Gable, 
Lana Turner and Victor Mature, for its 
second big week. .. . A lone holdup man 
obtained between $150 and $200 in a robbery 
recently at the Hill Top drive-in theatre 
north of Perryville, Mo. . . . The Cinema 
Guild at 485 North Boyle in St. Louis 
brought its summer season to a close last 
week. The autumn season will begin in two 
weeks. The Coed, a neighborhood movie 
house in College Hill, Topeka, Kan., owned 
by Mrs. Sarah Galitzki, has reopened after 
being closed for several weeks after being 
redecorated and a new sound system in- 
stalled. . Mrs. Inez Bogue, manager of 
the Carver theatre, St. Louis, told police 
she was robbed September 20 of $400 by a 
bandit who was armed with a gun and a 


knife. ... \ been received in 
St. Louis of the 
mer owner of the 


Mo. 


TORONTO 


After boosting its lineage rate fot 
ment advertising from 43 cents to 50 cents 
Toronto “Star,” 1 

beginning of 


report has 
death ot QO. | 4 Dowell, 
Electric theatre, 


muse 
over a year ago, the 
adding another nickel at the 
1955. The “Star” has a daily circulation ot 
255. This rate is the highest for regu 
advertisers Tent 28, 
Variety Club, took an ad in the daily 
to wish one of their most prominent 
bers, Jack Kent Cooke, best suc 
baseball team’s endeavors in 
World Series. Ronnie Pay 
with Empire-Universal 
joined J. Arthur Rank Org 
booker. Eddie W eisbe re, fori 
is now a sales representative. 
Barker Morris Stein of the \ 
Toronto nominatior 
for the 1955 Crew. Servir 


\be Cas 


Toronto's 


booker 


he ads the 


with 


Jit 


Joe Bermac, 


Frank Goldhar, Bill Redpath, | 


VANCOUVER 


Vancouver’s Wednes 


law has been dropped, following 


Since 


in favor of a six-day shopping we 
store 


five-day week fot employees, dow 
town business establishments all 
theatres ; 


Was 


repo1 
creased business, 
Tuesday night, 
night for the shop-girls, is off | 
men report. Bud Lynch, ow 

recently opened Fernie drive-in, wa 


which 
| 


pital for a major operation. 

better in the Vancouver motion pictt 

ritory and exhibitors have ample reason to 
expect a brighter future, according to thea- 
tre owners here. \ brother act will be 
in charge of the Vancouver Branch of In 
ternational Film distributors since Lou S« 

gal has appointed his brother Joe as booker 

salesman. . . . Douglas Hadden, house man 
ager of the FPC Strand, and his wife 
Beatrice are parents of a seven-pound baby 
boy born at St. Pauls Hospital. It is the 
first for the Haddens. 


WASHINGTON 


Nate Shor has 
booker at Universal, 
working in another field. His wife, 
has joined Columbia Pictures as a 
typist. . . . Ira Sichelman, 20th Century 
Fox branch manager; John O’Leary, sales 
manager, and Fritz Charles 


returned to his job as 
after several months of 
Roslyn 


clerk 


Goldschmidt, 
Krips, and Harry Valentine, salesmen, were 
scheduled to attend sales meetings in Bos 
ae Joel Margolis, Loew’s Capitol thea 
tre manager; Angie Ratto, manager 
Loew’s Palace, and Irving Martin, 1 
of Loew’s Columbia theatre, raised 
for the emergency March of Dime 
The Baltimore Variety Club | 
party to welcome Jack Fruchtman to Balti 
more, as an exhibitor. Fruchtman, who is 
Chief Barker of the Variety Club of Wash 
ington, has taken over the New theatre and 
Keith’s theatre in Baltimore. ... Nathan D 
Golden, international heart chairman of 
Variety Clubs International, and Jake Flax, 
international representative, attended a meet 
ing of Variety Clubs International Septem- 
ber 24, in Indiana. 


id a 
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HELP WANTED 


MANAGER FOR 800-SEAT ACTION HOU SE. 
d writer and exploitatior led. Midwest town 
verage $9( 


Grow y: 3 
MOTION ‘PICTU RE HERALD 


ASS’T 


SMALI THEATRE CIRCUIT NEEDS 


SERVICES 


WINDOW CARDS PROGRAMS, 
hot fiset printing. CATO SHOW 


USED EQUIPMENT 


EMERGENCY OR REGULAR USE 


built H mes s 


SUPPLY 


S.O.8 


et: Encl. sed 
CINEMA 
t., New York 19 


we gag og 


complet e 


ea AT STAR! DEVRY XDC 

ses I lamphouses, 

mpl rebuilt, $375 

It, $119.50; 

ss silver screens $1 ot; lenses at lowest 

STAR CINEMA SUPPLY, 447 W. 52nd St., 
York 


BOX 


HERALDS, 
PRINTING CO., 


BOOKS 


MOTION PI( rl RE AND TELEVISION ALMA- 
c-—the big t t) busin 1954-55 edition 
pate er rT t 


Statistics 


ided. Send r 
70 Sixth Avenue 


BILUEBOOK OF PROJ E¢ TION 
ed to deai with the latest tech 
sture projection and 

ilitate study and refer- 

ussion of Television 

ff theatre pro 

incement ot 

rd textbook 

reproduction 

seller since 

1911. 662 page t ound, 5 uid. QUIGLEY 
BOOKSHOP, 127 th / nue, New York 20, N. Y 


THEATRES 


FOR SALE OR RENT THEATRE IN KENOSHA, 
W 2. < 55 population. Serving industrial 
and far mmunity of about 150,000 population. 
Brick structure 44 x 25 completely equipped, seating 
capacity 6 W il ise on very low percentage basis, 
- n t down payment. Write 
r wire WE AVER AGENCY, 1010 56th St., Kenosha, 
Wi s 


RICHARDSON’S 
w 8th Editior g 


t y $5,000 


YEAR OLD 
Property valued 
price. Located 

Rapids). Box 


THEATRE SALE: FIVE 
building, in ion, 350 seats. 
at 345,000, williz to sell at low 

fowler, Michigar outside Grand 
MOTION PICTURE HERALD 


tt motion 


STUDIO EQUIPMENT © 


MOTORIZED DOLLY WITH TWO _ SEATS. 
close out $195; Moviola 35mm composite sound/picture, 
$495: Multiple floodlites holding 12 bulbs on rolling 
tand $180 value, 35mm filming dubbing heads, 
$395. S.0.S. CINEMA SU PPLY CORP., 602 W. 52nd 

, New York 19 


DRIVE- IN EQUIPMENT 


BUY! BRENKERT RCA 
M19030 sound! ds, 3000’ 
beautiful condition plus 
amplification, lenses, 90 amp rectifiers, 
500. Available on time $.0.8. CINEMA 
CORP., 602 W. 52nd St., New York 19. 


NEW EQUIPMENT 
CAN’T BEAT THIS VALUE! MASONITE MAR 
quee !etters, fits Wagner, Adler, Bevelite signs 
> == 35c; 8” 50c; ~ 60c; 12’’ 85c; 14” $1.25; 


16” $1.50; 17” $1.75; 24 $2.50. S.O.S. CINEMA 
CC RP. 602 W. 52nd St., » New York 19. 


FOR CINE M AS( ‘OP E OR WIDE SCREEN, SAVE 
momey with ‘S.O.S. Mirtroclafic metalized screen 
w/invisible seams, $1 sq. ft. Prompt shipments, lowest 
prices om all sizes projection and anamorphic lenses. 
SO.S. CINEMA SUPPLY CORP., 602 W. 52nd St., 
New York 19 


SEATING EQUIPMENT 


SEND FOR 


$29.50: 


HERE’S YOU R — 
ut 80 proje rs, 


changeove rs, etc., 


SUPPLY 


ane Ce aaet HAS ’EM! 
ulletin showing our tremenc 
prices. S.O.S. CINEMA 
52nd St., New York 19. 


$.0.S. 
at knock 


CORP., 


Chair lous stock 
lown SI PPLY 
602 W. 





9 Majors Aid 
COMPO with 
Detense Film 


companies are 
Motion 
stribution of “Ths Is 
length 
Department of De- 


cooperating 
Organ 
Your 


Picture 


al cl week by 

, COMPO special counsel. 
ch has a running time of 
how soldiers are 

uses OI new 

December 13. ’ 


najor companies’ 


h indle 
general 
ive divided the country int 
tain exch inge territories il- 
follows: 
Charlotte 
v's—Pittsburgh, Ji 
1; Paramount—D«s 
‘ity, Chicago, Salt Lake 


San 


MaNnV as 
lilw auke ce 


\lbany, 


ickso1 


Fran- 
Memphis, Kan- 

20th Century New 
eland, Minneapolis, Los Angeles; 
New Or- 


Indianapolis, 
Washington, 
-Fox 


Boston, 


Cincinnati, 


} 
echnicolor pic- 


Artists—New Haven, 
-Philadelphia, Buf- 


leans, Denver; United 
Dallas; Warne 
falo, Atlanta, Seattle. 
Coyne said 250 


There will also be a 
tional Sere 


Bros. 


will be available. 


issued by Na- 


prints 
trailer 


First Ad in New 
COMPO Series 


The first of tl 
of Motion 


which will appx in 


secend series of 26 Coun- 
Organizations ads, 
Editor & Publisher 


appearance in the 


cture 


we ek, ide its 
Saturday. The ad 
\greeing 
articles 


every other 
current issue out last 
headed ‘Thanks, Gentlemen, For 
With Us,” quotes sev 

1 editorials entil 


eral newspaper 
favorably on the 


excellent quali current motion picture 
product, and ts out that the editorials 
COMPO 


are confirmati ads in 


Editor & Pul 


Dienies CarthenantiO Suit 


stockholder suit brought 
iwainst How Hughes, RKO Pictures 
RKO Radio |} ires and Chase National 
Bank by Eli B. and Marion Castleman was 
dismissed Hollywood with 


recent 


[he minorit 


ek in 
prejudice by ] ral Judge 
judgment, 
defense 


Ben Harrison, 


who signed a ler of ending 


the long-draw: t case. on coun- 


sel’s motiot smissal. 


Paramount Honors 
Philadelphia Manager 


Ulrich F. Smith, in the motion picture in- 
and with Paramount Pictures for 40 
years, will be honored at an industry dinner 
in Philadelphia Nov. 8 celebrating his 40th 
anniversary. He started with Paramount in 
the shipping department advanced to 
head booker and then to sales manager. In 
March, 1941, he hiladelphia 
branch manager, the position he now holds. 
Also to be honored at the will be 
Morgan, 
general 


dustry 


and 


was appointed 
] 
dinner 
short 
subject also 
celebrates 40 years with one and 
who at one time held the position of branch 


Philadelphia 


Oscar Paramount Pictures 


sales manager, who 


company 
manager of the company’s 


branch. 


Nelson Towler, RKO 


Sales Manager, Dies 

Towler, 42, RKO 
died his home in 
September 26. He had suffered a 
heart attack. Towler was 
ville, Ga., and had lived in 
Funeral services were 
Hill. Mr. at one 
manager of Eagle-Lion, and 
association with RKO had 
manger with David O. Selznick, 
and Realart Pictures. 


Nelson Radio sales 


manager, Decatur, Ga., 
recent 
born in Logan- 
Decatur for 16 
held on Friday 
time 


years. 


at Spring Towler was 
prior to his 
served as sales 


Lippert, 


MOTION PICTURE HERALD, OCTOBER 2, 1954 





gers 


| ah abl, 








An International Association of Motion Picture Showmen—Walter Brooks, Director 





What You Take Out Pepends On What You Put In 


get back in cash that you can deposit at 

the bank, is measured by the amount of 
energy that you put behind your promotion, 
publicity, advertising and public relations. 
Now, more than ever before, it depends on 
personal effort and showman’s skills, to meet 
the mark with a passing grade. 

Doing a bit of traveling lately, to Ohio, 

3oston and Toronto, on three separate trips, 

we observed the visible differences between 
those who work at their jobs, and those who 
are drifting with the tide. Large situations 
and small, the results are the same. If you 
don’t get behind the new product and push, 
you won’t win back old customers or take 
them away from new competition. We have 
new dimensions to fight back with, but it 
still requires showmanship. 

Ted Schlanger, Philadelphia zone man- 
ager for Stanley-Warner theatres, hit the 
nail on the head when he told an assembly 
of his managers what he had concluded after 
visiting 59 situations under his supervision. 
He said it true that we have been 
blessed with a number of very good pictures 
this year, and that Stanley-Warner’s circuit 
business was obviously better, as compared 
with last year. But, he said, there were also 
good pictures last year—pictures like ‘“Gen- 
tlemen Prefer Blondes”—‘“Moulin Rouge”— 
“Band Wagon”—"Stalag 17” and “Shane”— 
so it wasn’t entirely the result of new prod- 
uct that the grosses are up this year. He 
attributes it to the drive that Stanley-Warner 
managers have put behind current films— 
a drive that has had more push and power in 
it, and has been better organized, to obtain 
maximum results at the box office. We saw 
the same effect in Toronto last week, and in 
Boston, the week before. Business is good 
for those who make it good—and it drifts 
for those who drift with it. 

It’s not only the big circuits that display 
this business acumen—it’s also obvious in 
independent theatres, located in small com- 
munities, remote from any centralized drive 
other than their own ability and inclination 
to find showmanship ideas in meetings of the 
Round Table, and their pressbooks. 


S: IWMANSHIP, we mean. What you 


was 





KOREAN WAR ORPHANS 


He 
a 
es 
“\g 


: 
i 


The Round Table's Foster Parents Plan 
has taken on new importance in Canada. 
Jim Cameron, Lakehead supervisor for 
Famous Players-Canadian at Fort William, 
Ontario, reports that the youngsters of his 
"Recess Time’ Matinee club, now want 
one of their "adopted" children to visit 
them, and they have started a separate 
activity to bring a Korean lad to Fort 
William. The youngsters are mowing lawns, 
digging gardens, collecting wire hangers, 
baby sitting and taking dogs for walks, to 
raise the money. 

Since last year, the children of "Uncle 
Ken" Keehn's club at the Lyceum theatre, 
have been contributing to the support of a 
Korean boy, and there has been an ex- 
change of correspondence and _photo- 
graphs, back and forth, The children like 
it; the community likes it, and the circuit 
likes it. Korean kids need someone's per- 
sonal interest, across the seas. 
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@ SOME PROOF that British showmen 
are superior in their arts of selling app1 
is contained in the fact that UNESCO 
prints comparative figures to show tl het 


cl 
Oacn 


is a total of 26 visits a year to the 
for each inhabitant of the United 


while 


Kingdom, 


there is an average oft 


only 15 per 
year for each person in the United States. 
The publication, “Basic Facts and 
gives a total of 4,595 British film theatres, 
with a seating capacity of 4,200,000 and paid 
totaling 1,312,000,000 In the 
there 17,000 theatres 
combined seating capacity oO} 10,200,000 and 
) Chis 
that 


Figures” 


admissions 


U. iy were vith a 


an annual attendance of 2,300,000,000 
rather proves what we’ve been saying 
the British are that 
they work harder at the task of getting the 
public to buy tickets, at the point of 
Britain, to quote the same UNESCO re 

had only 12,000,000 radio receivers last \ 

as compared to our 110,000,000, 

ing said about TV. We’re about 

up on the British in this comparison, 
They haven’t begun to feel tl 
movies in the home, 


better showmet 


also. 
ettect at 
and it will hurt 


MN 


q COMPO has made 
to get 


it possi ) 
I 


tre managers special films 
Your Army” 
length Technicolor picture produ 
Department of Defense, which 


instance, ‘‘This is eature 


the 
leased 13th. It will 
free’ —but sold at a not 
to recover the cost of 250 print 


December 
will be 


balance accruing to the U. S. Treasury 
Army Relief. 
handle the picture, dividing the country 


them. It’s wise to make yout 


Nine major distributors 


tween 
plication early. 


This is a better plan than was effective in 


the release of official war films, when every 


; ; e : 
major news-reel received 500 prints and 


potential theatre patrons saw eac] picture so 
many times it was painful, as well as waste- 
ful. You felt like crawling under 


when the same official war film made still 


seat 


another appearance on the screen of a neigh- 


borhood theatre. Walter Brooks 


43 





You Have To 
Look. At ece 


FRANK SINATRA 
SUDDENLY 


Lester Pollock, manager of Loew's theatre in Rochester, is 
always a great guy for special lobby stunts and tack cards 
on telephone poles. Here you see the very realistic cut-out 
of Frank Sinatra, in the lobby, and the very convincing 
pole card—Most Accidents Happen "Suddenly"—it's worth 
applause in this corner. 


Tiff Cook had this attrac- 
tive street ballyhoo in To- 
ronto for "Dial M For Mur- 
der"—and there is another 
photograph which shows 
the front view on Yonge 
Street, but this is the ex- 
ploitation side. You can 
take the rest for good- 
looking. 


Pictures To 
Gaet Ideas 


Held over from _ last 
week's British picture page 


is this excellent ballyhoo Bill Burke's very fine bal- 


Frank Graham, an exhibi- 


idea from W. Peel Smith, 
manager of the Palace cin- 
ema, Southport, England, for 
the exploitation of Adelphi 
Films’ picture, "What Every 
Woman Wants''—which is 
described as "a slice of life 
with the sauce on." 


lyhoo in the lobby of the 
Capito! theatre, Brantford, 
Ontario, for upcoming fall 
attractions. It constitutes 
proper selling approach. 


tor and subscriber to the 
Herald for 35 years, is the 
producer of "Challenge of 
the Wild" which had this 
exploitation at the Coliseum 
theatre, in Seattle. 


Square dancers step out 
for the world premiere 
of United Artists' ‘Jesse 
James’ Women" at the 


Royal theatre, Jackson, Mis- 
sissippi, to climax a solid 
week of parades, publicity 


and TV promotion. 
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ROUND TABLE in TORONTO 


Viewing Canada From 


The occasion of the Round Table meeting 
in Toronto was Odeon’s “Big Show’—and 
the presentation of prizes at a luncheon at 
the Royal York Hotel—which is covered 
elsewhere as a news story. But with 45 
Odeon managers in town, and two days (and 
nights!) in which to cover Toronto in a con- 
tinuous series of meetings and greetings 
with old and new friends, we encountered 
many who are well known to this interna- 
tional association of showmen. 


They Put Over the “Show” 


Wannie Tyers, director of advertising, 
and Jim Hardiman, his assistant, both oi 
the Odeon home office, were responsible for 
the “Big Show” contest, and the results 
obtained, in the stimulation of good show- 
manship for proper recognition and rewards. 
The pictures below show these energetic 
executives as the photographer caught them, 
in action. Wannie is having his good for- 
tune told by Madame Zaza (we met her 
again the next day without her black wig 
at the Odeon office—and found that she 
was Jim Hardiman’s secretary) and there 
is Jim himself, in costume as the Ring- 
master, who directed the “Big Show.” David 
Griesdorf, general manager of the circuit 
was absent because of illness, and we regret 
not having seen him, since he attended our 
Quigley Awards judgings in New York. 
The presentations were made by E. G. For- 
syth, assistant general manager. Jim Hard- 
iman had invited us to a massed band con- 
cert on Sunday evening, which alone was 
worth the trip to Toronto—170 pipers, 150 
bugles, 150 trumpets and 400 drums, playing 
for an audience of 20,000 on the Exposition 
grounds. Jim Hardiman looked fine in his 
uniform as a reserve officer in the Toronto 
Scottish Regiment. 

We met so many at the luncheon, and 
through the two-day meeting, that any list 
would include all Odeon Ontario managers, 
and of course, the prize winners who were 
honored. We again met Steve McManus 
and John Printz, who were recent visitors 
at the Round Table in New York, and the 
reunion was appropriately celebrated, far 
into the night. Those Odeon boys keep 
late hours, beyond our bedtime. 


Calling on the Home Offices 


And came the dawn, we went out explor- 
ing for other friends. There’s a bank on 
every corner in Toronto, and in the Royal 
Bank building is Famous Players-Canadian 
—our objective. But J. J. Fitzgibbons, 
president, and Jimmie Nairn, advertising 
and publicity director, whom we hoped to 
see, were both in Vancouver, where they 
are holding one of their own managers’ 
meetings, this being the occasion for the 
presentation of the 1953 Quigley Grand 
Award plaque to Charlie Doctor, for his 
second time. Now, with Ivan Ackery, 
Famous Players hold four Grand Awards in 


Circuit Headquarters 














COMPETENT CANADA 


We've often said, in these Round Table 
meetings, that business is good in Canada 
—because they make it good. But a visit 
to Toronto and the chance to mix with 
sixty or more representative managers and 
Round Table members across that friendly 
border, convinces us that there is more to 
the statement of fact. Business is good in 
Canada because they are better showmen, 
in the aggregate—and because they work 
harder, under superior direction. 

Outstanding in our opportunity to be 
present at the Toronto meeting of Odeon 
Theatres (Canada) Limited, was the privi- 
lege of meeting Mr. L. W. Brockington, 
president of the circuit, director of many 
Canadian and British corporations, interna- 
tional lawyer with many clients on this side 
of the border, and one of the most colorful 
and courageous personalities we have ever 
known. Mr. minh 90h has the eloquence 
of Sir Winston Churchill and the knowledge 
of motion pictures of his late and good 
friend, Terry Ramsaye. 





Vancouver—and no other city or circuit in 
the world can make that statement! When 
the delegation arrives back in Toronto, we 
expect to have photographs of the cere- 
monies, with proper fanfare. 

We did see Morris Stein, general division 
manager, whom we greatly admire as a 
theatre executive, and Tiff Cook, exploita- 
tion manager, but we missed Dan Krendel, 
who was out of the office and we never 
caught up with him. However, we'll see 
him in New York in the near future—that’s 
a promise. We had dinner with Tiff Cook 
and Arch Laurie, formerly with Odeon and 
now with United Artists, as press repre- 
sentative for Canada. Then, we went to the 


Variety Club, and to meet Len Bishop, 


capable manager of Shea’s theatre, where 
Paramount’s “Sabrina” is doing marvelous 
business. Round 
since 1949, and a popular toastmaster and 
speaker for industry and public relations 


In his office, we encountered Chet Friedman, 


Len is a Table member, 


our predecessor at this desk, now MGM's 
field exploitation man for all of Canada, and 
Sally Walton Friedman, also well known to 
Round Table correspondents. 
friendly Russ McKibbin is 
Famous Players’ Imperial theatre and J. H. 
Clarke is at 
TV Will Be a Partner 

Tiff Cook has a picture on the 
page, and we have new copies of “What's 
COOKing ?” will be 
ported in the Round Table. 


Toronto’s 
managel ol 


Loew’s. 


opposite 
which regularly re- 
Famous Play 
ers-Canadian have good reason to be proud 
of ninety new members of their “25 Yea 


Club’—across Canada, which spells good 


dentally, 


organization and good morale. In 
while TV is not yet a problem in Canada, 
it will be cooperative rather than competi 
tive. Famous has just acquired an interest 
in the first privately-owned bi-lingual tel 
vision station in the world—in Quebec. 
Following our nose, in the wind, to find 
the source of a wonderful odor, w 
O’Keefe’s Brewery, and across the street, 
was the Film Center Building. We chatted 
with Sam Glaser, who is proud of his new 
miniature CinemaScope projection room, at 
20th Century-Fox. In case the 
changes, there is also Moulson’s Brewery, on 
the other side of town. 
Toronto is a wonderful city 


came to 


wind 


-SO clean, SO 
fine, so rich, in so many ways. We traveled 
on the new Toronto subway—and while it 
has only seven stations, we'd be willing to 
trade all of the subways in New York for 
this new and shining example, with trains 
that are red, and different 
colors. We know the Russians invented the 
subway, but the Canadians have perfected 
the service, style and beauty of underground 


stations in all 


railways. It was a pleasure—and a privilege 
to be in Toronto. W.B 


Wannie Tyers, director of advertising for Odeon Theatres of Canada, with Madame 
Zaza, one of the circus characters on the set—and at right, Jim Hardiman, assistant 
director, in his costume as the "Circus Boss"—with two midway girls who added to the 
atmosphere of Odeon's "Big Show” prize presentation luncheon in Toronto. 
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ODEON'S "BIG SHOW" 
TORONTO MEETING 


Odeon’s fifth Showmanship 
ld 


1 in every theatre from coast 
‘anada lished its two 
stimulation of enthusi- 


and the 


he 
ross ( , accomy 
ctives—the 
raising of show- 
Forsyth told 
and regional managers at 
how” Award luncheon at the 

tel. Thi far the 
ful to date, and campaigns were 
13 weeks from 99% 
The 


eet- 


initiative, 
standards—so EK. G. 
xecutives 
s drive is by 
h week ror 
theatres in the Dominion. 
opened a two-day managers’ m 
Forsyth spoke in the 
, general manager, 


luncheon 
ing. Mr. 
David Gt 
unable to be 


“The Big Show” Was an 
Inspirational Theme 


absence of 
who was 


1esqaori 


present because of illness. 


well as 
followed, was the 
an hat of the contest—‘The Big 
Show’’—and the luncheon room held “the 

circus acts and atmosphere. 


e of the luncheon, as 
ss session that 


big top” with 
Outside, circus posters were displayed, and 
ls in midway costumes ushered 
tables as Circus Jim 
circus barker. The 
is opened by Leonard Brocking- 
nt of the J. Arthur Rank Organ- 
Canada, and introduced the di- 
the Managers’ Round Table of the 
; Herald, with other 
madian trade press. Mr. 
paid tribute to the late 

ke of the 
ey, at an Odeon judging. 


attractive Pir 
cuests to 
Hardiman 


luncheon w 


| i] 
their Boss 


icted as a 


] 
. preside 


T 
Picture 
the (¢ 
Brockington 


a1 S 


mem- 


Terry 


visit to Toronto 


I 
o] 

manager of the Capitol 
lton, was the first 
Trophy, a 
tion. 
e of this occasion in 
n, followed by the 
winner, Don Gauld, 
Fort William. \nd 
third 
Davies, man- 
for the 
Ralph 
Odeon, 


prize win- 


he Odeon cheque 
1 an extra week’s vaca You 
pictur 
l presenta- 
‘ond prize 
Odeon, 
showmen in the 
Ken 
f the Odeon Guelph, 
nprovement 1953; 
Sarnia; Vic Nowe, 
arles Mason, of the 
now joins Odeon’s 
McGill, of the 
of the Odeon, 
top men in their respective regions, 


oup of 
t right are 
first prize 
over 


Roxy, 
who home 


office Ron Palace, 


Galt < Burrows, Brant- 
ford, all 
and runners-up in the contest. 
Assistant Managers—And 


“Movie Widows” Awarded 


aking the presentation of prizes, Mr. 
Prion told the luncheon guests that all 
lanagers will receive cheques in 
theatre where the man- 
have received first, third 
Another successful was 
the introduction of prizes for the wives of 
winning managers in all theatres. He com- 
mented that this was the first recognition of 


in every 
sect ynd or 


agers 


prizes. innovation 
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been so 
giving credit to the work- 
ing manager—on his job. Saki: tribute 
was given Wannie Tyers and Jim Hardi- 
man for the genuity in planning the 
“Big Show” contest in all its ramifications. 
Mr. Forsyth said, “The annual Showman- 
ship Drives have helped to train managers 
in the new com- 
petition. S 


“movie widows”—who have 


often forgotten in 


duty of meeting 
1owmanship is a full-time, year- 
duty to 
and 


necessary 
have a 
the producer, distributor 

ur new film product.” 
to the were of- 
Myers, 


around occupation, and we 
the pul blic, 
ourselves to sell 
winners 
president of the 
Picture Distributors Asso- 
nted out how delighted he 
was to see th vmanship effort displayed, 
and said, “We are no longer 1953 
models. We now have TV competition and 
we have to meet it.” The “Big 
Show” meeting Toronto will be followed 
with a meeting of Quebec managers, set for 
Monday and Tu day, October 4th 
at the Ritz-Carlt Hotel, in Montreal 


Congratulati: 
fered by Pete: 
Canadian Motio 
ciation, who pi 


selling 


regional 


and 5th, 


Big Premiere 
Promotionot 
“Contessa” 


Two hundred and forty florists, 425 travel 
agencies and the 67-store Carvel ice cream 
chain joined in the mammoth New York- 
metropolitan area co-op campaign spotlight- 
ing the gala world premiere of United Art- 
ists’ “The Barefoot Contessa” at the Capitol 
announced 
director 


Theatre on September 29, it was 
by Francis M. Winikus, national 
of advertising, publicity and exploitation. 
The jumbo point-of-sales promotion will 
back the record newspaper ad and poster 
program booming the long-awaited Hum- 
Bogart-Ava film 
five boroughs and in major 


phrey Gardner starring 
throughout the 
suburban centers. 

Under the sponsorship of the Metropoli- 
tan Retail Florists’ Association, the 240 
leading flower Manhattan will 
ballyhoo “The with big- 
window special 
film. 
travel and 
joining the big 


shops in 
barefoot Contessa” 
displays combining 


stills from the 


space 
posters and scene 

Four hundred and twenty-five 
tourist 
push with counter and window displays pro- 
moting a “Contessa” letter-writing contest 
that will award free round trips to Italy to 


agencies are co-op 


companion. The 
being kicked 


engagement 


and a chosen 
national competition, which is 
off with the Capitol premiere 


Italian Line, will 


the winner 


and is sponsored by the 
back UA release in every 
exchange country. Thirty thou- 
sand special heralds plugging the contest and 
distributed over the counter 
York. 


cream 


openings of the 
area of the 


picture will be 
in and near New 
The Carvel ice outlets will back 
e Barefoot Contessa” with posters, coun- 
ter cards and Carvel’s “rolling 
store” truck will tour the metropolitan area 
with bannered announcements of the open- 
ing and the company will net more attention 
for the film with a foot-high shoe made of 
ice cream, which will be shown on TV. 
Additional co-op support for the CARE- 
sponsored premiere of “The Barefoot Con- 
tessa” will from displays 
pegged on the fabulous wardrobe worn by 
Ava Gardner in “The Barefoot Contessa.” 
[Important stores participating include Bon- 
wit Teller, Tailored Woman and Lewis and 
Conger. Brothers are providing 
windows featuring Edmond O’Brien and the 
Van Heusen shirt tie-up, which is being 
advertised nationally with a full-page in- 
Life. 


streamers. 


come window 


Bri Tf ks 


sertion in 





S HALLOWE'EN 


Read. SHO} See 


Alwoys Use FILMACK For All Your Trailer Requirements 


K TRAILER we OMPANY 


ABASH AVE EW YORK 630 NINTH AVE 





CHICAGO 27 
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ManagerHas 


To Sell The 
New Films 


Bringing patrons to see pictures is as 
much the responsibility of the working staffs 
in theatres as it is of the picture, Ted 
Schlanger, Philadelphia zone manager for 
Stanley Warner Theatres, told a meeting of 
all his managers in that city, as one of his 
conclusions after a tour of 59 theatres in his 
jurisdiction. 

“It is true that we have been blessed with 
a number of good pictures this year, but 
there also were good pictures last year,” Mr. 
Schlanger said, in remarking upon the good 
achieved the start of the 
Fabian Fabulous Forty Drive two and a 
half months ago. “The results offer con- 
clusive evidence that there is plenty of busi- 
ness to be gotten if the entire organization 
makes a concentrated effort to go after it, 
and even those in the organization who are 
sitting on their hands can’t help but be im- 
pressed by the tremendous box office. 

“Our task is to call attention to the at- 
tractions of our merchandise like we are 
doing during the drive, and not revert back 
to that lethargic state that formerly existed 
wherein we went through the same routine 
on every picture with an ad in the news- 
papers and 40 by 60’s out front, and waited 
for the customers.” 

In studying installations of new  tech- 
niques, Mr. Schlanger said he finds “‘it is 
of the utmost importance that the sound 
level be controlled from the auditorium and 
not from the booth or by electronic devices” ; 
and also that the manager should make cer- 
tain the sound level from the three horns is 
equal in volume, and that the volume is not 
higher than normal optical sound. 

He announced William Morgan, manager 
of the Warner, Atlantic City, as winner of 
the first period of the drive. Four equal 
awards for second place are shared by 
Larry Graver, Mastbaum, Philadelphia; 
Lew Black, Warner, Wilmington; Chester 
Woerner, Lansdowne, Lansdowne, Pa., and 
Dominick Lucente, Broadway, Philadelphia. 


business since 


"Tokay" Drive-In Theatre 
Celebrates Wine Festival 


The 17th annual Lodi, California, Grape 
Festival and National Wine Show is quite 
an event, and the official program, sent to us 
by Warren Campling, manager of the Tokay 
Drive-In theatre, has a certain something 
about it that stands out in our mail. Seems 
to us that some other theatre towns, in the 
Finger Lakes country up in central New 
York State, could do something like it, if 
they were as interested in local products. 
At this time of year, with the leaves turning 
and the grapes ripening, the Lake country 
is something you can always remember. 
Warren Campling extracted the maximum 
public relations and exploitation value from 
the local event. The show draws people 
from all over California. 


Selling ball proach 


GONE WITH THE WIND—MGM. David 
O. Selznick's production of Margaret 
Mitchell's story of the old south. The 
greatest motion picture ever made, greater 
than ever on the wide screen. In color by 
Technicolor. Full length, unchanged, and 
doing more business than ever before, on 
the fifth time around! Three hours and 
forty minutes of thrills, the greatest 
money's worth in show business. Starring 
Clark Gable, Vivian Leigh, Leslie Howard, 
Olivia de Haviland. The picture that has 
won TEN Academy Awards. Every moment 
of the fiery, romantic novel, comes to life. 
If you haven't seen it, you must. If you 
have seen it, you'll want to see it again. 
24-sheet and other posters have been re- 
made to create art materials for marquees 
and lobby display. Jumbo herald from 
Cato Show Print keys your campaign, and 
sells a super-attraction. Newspaper ad 
mats equal to the occasion, for every 
situation. All sizes, and in two basic styles, 
for class and mass advertising. The econ- 
omy ad mat at National Screen, for 35¢, 
gives you nine different ad mats and slugs, 
two publicity mats and some linotype bor- 
der, sufficient for small theatres. A spe- 
cial mat of ad slugs in two sizes, offered 
in the pressbook, is a good item. Many 
exploitation and promotion ideas, based on 
early runs, will help you. Six million teen- 
agers have never seen the picture. High 
schools in 43 states have asked to coop- 
erate with local playdates. Book promo- 
tion includes an 864-page paper-back edi- 
tion selling for 75¢ which is a bargain. 


EXPLOITATION FOR THE USE°OF ON 
CURRENT AND COMING ATTRACTIONS 


ONTARIO 
B 
DISTRICT 


VOLUME 3 * 


JULIUS CAESAR—MGM's dram 
terpiece, direct from Broadway 
umphant pre-release runs at 
prices. Marlon Brand Gre 
Louis Calhern, John Gie 
Mason, Deborah Kerr in "a 

of violence and 
melodrama''—by 
but what Shakespeare! 
and cheer this pic 
over and over again! Three 
heralds—including a tabloid 
Daily Chariot’ which report 
24-sheet and other posters plann 
ate pictorial and art materia 
displays. Newspaper 
varied for size and 
style that sells Shake | 
kinds of people. After intensive 
MGM now release ius ¢ 
the benefit of their exploita 
veloped in actual practi 


omy mat at Nationa Ser 


intrique a Ny 
William Shakespe 
Audience 


ture—it ha 


ad mat 
have _ 


peare 


Juliu 


+ 


gift to small theatre i 
school and student camry 
and much is given to helt 
book. Ticket i 
proven and 
and a special 9-minute 

screen, is ready. A set of 

ters in giant size, at $2 per 

out the title, have been provided for 
hangers. A special block 24-sheet 
is good tor advance display. 
Caesar" ha 
the nation. You 
high-brows an 


e| ina 


ork! 


Will Ww 


naquerea city DY 
aim both 


may 


d the low-br 


IN THE EXPLOITATION POT 
by TIFF COOK 


Compelling copy in attractive covers—from two competent Canadians. Above, Tiff 
Cook's exploitation bulletin from Famous Players’ home office in Toronto, and below, Dan 
Krendel's Ballyhoo bulletin written for his Ontario Busy Bees—all in straight line, shortest 
distance between two points, most punch to the paragraph—style. 
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In your theater, too... 
everybody 
goes for Coke! 


When your patrons come to see the show, they expect 
to find refreshment, too. Because they do, you have 
the happy opportunity to pick up extra profits. 
Everyone enjoys the sparkling refreshment of deli- 
cious Coca-Cola. You'll enjoy the handsome return 
you get when you install vending equipment in a few 
square feet of floor space. There’s a wide variety 
available. For the money-making details, write The 


Coca-Cola Company, P.O. Box 1734, Atlanta, Georgia. 


Ny BD 


Cw Cela 


for extra 
profit 


“COKE IS A REGISTERED TRADE-MARK 















THEATRE 


CARL R. MOS, RICHARD GERTNER, Associate Editors 








DESPITE the practice 01 
many theatre operators 
to add continually to 
the variety of refresh- 
ment merchandise 
offered their patrons, 
it is candy which re- 
mains the “backbone” 
of the theatre snack 
stand. That is a foot- 
hold it gained very 
early, and it holds 
steadily today. 

For it was candy 
which was the very 
first refreshment item 
to be sold in most 
motion picture thea- 
tres. Back in the ’30’s, 
when theatre men first 
turned to this addi- 
tional source of reve- 
nue, they started out 
hesitantly — perhaps 
just installing a very 
small candy case in an 
inconspicuous corner 
somewhere, stocked 
with only one or two 
types of confection- 
eries. Once given a 
start, however, candy 
proved to be so popular 
with theatre patrons 


(many of whom had been bringing their fixture in the theatre where many other _ tive fashion, 
own candy from the outside, anyhow) that food and drink refreshments are sold. 
the candy counter was increasingly en- 
larged. And eventually it was expanded all is nowhere revealed so clearly as in the 


A Ss sesso 


Candy —Backbone of the Snack Bar 


The first item of refreshment merchandise to be introduced in 
most theatres, candy continues to retain its force as a magnet 
drawing patrons to the snack stand. It does so not only through 
its appeal as a delicacy but its adaptability to attractive counter 
displays both on top and inside the case like the one shown below. 





Counter display by manager Norm Reay, Odeon's Plaza theatre, Victoria, B. C. 


The fact that candy was the start of it _ ing sales. 





refer to their refresh 
ment counter as their 
“candy stand” in 
spite of all the othe: 
delicaci s on sale there ! 

Thus it was that 
motion picture patrons 
learned early that they 
could secure theit 
favorite candy bar 
after they arrived at 
the theatre to enjoy 
during the show. ‘That 
habit has grown over 
the years, and today it 
is still the desire to 
purchase candy that 
leads many a custome 
to the sn ick bar where 
his appetite can then 
be whetted for any 
number of other prod 
ucts. 

In addition to its 
appeal as a delicious 
refreshment, candy has 
another advantage 
which the theatre opel 
ator can exploit. That 
is the fact that it is 
highly displayable. 
tractive candy pack 
ages, invitingly ar 


ranged in an imagina 


help considerably in drawing 


customers to the snack bar, thereby increas 


In this regard it is important to remem 


in most cases to a permanent and prominent tendency of many theatre operators still to ber that such displays should be changed 


BETTER REFRESHMENT MERCHANDISING 
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frequently so that they continue to hold 
Too the 
items are placed in the 
the 
fashion and then left to 


their appeal. often bars and 


simply 


specialty 


case in what seems to be most con- 


venient and 


stay that way. When this is done, the dis- 


eas) 
play becomes static and dull. 

One important means of revitalizing the 
display is to introduce new candies that 
lend themselves to attractive arrangements. 
(Some of the latest of such items are pic- 
tured and described elsewhere in this issue. ) 
In addition to freshening the display, such 
candies help to increase sales by catering 
to the taste of those patrons whose appe- 
tites are quickly jaded and require newer 


ind different delicac ies. 


As for other means of promoting new 
candies, there is nothing quite so ettective 
as distributing samples. This might be 
done, for instance, by handing out the new 
candy bars as a free premium to the first 
25 or so youngsters attending the first per- 
formance on a certain day. On other occa- 
sions small samples might be passed out 
to patrons as they enter or leave the theatre 

-or perhaps during intermission time. 
(A recent instance in which this was done 
is pictured elsewhere on this page. ) 

Newspaper advertising of a new item— 
as a part of the regular theatre ad—has 
also proved an effective booster with many 
theatres. 

candy 





DAD’S Awarded a coveted Best Seller 


AWARDED BY 
MUTION PICTURE 


“Theatre Sales Championship” 
by Better Theatres in 1954, 1953, 1952 


OFFERS YOU THESE 
PLUS PROFIT FEATURES: 


1. Make More Drinks to the gallon. 


One gallon of DAD’S ready-to-use 
Fountain Syrup yields 146 7-oz. 
drinks. 


Make More Plus Profits. 


Additional drinks from DAD’S, the 
Leader, mean plus profits for you. 
Regardless of what you’re presently 
paying for syrup—DAD’S “‘extra 
yield’”’ per gallon gives you higher 
gross profit than does any other 
nationally advertised brand. 


3. Make More On Cups. 


Extraordinary low, low price to 
DAD’S users on cups. Ask us about it! 


See Us at the 





Tesma-Toa Show—Booth 10% 


DAD’S Automatic 
Dispensers Do a Better Job 


BARRELS 
Beautifully grained 
oak barrels with stain- 
less steel hoops. Draw 
any size drink contin- 
uously. Available in 8, 
17, 45 and 60 gal. sizes 
with 1 or 2 faucets. 


DISPENSERS 


Produces perfect]; 
uniform, delici 

ly flavored, proper- 
ly carbonated 
DAD'S. Takes lit- 
tle more than 1 
ft. of space! A 
able in counter and 
rail-type n 
Serves 1, 2 or 3 
vors. 


]- 


FOUNTAINETTES 
DAD’S Uniflow and 
DAD'S Perlick units 
.--complete with bar- 
rels, self-contained 
refrigerated 
DAD’S, and 








Write Us For Information Today 


other flavors, | ice 
water and carbonated 
water. 


DAD’S ROOT BEER COMPANY 
2800 N. Talman Ave., Chicago 18, Ill. 


can be exploited are limited only by the 
ingenuity and imagination of the theatre 


operator! 


Bringing candy right to the patron in the lobby 
is a particularly effective way of boosting sales 
as proved recently at two Canadian theatres. At 
20th Century Theatres’ Park in London, Ontario, 
an attendant patrolled the lobby (above) attired 
in a Scottish costume to tie in with Kerr's candy 
trademark, while at Odeon's Mercier theatre in 
Montreal free samples of Life Savers were passed 
out to patrons (below). 


CARAMEL SIZES CHANGED 


A change in the size of the caramels in 
its five-cent cello boxes and an increase in 
the number of candies in each box from 
10 to 12 has been announced by Peter Paul, 
Inc., Naugatuck, Conn. The company 
states that the longer and narrower pack- 


Walnettos, 


has ‘“‘better 


age, which will be used for 
Choclettos and 
balance and appearance and creates added 

The and 
bags were 


Coconettos, 


consumer appeal.” red, blue 


chocolate brown and boats 
designed by Jim Nash, New York industry 


designer. 
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People & 
roducts 


by Carl A. Mos 


BIC NEWS on the vend 
front is Rowe's 


chase of Spacarb, now 


pur- 


named Rowe Spacarb, 
inc: a 
Rowe. The acquisition 


division of 
gives Rowe an 
fuller line, including vend machines for 
candy, ice cream, soft drinks, cigarets, milk, 
and the Auto-Snack. 
Rowe prexy, Robert Z. 
Greene, Spacarb officers, I. H. 
Houston and Robert K. Deutsch, will con- 
tinue to hold important posts under the 
new set-up. 


even 


pastry, sandwiches 
According to 


former 


PERSONALS... 


Hearty congratulations to James A. Ryan, 
recently elected prexy of C. F. Simonin & Sons. 
Jim, for years one of the best known and loved 
figures in the theatre 
popcorn field, was pre- 
viously Simonin’s v.p. 
a. ee And hats 
off to Henry M. Win- 
ter, new exec. v.p. of 
Pepsi-Cola Interna- 
tional. Already a di- 
rector, Henry was for- 
merly v.p. in charge of 
commercial operations. 

And a bow to 
Peter Paul’s Edwin E. 
Dalton. Ed, assistant 
sales manager, has 
taken on the added 
duties of ad manager. He tells us that Mounds 
and Almond Joy are now the most heavily TV- 
advertised candy brands in the land. Also that 
the Mounds and Almond Joy wrappers have 
been pepped up for more eye-appeal. 


James A. Ryan 


& 
POPCORN PRICES 


Sorry, but it looks like popcorn will be 
followinz the price trail of coffee and 
cocoa beans, according to a survey by J. J. 
Fitzgibbons, Jr., IPA prexy. Popcorn 
acreage planted in 54 is only 50% to 55% 
that of °53. And drought conditions in 
most growing states are accentuating the 
shortage, although there was a substantial 
crop carry-over from last year. Better give 
your requirements some thought right now. 


o 
BACK FOR NESTLE 


Nestle has renewed its sponsorship of 
the Jackie Gleason show over 100 CBS- 
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TV stations for Nescafe, reports Donald 
Cady, ad & merchandising v.p. “The show 
reaches 10,000,000 right at the 
coffee break of the week, Saturday 
ning,” Don remarks, adding, ‘““We couldn't 


biggest 
eve- 
a better moment, — psychologically 
speaking.” But for second best, Don, how 
about Sunday a.m. for the Sat. nite hang- 
overs?... And talking about liquids, Hoff- 
man Beverages reveals that New Yorkers 
200 soft drinks 
than in the leading 


get 


cent more 


with 


consume per 


now 44. cola 
che ice. 


You can sell as much candy in summer as in 


winter, according to Fanny Farmer's prexy, 


Lo 


The house is packed for 
xX 


wy 


PERENNIAL 

STARS — 

NESTLE'S muy AND ALmMo 
When we 


10¢ Crunch, Milk, Almond and 
Coconut available coast-to-coast 
—5¢ Crunch, Milk and Almond 
available except on West Coast. 
All sizes packed 
100 bars per case. 


John D. Hayes, that his 
set a new sales record this season and expects 
next summer to top it. 


tors: (1 


reporting company 
Two responsible fac- 
Government-industry which 
solved wilting o hu- 
midity; (2) Heavy Re- 
freshment Merchandisers need a stronger hint? 


research 
heat 
promotion. Do 


graying under and 


Better 


PEANUTS 
When New 


radio-advertised $189 refrigerators, 


York’s Vim appl 


pl 
“the payments are peanuts,’ Ted 
showed up 


He go 


who wholesales ’em, 
100-Ilb. bags worth $200. 
box ! 


Noctles Bar| 


SENSATIONAL 

NESTLE'S CRUNCH BAR 

The all-out favorite of the 
fans— that milk chocolate bar 
with the crunchy goodness. 


NESTLE’S NEW COCONUT BAR 
Another Nestlé winner — 
rich milk chocolate, with 
shredded coconut, for 
delicious, delightful eating. 


i. 
Ss 


: 7] a 
tions; P on 50 


See your Nestlé Representative 


or write for more details to 


THE NESTLE COMPANY, INC. 


2 William St., White Plains, N. Y. 











_ New Faces for the Candy Cases 


ae Just as the introduction and exploitation of 
Hawaiian Fudge ene 
eae gam new screen personalities helps at the box- 
size bar recently in- PA pa ss office, so the addition of new candy 
troduced by the peg ee Ben ae 4 OGY products can be used to boost sales at the 
Euclid Candy Com- L™, " ° . 
sean: tek Cianlion, snack stand. Attractively displayed, the 
Approximately 3 ~ as — ol new faces will lend interest to the old 
ounces in weight, it a familiar members of the candy community. 


ked in choco- 
ean aahaceargr es And who knows? Maybe one of the new 


late, vanilla or as- 


sorted flavors. brands will soon become an old standby. 


Another recent ad- 

dition to the Euclid 

~ Fre~ CE Candy Company's 

“ 67 ; a fOr. a line is the “Pecan 
PECAN | Xo) ES Roll (left). It is 
aH” . 
ad : <% and comes wrapped 


RANDY BA Re 10¢ Vee also a dime-size bar 
€ “ 


in cellophane, out- 
lined in yellow. 








Henry Heide, Inc.'s “Darling Creams’ have been dressed 
up in this brand new cello window package. The 12- 
ounce package combines golden yellow and watermelon 
pink colors to blend with the soft pastel shades of the 
candy. The traditional red Heide diamond is on the box. 


New from Holl-wood Brancs, !nc., makers of “Butter-nut'’ 
and “Milk Shake" bars is the "Big Time" (above). It is a 
2-ounce bar consisting of a chocolate flavored nougat with 
peanuts, covered with Hollywood's rich milk coating. 


"The Brach Mint Bar'' (above) made by 

E. J. Brach & Sons, Chicago, has a dark 

sweet chocolate coating with a mint-flavored 
Returning to candy stands this cream fondant center. It weighs | 3/16 
fall after an absence of several ounces, and the average size of a wrapped 
years will be the Paul F. Beich bar is 4 9/16 by | 7/16 by 11/16 inches. 
Company's “Maple Whiz (left). The company has also introduced a new 
A companion to the vanilla- package called 'Brach Bullies," consisting of 
flavored "Whiz," it is avail- a seven-section chewy caramel-nougat bar. 
able in 24-count or 100-count 

ding pack. 
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MERCHANDISE MART 


* news of products for the theatre 


refreshment service and their manufacturers 





Rowe Corporation Buys 
Spacarb Drink Units 


THE ROWE Corporation, 
world’s largest manufacturer and operator 
of automatic merchandising machines, has 
purchased the principal assets of Spacarb, 
Inc., the country’s oldest automatic cup 
drink machine manufacturer, according to 
an announcement by Rowe Corporation 
President Robert Z. Greene. 

Spacarb, Inc., is being liquidated and a 
new Rowe division—Rowe Spacarb, Inc., 
Division of Rowe Manufacturing Com- 
pany, Inc.—formed to continue the manu- 
facture and marketing of the complete Spa- 
carb line of multi-flavor cup drink dis- 
pensers, as well as the “Auto-Snak” com- 
mon front for “automatic cafeterias.” 

Mr. Greene stated that among key 
Spacarb personnel who will be retained by 
the new Rowe division are I. Hayne Hous- 
ton, president of Spacarb, Inc., since 1946, 
as Division President and Robert K. 


Deutsch, Spacarb treasurer, as vice presi- 
dent. All other executive offices will. be 
filled by Rowe officers and the new division 
will operate under the general supervision 
of Rowe Manufacturing Company, Inc. 
The purchase agreement, approved by 
Spacarb, Inc., stockholders, provides for 
acquisition by Rowe of Spacarb machinery 
inventories, equipment, copyrights and 
patents—including the basic patent for 
Spacarb’s exclusive mix-a-drink feature, 
which permits the consumer to combine 
flavors at will in the vending machine. 
Other Spacarb assets are being liquidated 





and, under the purchase agreement, total | 
liquidating dividends of $2 will be paid on | 
each of the outstanding 164,445 Spacarb, | 
Inc., shares. 

The Rowe Corporation, with assets of | 
$12,500,000, in addition to its manufac- | 
turing and sales organization is the parent | 
body of some 40 subsidiary companies which 
thousands of vending machines 
the country. Production of the| 


operate 


across 


NEW REFRESHMENT TRAILER TELLS A STORY 














The scene above shows the cast of characters in a new cartoon trailer in color called "The Perils of 
Lurine," produced by the Pepsi-Cola Company to boost snack bar sales in theatres. Unlike many such 
films, this one has a plot and runs for almost two minutes. Already seen by some of the country's lead- 
ing theatre refreshment operators, the trailer has been highly commended, according to the company. It 


is available through Pepsi-Cola's Theatre Sales Division. 


BETTER REFRESHMENT MERCHANDISING 





NOW! 
A New Merchandising 


Service from Manley 


for Users of Manley Machines, 
Merchandise and Methods 


Your own experience in the theater 
business has shown you that the key to 
greater profits is promotion. Here, now, 
is the answer to your point-of-sales 
merchandising problems in your con- 


| cession. 


The new Manley Merchandising Serv- 
ice provides Manley Supply customers 
with point-of-purchase merchandising 
material on a yearly basis, at no cost! 
Keyed to seasonal themes, the Manley 
promotional material will stimulate buy- 
ing of popcorn and other items at your 
concessions. Included is appropriate ma- 
terial for use at Christmas, Easter, July 
4th and Halloween. Here is a service 
keyed to your needs... . designed to build 
extra sales ... and at no cost to you! 

Act Now! Begin your promotion pro 
gram with the attractive new Christmas 
material from Manley. You can enjoy all 
the advantages of this new, profit pro- 
ducing service if you use these Manley 
products: machines, popcorn, seasoning, 
salt and containers. Write direct today, or 
call your Manley representative and get 
the full story on the Manley Merchandis- 
ing Service. Manley, Inc., Dept. MPH-1054, 
1920 Wyandotte Street, Kansas City 8, 
Missouri. 
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Rowe Spacarb machines will continue at 
Stamford, with all other Rowe machines 
being produced at the company’s Whippany, 
N. J. plant. 

The acquisition of Spacarb gives Rowe a 
complete and varied group of automatic 
machines. Vending ma- 
manufactured by 


merchandising 
chines already being 
Rowe include its cigarette vendors—descen- 
dants of the first practical cigarette vending 
machine invented by the late William H. 


Rowe—as well as automatic packaged milk 


dispensers and candy, sandwich, pastry and 


ice cream vendors. 
Photo and Features of 
New Cretors’ Machine 


FOLLOWING the close of a 
contest held among theatre men to select a 
name for the new Cretors popcorn machine, 
the company has released a photograph of 
the unit (shown herewith) and details of its 


construction. During the period of the 





ADVERTISERS' PAGE AND REFERENCE NUMBERS: 


@ If the service available through the coupon below is preferred for obtaining fur- 
ther information concerning products advertised, those of interest may be indicated 
simply by writing in the Reference Number given in the first column of the listing 
{numbers in right hand column indicate pages on which advertisements appear). 


Ref. No. 

I—THE COCA-COLA COMPANY 
2—DAD'S ROOT BEER COMPANY 
3—HENRY HEIDE, INC. 
4—MANLEY, INC. 

5—THE NESTLE COMPANY, INC. 


REFERENCES FOR ADDITIONAL INQUIRY: 


® Classes of products on which information is desired may also be indicated in 
coupon by the number preceding the item in the following list: 


100—Beverage dispensers, coin 
101—Beverage dispensers, counter 
102—Butter dispensers 
103—Candy bars 

104—Candy Specialties 
105—Candy machines 
106—Cash drawers 
107—Cigarette machines 
108—Coffee-makers 
109—Custard freezers 
110—Films, smack bar adv. 
111—Food specialties 
112—French fryers 

113—Gum, chewing 


Page No. 
1-A 
2-R 
5-R 
5-R 
3-R 


115—Gum machines 
116—Ice cream cabinets 
117—Mixers, malteds, etc. 
118—Popcorn, raw 
119—Popcorn machines 
120—Popcorn warmers 
121—Popping oils 
122—Scales, coin-operated 
123—Soda fountains 
124—Soft drinks, bottle 
125—Soft drinks, syrup 
126—Showcases 
127—Vending carts 
128—Warmers, buns, etc. 











contest the mew machine, which was 
designed for Cretors by Raymond Loewy 
Associates, was on the com- 
pany’s distributors’ showrooms all over the 


view at 


country. 

Among the unusual features of the new 
machine are the sidewalls of the cabinet, 
which are of one-piece armorply construc- 
tion. They are finished in a special shade of 
red developed by Mr. Loewy. The front 
of the machine is framed in a triple-plated, 
mirror-finish steel frame. This frame is 
first plated with copper, then nickel, and 
finally with chrome to give it a_ hard, 
gleaming finish with a deep lustre. 

The front panel is studded with perfora- 
tions and finished in white enamel. A con- 
cealed light at the waist of the machine 
shines downward on the perforated panel. 
The top consists of two Lucite sections, 


aon 
POpCoRN 





the lower one white for easier transmission 
of light downward into the popper case and 
the upper half a “buttery” yellow. 

Production features include Cretors’ 
champion 18-ounce steel kettle with replace- 
able heating elements; a 4-cubic foot stain- 
less steel elevator well that holds the 
equivalent of 130 ten-cent boxes of popped 
corn beneath the level of the popper case; 
Cretors’ automatic push-button seasoning 
pump; and forced-air heat circulation 
designed to keep the popped corn hot, 
fresh, and crisp regardless of atmospheric 
moisture. 

Popper case doors are of tempered glass 
and feature new magnetic catches which 
hold the doors in the closed position with- 
out the aid of mechanical fasteners. A 
stainless steel drop shelf with magnetic 
catches is also provided on the working side 
of the machine. All controls except the 
elevator crank are conveniently grouped at 
eye level in the Lucite top, and each switch 
is plainly identified. 
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new, indoor 


THE ODEON 
Edmonton, Alta. 


new, outdoor 


1100-CAR 
DRIVE-IN 
at Somerville, N. J. 


OCTOBER ISSUE 





PROJECTION and 
SOUND SYSTEMS 


Good reason, too! 
With today’s top product being made 
for wide screen and directional 
sound, exhibitors must have the very 
finest equipment . . . equipment that 
will show these films at their very 
best! And for the finest in projection 
and sound they choose .. . 


C4 — 


MANUFACTURED BY INTERNATIONAL PROJECTOR CORPORATION - DISTRIBUTED BY NATIONAL THEATRE SUPPLY 


A SUBSIDIARY OF GENERAL PRECISION EQUIPMENT GORPORATION 











FAIRCHILD 
ANSWERS 











6 
Pointed 


Questions About 


PERSPECIA 
STEREOPHOMIC 
SOUMD 











A FRANK DISCUSSION OF THE FACTS! 





Q. Is Perspecta Stereophonic Sound really 
here? 

A, It sure is! M-G-M, Paramount and War- 
ners are releasing all future productions with 
Perspecta Sound. Other studios are following. 


Q. Will it be the industry standard for years 
to come? 


A. Yes, it will — because, from the producers’ 
viewpoint, it’s the compatible system — yet 
offers exhibitors the finest stereophonic sound 
at the lowest installation and operating cost. 


Q@. How soon should theatre owners install it? 
A. The sooner, the better. All Loew’s theatres 
are being equipped now and hundreds of 
others here and abroad have ordered! Be first 
in your community. Order now! 


Q. How many Fairchild Perspecta Integra- 
tors does a theatre need? 

A, Only one/ A single Fairchild Perspecta 
Integrator serves a// projectors in a booth and 
controls the sound through any three-channel 
sound system of standard-make. 


Q. What about costs and installation time? 
A. The Fairchild Perspecta Integrator costs 
$990. A complete installation can be made in 
less than a day — without loss of showing time 
and, incidentally, without continued mainte- 
nance and replacement of magnetic heads! 


Q. Where dol goto find out more? 

A, See your dealer or — call — write — or wire 
Fairchild. We understand exhibitors’ prob- 
lems—can answer your questions immediately. 


RECORDING, 


YRCOAILD couremenr: 


THEATRE EQUIPMENT DIVISION * WHITESTONE 57, NEW YORK 
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An Efficient. Dependable Power Supply 


for Your Projection Ares 


There’s a National Rectifier designed to match 
the requirements of every type and rating of 
angle trim or coaxial trim projection arc 
lamp. All are built in single lamp units for 


a 
' flexibility of electrical connection. 
Power output adjustment to the arc, over a 
wide range of values while the arc is burning, is 
= 4 . by means of an external, manually operated 


hand wheel on the front. Transformer taps are 
provided to compensate for changes in line 
voltages from 200 to 250 volts and the complete 
amperage range. 


~~ 
© f 


Zs 


SELENIUM PLATE TYPE... {@ 


A full metallic, heavy duty equipment for converting 


three-phase A.C. to D.C. for operating arcs of from 60 to 135 





amperes. Models in four capacities, adjustable from 
60 to 75 amperes, 70 to 90 amperes, 80 to 110 amperes, and 
90 to 135 amperes. Reliable operation in damp climates. Fan 


ventilated. No warm-up period required. 


TUBE TYPE... 


Six models, for use with high intensity arcs for 








either three-phase or single-phase opera- 

tion on 230-volt, 60-cycle power service. Amperage 

ratings: 40, 50, 60-70, 70-85, 75-90. 

The housing assures ample draft through the transformer assembly and 
past the rectifier tubes to maintain low 


operating temperatures. 


Distributed by 


Lia ae a a 
‘ NATIONAL ) 
BEATE SUC ELT 


Division of National! « Simplex « Bludworth, inc. 


“THERES A BRANCH NEAR YOU” 
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Over 90% of all 


theatres and drive-ins 

showing CinemaScope... 
use Bausch & Lomb 
cylindrical anamorphic 


attachments 


@ Highest light transmission of all anamorphic attachments 


for clearest, most enjoyable screen picture. 


® No blur, no distortion! Detail! is sharp, magnification is uniform, pictur 
is pleasing throughout screen area. 

® Matched lens design, for perfect pairing with B&L 
f|1.8 Super Cinephor, world’s fastest projection lenses. 


®Complete line, including the only anamorphic lens 
l 


specially made to match 4” projection lenses 

without vignetting. 
® Easier to install—lenses screw right into perfect alignment. 
®Minimum maintenance—completely sealed unit. 


®@Dependable factory service for full life of lens. 
®Recommended by CinemaScope producers. BAUSCH G KO) 83: 


Ask your dealer for a private demonstration on SINCE The 
your own CinemaScope screen. (In Canada: 
General Theatre Supply—Main Office, Toronto.) 
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\¢ it’s terms 


Youll win, 
(00... 


GOING ONE STEP AT A TIME! 


The tortoise took it step by step— 
and won going away! 


This strategy of moving “slow but steady” is 
not restricted solely to foot races. It’s a sound, 
profitable approach for every motion picture 
exhibitor! 


The Cinemascope, wide screen and Vista- 
vision product is winning greater favor every day. 
Knowing the multiple equipment improvements it 
requires, National Theatre Supply has devised a 
program whereby even the smallest theatre can 
progress “Step by Step” along the road to com- 
plete wide screen projection. The exhibitor may 
begin simply with the basic wide screen installa- 
tion and then gradually continue — right through 
to a complete stereophonic sound system. 


Your National expert will 
be glad to advise you on 
this “Step by Step” pro- 
gram. Being familiar with 
theatres of every size, he 


p PAY MENT 
N 


you want to 


About People 
of the Theatre 


AND OF BUSINESSES SERVING THEM 
e 


Vern Lindholn, owner of the Ainsworth 
theatre, Ainsworth, Nebr., and Rauley Connell, 
owner of the Rock theatre, Bassett. Nebr., have 
joined forces to construct a new drive-in at 


| Long Pine, Nebr., at a point about halfway 


between the two towns in which their indoor 


| theatres are located. The new operation is to 
| be called the Pine drive-in and will be equipped 
| with Ballantyne projection and sound equip- 
| ment. 


Dr. Frederick E. Terman, dean of the School 
of Engineering at Stanford University, was 


| elected to the board of directors of the Ampex 
| Corporation, Redwood City, Calif., manufac- 
| turers of magnetic recording equipment, at the 


annual stockholders’ meeting recently. He re- 


| places Charles McSharry, who relinquished his 


membership to become secretary of the board. 
Re-elected to the board were all other mem- 
bers, including Alexander M. Poniatoff, T. 


| Kevin Mallen, George I. Long, Henry McMick- 


ing, Albert A. Browne and Murray Innes. At 


| the meeting Mr. Long, vice-president and gen- 
| eral manager, announced the formation of two 
| product divisions corresponding to the two 
| board classifications of use for Ampex recorders 
| —recording of sound and recording of labora- 


tory and industrial data. Robert Sackman has 


| been named manager of the instrumentation 
| division, responsible for industrial and research 


applications of Ampex equipment; and Philip 


| L. Gundy, manager of the audio division, re- 


sponsible for sound recording equipment. 


H. L. Marsterson, director and comptroller, 


| and J. H. Somake, director, secretary and legal 
| adviser of Westrex Corporation’s London sub- 


sidiary, Westrex Company, Ltd., have returned 


| to London following conferences with Westrex 
| headquarter’s personnel in New York. 


W. W. Lucas, stage manager at the Stanley- 
Warner Garden theatre, New London, Conn., is 
marking his 55th year in show business. Well 
known throughout the northeast, he served for 
many years as president of Local 439, IATSE, 


| of New London. 


Edward Christensen, Al Christensen, and 


| Howard Huff have announced plans for a new 
| drive-in at Ord, Nebr., which they anticipate 
| opening in the early spring. The drive-in is to 





help i : 
ti — either all at onc 


_for Cine- 
or step by step wor 


n equipping YOU! knows how many steps you 


need to win the race 
towards profitable theatre 
improvement! 


be equipped with Ballantyne projection and 
sound equipment. 


Earle Hendren, owner of the Capital Amuse- 
ment Company, Erwin, Tenn., was honored re- 
cently at a dinner in celebration of his 40 years 


: ie “i 
ascope, Vistavision 
m 


wide § 
ATIONAL. 
en tailored to meet your 


\ 
m i way: 
require ents in every y 


——— 


ville, Tenn. Mr. Hendren has operated thea- 
tres in Coal Creek, Daisy, Bull Gap and 


| in show business at the Farragut hot-!, Knox- 
| oe ee ; 
sreensville, Tenn., and now owns a theatre in 
| 

| 


NATIONAL) ‘™ 


Two theatre men recently received awards in 
a national arc welding contest held by the 
James F. Lincoln Arc Welding Foundation, 
| Cleveland. The competition was open to per- 


THEATRE SUPPLY 


Division of National « Simplex « Bludworth, Inc 
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Announcing the New 


WAGNER NEVIOL FLUORESCENT PLASTIC 
CHANGEABLE COPY LETTERS 


NEVIOL U. S. PAT. NO. 2486859. OTHER PATENTS PENDING. 


REVOLUTIONARY! ENTIRELY DIFFERENT! 


Formed in clear plastic and processed with a newly developed and patented process fluores- 
cent material, each of these letters, by the use of ‘“‘black light’? becomes a separate, actual 
light source not dependent on transmitted visible light or the translucence of the sign face. 
They Create Colored Light Rather than Lighted Color. 


UNBELIEVABLE BRILLIANCE 
AND DISTANT READABILITY WITHOUT GLARE 


The extreme brightness and strikingly DIFFERENT colors, impossible with other letters, make 
them especially ideal for installations which are “‘hedged in’”’ by an abundance of competing light. 


They are also unusually effective by natural daylight. 


THE ONLY THIRD-DIMENSIONAL 
ILLUMINATED LETTERS EVER MADE! 


The black light affords a uniformity of illumination of every letter virtually impossible with 


previous types of lighting. 


GUARANTEED LONG LIFE 


Not to be confused with letters which employed fluorescent materials which were front illumi- 
nated and exposed to the sun, these new letters are processed on the back and will not pass the 


ultra-violet rays of the sun. They are accordingly extremely fade-resistant. 


ADAPTABLE TO ALL WAGNER FRAMES 


The letters are slotted for wind-proof mounting and may be used with economical modification 


on existing Wagner display frames. 


YOU HAVE TO SEE THEM TO BELIEVE 


See Wagner Neviol Fluorescent Letters demonstrated at the big TESMA-TEDA-TOA-IPA 
equipment show October 31—November 4, Conrad Hilton Hotel, Chicago. Be first to take 
advantage of this great development. Write, wire, or phone for further details and prices NOW! 


WAGNER SIGN SERVICE, INC. 


218 S. HOYNE AVENUE CHICAGO 12, ILLINOIS 
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Budgeted 
for the 


Designed for the budget of the smaller 
theatre, yet it retains the rich quality of top 
stereophonic sound. Wall mounted ampli- 
fication equipment saves space in small 
booths. The compiete package includes 
necessary soundheads, pre-amps, power 
amplifiers and stage speakers. Amplifiers 
are all plug in type for fast, easy inspection 


and serv g. Check the equipment below. 


Magnetic Soundheads 


Stage Speakers 


Ou oose from either Altec-tansing ‘Voice 


or Ballantyne 


complete with necessary equip- 


tre Speaker Systems 


Amplification System 
or either one, three or four track 
12,000 
n trigger to operate surrounded 
Both pre amplifiers and power sup 
designed for compact wall mounting 


system is furnished with 


Take just a few minutes and 


write for full information 


1712 Jackson Street Omaha, Nebraska 





sons in non-industrial business and service es- 
tablishments who submitted papers describing 
how arc welding is or could be used in the 
operation or maintenance of the business or 

Horace G. Gable, Jr., operator of the 
Azalea Orangeburg, S. C., received 
$250 as a third award for his description of how 
welding can be employed to fabricate all parts 
and assemble a steel drive-in theatre screen— 
the method of construction permitting all work 


service. 
drive-in, 


including painting to be down on the ground, 
the complete screen then being erected without 
A fifth award 
of $50 went to Sheldon Kliman, manager of the 


costly and dangerous scaffolding. 

Riveria theatre, Hastings, Minn., for his paper 
elding for theatre chairs. 

Lioyd Salsbury has acquired and reop 


Port theatre in Freeport, Ohio 


R. H. Daniels has announced plans to con- 


truct a new 250-car drive-in at Hollywood, 
N. M. It will probably be a year-round opera- 


ion. 


The Park theatre in Detroit, closed for some 


has been reopened under the operation 


R 
Dat 


Followi extensive repairs and remodeling, 


the Grove theatre, Holly Grove, Ark., has been 


reopened by L. G. Renfro, Jr. 

has been named as general man- 
iger for the Adler Theatre 
Marshfield, Wise. The circuit has two indoor 
theatres each in Marshfield, and Waupaca, one 
each in Merrill and Neillsville, and a drive-in 
in Merrill. Mr. with H. 
J. Griffith Theatres, which has headquarters in 
Dallas. 


> 
Chet Posey 


Company, Inc., 


was formerly 


Posey 


Harry 


tre in Arcadia 


1. Rolbiecki has sold the Vogue thea- 
Wisc., which he operated for 13 
years, to John W. Leland of Arcadia. 

F & R Enterprises, Abbeville, La., which re- 
cently purchased the Dixie theatre there has 
renamed it Frank’s theatre. Frank is the first 
name of one of the two DeGraau brothers who 
the other being Robert. 


now own the theatre, 


Plans for a new drive-in theatre in Tulsa, 
Okla., have been announced by Eddie Jones, 
partner of the Line Amusement Company, and 
manager of the Sand Springs drive-in. 


Following redecoration and the installation of 
new projectors and a wide-screen, the Peru 
theatre in that Nebraska city has been reopened 
by Gilbert West. 


Harold Hirschberg has opened his new 1,000- 
car Bethlehem drive-in at Bitztown, Pa. It has 


a screen 105 feet wide. 


Manuel Levin has taken over the Pix theatre 
in San Francisco from Affiliated Theatres. 
William Elder, formerly manager of Loew’s 
Penn at Pittsburgh, has been appointed manager 
of the Warfield theatre, San Francisco, replacing 
Other changes at the theatre 
assistant managers, Ernest 
Joseph Pitruzello, 
om chief service. In addition 
Copple was promoted from usher to chief of 


Bovd Sparrow. 
include two new 
Bourgeouis and promoted 


Norman 
service. 


Tom Stewart has been appointed manager of 
the Lory theatre, Highland, III. 


J. Lawrence Schanberger, for 
operator of Keith’s theatre in Baltimore, has 
retired due to ill health. The theatre has been 
taken over by Jack Fruchtman, who also re- 
cently acquired the New theatre there from 
Vorris Mechanic. Fred Schanberger, Jr., who 
was associated with his brother in the opera- 
remain with the theatre. 


many years 


tion of Keith’s, will 


The Holiday 
land, will soon have a third drive-’> theatre at 
Hamilton, Ohio, according to Mave Cummins, 
president. The new operation will have a capac- 
ity of 1260 be equipped for 
CinemaScope and closed circuit television. In- 
car heaters will permit year-round operation. 


Amusement Company, Cleve- 


cars and will 


Jack Bunday, formerly manager of the Cross- 
town theatre in Memphis, Tenn., has been 
transferred to Henderson, Ky., as city manager 
in charge of the Kentucky and Kraver theatres 


RETIRING NEW YORK PROJECTIONISTS HONORED 


Upon their recent retirement from Local 306 I.A.T.S.E. in Brooklyn and Queens, New York, projectionists 
John Weidner (front row, left) and Dave Rednor (right) were presented with life membership cards in 
the Movie Social Club of Kings County, Inc., by Harry Garfman, business representative of Local 306. The 
retiring projectionists also received testimonial scrolls containing the signatures of members of the local. 
Witnessing the presentation in the rear row are (left to right) Harry Weinberg, financial secretary; 
Irving Meltzer, president; Dave Steinberg, recording secretary; and |. Sillman, treasurer. 
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by Malco Theatres, Inc. He replaces Leon 
Pickle, who managed the houses for more than 
20 years, who will now devote his full time to 
operation of the Audubon drive-in at Hender- 
son of which he is a part owner. 


C. J. Bachman has been appointed Theatre 
Equipment Products Manager for the Fairchild 
Recording Equipment Company, Whitestone, 
N. Y., manufacturers 
of Perspecta sound 
“Integrators,” accord- 
ing to an announce- 
ment by Sherman M. 
Fairchild, company 
president. Mr. Bach- 
man was employed for 
over twenty years with 
the Stanley Warner 
circuit as chief engi- 
neer. He recently su- 
pervised 32 complete 
CinemaScope installa- 
tions and was, in addi- 
tion, responsible for the complete physical plant 
of 52 circuit theatres. In his new position Mr. 


C. J. Bachman 


3achman will offer assistance to both dealers 
and users of Fairchild equipment through the 
company’s growing Theatre Equipment Divi- 
sion. Mr. Fairchild pointed out that Mr. Bach- 
man will also be instrumental in recommending 
the manufacture of accessory equipment “which 
will further substantially establish Fairchild as 
a major manufacturer of theatre equipment.” 


Albert F. Watters has been elected vice- 
president and operations manager of RCA’s 
International Division. He was formerly direc- 
tor of associated company operations for that 
division. 


Following redecoration under the supervision 
of owner-operator Hassan Habhab, the Park 
theatre at Fort Dodge, Iowa, will be reopened 
and called the Varsity. Improvements include 
enlargements of the interior and the installation 
of new seats and an air conditioning unit. 


Howard Walstead, formerly assistant manager 
of the RKO Orpheum, St. Paul, Minn., has 
been appointed manager of the circuit’s Pan in 
Minneapolis. James Heuser, formerly manager 
of the Pan, was transferred to the Orpheum, 
in Dubuque, Iowa. In turn Ray Lanegfitt, for- 
merly manager of the Dubuque operation, has 


been named manager of the RKO Iowa, Cedar | 


Rapids, Iowa, replacing Andy Talbot, who re- 
tired. 


The Oshkosh drive-in theatre, Oshkosh, Nebr., 
has been sold to Mr. and Mrs. August Koeppen 
by Merrill Nygren. 


Richard R. Montgomery has been appointed 
manager of the Ritz theatre in Ocala, Fla., an 
operation of the Moss Theatre Company. He 
was formerly manager of the circuit’s Carlton 
theatre in Palm Beach. 


The Villa theatre in Oklahoma City has un- 
dergone a complete remodeling, including the 
addition of a new front and redecoration of the 
interior. The project was completed without 
the necessity of closing the theatre. 


Ray Schwartz has reopened his Walton thea- 
tre in Philadelphia, following extensive renova- 
tion of the neighborhood operation. Julian 
Harris has returned as manager. 


Reese Harrington has closed his Reese thea- 


tre in Harrington, Del., to carry out complete 
renovation in time for reopening in the fall. 
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Let Us Help You 


when you PLAN your new 
Drive-In 


The Ballantyne Company doesn’t just manufacture fine drive-in theatre sound 
and projection equipment. We believe in real concrete help on the whole job 
And this is an old offer at Ballantyne, because we've been helping theatre people 
on drive-in design for a long long time. Many times we've saved the owner 
several hundred dollars in fees by providing, free of charge, plans for entrance 
and ticket booth, concession area, tower, projection booths, etc. 


We'll be glad to do the same for you, We'll take the rough sketch of your land 
and elevations and prepare plans for your new drive in. 


If you're planning to remodel an old one, we can give you a 


background of experience to make the job more economical, 
e 


New Ticket Entrance 


This handsome functional design is 
one example of the buildings that 
Ballantyne has planned from long 


drive-in experience. 


Attend the TESMA-TEDA-TOA Convention October 31 - Nov. 4 and meet our 
drive-in designer. Bring your problems. He will be glad to consult with you. 


The Ballantyne empany 


Omaha, Nebraska 


1712 Jackson Street 





The new Relax-Recliner is comfortably firm, but The chair back responds to your weight without 
puts no pressure against your back, when you buttons, levers, and gadgets, when you relax 
are sitting in an upright position. into a comfortable recline. 


THE NEW Wea Recner 


brings “Living-Room Comfort” to Theatre Patrons 


The Relax-Recliner feature is available on 
Heywood’s TC 700 or TC 701 models, 

as illustrated. 

This luxuriously comfortable theatre chair 
is another example of the famous 
Heywood engineering “know-how” to make 
theatre seating as comfortable as the 
average patron’s own easy chair at home. 
Let a Heywood-Wakefield representative 
give you complete details of this great 
theatre seating line right away. 

Be sure to Visit the Heywood-Wakefield 
Exhibit, Booths 56 and 57, T.E.S.M.A. 
Convention, Oct. 31-Novy. 4, 

Hilton Hotel, Chicago. 


eer OD: 
WAKEFIELD 


EST. 1826 


HEYWOOD-WAKEFIELD COMPANY, Theatre Seating Division, Menominee, Michigan + Sales Offices: Baltimore + Chicago * New York 
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For about half the nation's drive-ins, an- 
other season has come and gone, or soon 
will be over. We hear it was one of the 
best in point of patronage that the outdoor 
field has had. The other half, to the south, 
still has good months ahead, the best in 
areas inviting to tourists. 

Not all drive-ins have enjoyed increased 
attendance this year, but growth in regular 
patronage appears io have been the gen- 
eral reward of high-grade installations and 
aggressive, knowing management. 

Relatively few outdoor situations have 
yet got wide-screen presentation underway, 
hence for most of those closing during 
winter months, p!anning and reconstruction 
for another season will be concentrated on 
installation of wider screens and the pro- 
jection equipment which they require. 
These same months will be similarly em- 
ployed by drive-in operators across the 
southern strip of the country. Few, if any, 
outdoor operations can wait much longer 
to embrace the new technique. 

* 


And that brings the field face to face 
with considerations of cost which may well 
produce far-reaching changes in it. A 
drive-in recently opened in New Jersey is 
said to have cost better than $400,000. 
Could be. Not typical? No... but con- 
sider that a screen tower of proper wind 
resistance could be erected for seven to 
ten thousand dollars; now increase the 
width to 100 feet or more and the cost is 
hiked to more than twice as much—an all- 
steel screen tower for wide-screen can run 
to $25,000 and up. 

No longer a novelty in the better loca- 
tions, and compelled to keep as close as 
possible to standards of product and tech- 
nique which the public knows are available 
to motion piciure exhibition, the drive-in 
has outgrown the kind of investment and 
operation once thought adequate. It re- 
quires more money to start with, or to make 
improvements, and alert, smart, progressive 
operation to protect that larger investment, 
which is likely to push up standards all down 
the line. 

Outdoor exhibition is about to prepare 
for a new season in a larger sense than ever 
before. The upshot of it will be quite a 
new period in its curious, wonderful history. 


—G. S. 





New Canadian Theatre 9 2.2"... = 


atres, Ltd., has added the new 


. e phe Odeon in Edmonton, Alberta. 
Built for Wide-Screen Designed. with special con: 
sideration for wide-screen 

the theatre seats 1,125 on two 

levels. The architects were 


Kaplan & Sprachman, Toronto. 


iTH the construction the side walls. “There are 16 such speak- 
f the Odeon theatre in Ed- ers in all. 
nton, Alberta, Odeon The front of the new theatre is con- 
as added to structed of ivory brick above the marquee 
] . | : 1 . ° 
arge circuit of over 100 with the lower facade of highly polished 


brown, trimmed in stain- 


rations in Canada, a new marble in buff and 
eatre designed to accom- less steel. Atop the marquee, which is 
late wide-screen tech stainless steel, is a tower of sheet steel bear 
Seating of the new ing name signs in neon and attraction panel 

tre is on two levels, in- boards with Wagner letters. Neon tubing 
ling mezzanine and bal used on the marquee is in white, gold and 


v, and totals 1,125. aqua colors. 
To provide for the widest Placed on the right of the entrance area 
ssible screen under the con- is the box-office, which consists of two sec- 
itions imposed by plot and tions, one facing the sidewalk outside and 
esired capacity, the archi- the other inside the vestibule for use in in 
Kaplan & Sprachman clement weather. The vestibule is entered 
} 


Toronto, in consultation through three pairs of glass doors trimmed 


eon’s director of en- in stainless steel. Beyond the vestibule is 
neering, A. J. Pauley, have a foyer off of which on either side are arch- 
lesigned the screen platform ways leading into the auditorium and stairs 
so that exit passageways run to the mezzanine, on which level are a 
This Geant al : . ten 
The front of the new Odeon is oe apie of inderneath this structure. lounge and the men’s and women’s rest 
ivory brick above the marquee and has a lower : . nn : , 
i aiee = 5 * . In order to maintain normal rooms. The stairs are of Roman travertine 

facade of marble in buff and brown. The box- Pe : sea pe ; ay 5 : 
office provides for two separate wickets, one height from the auditorium marble with railings of polished stainless 

' 
outside and another facing inside the vestibule. the bottom of the screen, the floor _ steel. 

was made to dip sharply on either side lead- In the vestibule the walls are of marble 
es ing downward to the exits. similar to that used on the exterior of the 
Another unusual feature in the theatre’s building, while the ceiling is plaster painted 
| 


construction is the placement of auditorium blue and the floor of perforated rubber in 


The auditorium is entered through the foyer 


(below) from archways on either side of the surround” speakers for stereophonic sound, terra-cotta to blend with the color of the 
refreshment stand. Walls in the foyer are which are built into the ceiling rather than walls. In the foyer the walls are treated 
treated with “Bolta Wall," a plastic material ’ 


in mahogany and grey. The floor here is of tile. 


The theatre's lounge is on the mezzanine (above) approached from stairs 
off the foyer. The men's and women's rest rooms are off this area. 
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with “Bolta Wall,” a plastic covering in a 
mahogany color combined with grey. “The 
ceiling in the foyer is plaster painted a pale 
blue, while the floor is plastic tile in pink 
and red. 

\t the rear of the foyer, bounded on 
either side by entrance doors into the audi- 
torium, is the refreshment stand. Con 
structed of glass, chrome and ‘“‘Bolta Wall” 
plastic, it is equipped with a Cretors’ pop- 
corn machine and Coca Cola and Orange 
Crush drink dispensers. 

In the mezzanine lounge the walls are 
covered with “Bolta Wall” in a bamboo 
pattern. The ceiling is plaster painted 
terra-cotta, and the carpeting is in grey, 
black and gold. 

In the auditorium the side walls are cov- 
ered with a turquoise bark cloth with a 
gold wheat-sheaf overlay, up to a point 
about two-thirds the length of the walls 
where drapery begins in the front. ‘This 
drapery matches and joins the theatre’s 
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In the auditorium a contour stage curtain is installed with the same damask material used fo 
drapery along the side walls. This curtain is shown as closed at left. The screen curtain (above 
is hammered satin. The theatre seats 1,125, with 675 chairs downstairs and 450 chairs 








contour curtain of the rise and I ill 


which extends all the wavy across the st 


The contour ¢ irtain is two-tone gold 
] 


damask, and the screen curtain is of 
mered satin. During intermission periods 
the screen curtain is illuminated by flood 
lights in various colors. The main floor 
rear walls are acoustical tile in pale green, 
and auditorium ceiling is acoustic plaster 
sraded four colors from red to pink 
Seating on all levels is in a three-bank, 
two-aisle plan with a capacity of 675 on 
the main floor and 450 on the upper. ‘The 
chairs are retracting-type models uphol- 


40 teet wide 
placed on 
tance tron 
feet and 


Wil 


Centur\ 


anamorpl 
tric “R 
L 


1 r 
uceT, 


proc 


ry 
2 


with equipment from 
Machinery Company, 


ie theatre is air conditioned 


+a 





A Drive-In Deluxe 
With a 120-Foot Screen 





GARDEN of EVIL 
GARY COOPER SUSAN HAYWARD 
CINEMASCOPE 


|“OUTCAST JONN DEREK 





Describing and picturing the 
new 1100-car Somerville 
(N. J.) drive-in recently 
opened by Harry Appleman 
and constructed from plans by 
John & Drew Eberson, N. Y. 





The three views above show the entrance and exit drives at the highway, the attraction and name sign 
located there (its location marks the exit drive); and the ticket booths serving four lanes at a point 
300 feet from the highway. The four lanes lead into a roadway 50 feet wide spanning the rear of the 
ramp area, then turning to feed the ramps from the right. 


The main service building (above) houses the refreshment service entirely across the 
side toward the screen. The present arrangement for cafeteria service shown in the 
interior view at right will be changed to allow two double lanes entering from the 
middle. Inside the concrete blocks of which the building is constructed are yellow. 
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PICTURED BY FLOYD STONE, STAFF PHOTOGRAPHER 


SEPTEMBER added an- 
other drive-in to the outdoor theatres serv- 
ing the densely populated industrial-resort- 
suburban area of New Jersey that lies with- 
in 50 miles or so of New York City, in the 
Somerville drive-in on U. S. Route 22, a 
few miles west of the village from which 
it takes its name. Upwards of a dozen out- 
door theatres are in the area, all of them 
above average in capacity and facilities. But 
even among these the Somerville, which is 
a new operation of Harry Appleman of 
Brooklyn, N. Y., is distinguished, by gen- 
eral construction and finish as well as by 
provision from the outset for wide-screen 
presentation on a screen 120 feet wide. 

With a 1100-car capacity, the Somerville 
covers about 12 acres immediately off High 
way 22, one of the newest four-lane roads 


forming New Jersey’s expanding network 
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of thruways. At the highway, the entrance 
and the exit drive adjoin each other, feeding 
from and into the inside highway lane. The 
entrance drive curves to the ticket booths 
a distance of 300 feet, and continues across 
the rear of the last ramp, where it is 50 feet 
wide, to a distance of 550 feet before turn- 
ing along the right side of the ramps, thus 
providing a total of 850 feet, with at least 
two lanes available, for absorption of cars 
from the highway. 

The exit drive extends from the left side 


of the ramps, curving inward 350 feet 
measured from last ramp to highway. 
Between the outer entrance and exit 


drives lies a small parking area opening 
upon both drives, primarily for employees’ 
cars, but available for emergency storage or 
taking out of an entrance lane some patron’s 
car if a situation requiring that developed. 

All drive and ramp area is black-topped, 
and traffic lanes and spaces are neatly edged 
with low rustic log fencing painted white, 
while white picket and slat fencing is used 
to demarcate other areas. he theatre is 
announced to the motorist by a structure at 
the highway with a vertical name sign lean- 
ing toward the road, associated with a 


double-faced Adler attraction panel of 


regular theatre backlight type. 
Two ticket booths serving four entering 
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aluminum on steel and wood 
with steel deck forming a 
canopy over the lanes, the facing of which 
is lighted with neon. 

The 1100-odd parking spaces are distrib- 
uted through sixteen ramps. All ramps are 
spaced 39 feet, beginning at the first tier, 
which is 125 feet from the screen. Speaker 
posts (which are wired for heaters) are 
spaced 18 feet apart. 

General service and projection facilities 
are housed in separate buildings, with the 
former placing the refreshment stand and 
restrooms at the center of the parking area 
(between ramps 7 and 9), and the projec- 
tion structure locating the lenses at 550 feet 
from the screen, the distance calculated on 
the basis of picture size to allow the most 
efficient selection of lens focal lengths. For 
both CinemaScope and non-anamorphic 
prints, lens of 4-inch barrels are used, in 
51-inch focal length for CinemaScope, and 
7-inch for standard. 


lanes are 


frames, roof 


SCREEN AND PROJECTION 


The screen tower is an all-steel structure 
by the Drive-In Equipment Manufacturing 
Company of Kansas City, with total picture 
area of 120 x 50 feet. CinemaScope produc- 
tions are spilled off sides and bottom, leav- 


The projection building 
is located at about the 
twelfth ramp, with lenses 
550 feet from the screen. 
Construction is of con- 
crete block with a steel 
roof. CinemaScope pic- 
tures are projected the 
full width of the screen, 
the others to full height 
and 85 feet wide. Lamps 
(see interior view) are 
National "Excelite” us- 
ing Imm positives and 
operated at 135 am- 
peres. Projectors, and all 
sound equipment, are 
Simplex. The screen sur- 
face is "white" coated 
with Raytone paint. 








General view of the ramp area, the sixteen 


ramps of which extend within an angle of 42 
degrees from the center of the tower, which is 


pictured below from extreme right. 





ing an upper panel unlighted, and non-ana- 
morphic pictures are projected in an aspect 
ratio of 85 x 50 feet, spilled top and bot 
tom. The steel plate screen area is surfaced 
with Raytone ‘“‘white paint. 


(Continued on page 18 











let. ib be B fleas ener jones vee 


-'selt—Charlie to you 


‘you,’ and-to the ‘eiti- 


zens-of lowa’s ‘Northwoods where he. 
opérates (when not writing for: these 


pages). the: Northwood’ theatre. 


Sere T 


7 


@ HE PATHS that sometimes 


id to immortality are as numerous 4s 


those that lead to infamy. 


To keep nature in 
balance, and depending on personal whims 
are probably as many 


infamous char 


opinions, there 
ils as there are 
ers in our national history. 


Appleseed hiked to immortality 


and verse by 


Johnny 
apple cores 
Dan Boone 
folk lore by 
Durham, or a 
into the eyes 
Crazy Horse; 
ind Davey Crockett has stamped himself 


song dropping 


all over the virgin west; 
pinnacle in our 
a of Bull 
thereof, 


relatiy e of 


gained the 
slinging 

reasonable facsimil le 
of some distant 


memories by tramping 


in our 
1 17 
es, un 


lerbrush and swamp 


re in scalps with other dis 
tives of Crazy Horse’s wife. 
Conversely, Benedict Arnold 
notorious by beating Quisling to the punch 


Wilkes Booth will 


for his das- 


became 


by some 175 years. J. 


live forever in 


our contempt 


tardly tion of best loved 


assassina 
President. And Jesse James still outsells all 
villains at both box-office and book- 
Yes, indeed, the paths to both immor- 


our 


other 
store. 
tality and infamy are numberless. 
Immortality is not reached as frequently 
in an industry as on a national scale, but 
it has been done. Lindbergh did it in avia- 
Babe Ruth in Ford 
in automobiles, Edison in electro-mechanics, 
Jiggs in the paper. So far as 
we can yet be sure, nobody has climbed the 


ladder of immortal fame in 


tion, sports, Henry 


and funny 
the motion pic- 
as old on our 
the 


ture business, though it is 


national scene as many of industries 


noted above. 

Allowing the state of the 
moviewise the past few years, maybe what 
than gimmicks, 
and more than blind 
reversible carpets or self-erasing box-office 


for nation 


we need more gals 


gags, 
goons, checkers, 


statements, is an industry messiah, a candi- 
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date for immortality, a 


leader with  unbor- 


rowed vision to point 
out to all in the indus- 
the plain, 
little 
only the 
fail to 
those 
that we 
are all in this together. 
So that 
all one and together, we 
fraction of the 
get back to showmanship and do 


simple, 
things 
blind 


and 


try 
obvious 
that 
must see, 
explain to who 

refuse to see 
Charlie Jones 
when we do 
see we are can take 


just a tiny time wasted on 
friction, 
hundred mil- 


attend 


something about getting one 

lion people a week who do not now 

theatres. 
gotta 


pleading, 


movies into out 
Methinks we 


though. 


messiah, 
th reat 
We're 


relatives — so 


have a 
Courts reasoning, 
have not worked. 

Horse’s 


among 


and bribing 
like Crazy 
occupied with 

that we 
white-man-enen 


ening 
just 
chting ourselves 
vot time to fight the 
Now 


for this open position of 


haven't real 


who's going to 
step up and apply 
messiah ? 

Will it be the guy 
box-office report he makes and who brings 
his brother exhibitors? 


the Will it be tle 


who rides rough-shod 


who cheats on every 
disrepute onto all 
No, he 
blustering executive 
and fills the air with threats? 
him either. Nor will it be the top brass 
boy who is dividend crazy, nor the pretty 
It won’t be the 


won't job. 


*T won't be 


boy who is notoriety nuts. 
lazy man, or the blind man who cannot, or 
will not, see the obvious. Messiahs come 
mighty dear these days and it is doubtful 
one before we come to 
But we'll try. 


buys. his 


if we will discover 
the end of this art 
Being an ext 


icle. 


itor who own 


film has taught me to think negatively, so 
let’s continue with a little more looking into 
the We 
made a plea a few months back for the 
in this 


kind of messiah we don’t want. 


application of some “horse sense” 
business, but either we didn’t make contact, 
the only 
thing the 


That’s not asking 


and | are ones who 
That’s one 


- h Orse 


wife 
this. 
must have 


or my 
read messiah 
sense. 
There seems to be a lot of 


too much. 


brains in this industry, however, that are 
shy of that precious element. Personally, 
further Pisa 
does frontwards in trying to see a distribu- 
when he _ insistently 
and up that 


might help make up for a lot of clobbering 


I’ve leaned backwards than 


tor’s point of view 


demands 50% for a picture 
that all exhibs suffer on mid-week dates. 


I’ve even discovered that there are just 


as many good eggs on the road and in the 
exchange offices as there are running thea- 
It dawned on me after few 
exhibition that nobody can 
play this game by having things all his own 
Dealing 
person to person and man to man, it is not 
too often that there can’t be some kind of 
acceptable to all, if each has the 
according to the other 
fellow’s point of view. But when I lean 
so far back trying to see how a theatre 
grossing less than five or six hundred bucks 
a week (and we are legion) is expected to 
pay from 50 to 70 per cent for a picture, 
then the ground slips from under me and 
I fall flat on my spine. 

We used to have a janitor over in Elma 
a mental wizard. He 
used to work like a horse, though. Matter 
of fact, he sort of looked like a horse. It 
was all very appropriate for we paid him 

(Continued on page 27) 


tres. only a 


short years in 
his own rules. 


way or making 


a deal, 


authority to act 


who wasn’t exactly 
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They like 
RCA DYNA-LITE SCREENS 
...and no wonder 











... the new all-purpose silver screen 
the choice of thousands of theatres 


Take it from the sales figures... RCA Dyna-Lite 
Screens are now bringing out the best in good pictures 
for theatre patrons by the million. You'll find the 
reasons right in Dyna-Lite’s construction ... with fea- 
ture after feature to make Dyna-Lite ideal for any 2-D, 
3-D or wide-screen film. ti 


With an RCA Dyna-Lite Screen, there’s no light loss 
... for its entire surface is uniformly aluminized to add 
extra brightness. Rugged seams are invisible to the 
audience, thanks to special electronic welding. And your 
Dyna-Lite Screen need never show wrinkles. Its tear- 









® 


THEATRE EQUIPMENT 


RADIO CORPORATION of AMERICA 
ENGINEERING PRODUCTS DIVISION 
In Canada: RCA VICTOR Company Limited, Montreal 


proof vinyl plastic can be stretched drum-tight, and 
seams are extra strong, too. 

An RCA Dyna-Lite Screen is flame proof .. . as well as 
highly moisture resistant. It cleans quickly and easily 
... With only a duster on the front surface, plus a 
vacuum on the rear for thorough dust removal. 

At a far lower cost than you’d imagine, you can give 
your patrons all these Dyna-Lite benefits that add up 
to a better view of better pictures. Small or large, your 
house can have a made-to-order RCA Dyna-Lite Screen 
now! Call your RCA Theatre Supply Dealer. 


CAMDEN, N. J. 









| 


| A Drive-In Deluxe 
| With 120-Foot Screen 


(Continued from page 15) 





To build profitable repeat patronage... 



















Projection lighting is by National “Ex- 
celite’ lamps with 1llmm_ positive trim 
burned at 135 amperes, and with arc supply 
by a Hertner 135-270-ampere Transverter. 
Lamps are equipped with a dichroic filter 
and a gate blower is attached to the pro- 
jectors, which are Simplex “X-L”. The 
sound system, including speakers, is also 
Simplex and includes a mixer for resolution 
of CinemaScope magnetic tracks. 


BUILDING MATERIALS 









: é a Both the utility and the projection build- 
Scene from “THE EGYPTIAN, : 3 


20th Century-Fox CinemaScope E pic | ing are constructed of concrete blocks, 

; which are painted yellow on the outside. 

. Approaches to the buildings are marked ou 

sharpest image, edge-to-edge... PI BS : 


with low concrete block walls painted 
white. Each building has a steel deck roof, 
and roof fascias of the utility building are 

lighted with neon. 
on any screen! The refreshment service room, which 
Sas measures 38 x 45 feet, can be thrown sub- 
stantially open by aluminum overhead 


e Normal 2D-3D | doors, one on each side and two toward the 


screen, and by raising out a hinged panel 
Bausch & Lomb ‘ Expanded 9D-3D | extending between two service doors at the 


front. Another service door is provided on 






most uniform light distribution... 


















. the right side. A cement terrace spans the 
° CinemaScope front of the refreshment building. (See 
photograph. ) 

General illumination is provided by two 
systems. At the rear of the ramp area, 300 
feet apart, are moonlight (amber and red) 
fixtures mounted at the top of 60-foot poles. 
On the same poles, mounted 40 feet up, are 
floodlights. Floodlighting is also provided 
on a 40-foot pole at each side of the ramp 
area, about two-thirds back from the 
screen; and the screen tower mounts a 
1000-watt flood at each upper corner. 
Moonlighting totals 2400 watts, floodlight- 
ing 6000 watts. 

Allowance for enlargement of capacity 














has been made to the rear of the sixteenth 
ramp, where wiring has been installed for 





; two more ramps of shorter arc. 

Write for new catalog E-123, 

Bausch & Lomb Optical Co., A CAFETERIA SYSTEM 
. . 67934 St. Paul Street, 
Projection Lenses Rochester 2, New York. The Somerville drive-in employs the 
cafeteria system for all refreshment service. 
Operated as a concession by Berlo Vending 
of Philadelphia, the installation provides 
, for two service lanes, each with identical 
be ee ee BAUSCH G 10) 83) equipment. Besides standard drive-in items, 
a refreshments offered include several food 
TESMA Exhibit, Oct. 31-Nov. 4, SINCE 1853 specialties, notably pizza pie and Temple 
Conrad Hilton Hotel, Chicago. Frosted shrimp rolls. 
The Somerville drive-in was designed by 
the architectural firm of John & Drew 
| Eberson of New York. 


\ 
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Index to Products Advertised 
& Described in this Issue, with 
e Dealer Directory 


e Convenient inquiry postcard 


Firms are numbered for easy identification in using postcard. Dealer Indications refer to listing on following page. 





ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Adv. 
Page 


Reference 
Number 


1—Adler Silhouette Letter Co 
Changeable letter signs: Front-lighted panels for 
drive-ins (1A), back-lighted pancle (1B), and 
changeable letters (1C). All dealers. 


2—Altec Corporation ... 
Sound equipmen and maintenance ‘service. 


3—American Seating Co 
Auditorium chairs. NTS and direct. 


4——Ashcraft Mfg. Co., C. S.. 


Projection are lamps. Unaffiliated dealers. 


GaBalanbed: Gos... sis ciis viens oes cine seees 8,9 
Drive-in plan and equipment package (5A), sound 
and xs equipment package (5). ae 3, 
8, 10, 18, 21, 22, 23, 37, 39. 44, 57, 66, 69, 75, 79, 
89, 91, 96, 98, 102, 105, 110, 113, 121, ‘aa 131. 


6—Bausch & Lomb Optical Co. 
Projection lenses. Direct, branches 
ali major cities. 


7—Bodde Screen Co... 


Projection screens. Direct. 


and "dealers ‘In 


8—Carbons, Inc. 
Projection carbons. Franchise dealers. 
9—Century Projector Corp 
Projectors (9A), sound equipment (9B). Unaffiliated 
dealers. 


10—F & Y Building Service, The 


Architectural design and building service. 


11—Fairchild Recording Equipment Corp.... 


Sound equipment. Direct. 


12—First-American Products, Inc. £ : 
In-car speakers (12A), wide sereen frames (12B), 
drive-in directional signs (12C), auditorium speakers 
(12D). Unaffiliated dealers. 


13—Griggs Equipment Co 


Auditorium chairs. Direct. 


14—Helmco, Inc. ..... 
Butter dispensers (14A), 
chocolate dispensers (14C), 
Direct. 


15—Heyer-Shultz, Inc. 


Metal projection are reflectors. 


fountainette units “(14B), 
sandwich bars (14D). 


All “ealers. 
16—Heywood-Wakefield Co 


Auditorium chairs. Branches and unaffiliated dealers. 


17—Ideal Seating Co 


Auditorium chairs. Unaffiliated dealers. 


18—International Projector Corp. - and Cover 
Complete projection and sound pn olny “NTS 


19—Irwin Seating Co 
Auditorium chairs. Unaffiliated dealers. 


20—Koiled-Kords, Inc. 
Self-coiling cords for in-car speakers. All dealers. 


21—LaVezzi Machine Works 


CinemaScope conversion kits. All dealers. 


22—Magnasync Mfg. Co., Ltd 

Sound equipment direct. 
23—Motiograph, Inc. .....-. 02s esses eesees 24 
Sound equipment (23A), in-car speakers (23B), 
motor-generators (23C). Unaffiiated dealers. 


24—National Super Service Co 


Vacuum cleaners. All d 


25—National Theatre Supply 
Distributors. 


26—Norpat Sales, | ne 
Restiters. D 


27—Pembrex Theatre Supply 
Distributors. 


28—Pepsi-Cola Co. 
Soft drinks. Branches In principal elties. 


Reference 
Number 


29—Perkins Electric Co., Ltd. 


Distributors. 


30—Projection Optics Co.. 
Projection lenses. Distributor: ‘Raytone ‘Screen Corp. 


31—Puilman Vacuum Cleaner Corp..... 
Vacuum cleaners. Direct. 


32-—Radiant Mfg. Co 


Projection lenses. Direct. 


33—Radio Corp. of America. . 


Projection screens. Dealers marked a 


34—Raytone Screen Corp.................3 
Projection screens (34A), drive-in sereen paint 
(34B), sereen brushes (34C). Unaffiliated dealers. 


35—RCA Service Co....... 


Projection and sound equip 


36—Robin, Inc., J. E.. 
Rectifiers (36A), motor - generators (36B), 
sereens (36C), projection lenses (36D). 


37—S. O. S. Cinema Supply Corp........... 
Distributors. 


service. 





pprelection 
Direct. 


38—Strong Electric Corp................... 


. o4 
118, 120, 121, 123, 127, "128, "129, “130, 13h. 


39—Theatre Seat Service Co.. 


Auditorium chair rehabilitation service. tte teens 


40—Vallen, Inc. .. 
Curtain ‘tracks (40A), curtain ‘controls (408). "Direct. 


41|—Wagner Sign Service, Inc.. 
Changeable letter signs: Front lighted panels ‘tor 
drive-ins (41A), back-lighted panels (41B), and 
changeable letters (41C). Dealers |, 8, 10, 14, 15, 
» 17, 19, 2 he 


112,, 115, 116, 118, 124, 128, 129 and’ NTS 


Detroit branch. 


123, 


ck | Se er ae ee 


Foreign distributors, 


26 


33 


39 


31 


. 24 


5, 36 


32 


34 


26 


29 


23 


43—Whitney Blake Co., The. . 
Non-conduit speaker system cable for drive-in 
Distributors: Graybar Electrie Corp. 


44—Williams Screen Co. 


Projection screens. Direct. 


25 


theatres. 


26 


EDITORIALLY .. 


FLOURESCENT LETTERS, page 21. 

Changeable copy letters made of clear plastic 
and processed with a newly developed flourescent 
material by Wagner Sign Service, Inc. Postcard 
reference number 41A, 


ELECTRIC HAND DRYER, page 21. 


New electric hand dryer equipped with a built-in 
GE deoderizing system made by the American 
Dryer Corporation. Postcard reference number E45. 


PORTABLE SHAMPOO UNIT, page 21. 

New lightweight portable machine for shampoo- 
ing upholstery and stair carpeting; hand-sized unit 
weighing 6 pounds. Marketed by the Multi-Cleas 
Products Company. Postcard reference number E46. 


FIBERGLAS ACOUSTICAL TILE, page 22. 


New form of Fiberglas acoustical tile with grooved 
face to reflect light in varying ways and provide 
the illusion of changes in its pattern. Introduced 
by Owens-Corning Fiberglas Corporation. Postcard 
reference number E47. 


NEW f/1.7 LENSES, page 23. 


Two new projection lenses with a speed of f/1.7, 
available in focal lengths from 2 to 4 inches inclu- 
sive in quarter-inch steps, added to "Super Snap- 
lite” line of Kollmorgen Optical Corporation. Post- 
card reference number E48. 


SMALL LOCKER UNITS, page 25. 

Locker racks for storage of empleyees’ apparel 
and valuables, available in capacities ranging from 
15 to 38 locker openings. Made by Precision Equip- 
ment Company. Postcard reference number E49. 


For further information concerning products referred te 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 


Please have literature, 
reference numbers in Octo 
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Theatre Supply 


Dealers in the United States listed alphabetically by states, 
wise marked for 





'—Queen Feature Service, (812% Morris Ave, Birmingham. 


A 
2—Girerd Theatre Supply, 582 W. Van Buree St., Pheonix. 


ARKANSAS 
S—Arkansas Theatre Supply, 1008 Main St, Little fm 
4—Theatre Supply Ce. 102) Grand Ave., Fort Smith. 
CALIFORNIA 
Fresno: 
6—Midetate Theatre Supply, 1908 Thomas. 
Los Angeles: 


8. 

&—B. F. Shearer, (964 &. Verment Ave. 
Sae Frascisco: 
Nations! Theatre Supply, 255 Gelden Gate A 
Theatre Supplies, (87 Gelden =, Ave. 

1@—B.F. Shearer, 243 Geiden Gate Ave. 
12—Unlted Theatre iy 112 Geiden Gate 
(8—Westers Theatrical Equipment, 337 F.-Y Gate Ave.* 


COLORADO 


Denver: 


National Testve are Guesty, 2uit a ereeday os 
1o—Gervice 


i— eo & by ae t150 Bread 
SOUENDNNEUT 

New Haven: 
National Theatre Supply, (22 Meadow St. 


DISTRICT OF COLUMBIA (Weshiagton) 
[G-—Brtent o 5 ome 925 New Jersey Ave., N.W. 
7. New Jersey Ave., N.W. 
it—R & aot Theatre Supply, 920 New Jersey Ave., N.W. 
FLORIDA 
1S—Jee Hornstein, 829 W. Plaster 6 ?- Miami. 
20—Seutheastera Equipment, 625 W. Bay 8t., y= gual 
2i\—United Theatre Suoeiy. 110 Fraskiie St, T —_, 
22—United Theatre Supply, 329 W. Fiagier St., Miami.* 
GEORGIA 
Albany: 
23—Dixle Theatre Service & Supply, 1014 N. Siappey Dr. 
Atianta: 
2%4—Oapitel City Supply, ve Walton St., ¥. 4 
National Theatre Supply, 187 Walton St. 
25—Seuthoastern Theatre Equi pment, 201-8 Lesle @t., W.W.* 
%—Wii-Kiea Theatre Supply, 301 North Ave., N.E 
ILLINOIS 
Chicago: 
er—abbeu” Theatre Suoply. fmt S. Wabash Ave." 


National Theatre Supply, i325 8. Wabash Ave. 
INDIANA 
Evansville: 
8i—Evansville Theatre Supply, 2900 E. Chandler Ave. 
Indianapolis: 


382—Gor-Bar, tne., 442 N. Illinois St. 

33—Mid-West Theatre Supply Company, 448 N. Illineis St.* 

Natienal Theatre Supply, 436 N. Illinois St. 

IOWA 
Des Molnes: 

84—Des Moines Theatre Supply, 1121 Migh St 

National Theatre Supply, 1102 High St. 

KANSAS 
Wichita: 





Equi t, P. ©. Bex 2138. 


cross-reference 


ae A 
goals 


 - ge Aw Cigars Egstngant 376 8. Third St. 


LOUISIANA 


New Orleans: 
38—Hodges Theatre Supply, 1309 Cleveland Ave. 
39—Johnson Theatre Service, 223 S. Liberty St. 
National Theatre Supply, 220 S. Liberty St. 
40—Southeastern Theatre Equipment, 314 $. Liberty St.* 

Shreveport: 
4i—Alea Boyd Theatre 
MARYLAND 

Baltimore: 
42—j. F. Dusman Co., (2 East 25th St. 
National Theatre Supply, 4/7 St. Paul Place. 
MASSACHUSETTS 

Boston: 
43—Capitol Theatre Supply, 28 Piedmont St.* 
44—Independent Theatre Supply, 28 Winchester St 
45—Malor Theatre Roclpment. 44 Winchester St. 

assachusetts Theatre Equipment, 20 Pledmest st. 
National Theatre Supply. 387 by et St. 
} Sa Theatre Supply, Broadway 
sa Fietin sevice 4 Suvvly. 50 Pledmeat St. 

MICHIGAN: 

Detroit: 


Theatre Equipmest, P. 0. Bex 862. 


ee Theatre Equipment. 454 y , eS st. 
ational Theatre Supply, 2312-14 Cass A 

Grand Rapids: 
52—Ringoid Theatre Equipment, 106 Michigan St., N.W. 
MINNESOTA 

weit Poets 
os eatre Equipment, {110 Nicollet Ave. 

heatre Supply, 1117 Currie Ave.* 

se—allansapetie Theatre S$ ly. 75 Glenwood Ave. 
National Theatre Supply, Glenwood Ave. 
56—Western Theatre Equipment, 45 Glenwood Ave. 
MISSOURI 

Kansas City: 


57—Missour! Theatre Suovty, ‘~. W. (8th St.*° 
National Theatre Supply, 223 18th St. 
58—Sh reve Theatre supply, a Wi. 18th St. 
Theatre 1804 


Wyandotte St. 

St. Louis: 
60—McCarty Theatre Supply, 8330 Olive St. 
National Theatre Supply, 3212 Ollve St. 
6i—St. Louis Theatre Supply Co., 3310 Olive St.* 
MONTANA 
62—Montana Theatre Supply, Missoula. 
NEBRASKA 

Omaha: 
National Theatre Supply, 1610 Davenport St. 
63—Quality Theatre Geooly. 1515 Davenport St. 
64—Western Theatre Supply, 214 N. 15th St.* 
NEW MEXICO 
65—Eastern New Mexico Theatre Supply, Box 1000, Clovis. 
NEW YORK 

Albany: 
66—Albany Theatre Supply, 448 N. Pearl. 
National Theatre Supply, 962 Broadway. 








Auburn: 

67—Auburn Theatre Equipment, § Court St. 
Buffalo: 

68—Eastern Theatre Supply, 496 Pearl St.* 


National Theatre Supply, 498 yy st. 
69—Perkins Theatre Suonly 505 Pearl St. 
70-——United Projector & Film, 228 , i .® st. 


[Canadian dealers, and exporters, are listed on page 26] 
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DY-Yol tac 


numbered or other- 


from Index of Advertisers on preceding page 


New York City: 
Fi— Capital Motive’ Pleture. Sui supply. 630 me, Mint Ave 


75—Norpat os, Ine 

76—S.0.8. Cinema Supply, 602 W. 52nd St. 

77—Star Cinema Supply, “ad Wi W. S2nd St. 
Syracuse: 


75—Central N. Y. Theatre Supply, 2/0 N. Salina St. 
NORTH CAROLINA 
Charlotte: 
78—Bryant Theatre Supply, 227 S. Chureh St. 
79—Chariotte Theatre Supply, 227 S. Chureh St. 
80—Dixie Theatre Supply, 213 W. 3rd St. 
National Theatre Supply, 304 8. Chureh St. 
8i—Southeastern Theatre get 209 4 Poplar St.* 
82—Standard Theatre Supply, 219 S. Church St. 
83—Theatre Equipment Co., Ss. P fr 
84—Wil-Kin Theatre Supply, 229 8. Chureh St. 
Greensboro: 
85—Standard Theatre Supply, 215 E. Washington St. 
86—Theatre Suppliers, 304 8. Davie St. 
OHIO 


Akron: 

87—Akron Theatre Supply, 120 E. Market 8t. 
Cincinnati: 

88—Mid-West Theatre Supply, 1638 Central |» gaa 8 

National Theatre Supply, 1657 Central Park 
Cleveland: 

NationalTheatre Supply, 2128 Payne Ave. 

89—Ohio Theatre Equipment, 2108 Payne Ave. 

90—Oliver Theatre Supply, E. 23rd and Payne Ave.* 
Columbus: 

9i1—American Theatre Equipment. 165 N. High St. 

92—Mid-West Theatre Supply, 962 W. Third Ave. 


Dayton: 
93—Dayton Theatre Supply, i!1 Volkenand St. 
94—Sheldon Theatre Supply, 627 Salem Ave. 
Toledo: 


95—American Theatre Supply, 439 Dorr St. 
96—Theatre Equipment Co., (206 Cherry 8t. 
OKLAHOMA 

Oklahoma City: 
97—Century Theatre Supply Co., 20 N. Lee St. 
98—Howell Theatre Supplies, 12 S. Walker Ave. 
National Theatre Supply, 700 W. Grand Ave. 
99—Oklahoma Theatre Supply, 628 W. Grand Ave.* 


OREGON 
Portland: 


100—Modern Theatre Supply, 1935 N.W. Kearney St.* 
7. Motion Picture Supply, 916 N.W. i9th St. 


B Shearer, 1947 _N.W. Kearney St. 
103—Inter-State Theatre Equipment, 1928 N.W. Kearney 8t. 
PENNSYLVANIA 

Philadelphia: 
104—Blumberg Bros., 1305-07 Vine St.* 


National Theatre Supply Co., 1225 Vine 8t. 

105—Superior Theatre Equipment, 1315 Vine St. 
Pittsburgh: 

106—Alexander Theatre Supply, 84 Van Bramm St.* 

107—Atias Theatre Supply, 402 Miltenberger St. 

National Theatre Supply, {721 Blvd. of Aliles 


Wilkes Barre: 
108—Vineent M. Tate, 1620 Wyoming Ave., Forty-Fert. 
RHODE ISLAND 
109—Rhode island Supply, 8357 Westm! 
SOUTH DAKOTA 
110—Ameriean Theatre Supply, 816 8. Main S8t., Sloux City 
TENNESSEE 

Memphis: 


iti—Monarch Theatre Supply, 402 8. Second St.* 
National Song J Supply, 412 8. 


Second St. 
112--Tri-State Supply, 320 8. Second St. 
TEXAS 





St., Pr 


Dallas: 

113—Hardin Yheatre 8 , 714 Sout 

114—Harber Ere woo Ba h Hampton Rd. 

Natonal Th 4 -, qu —, 1916 Jackson st. 
(16—Seuthwestern T he y~ 1 1 » 

(17—Sterling Sales, = Servies, pect, sole, _ ~ 
Houston: 

118—Southwestern Theatre Equipment, 1622 Austin 8t.* 
San Antonio: 

119—Alamo Theatre Supply, 1803 Alamotee St. 

UTAH 
Salt Lake City: 


120—Intermountain ya A 
121—Serviee Theatr os oly = SO East F sae st 


Sond a Teel ii pment, & Lest First “gt.* 
VIRGINIA 
23—Norfolk Theatre Supply, 2700 Colley Ave., Norfolk. 
WASHINGTON 
Seattle: 
t9e-—Amertoan Theatre & 2300 F 
Inter-State Theatre 1-3 Ce. 2224" Gacend Are 
(26 —Medern ing dd Supply, 2400 Third Ave. 
o 
figtional heat ere ie 2319 ore Syeend | st. 


WEST VIRGINIA 
128—Charleston T' 
WISCONSIN 


Milwaukee: 
129—Manhardt €e., 1705 W. 


heatre Supply, 506 Lee S8t., Chariestea, 


Clybourn 8t.° 


Natlonal T — 8u 
180—Ray rio tiated Eighth St. 
& Supply, 841 N. Seventh St. 


ith, 710 
181—Theatre Tew 














about Products . . 


% news and views of the market and its sources of supply 


Flourescent Letters 
For Changeable Copy 


CHANGEABLE copy letters 
made of clear plastic and processed with 
a newly developed flourescent material have 
been announced by Wagner Sign Service, 
Inc., Chicago. The newly developed letters 
will be exhibited for the first time at the 
TESMA-TOA trade show later this 
month. 

The letters are trade-named “Glo-Flo.” 
Through the use of black light, it is 
explained, each letter becomes a separate, 
actual light source not dependent on trans- 
mitted visible light or the translucence of 
‘They thus ‘‘create colored 
lighted 


the sign face. 
light rather than 
pointed out. 


color,” it’ 4s 


Among the advantages of the new letters, 
according to the manufacturer, is that their 
extreme brightness helps considerably where 
the theatre sign must compete with other 
In addition the black 
lizht system of activation is said to afford 
illumination for every 


lighting in the area. 


a uniformity of 
letter. 
The letters are slotted for wind-proof 


mounting and may be used with slight 


modification on all existing Wagner dis- 
play frames. Literature can be secured by 
writing the company (218 South Hoyne 
Avenue). 


Electric Hand Dryer 
With Deodorizing Unit 


AN ELECTRIC hand dryer 
equipped with a built-in General Electric 
deodorizing system has been marketed by 


Phila- 


the American Dryer Corporation, 
delphia. 

Designated ‘‘Model SA-10,” the unit is 
mounted on the wall and occupies a space 
of 13 by 11% by 6% inches. 


It is finished 


in white porcelain enamel with chrome- 
plated exterior fittings. 

The new dryer is designed to provide 
instantaneous hot air at the 
button and shut off automatically 
40-second cycle. 
full 360 


touch of a 
aiter a 
The nozzle revolves on a 
cycle for dry. 


Portable Machine 
To Wash Furnishings 


A NEW lightweight port 


able 


upholstery and stair carpeting, as well as 


machine designed for shampooing 
automobile and other vehicle interiors, has 
been marketed by the Multi-Clean Prod 
ucts Company, St. Paul, Minn. 

Trade-named the ‘Professi 
machine is a hand-sized power unt 
ing 6 pounds. It is equipped w 
bristles, which according to the m fi: 
turer, provide a “firm but gentle snampc 
ing action to make it safe for the mo t de! 
cate fabrics.”” ‘The machine also is said to 
maneuver in awkward corners where even 
hand cleaning is difficult. 

Other features include a special pump 
built into the cleaning unit and designed 
to give an accurate control of the solution 


GRIGGS' CHAIRS SELECTED FOR NEW STATE THEATRE IN PECOS, TEXAS 


In choosing furnishings for the new State theatre in Pecos, Tex., executives 
of Frontier Theatres, Dallas, selected Griggs’ "push-back" auditorium chairs 
for both the main floor and balcony, which seat 1,050 in all. 


BETTER THEATRES SECTION 


The Griggs 


Equipment Company, Belton, Tex., recently acquired the manufacturing and 
sales rights to the "“push-back" chair from the Kroehler Manufacturing 
Company. The State Theatre's grand opening was held June 30th. 








35 YEARS OF WORLD LEADERSHIP 


VALLEN ALL-STEEL 
SAFETY TRACK 
The World’s 
Most Famous 
Curtain Track 
@ Noiseless, Safe, Easy operation. 


@ Rear-Folding optional Electrical 


or Manual control. 


WE'RE HEADQUARTERS 
FOR YOUR PROBLEMS 


VALLEN, Inc., AKRON 4, OHIO 


THE ASHCRAFT 


HYDRU-ARC 


designed to produce 


MORE LIGHT at LESS COST 


than any Suprex Lamp. It is the most 
economical and high-powered lamp for 


SMALL and MEDIUM 


DRIVE-INS 


We recommend the HYDRO-ARC for 


drive-in screens froiz 40 to 57 feet wide. 


c. S. ASHCRAFT 


Long Island City 1, N. Y 


MANUFACTURING 
COMPANY 


36-32 Thirty-Eighth Street 





flow It also has a 


clear plastic hose from the tank to the unit 


at the point of work. 


designed to give the operator easy maneu- 


and prevent marring of the fur 
nishings. The lightweight motor will 
ny standard light socket. 


verability 


operate trom 


Fiberglas Acoustical 
Tile in New Form 


\ NEW FORM of Fiberglas 
acoustical tile, constructed with a grooved 
face designed to reflect light in varying 
ways and thereby provide the illusion of 
changes in its pattern, has been introduced 
by the Owens-Corning Fiberglas Corpora 
tion, Toledo. 
on display 
York in a new 


wherein are featured demonstrations of uses 


The new tile has been put 
Fiberglas building in New 


permanent showroom, 


of the company’s complete line of acoustical 
products. The display is called ‘Acous- 
tarama.” 

The newest tile product js called ‘“Stria’” 
striations or 


because of the irregular 


grooves marking its surface. The grooves 
reflect 75% of the light striking them when 
they are placed horizontal to the rays, it is 
pointed out, and exactly parallel to the rays 
they give the optical illusion of a smooth 
surface. Consequently, it is explained, when 
the tile is installed in a ceiling where the 
natural light changes with the passage of 
the sun during the day, the pattern of the 
ceiling seems to shift and change. 


FEATURES OF THE TILE 


Other features of the tile pointed out 
by the manufacturer are its high sound 
absorption efficiency and resistance to fire 
or temperature and humidity changes. It 
comes in 12 by 12 and 12 by 24-inch sizes 
and is composed of fine fibers of glass 
pressed into boards designed to trap sound 
waves in their porous surface. 

The tile can be spray painted as many 
as eight times with a non-bridging water- 
base paint without affecting its noise reduc- 
tion efficiency and can be easily cleaned 
with a fresh wallpaper clean or by a 
vacuum, according to the manufacturer. 

At the ““Acoustarama”’ display of Fiber- 
glas sound products, “sample ceilings are 
arranged vertically along a passageway to 
From the product 

rooms with and 


permit close inspection. 


display visitors move to 


without acoustical treatment where record- 


ings audibly illustrate the difference made 


DY sound conditioning. There are mock- 
ups to show the varied application systems 
that can be used with Fiberglas sound con- 


trol products, including the newly intro- 


Members of the Owens-Corning Fiberglas Corporation's staff shown welcoming visitors to ""Acoustarama," 
the company's showroom in New York featuring a display of its line of acoustical ceiling products. From 
left to right are Ben Schlanger, New York, architectural theatre consultant; Hector Cintron, editor of 
El Imparcial, Puerto Rico; George Cook, manager of Owen-Corning's International Division; Miss Elaine 


Henno, Mr. Cook's 


assistant; Dick Ringwalt, assistant to New York branch manager for Owen-Corning; 


Bill Ball, assistant manager of the Sound Control Products Division; and Oscar Camarena, National News- 


papers Representatives. 
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duced “Ful-Spline” system, a number of 


mechanical suspension systems and_ by | Let A Super = 
( Model M—For all 


adhesion directly to ceilings. : Ayer 

The growth of Owens-Corning’s acousti- | H 4 YO U s as - NN ver igplocheconsn > 
cal products was marked this year by a sep- e m ave a » blower. 
arate Sound Control Products Division and ‘ “ YQ 
by expansion and refined mechanization of 
acoustical tile manufacturing facilities at 
the company’s Newark, Ohio, plant, 
according to George Cook, manager of the | Easy to operate, one operator and a Super with 


company’s International Division. Among | is special tools clean everything everywhere— Super Model JS 
screen, sound equipment, walls, floors and car- Moderately priced. 


the developments of the company have nets 
“a ¢ ” : : . . ets, uphols i i " j sight, au 
been “Sonofaced” acoustical tile, which is | P&S» UPAO*Stery, draperies, air filters Light weight, quiet, 
same power and 


encased in plastic, and ‘“‘Noise-Stop” baffles, | Cleaning ceases to be an expensive item of the pickup as large 

which are composed of slabs of bonded budget when done with a Super. Let your Super Super. 

Fiberglas, 24 by 48 inches, in plastic | dealer show you how to get the best cleaning 

envelopes and equipped with steel attach- job for the least money. Or write Sales and Service in Principal Cities 
ments to permit easy hanging from steel NATIONAL SUPER SERVICE CO., INC. In Canada: Plant 


cables. There products can be cleaned by 1941 N. 13th Street Toledo 2, Ohio Meiatenence Equipment 
: Co., Toronto, 


washing and never need painting, it is “Once Over Does It” Montreal, Vancouver 


ne SUPER SUCTION. 


Export Sales Jump for SINCE 191) 
‘iia “THE DRAFT HORSE OF POWER SUCTION sina 
Williams Screen Company <=4S— 


ssa ARE YOU CONVERTING TO 
sales during August of its solid plastic | 


screens for wide-screen projection has been 
reported by the Williams Screen Company, 
Akron, Ohio. In Canada alene 38 screens 
were sold during that period, the announce- | -SUPER, <a - It will pay 


Super Heavy Duty Suction Cleaners are money 
savers. They do a maximum of work with a 
minimum of expense and effort. 





al 
ment states. "44 me? to investigate the 
The company has two plants in Akron, SERVICE" = 
both of which are devoted exclusively to hae 
producing the screens. Distribution in the 
United States and Canada is handled 
directly by the company, the Ballantyne c, é converting all models of Projectors and 


present equipment—see your dealer 


or write for list of kits available for 


Company, Omaha, and other authorized Sound Reproducers. 
dealers. Exports to other countries are made 
through Streuber & LaChicotte, New LAVEZ7ZI MACHINE WORKS 


York. 4635 WEST LAKE’ST. CHICAGO 44, ILL. 





Two New f/1.7 Lenses FOR THEATRES OUTSIDE U. S. A. AND CANADA— 
in “Super Snaplite” Line FOR STUDIOS EVERYWHERE— 


TWO NEW projection No Matter What You Need...Westrex Has It! 


lenses with a speed of f/1.7, both available Westrex maintains a complete supply and service organization 
in focal lengths from 2 to + inches inclu- to meet the needs of studios throughout the world and of 
: theatres outside the United States and Canada. Look to Westrex. 


Westrex Corporation 


111 EIGHTH AVENUE, NEW YORK 11, N. Y. 
HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL. 


Research, Distribution and Service for the Motion Picture Industry 


A$ 


sive in one-quarter inch steps, have been 











Kollmorgen f/1.7 lens. 


added to the “Super Snaplite’” line of the 
Kollmorgen Optical Corporatien, New 

The “Super Snaplite’ £/1.7/ lens is SEE YOUR THEATRE SUPPL; 
designed for applications where vignetting | Manufactured by HEYER-SHULTZ, INC, Cedar Grove, N. J 





BETTER THEATRES SECTION 











See You at the Trade Show! Sih Re.s 
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Ultra Modern Projectors 
Stereo and Optical Sound 
Water cooled mechanisms 


BOOTH 109 
CENTURY PROJECTOR CORP. 


New York 19, New York 











The Light 


refreshment 


See you at 














PROJECTORS 
STEREOPHONIC SOUND 
IN-CAR SPEAKERS 
MOTOR -GENERATORS 


Booths 60-61-62 








GRIGGS EQUIPMENT 
COMPANY 


Theatre Seating. 


Push Back chairs. 


Booths 21-22 


BOOTHS - 
126 -127 -128 
129-130 























SEATING 
FAMOUS FOR THAT 
“NECK TO KNEE 
COMFORT" 
BOOTH NO. 72 

















Specialists in 


Motion Picture Sound 


Booths 104-105 


Htlpsco Licey 


MINUT BUN 
SANDWICH BARS 
BUTTER DISPENSERS 
FOUNTAINETTE UNITS 
CHOCOLATE DISPENSERS 


BOOTH 138 
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WHATS AND WHERES OF 
THE 1954 TRADE SHOW 


The Event: The 1954 exposition 
of theatre equipment and supplies 
conducted by the Theatre Equip- 
ment And Supply Manufacturers 
Association (Tesma) and co-spon- 
sored by the Theatre Owners 
Association. Tesma, TOA and the 
Theatre Equipment Dealers Asso- 
ciation will hold their annual con- 
ventions concurrently, and at the 
same time and place the Inter- 
national Popcorn Association will 





conduct its own annual equipment 
and merchandise exhibit in space 
adjoining the theatre trade show. 
The Place: Chicago’s Conrad 
Hilton Hotel. The Dates: October 
31st through November 4th. 
The theatre exhibits will occupy 
a huge area of the main exposition 
hall of the hotel. Opposite them, 
immediately off the entrance foyer 
which leads to both sections, will 
be the IPA exhibits. The latter will 
embrace all phases of refreshment 
vending with booths arranged 
along aisles dubbed Popcorn Plaza, 
Soft Drink Turnpike, Candy Lane, 
Hot Dog Drive, Ice Cream Circle. 
Tesma will have 144 booths, and 
IPA exhibits will add 50 more of 
interest to theatre operators and 
their executive staffs. This is sub- 
stantially twice as many as any 
previous American trade fair re- 
lated to motion picture exhibition. 
Entrance to group of 
exhibits is entirely free to theatre 
operators and their staff members. 
Membership in any of the conven- 
ing associations is not necessary. 
Registration for a convention is 
not required of any theatre person 
for the purpose of attending the 
Tesma and IPA trade shows. 


either 














is not a problem, while the f/1.7X lens is | 
for use in projectors where the lens mount | or 


encroaches on the light path when short | 


LONG, EFFICIENT 


speaker performance 


TELESEAL 


the wire that's 
BUILT to be buried! 


Don’t bury wire that wasn't designed to be 
out. | buried. It’s expensive to dig up! 


When the lenses are used as recom- r cunsetins cd 7 
mended with either old or new projectors, ake a look at TELESEAL and you'll see 
why it lasts so long underground: 


| no changes are said to be necessary in the 
Copper conductors for es 


lamp house or projector mechanism equip- | 
a 
: | PLUS 
NEW HUMIDITY CONTROLLER ita ane 


The “Bendix-F riez Automatic | cok gerecm ca 
Humidistat Control,” designed to operated | ‘**'?°"** 

| electrically powered humidifiers and de- | 
humidifiers up to 1/6 h.p., is now being | 
marketed by the Abbeon Supply Company, | 

| Jamaica, L. I., N. Y. The company states | 
that the control is very easily installed, | 

| simply being hung on the wall and plugged | 

| into a wall outlet. When the instrument | 
is used with dehumidifiers and the moisture 
content of the air rises above the set level, 

| the control turns on the dehumidifier, it is 

| pointed out. When the moisture content | 

| of the air drops below the set level, the 
control turns off the dehumidifier. When 
specified for use with humidifiers, it works 
on the opposite cycle again, turning the 

| units off and on as required, the manufac- 
turer states. 





Kollmorgen F/1.7X lens 


focal length lenses are used, it is pointed 





| ment. 







new 


“PLUS 


Special low 

moisture absorbing 

insulation assuring low 
transmission losses 


PLUS 


Tough, weather resistant neoprene 
jacket capable of being buried di- 
rectly in the ground without damage 
from moisture and chemical action 
in the soil. 


THAT'S TELESEAL—the wire that is 
built specifically for direct burial in 
the ground ... the high quality wire 
that will give you efficient, depend- 
able service for years. 


For your drive-in, order TELESEAL by 
name from your theatre supply house. 


se 
| SMALL LOCKER UNITS 


New locker racks for compact storage 


of employees’ approval and valuables have d 
Be sure to visit us in Booth #37 at the 
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e, e 





SOUND SYSTEM 


THEATRE SOUND 
SYSTEMS 


PRODUCTION FILM 
RECORDERS 


BOOTHS #24 & 25 








| the field service department of Motiograph, 


| Inc., Chicago. He succeeds J. W. Huckle- 
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| been marketed by the Precision Equipment 
Company, Chicago. Trade-named ‘“Lock- 
R-Racks,” the units consist of steel box 
lockers for hats, purses, etc., and an iron 
pipe rod for coats. They are available in 
capacities ranging from 15 to 38 locker 
openings. The box lockers are 10 inches | 
wide by 10 inches high*and 18 inches deep 
and include number plates and padlock | 


TESMA-TEDA-TOA-IPA trade show. 








attachments. Built-in flat key locks are | 
available for these lockers at an additional 
charge. a 4 
| ens Well Built Wires 
+ w 
v Since 1899 


NEW FIELD SERVICE CHIEF 


Charles Vonesh has been named to head 





NEW HAVEN 14, CONN. 










































IN CANADA 


PERKINS 


ELECTRIC COMPANY LTD. 


IN THE U.S. 


PERKINS 


THEATRE SUPPLY CO. LTD. 








Suppliers of: 


Stereophonic 


Sound 


Anamorphic 

Lenses 

* Wide Angle 
Lenses 

* Wide Screens 

3-D Equipment 

Genuine 

Polaroid 


3-D Glasses 
"Drive-in'' Sound 
Projection 
Speakers 

* Pre-Fabricated 
Screen Towers 
Concession and 
Playground Units 


MONTREAL e BUFFALO 
TORONTO e VANCOUVER 
MONCTON 











“Vou Can't Buy Better” 


WILLIAMS 
SCREEN COMPANY 


1674 SUMMIT LAKE BLVD., AKRON, OHIO 
ORIGINATORS OF ALL-PLASTIC & SEAMLESS PLASTIC SCREENS 











berry of Chicago Local 281, IATSE, 
has joined 


partment. 


Mr. 


who 
Motiograph’s engineering de- | 
Vonesh is a member of Lo- 
cal 110 of IATSE and an experienced pro- 
| jectionist and sound engineer. 








CANADIAN DEALERS 


Adamson, M. L., 105 Strand Theatre Bidg., 


Edmonton, Alta. 


Dominion Sound Equipments, Ltd., 76 Hollis 
Street, Halifax, N. S.; 4040 St. Catherine 
Street, West Montreal, Que.; 820 Cambie 
St., Vancouver, B. C.; 712 Eighth Avenue, 
West, Calgary, Alta.; 4 Hazen Avenue, 
St. John, N.B.; 1299 Boulevard Charest, 
Quebec City, Que.; 270 McLaren Street, 
Ottawa, Ont.; 218-222 Fort Street, Win- 
nipeg, Man.; 5 Pisch Block, 1651 Ith 
Avenue, Regina, Sask.; 10705 106th Street, 
Vancouver, B. C.; Edmonton, Alta., 386 
Victoria Street, Toronto, Ont. 


Dominion Theatre Equipment Company, 847 
Davie Street, Vancouver, B. C 


Empire Agencies, Ltd., 573 Hornby Street, 


Vancouver, B. C 


Gaumont-Kalee, Ltd., 431 
Toronto, Ont. 


Yonge Street, 


General Theatre Supply Company, Ltd., 104 
Bond Street, Toronto, Ont.; 288 St. Cath- 
erine Street, Montreal, Que.; 916 Davie 
Street, Vancouver, B. C.; 185 Portage, 
Winnipeg, Man.; 86 Charlotte Street, St. 
John, N. B 


Hutton & Sons, Inc., Charles, 222 Water 
Street, St. John's, Newfoundland. 

LaSalle Recreations, Ltd., 945 Granville 
Street, Vancouver, B. C. 

Motion Picture Supplies, Ltd., 22 Prescott 
Street, St. John's, Newfoundland. 

Perkins Electric Co., Ltd., 2027 Bleury Street, 
Montreal, Que.; 277 Victoria Street, 
Toronto, Ont. 

Rice & Company, J. M., 202 Canada Bldg., 
Winnipeg, Man. 

Sharp's Theatre Supplies, Ltd., Film Exchange 
Bldg., Calgary, Alta. 

Theatre Equipment Supply Company, 906 
Davie Street, Vancouver, B. C. 


United Electric Company, 847 Davie Street, 
Vancouver, B. 


° 
EXPORT DISTRIBUTORS 
Bizzelle Cinema Supply Corp., 420 West 45th 
Street, New York 19, N. Y 
Frazar & Hansen, Export Division, 301 Clay 
Street, San Francisco I1, Calif. 


National Theatre Supply, — * eae 92 
Gold Street, New York 7, 


Norpat Sales, Inc., 113 West 42d Street, 


New York, N. Y. 

Radio Corporation of America, RCA Inter- 
national Division, 1260 Sixth Avenue, New 
York, N. Y. 


Robin, Inc., J. E., 267 Rhode Island Avenue, 
East Orange, N. J. 


S. O. S. Cinema Supply Corporation, Export 
Division, 303 West 42nd Street, New York 
18, N. Y. 


K. Streuber & La Chicotte, 250 West 57th 
Street, New York, N. Y. 


Westrex Corp., I11 Eighth Avenue, New 
York II, N. Y. 











AMERICAN SEATING COMPANY 
HT Grand Rapids 2, Michigan 
Branch Offices and Distributors in Principal Cities 


W. I-D-E SCREEN Pays Off! 


The finest at Lowest Cost! 


MIRRO-CLARIC ALL-PURPOSE SCREEN 


welded INVISIBLE seams—will not show in picture 


ONLY $] 00 s9.FT. 


w/e 





Prompt Shipments! 


—-,, KOLLMORGEN PROJ. LENSES 
ANAMORPHIC LENSES 


S.0.S. CINEMA 
SUPPLY CORP. 


ove of the Motion Picture 


1, 602 W.52 St.,N.Y.19—Cable: SOSOUND 








“The Department St 
Dept... 


Industry” 





For The Best Signs You'll See... 


ADLER 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS-IN-FRAME DIS- 
PLAYS — “‘REMOVA-PANEL”’ — 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS 


ADLER ‘‘SECTIONAD’’ LOW COST 
CHANGEABLE LETTER DISPLAYS 
WRITE FOR FREE CATALOG 


ADLER SILHOUETTE LETTER Co. 


11843 b W. Olympic, Los Angeles 64, Calif. 
30 West Washington, Chicago, II. 
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dest choice 
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rom the lowe 
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—" ste for literature- 
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WAGNER MATERIALS FOR NEW DRIVE-IN PANEL 
MISTER JONES 


HAS A PLAN 


(Continued from page 16) 











about like you would a horse. We took 
about nine minutes one day and showed 
him a proposition where a film company, 
who hadn’t furnished three good grossing 
pictures in the last five years, was asking 
50° for one they slipped up on and made 
good. 

We asked him what he thought. He 
just sort of whinnied and snorted and said, 
“Looks to me like anybody, including you, 
would be able to see that that deal is all 
one-sided.” 

We thought then that we had the 
makings of a messiah there. But messiahs 

horse collars wouldn’t look very good 





around the banquet tables. So the job is 
still open. And somebody better step up 
and qualify pretty doggone quick. Me and 
a lot of my friends sure need to get mes- 
siahed soon! 


This new double-faced attraction panel at the Starlite drive-in theatre, Rochester, N. Y., employs W 
frames end glass and plastic letters, the latter being |7-inch green and 10-inch red. The panel measures 
57 inches high by 25 feet, 4!/2 inches long and was fabricated and erected by the Empire Neon 
pany, Rochester. 


rT aca TO YoU THE INDUSTRY’S LOWEST PRICES 
ON QUALITY EQUIPMENT! 


FOR INDOOR THEATRES FOR DRIVE-IN THEATRES 


“THE CHIEF” In-Car Speaker 


° ° 
Auditorium 
SIDE-WALL Absolutely nothing finer in tone quality, appearance, mate 

rials or workmanship! Exclusive fe atures make it a stand 
SPEAKERS for out over others at far higher prices! Beautifully finished 


cast aluminum housings, superior volume control and many 
STEREOPHONIC other advantages. ORDER ONE! Sce it... Try it! 
SOUND Single 344" speaker with straight cord lists at 
$4.95. With 10% off for cash with order it’s only $4 46 


12-inch, 14-watt speaker, superbly engineered and unsur- aa of with junction a EES 
passed in sound quality. In handsome acoustically-treated with order 4.36 ™~ ~ 
cabinet 16” x 16” x 8%” Alnico V 10-ounce magnet with ) 

line-to-voice-coil matching transformer. Couples to any ae? ? j 
theatre sound system. List $32.50, less 10% 


for cash with order, only $29.95 
All orders shipped imme- 
diately {cheapest way un- 
less you specify otherwise) 
shipping charges collect. 


“Adjust-A-Curve” WIDE-ARC SCREEN FRAMES 
for any aspect ratio . . . many exclusive superior features! 
You get precisely the tilt you want easily and quickly, 
with accurate curvature setting at all points across the 
entire arc. Can also be used flat. Ask us for price 
quotation on your requirements! 








MANY OTHER GREAT VALUES in Lights, Directional Signs, Screen Towers, Screen Paints, Refresh- 
ment Counters and Equipment, Etc. GUARANTEED QUALITY—BIG SAVINGS! 


Write for Complete Catalog and Bargain Prices Today. 


First Aneta products ino. putt eens a 


1717 Wyandotte St., Kansas City 8, Mo. Phone: BA 6882 ALL THEATRE SUBJECTS! 
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just what the 
doctor ordered for 


VISTAVISION 


“Brilliant Light" 


FOR DRIVE-INS & THEATRES 


using huge, wide-area screens 


Lorraine 


ORLUX SUPER - CHARGED 


Larger cored crater area makes 
possible equal brilliance on sides 
as well as center of screen 


® COOLER BURNING 
@ UNIFORM DISTRIBUTION 


Amp. Pos. Grade 


SOAC 6x7 S41-01C 6x7 _541-01C 
“40 7xl4 SAIC bx 
“40-53 x14 544C 6x9 —-545C 
“50-70 8xI4 544C 7x9 545C 
“68-75 8x14 544-10C 7x9 545C__ 
65-75 914 544C 7x9‘ 545C 
“75-85 9x14 544C 8&9 545C 
80-90 9x20 552-09 5/16x9 557C 
“95-110 10x20 552-09 11/32x9 557C 
cre 











3/89 $57C_ 
115-130 11x20 552-09 3/89 557C__ 
130-150 13.6x22 553-01 7/16x9 557C __ 
140-170 13.6x22 523 _1/2x9 555C 


170-190 13.6x22 583-08 1/2x9 555CN 





CARBONS, Inc. 


Boonton, N. J. 





Ketter Projection 


‘A Department on PROJECTION & SOUND 





By GIO GAGLIARDI 





| 
IN ORDER to select the 
production of 


| proper lenses for the 


lcorrectly related picture sizes on a 
|theatre screen, cer- 
itain fundamental pro- 
| jection rules must be 
thoroughly understood. 
rules are not 
follow 
rather simple facts of 
relationships, 


These 
Peers 
original, but 


physical 
las follows: 
For any fixed pro- 
jection throw, the 
|picture size in- 
lcreases both in 
\width and in height when we decrease 
'the focal length of the projection lens. 
For any fixed projection throw and 
\a given projection lens, the picture 
‘width and height (aspect ratio) may 
ibe changed to a limited extent by 
|changing the dimensions of the pro- 
|jector film aperture. 
| For any fixed projection throw, a 
\given projection lens, and a fixed 
aperture, the width of a picture may 
ibe increased by using an expanding 
‘anamorphic device in front of the 
projection lens. The amount of in- 
|crease in the picture width depends 
'on the expansion factor of the ana- 
|morphic lens (this may be fixed at a 
\certain ratio, as in cylindrical ana- 
morphic lenses; or variable, as in 
prismatic anamorphic attachments). 


GIO GAGLIARDI 


It follows then that the only items which 
have an effect on the picture size are: 
The dimensions of the film aperture. 

The focal length of the projection 


The expansion factor of the anamor- 


| phic 


attachment, if one is used. 
] 


4. The distance between the lens and 
the screen. 


Choosing Picture Size and 
Lenses for Any Aspect Ratio 


For any theatre, after the screen location 
has been selected Item 4+ becomes fixed and 
will not be changed. If a normal. release 
print is used, the anamorphic attachment 


When 


is used, then the expansion factor of the 


is not necessary. a squeeze print 
anamorphic device is determined by the 
Cinema- 
Scope uses an anamorphic expansion of 2- 


compression ratio of the print. 


to-1; VistaVision proposes to use an expan- 
sion of 1'4-to-1. Therefore Jtems 1, 2 and 
3 are the ones which, when changed, will 
produce variations in the size of the picture 
on the screen. 

Every theatre presents a special problem 
in the selection of the various picture sizes 
according to whether the projection system 
required by the picture is Standard, 
Cropped Aperture, CinemaScope, or Vista- 
Vision. In order to select the proper size 
for each aspect ratio, and a size which will 
fit the theatre with a minimum of operat- 
ing disruption and expense, the lens sizes 
and the film apertures must be manipulated 
expertly. 

In many cases calculations must he 
made, various, lenses tried out, and many 
aperture plates wasted before a_ suitable 
combination can be selected. To avoid such 
tedious and expensive guesswork, I have 
compiled a special tabulation in which are 
combined all the possible factors which give 
different picture sizes for a specific projec- 
This table is Figure 1. 

For this table, a projection throw of 100 
feet was selected. The projection lenses 
from 1.5-inch to 8-inch focal-length are 
shown in quarter-inch steps since. this is 
the standard American manufacturing pro- 


tion throw. 


cedure. Film aperture sizes were selected 
which would give the approximate normal 
aspect ratios of 1.33, 1.66, 1.75 and 2.00 
for standard film prints. 

For VistaVision squeeze prints 2n .825 x 
.600 aperture was selected, which will 
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ALL YOU DO 
IS STRIKE THE ARC 





The positive and negative carbons are ad- 
vanced by separate motors, the speeds of which 
are governed by the Bi-metal Lightronic Tube. 
Once the arc has been struck, the crater posi- 
tion and gap length are maintained automatic- 
ally, and without constant attention by the 
projectionist. 

With the new presentation techniques com- 
plicating his job, the projectionist is particularly 
appreciative of this simplified control. Further- 
more, he is quick to see the advantages of the 
unitized component design which affords such 
wide versatility in these lamps. He can, in a 
WHY THEY ARE USED WITH MOST matter of moments and right in his projection 

room, effect the simple changes necessary to 
attain the correct light requirement for any of 
the various techniques. It is even possible for 


CINEmaScoPé ee te eeepc 
PRESENTATIONS TRUE VERSATILITY 



































A choice of four different carbon trims can be burned 
in a total of seven separate manners to attain any 
desired degree of cost of operation, screen illumination 
or burning time. 


SIMPLIFIED CONTROL 


Only one control is required for selecting any amper- 
age within the range of a particular mode of operation. 










THE MOST POWERFUL LAMPS 





Burning 10 mm “Hitex'' carbons at 135 amperes, or 
11 mm regular carbons at 120 amperes, impartial foot 
candle meter tests prove the Strong Super ''135" the 
most powerful projection arc lamp, and you cant argue 
with a light meter. 

The Infra-Ban Beam-Cooler unit diverts the heat rays 
away from the aperture, making possible a tremendous 
increase in usable light without a corresponding increase 
in heat at the aperture. 

A stream of air directed just above the arc stabilizes its burning 
and prevents the deposit of soot on the reflector. 

Strong has also designed new rectifiers with a range of from 90 
to 135 amperes to fill the power requirements of all the systems of 
screen presentation. 


(hone ans aw STRONG rhe picts aght/ 
THE STRONG ELECTRIC CORPORATION 


“The World's Largest Manufacturer of Projection Arc Lamps" 











As the only lamps produced com- 
plete within one factory, Strong lamps 








can be screen-engineered for maxi- 1 CITY PARK AVENUE TOLEDO 2, OHIO 
mum efficiencies. That's why more ; Sos . 

dealers sell and more theatres buy Please send free literature on Strong Super "135" and Mighty "90" projection lamps. 
Strong-made projection arc lamps 

than any other make. NAME 


Send today for full details on iene 
the Strong Super "135" and STREET .. 
Mighty "90" projection arc lamps. 
CITY & STATE... 


Se ee ee ee i he ee ee 
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tr 






at 





rive a pict 


tachment 


For CinemaScope prints, both the one- 
ack 


systems are shown. 


optical, 









and 


four-track 


ire aspect ratio of 2.00 when an 
anamorphic attachment having an expan- 
sion factor of 1.5 is used. 


Here the anamorphic 
has an expansion factor of 2 


magnetic 


distance all values in the table may be 


multiplied by a simple factor. 


Assuming the distance is 165 feet, then 
any value in the table should be multiplied 
1.65; if the distance is 80 feet, then 
.80 should be used as the multiplier. 


by 


FIGURE 1—Picture sizes obtained with the various 
projection systems based on a throw of 100 feet. 


(It 
may be possible at a later date to have 





structions limiting either the width or the 
height of the picture to the full limit of the 


screen. What possible combination of pic- 


ture sizes can we obtain? 
CASE NO. I: 


To present the largest possible four- 











Column 1 





Column 2 


Column 3 





| Column 4 


Column 5 Column 6 


Column 7 Column 8 Column 9 






























1.33-to-1 


1.66-to-1 


1.75-to-1 


1.85-to 1 2-to-1 





VistaVis C'Scope C'Scope 
(Squeeze) (Optical) (4-track) 
2-to-1 2.35-to-1 2.55-to-1 

















Pict. Size 


Aperture Aperture | Aperture Aperture Aperture Aperture Aperture | Aperture 

cc -825x.600 -825x.497 | -825x.471 -825x.446 -825x.412 -825x.600 -839x.715 -912x.715 
a | | 

Lens Size Pict. Size Pict. Size 


Pict. Size Pict. Size 





Pict. Size Pict. Size Pict. Size 






























































































1.50 
1.75 
2.00 
2.25 
2.50 
2.75 
3.00 
3.25 
3.50 
3.75 
4.00 
4.25 
4.50 
4.75 
5.00 
5.25 

5.50 





55.0x40.0 
47.1x34.3 
41.2x30.0 
36.7x26.7 
33.0x24.0 
30.0x21.8 
27.5x20.0 
25.4x18.5 
23.6x17.1 

22.0x16.0 
20.6x14.9 
19.4x14.1 

18.3x13.3 
17.4x12.6 
16.5x11.4 
15.7x11.4 








——4j—____4—___4 











55.0x33.1 
47.1x28.4 
41.2x24.8 
36.7x22.1 














33.0x19.9 
30.0x18.1 
27.5x16.6 
25.4x15.3 
23.6x14.2 











| 22.0x13.3 





20.6x12.4 
19.4x11.7 
18.3x11.0 
17.4x10.5 
16.5x 9.9 























30.0x17.! 


55.0x31.7 
47.1x26.9 
41.2x23.5 
36.7x21.0 
33.0x18.9 














27.5x15.7 


25.4x14.5 

23.6x13.5 
| 22.0x12.6 
20.6x1 1.8 
19.4x1 1.1 
18.3x10.5 
17.4x 9.9 
16.5x 9.4 





15.7x 9.5 





15.0x10.9 




































5.75 
6.00 
6.25 
6.50 
6.75 
7.00 
7.50 
8.0 





14.3x10.4 
13.8x10.0 





15.0x 9.0 
14.3x 8.6 
13.8x 8.3 




















15.7x 9.0 
15.0x 8.6 
14.3x 8.2 
13.8x 7.9 













































55.0x29.7 
47.1x25.5 
41.2x22.3 
36.7x19.8 
33.0x17.8 
30.0x16.2 
27.5x14.9 
25.4x13.7 
23.6x12.7 
22.0x11.9 
20.6x! 1.2 
19.4x10.5 
18.3x 9.9 


55.0x27.5 
47.1x23.5 
41.2x20.6 
36.7x18.3 
33.0x16.5 
30.0x15.0 
27.5x13.8 
25.4x12.7 
23.6x11.8 
22.0x11.0 
20.6x10.3 
19.4x 9.7 
18.3x 9.2 








































































17.4x 9.4 
16.5x 8.9 
15.7x 8.5 
15.0x 8.1 
14.3x 7.8 | 
13.8x 7.4 | 


17.4 x8.7 | 
16.5x 8.3 | 
15.7x 7.9 
15.0x 7.5 
14.3x 7.2 
13.8x 6.9 | 

























































70.7x34.3 
61.9x30.0 
58.8x26.7 
49.5x24.0 
45.0x21.8 
41.2x20.0 
38.1x18.5 
35.3x17.1 
33.0x16.0 
30.8x14.9 
29.1x14.1 
27.5x13.3 
26.0x12.6 
24.7x12.0 
23.6x11.4 
22.5x10.9 
21.5x10.4 
20.6x10.0 
19.8x 9.6 
19.Ix 9.2 
18.3x 8.9 
17.7x 8.6 
16.5x 8.0 
15.5x 7.5 





74.6x3 1.7 
67.1x28.6 
61.0x26.0 
55.9x23.8 
5 | .6x22.0 
47.9x20.4 
44.7x19.0 
42.0x17.9 
39.5x16.8 
37.3x15.9 | 
35.3x15.0 | 
33.6x14.3 | 
| 32.0x13.6 | 
30.5x13.0 
29.2x12.4 
| 28.0x11.9 
| 26.9x11.4 
| 25.8x11.0 
| 24.9x10.6 
| 24.0x10.2 
| 22.4x 9.5 
| 21.0x 9.0 


73.0x28.6 
66.3x26.0 
60.3x23.8 
56.1x22.0 
52.1x20.4 
48.6x19.0 
45.6x17.9 
42.9x16.8 
40.5x15.9 
38.4x15.0 
36.5x14.3 
34.7x13.6 
33.2x13.0 
31.7x12.4 
30.4x11.9 
29.2x11.4 
28.1x11.0 
27.0x10.6 
26.1x10.2 
24.3x 9.5 
22.8x 8.9 
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The 


respectively. 


aspect ratios 


I 


ratio for every lens size. 


100 feet. For 


a a~ 
ate. £2.32, 


other 


any 


« 


ind 2.55, 


The tabulation shows the picture size in 
feet to the nearest tenth that will be pro- 
duced by each combination and each aspect 
These were cal- 
culated for a common projection distance 


projection 






these tables reproduced for different pro- 
jection throws so that problems for differ- 





ent theatres may be easily solved.) 


Now let Is 


to demonstrate 


us assume 


throw has a s 


that 


high, and tl 


take a few examples in order 
the use of Figure 1. Let 
a theatre with a 100-foot 
reen 40 feet wide by 22 feet 


t there are no physical ob- 





track CinemaScope picture, and to play all 
other pictures at the same height so as not 
to change the upper or lower masking. 

From column 9: The largest Cinema- 
Scope picture at 2.55 ratio will be 40.5 feet 
by 15.9 feet, using a 4.5-inch lens plus 
the anamorphic attachment. 

From column 5: The largest cropped- 
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For clearest, brightest pictures 
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Any aspect ratio 
When projecting on the larger screen areas of the new wider screens “ 
it is vital to have maximum light efficiency. Comparative tests have at the twist of a 
demonstrated that with Super Panatar Variable Aspect Lens you get: » 
; single knob... 
1. Greater light transmissions ee 


2. Highest, sharpest definition The Super Panatar can be converted to any aspect ratio 
3. The finest color rendition : from standard to Vista Vision to Cinemascope by a twist 
4. Elimination of distortion due to curved screens 





of a single knob. This easy instant switching affords won 
These are a few of the reasons why there are more Super Panatars derful opportunities for new exciting screen showmanship. 


installed than any other variable anamorphic lens. Super Panatar has been approved for use with all existing 


SUPER PANATAR “100” $ Also available for use with 4” dia. systems—and will take care of any new systems that may 
only 89500 f 1.8 objective lens for both out- be developed in the future. 
‘ per pair door and indoor installations. 








SUPER NATAR 


MANUFACTURED BY ‘NAVISION, INC. 


Exclusi ft lors 
RADIANT MANUFACTURING COR 1209 S. Talman Ave., Chicago 8, IIl. 
Phone: CRawford 7-6300 Cable Address: RADMAFCO 
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KOILED KORDS, retractile speaker 
cords, minimize replacements because 
they last longer. KOILED KORDS do not 
catch in door handles, bumpers and other 
car accessories so speaker losses too, 
are reduced 


KOILED KORDS, retractile speaker 


cords, extend to six times their retracted 





length then return to their neat out-of-the- 





way coil against the standard when not 






in use. 






KOILED KORDS add that touch of neat- 
ness and order that all good drive-ins 
strive for. KOILED KORDS are jacketed in 
neoprene and withstand the weather no 








matter how extreme. 






Specify neoprene-jacketed KOIJLED 
KORDS for all your new speakers and 






use them always for replacements. Your 





theatre equipment dealer can supply you. 







© 1954 


Koiled Kords 


Incorporated 


Box K, New Haven 14, Connecticut 


* KOILED KORDS is a trademark of 
KOILED KORDS, INC. 























| aperture picture for a similar height, at a 
ratio of 1.85, will be 30 feet by 16.2 feet, 


using a 2.75-inch lens. 


From columns 3 and 4: If a lower as- 
pect ratio is desired, a 3-inch lens can be 
installed. 


27.5 feet wide. 


This would produce a picture 
By using an aperture made 
for a 1.75 ratio and filing the top and bot- 
tom slightly, the height may be brought up 
to 16 feet. This would produce a picture 
having an aspect ratio somewhere between 
1.75 and 1.66. 


CASE NO. 2: 


To project the largest possible single 


optical track CinemaScope picture, and 


play other pictures at a 1.75 ratio, keep- 
ing same height 

From column 8: The largest Cinema 
Scope one-track picture at 


39.5 feet wide by 


a ratio of 2.35 
16.8 feet high, 
using a 4.25-inch lens plus anamorphic at- 
tachment. 


will be 


From column 4: A picture from a nor- 
mal print 30 feet by 17.1 feet can be ob- 
tained Reg 


pees 
a 2./5-inch lens and a 


ratio aperture plate. 


with 


CASE NO. 3: 


To present the largest one-track Cinema- 
Scope picture, and other pictures, such as 
VistaVision, in the same approximate width 
and an aspect ratio of 1.85 to I- 

From column 8: A 4.25-inch lens, plus 
anamorphic attachment, will give a picture 
39.5 by 16.8 feet. 

From column 5: A 2.00-inch lens wil! 
produce a picture +1.2 feet wide by 22.3 
an undersized 1.85 
aperture plate should be used and filed out 
until a picture 40 x 22 is obtained. In this 


instance the side and Jower masking remain 


feet high. In this case 


fixed, but the top horizontal masking 1 


raised or lowered as required. 
CASE NO. 4: 


To project the largest possible four-track 
CinemaScope picture, and the largest pos- 
sible VistaVision picture at a 2-to-1 ratio 
with a non-anamorphic print, and other 
non-anamorphic pictures at 1.66— 

From column 9: A CinemaScope picture 
40.5 feet by 15.9 feet can be obtained by 
using a 4.5 inch lens and the attachment. 

From column 6: A 2-to-1 picture from 
standard film can be obtained by using a 
2.4-inch 


plate. 


lens and an undersized aperture 
Top and bottom may fit the 20 foot 
height; the sides should be filed to give a 
+0-foot widt} 

From column 3: A 1.66-to-1 picture 33 
feet wide by 20 feet high will be obtained 
by using a 2.5-inch lens and a standard 
1.66 aperture plate. 


= 


CASE NO. 5: 


To present the largest possible Vista- 


Vision picture with a squeeze print (if and 


















Behind 
this 
man... 


The facilities of RCA Service Com- 
pany make available to thousands 
of theatres throughout the country 
the vast technical resources of the 
Radio Corporation of America. 


Problems posed by optical or mag- 
netic sound, single or multiple 
track, 2-D, 3-D or wide screen tech- 
niques are minimized when RCA 
Service Company is behind the vital, 
operating heart of your house. 





Tmks. ® 


RCA SERVICE COMPANY, Inc. 


A Radio Corporation of America Subsidiary 
Camden, N. J. 
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when available), and to play all other 
product at standard 1.33-to-1 ratio— 
From column 7: A VistaVision picture 
size 41.2 feet wide by 20 feet high may 
be obtained by using a 3-inch lens and a 1.5 
expansion attachment. A 
slightly undersized aperture should be 
used and filed to give a 40-foot-wide pic- 
ture. (With a variable anamorphic at- 
tachment, some exhibitors may find it prac- 
ticable to contract the expansion slightly 
to fit the picture into the +0-foot masking. ) 
Variable anamorphic attachments should 


anamorphic 


be set at their correct expansion ratios. In 
any event if these settings are varied more 
than 5% 
figures on the screen may be substantially 


the horizontal dimensions of the 


distorted. . . . To continue with Case 5— 

From column 1: Using the same 3-inch 
lens, a picture 20 feet high by 27.5 feet 
wide may be obtained with standard film. 
This would give us an aspect ratio of 1.33- 
to-l. At this point, again, the variable 
anamorphic devise might be used to expand 
the picture to a width of 30 feet. ‘This 
would then ratio of 
1.5-to-1. 

This latter case has certain advantages. 
Here only one set of projector apertures 
are needed, for standard .825 x .600. Only 
one set of projection lenses are required— 
3-inch focal length. 


give us an aspect 


Only one set of vari- 
able anamorphic attachments is required 
(these attachments may be left mounted). 
The only adjustment required would be 
to change the expansion ratio of the ana- 
morphic devices, and to move the _ side 
masking panels at the screen. 

From the foregoing description it may 
be seen that practically any possible com- 
bination of picture sizes and aspect ratios, 
with or without anamorphic expansion, 
may be picked out, analyzed, and used. 
Figure 2 shows a tabulation of regular and 
undersized aperture plates presently of- 
fered by some manufacturers. Other sizes 
may be required, and if so, they probably 
would be manufactured. 


FIGURE 2—Regular and undersized aper- 
tures being supplied for various systems. 




















Aspect Regular Undersize 
Ratio Aperture Aperture 
1.33/I .825x.600 -800x.560 
1.66/1 -825x.497 -800x.490 
1.75/1 .825x.471 -800x.460 
1.85/1 -825x.446 -800x.440 
2.00/1 .825x.412 -800x.400 
2.35/1* 839x.715 -775x.650 
2.55/1**  .912x.715 -850x.650 
VistaV. 
2.00/1 .825x.600 -800x.560 
squeeze 
* CinemaScope single optical track 
** CinemaScope 4-track magnetic 
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for maximum 
screen 
brightness 








VARIABLE Anamorphic Lens ! 
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Since the advent of Wide Screen and CinemaScope thousands 

of progressive theatre operators have equipped their 

projectors with Hilux and Super-Lite projection lenses— 

for use as prime lenses with their anamorphic attachments. 

Your patrons, too, will appreciate the superior quality that over 
30 years of lens craftsmanship have engineered into the Hilux f/1.8. 
$270 up per pair at your Theatre Supply Dealer. 


PROJECTION OPTI 
E U R 








‘ROBIN-ARC 


3-Phase Selenium 


RECTIFIER 


Engineered 
WIDE SCREEN 
PROJECTION SYSTEMS 



































































A dependable, effi- 
cient, uniform D.C. 
power source. Engi- 
neered by pioneers 
in the motion pic- 
ture field. Designed 
specifically for wide- 
screen projection. 































Lamp Requirements for 
Wide-Screen Installations 





Presenting a study of light needs of wide-screen projection according to the system 
employed, and the size and type of screen, from a point of view somewhat different 
from that of similar data published in Better Theatres at various times during the past 
year or so. These calculations assume a specific variation of light transmission directly 


according to change in aperture area. 


An interesting addition is a 


“width ratio 


factor" for calculating further possible increase in picture size. 








By ARTHUR J. HATCH 


Vice-president in Charge of Engineering, 
Strong Electric Corporation, Toledo 


THAT WIDE-SCREEN is 
here to stay is confirmed by the policies and 
commitments of major film 
Many of the 


pictures will be re- 


producers. 
future 


leased either in Cine- 
maScope or VistaVi- 


sion processes. Wi ith 








a blessing on these two 












Model K 150 
100 Amps. 


Model K 100X40 
60 & 100 Amps. 


























~ 
Model K 100 
135 Amp:. 














NEW “RO-RO”’ 


for single-phase current 






A newly patented attachment now permits 
satisfactory operation of 3-phase rectifiers 
Send for details. 






off single-phase lines. 




















ROBIN-ESCO Super-Power 
MOTOR GENERATORS 


A quality product built especially for wide 
screen service and is available in 60 volts— 
145 amperes, 80 volts—I35 amperes. These 
units may be operated on 
a continuous basis at these 
ratings. 









Write, wire or phone for 
details 


Sold through 
independent supply dealers 


Ae 4 @) >) 1) a | Oo 


Motion Picture Equipment Specialists 










267 Rhode Island Avenue 
EAST ORANGE, N. J. 







Manufacturers of 
RECTIFIERS © MOTOR-GENERATORS 
SCREENS © PROJECTION LENSES 





















conclusions can be drawn that will obviate 


a period of expensive experimentation. 

It is generally recognized that the maxi- 
mum amount of light that can be put 
through present projection systems, using 
present designs of powerful arc lamps and 
optical systems, depends principally upon 


one factor: area of aperture. For instance, 
using the most powerful lamps, it is usually 
possible to put about 6500 lumens through 
Using the same lamp it 
23,500 


which 


16mm aperture. 
is possible to project approximately 
lumens through a 35mm aperture, 


has about four times the area of the 16mm 





svstems given by most, 








if not all, of the film 










producers, the exhibi 
tor can pre eed to 
equip his theatre with 
the reasonable  assur- Arthur J. Hatch 
ance that the equip- 


ment he purchases will be suitable for the 
projection of whatever wide-screen system 
may eventually prevail. 

Those theatres that have 
equipped for have 
whether or not they have ample screen il- 


already 
CinemaScope learned 
lumination on the basis of their screen size. 
Theatres that have not as yet installed 


large screen, and may or may not have 
suitable projection lamps, can approach the 
problems of solving their light require- 
ments from two angles— 

First, that of determining how much 
light they will need to project a picture 
of the size which they intend to install; 
a 

Second, dete: 


mining how large a picture 


they can present with their present projec- 
tion arc lamps 


With any 


tion, having vastly increased screen area, 


wide-screen system of projec- 


there is a general requirement for more 
screen illumination than has been necessary 
heretofore. 

As the matt 


pect ratios h 


of film apertures and as- 
een pretty well established 
for these systems, it is possible to present 


1 few facts and comparisons from which 











aperture. 
Since the amount of light which is avail- 
able to the screen depends primarily upon 
the area of the picture aperture, to com- 
pare the requirements of the various pro- 
jection systems it becomes necessary to ex- 
amine them on an aperture area basis. 
Most of the 


posed use either an anamorphic type lens to 


wide screen systems pro- 


expand the size of the picture, or use a cut- 
down aperature to accomplish the extended 
picture ratio. 
For instance, the non-anamorphic Vista- 
Vision system makes use of an aperture 
which is .825-inch wide (the same as the 
standard motion picture aperture which has 
been in use since the advent of sound) by 
.446-inch in height. 


give an aspect ratio of 1.85-to-1 to the pic- 


These dimensions 
ture when projected with a non-anamor- 
phic lens. This aperture has an area of 
.368-sq. in, 
The system whereby VistaVision em- 
ploys anamorphic prints uses the present 
standard aperture .825 x .600-inch, and ob- 
tains the wide screen effect with an ana- 
morphic lens that has a magnification [ex- 
As the ratio of the 
standard aperture is 1.33-to-1 and is ana- 


morphized at a 1'%4-to-l expansion ratio, 


pansion] of 1%-to-1. 


the projected picture has an aspect ratio of 
2-to-1. This standard 
opening area of .495-sq. in 

The CinemaScope 


aperture has an 


projection 
makes use of a still larger aperture, one 


system 
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that is .912x.715-inch. ‘The extending of 
the width of this aperture was made pos- 


sible by relocating the sound tracks, as was | 


done with the stereophonic magnetic sound 


on the CinemaScope print. The area of | 


this aperture is .652 square inch, the larg- 
est of the systems used for general release, 
consequently it will pass out the most il- 
lumination. The CinemaScope aperature 
has an aspect ratio of 1.27-to-1, and used 
with an anamorphic lens of 2-to-1 expan- 


sion, it gives a projected picture of 2.55-to- 


1 aspect ratio. 


The recent decision to release optical | 
prints in CinemaScope necessitates the use | 
of an .839x.715-inch aperture, or ratio of | 


1.17-to-1, which when projected by the 
regular 2-to-1 expansion, results in a pic- 
ture of aspect ratio 2.35-to-1. The area 
of this aperture is 6.00-sq. in. 


APERTURE AREA VALUES 


To compare the light that can be put 
through these four apertures, let us con- 
sider the standard width with a height to 
project a picture at an aspect ratio of 1.85- 
to-l. To this aperture let us assign a 
value of 100 units, based on the area of 
.368-sq. in. Accordingly, to a .825x.600 
aperture used with a VistaVision squeeze 
print (114-to-1 expansion), which has an 
area .495-sq. in., we must assign a value of 


135 units, since this size aperture passes | 


35% more light than the first aperture 
cited above. It follows, then, that the 


CinemaScope optical track aperture, with | 
an area of .600-sq. in., rates 163 units, | 
since it projects 63% more light than the | 


“crop” aperture to which we assigned a 
value of 100. 


The CinemaScope magnetic print aper- | 


ture, with an area of .652-sq. in., projects 
77% more light than the “crop” aperture, 
or 177 units. 

Since a lamp of the power referred to 
previously, without projector shutter run- 
ning, puts 17,500 lumens through the non- 
anamorphic VistaVision aperture, it fol- 
lows that 23,500 lumens can be _ put 
through the anamorphic VistaVision aper- 
ture, 28,500 through the optical Cinema- 
Scope aperture, and 31,000 lumens through 
the CinemaScope magnetic print aperture. 

Taking the example of a drive-in theatre 
which has been equipped with the most 
powerful arc lamps, projecting to a 66x50- 
foot white screen in a 1.33-to-1 aspect 
ratio, it is interesting to compare the size 
of pictures that can be obtained with each 
of these new wide-screen projection sys- 
tems to obtain the identical unit brightness 
on the screen in all cases. 


Taking the case of the non-anamorphic 


VistaVision system, and assuming the pic- 


ture will be projected to a matte white | 
painted screen, the width of the screen that | 
can be utilized would be 66 feet. In the | 
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NO SEAMS + NO STREAKS - NO CLOUDS or DISTURBING ELEMENTS 


UP TO 90 FT. WITHOUT A SEAM—ANY SIZE WITHOUT A 
STREAK AND WASHABLE FOR ECONOMICAL LONG LIFE 
PLUS DOUBLE WEIGHT SCREEN FOR ADDED STRENGTH 


JopS FOR ANY TYPE FILM PROJECTION 
2D-3D AND WIDE SCREEN 


BODDE SEAMLESS SCREENS ARE * CAST IN ONE PIECE—NO WELDED SEAMS 
AVAILABLE IN 3 REFLECTING FACTORS * pouBLE SCREEN SIZE WITHOUT INCREAS- 
TYPE A _ (For narrow theatre) ING PROJECTOR LIGHT OUTPUT 
has 4:1 GAIN FACTOR * TOPS FOR COLOR REPRODUCTION 
TYPE B (For medium width theatre) LOWEST DEPOLARIZING FACTOR FOR 3D 
Z has 3:1 GAIN FACTOR SURFACE DOES NOT CRACK OR FLAKE OFF 
TYPE C (For wide theatre or steep balcony) WASHABLE WITH SOAP AND WATER 
has 2% GAIN FACTOR SURFACE DOES NOT DISCOLOR 


SEE YOUR LOCAL SUPPLY DEALER (or contact us direct for further information) 
BODDE SCREEN COMPANY «+ 8829 VENICE BLVD. * LOS ANGELES 34, CALIFORNIA 


The Raytone All-Purpose HILUX Screen is seamless in construc- 
tion and will give bright, even light distribution to the most 
desirable seats in the theatre. Complete uniformity of surface 
without blemishes! It is excellent for all wide-screen systems, 
3-D, 2-D in color or black and white. 


These claims are supported by the manufacturer’s absolute money- 
back guarantee which states that any Raytone HILUX Screen which 
fails to meet these specifications need not be paid for by the exhibitor. 
This superb tear-proof, flame-proof, mildew-proof Screen is ready 
for prompt delivery. 


RAY TONE screen corp. 


165 Clermont Ave., Brooklyn 5, New York 
MIDWEST: L. E. Cooley, 408 Oak Park Ave., Oak Park, Ill. 











RAYTONE 


HILUX 


PRODUCTS 


FOR GUARANTEED 
SATISFACTION 


RAYTONE Screens, Hilux Lenses, Thomp- 
son Screen Frames, Raytone Screen 
Paints and Screen Brushes will meet all 
of the manufacturer's claims 


e-e @ le). |: SCREEN CORP. 


165 Clermont Ave., Brooklyn 5, N. Y 
MIDWEST: L. E. Cooley 
408 Oak Park Ave., Oak Park, Ill 


GREATER ee 

Durability in 
GRIGGS 
CHAIRS 


Superior construction 


gives years of service. 


Comfort —the minute 


they're occupied! 


Their Beauty sparkles? 
WRITE FOR CATALOG 


GRIGGS EQUIPMENT CO. 


Belton, Texas 


SELECTIFIERS 


SELECT-A-VOLTAG 
SELENIUM 
RECTIFIERS 


“50,000 HRS.”’ 
“Supectee” MODELS 


50 A. to 400A. 
ADJUSTABLE-IN-USE 
Continuous 


FIRST 


LOWEST COST 


SEE: DOC FAIGE 
TESMA BOOTH 124 


NORPAT, Inc. 


113 W. 42nd St., N.Y.C 


YOUR QUESTIONS ARE INVITED. If you have a 


problem of design or maintenance the editors of 


BETTER THEATRES will be glad to offer sugges- | 


Please be as specific as possible so that | 


tions. 
questions may be answered most helpfully. Address 
your letter to BETTER THEATRES SERVICE DE- 
PARTMENT, Rockefeller Center, New York. 
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case of anamorphic VistaVision, the width 
of the screen that can be accommodated 
would be 78 feet wide. With optical print 
CinemaScope, the screen width could be 
92 feet, and with four-track CinemaScope 
(All 


figures given for systems using anamorphic 


the screen width could be 100 feet. 


lenses have recognized the existence of a 


light loss of about 8% introduced by the 


anamorphic lens attachment.) 
If the screen, instead of having a matte 


white surface, is an aluminized paint sur- 


face, with a reflection factor of approxi- 
Vista- 


mately 1.4, the non-anamorphic 


is calculated to allow a 133-foot picture 
with center brightness of + foot-lamberts. 

When the center brightness on a screen 
is + foot-lamberts, with a typical distribu- 
tion pattern, the average brightness over 
the whole surface of the screen is found, 
by test, to be 2.9 foot-lamberts. 

With a screen having a reflectance factor 
of 1.4, it is only necessary to project 2.05 
foot-candles to the screen to realize the 2.9 
foot-lambert The 31,000 lu- 
mens available today through a Cinema- 
Scope aperture, with standard f/2.0 optics, 
is reduced by the 50% shutter loss and the 


brightness. 





Summary of Wide-Screen Projection Systems Applied To Drive-Ins 
Compiled by ARTHUR J. HATCH, vice-president, Strong Electric Corporation 





System Aperture 
type size 


Aperture 
area (sq. in.) 


Lumens 
thru apert. 


Width 
Factor 


Screen 
Size* 


Aspect 
Ratio 


Type of 
Screen 





Standard 
VistaVis. reg. 
standard 
VistaVis. 
squeeze 


VistaVis. 
standard 


825 x.600 .495 


.368 


825x.600 .495 


825 x .446 368 


CinScope 
optical 


CinScope 
4-track 
VistaVis. 
squeeze 


839x.715  .600 


912x.715  .652 


495 


825 x .600 


CinScope 


optical -600 


839 x .715 


CinScope 


4-track 912x.715 .652 


*Based on 4 foot-lamberts at center. 
tSereen width ratio factor explained in text. 





23,500 
17,500 
23,500 
17,500 
28,500 


31,000 


1.00 


[3331 66 x 50 


matte 


1.85:1 66 x 36 1.00 


matte 


matte 2:1 78 x 39 1.18 


alum. 89 x 48 1.35 


matte 92 x 39 


100 x 39 


matte 


102 x 51 


alum. 


122 x 52 


alum. 


133 x 52 


alum. 








Vision picture width could be 89 feet, ana- 
morphic VistaVision 102 feet, the Cinema- 
Scope optical picture 122 feet, and the 
CinemaScope four-track picture 133 feet 
in width—which, incidentally, is about the 
maximum size that is being used in present 
day drive-ins, 

The accompanying chart shows these 
various figures for the different types of 
projection systems and different types of 
screens. All the figures shown are based 
on the use of the most powerful projection 
arc lamps available to day; and the sizes 
of the calculated so that a 
brightness of 4 foot-lamberts will be ob- 
tained in the center of a drive-in screen 
when the shutter is running. This figure 
of 4 foot-lamberts is a bit above the aver- 
most drive-in 


screen are 


age brightness we find in 
theatres today. 

To explain how these screen widths have 
been arrived at, let us take, for example, 


the four-track CinemaScope system which 


8% anamorphic lens loss, so that the inci- 
dent light on the screen is 14,350 lumens. 
Since lumens are the product of average 
foot-candles times screen area, we obtain 
the area that we can illuminate to this 2.05 
foot-candles intensity by dividing 14,350 by 
2.05, for a resulting screen area of 7,000 
square feet. 

The picture width can be computed by 
taking the square root of the product of 
screen area times screen aspect ratio, which, 
in the example, calculates to 133 feet wide. 
The other calculations in the chart were 
made in a similar manner for the other 
projection systems and screens. 

Assuming any particular theatre to have 
ample screen illumination on a matte screen 
using standard size aperture, the screen 
width that can be illuminated to the same 
brightness for any of the wide screen sys- 
tems can be calculated by multiplying the 
present screen width by the width ratio fac- 

(Continued on page 40) 
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method in 
Management 
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and related activities 





ONE OF THE most 
important functions in 
the operation of a suc- 
cessful theatre is its 
housekeeping, which 
particularly draws the 
attention of the women 
patrons and can have 
a strong and _ lasting 
effect upon their con- 
tinued preference of a certain theatre as a 
place of recreation. 

Because the conditions pertaining to 
housekeeping reflect the spirit of the over- 
all operation, they may be taken as an 
indication of the management. It is the 
managers’ responsibility to give the house- 
keeping arrangements his personal attention 
and to review those policies periodically for 
possible improvement. 

The first step towards effective house- 
keeping is the selection of a qualified clean- 
ing supervisor, or chief janitor, as your 
choice may dictate. This individual, pre- 
ferably a mature man whose judgment will 
not be subject to question by the cleaning 
staff, must be both a diplomat and a 
“driver,” for in his work he will have to 
reconcile the diverse personal conflicts 
which are bound to crop up among people 
who engage in janitorial work. He must 
be able to dictate the work schedules 
firmly, and see that they are carried out; 
and he must hold himself apart from the 
cliques and arguments. 

Together with the manager, the cleaning 
supervisor should lay out a comprehensive 
schedule of cleaning with 
emphasis on the scheduled activities from 
day to day. The cleaning staff should be 
divided into crews (if it is large enough 
for this), and within each crew there 
should be individual responsibility assigned 
for specific duties handled by that crew. In 
that way, if there is something which is not 
properly handled, it will be easy to find 


operations, 
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Organizing to Get 


Efficient Housekeeping 


The 20th installment of a series on 


Motion Picture Theatre Management 


By CURTIS MEES 


out exactly who did the work and instruct 
them in the proper methods. Each crew 
should have a schedule which will allocate 
the amount of time to be given to each 
phase of the day’s cleaning. 


HOUSEKEEPING PERSONNEL 


Certain phases of theatre cleaning can 
best be handled by men, such as the polish- 
ing of tile or linoleum floors with a mechan- 
ical polishing machine, and consideration 
must be given to this when setting up the 
crews and scheduling their duties indivi- 
dually. The lighter work—dusting, wiping 
and sweeping—can be apportioned among 
women on a cleaning staff. 

Naturally the size and patronage of the 
theatre will largely determine the number 
of people needed on a cleaning staff; the 
accompanying chart, however, might form 
a basis of judgment as to requirements in 
most situations, together with a general 
outline of the duties involved in the aver- 
age daily schedule. 

Aside from the daily schedule, there are, 
of course, some cleaning duties which need 
not be performed on such a frequent basis. 


For example, obscure parts of the house 


(such as closed balconies, or unused 
dressing rooms) do not need to be cleaned 
daily; but they must be given periodic 
attention—possibly once a month, or even 
quarterly in the case of dressing rooms not 
being used. 
Carpeting 


cleaning 


should be given an_ extra 


thorough about once a month, 
going after deep-down dirt and any drink 
syrups and chewing gun not cleaned up 
in the daily work (as it really should be). 
Walls and ceilings should be washed down 
when indicated, probably every six months 
(Care this 


must be exercised in 
respect to see this 


that 
In many 


or so. 


walls W ill stand 


treatment. cases it will be feasi 


ble only to brush down the walls with long 


bristled, but soft, brushes on extension 


handles.) Floors may need waxing on a 


bi-weekly or monthly basis. 
All of these things must 


by the manager and his cleaning supervisor 


be considered 


to insure that the proper steps are taken to 


deal with these individual problems as they 


arise rather than after the condition 


becomes chronic. 

An important consideration is whether 
or not the theatre shall be cleaned at night 
after the last show, or early in the morn 


17 


It is probably desirable to clean up 


ing. 
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no end to 
SURPRISES 


Often, even we're 
surprised with the 
end-result . . . after 
a seating rehabilitation 
job, . . . where some cushion 
or back repairs have been 
done, some parts tightened 
and a few replaced! Ali, — 
presto, — while your show 
continues, ... and zing, — 
new life comes into your 
entire seating set-up. 


Ask for our quote. 


Vanufacturers 


I 


Distributors 


theatre seat 
service co. 


160 Hermitage Avenue 
Nashville, Tennessee 
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THEATRE SUPPLY CORPORATION 
CENTURY PROJECTOR DISTRIBUTORS 


“EVERYTHING FOR THE 
THEATRE, STUDIO 
AND AUDITORIUM” 


1969 SO. VERMONT AVENUE 
LOS ANGELES, CALIFORNIA 
L. M. "Louie" Wutke REpublic 1-311! 








in the early daylight hours, which permits 
airing the theatre out (except in unusually 
hot or cold weather). It might be highly 
important, however, that cleaning be per- 
night when the theatre has 
become infested with rodents or insects and 
it is desirable to dispose of all trash and 
waste food products on which they could 
feed. Cleaning immediately after the last 
minimize these nuisances. 


formed at 


show may 
The cleaning staff may prefer to come 
in the night before a holiday so as to have 
more free time on the “big day.”’ Arrange- 
ments toward this end should be worked 
out well in advance so that all members of 
the staff are 
changes. 
There at 
some rules, which might be set 


cognizant of the proposed 


1 few suggestions, as well as 


down in 


yulletin to be called to the 
ill members of the cleaning 


the form of 
attention of 
staff. Primary points to be emphasized are: 

1. Any articles found by the cleaning 
staff shall be turned over to the Supervisor 
(or Chief Janitor) for placement in the 
Lost and Found Department. 

2. Mops, pails and scrub water shall be 
emptied in the special mop sinks, mever in 
lavatories or commodes. 

3. Mops shal 
use and hung on racks to dry and air out 
for next day’s usage. 


| be rinsed out daily after 


4. Cleaning staff must exercise care not 


to damage theatre property through care- 
less use of ladders, too strong cleaning solu- 
tions, or breakage of fragile decorative 
objects. 

5. Cleaning lamps having high 
wattage bulbs shall be watched so that they 
are not allowed to come in contact with 
fabrics or other flammable material. 

6. Broken seats shall be reported to the 
Supervisor, who in turn will call the Man- 


very 


ager’s attention to them for repair. 

7. Accidents shall be reported immedi- 
ately to Manager’s Office, where a detailed 
report will be filled out and medical care 
furnished as required. In severe case, Super- 
visor will see that the injured employee is 
transported to a hospital for emergency 


treatment, with routine report to follow 


as soon as possible thereafter. 


8. Supervisor is responsible for proper 
dilution of cleaning solutions, disinfectants, 
etc., so that damage is not done to theatre 
property. He shall also see that equipment 
and supplies are issued to cleaning staff as 
needed, and that excessive quantities are 
not made available so as not to 
waste or pilfering. 

9. Cleaners of rest rooms will carefully 
check to see that all tissue and paper towel 
containers are filled each day, and remove 
all discarded towels and trash. 

10. At the conclusion of each day’s 
cleaning work, the Supervisor will make a 


induce 
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thorough inspection of the entire building 
and have corrections made if necessary so 
that premises are in tip-top condition. Any 
unusual conditions noted should be reported 
to the Manager if policy decisions are 
required. All cleaning staff employees will 
be checked in and out on a written report, 
which will be turned in to the office for 
verification of payroll payments. 

The Cleaning Supervisor should have 
data like that in 4 Dictionary of Main- 
tenance in this series, for reference in those 
maintenance pertinent to the 
janitorial staff, and he should instruct his 
subordinates in the proper methods of 
cleaning, polishing, waxing and maintain- 


phases of 


ing equipment and property as proscribed. 

In the Spring, and again in the Fall, the 
manager should lay out a special cleaning 
program, to cover those items which need 
only occasional treatment, such as washing 
down of walls and ceilings, dry cleaning 
and changing of interior fabrics (window 
curtains, box office drapes, etc.), which 
should be changed for colors and weights 
appropriate to the season (summer: light 
weight, light color fabrics; winter: heavy 
velours and velvets in rich dark shades). 

At these seasonal cleaning periods, 
inaccessible portions of the theatre (such 
as storage rooms, dressing rooms, backstage, 
projection booth, etc.) should be given 
thorough attention to bring them back up 
to a par of cleanliness matching the rest of 
the theatre. After washing and mopping 
down walls and floors, it is advisable to 
determine whether or not a fresh coat of 
paint might be necessary, or some touching 
up of broken plaster, peeled paint or worn 
spots to freshen up the entire appearance 
of the area. 

We are hearing a great deal at this time 
about the run-down condition of many of 
our country’s theatres, a condition which 
derived in large part from the war era 
when both equipment and labor to use 
them were in scarce supply. Unfortunately, 
then theatre operators have 
either been unable, or unwilling, to make 
the necessary changes to bring their theatres 
back up to a standard the public has been 
trained to expect. Our janitorial policies 
can in a large measure serve to alleviate 
this condition, if the proper attempt is made 
to follow through and the objective is 
firmly fixed in the minds of the cleaning 
staff. 

Remember the attitude you naturally 
feel towards the poor guy who may pan- 
handle you on the street? No matter how 
down and out he may be, if he wears a 
clean shirt and has made every effort to 
brighten up his appearance and wear a 
broad smile, you are inclined to forgive 
him the threadbare suit, unravelled collar 
and worn out shoes. You reach down and 
help him. But if he is dirty and unkempt, 
along with wearing worn out clothing, you 
try to steer clear of him. 


since some 
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If your operation, then, is unable for 
financial reasons to afford complete refur- 
bishing and painting, the least you can do 
is to keep it clean, with the hope your 
public will understand and continue to 
support you until you are able to make the 
necessary improvements. 
MAIDS: 

If your theatre has one or more Maids, 
the chances are you have a reasonably large 
house and are in a financial position to 
uniform her properly. Maids’ uniforms 
may also be rented from local linen supply 
houses which specialize in this service, 
laundering them weekly in accordance with 
your instructions. 

The primary function of a Maid is to 
provide service and maintain cleanliness in 
those parts of the theatre generally closed 
to male employees in the course of the day’s 
operations—the ladies’ rest rooms. “The 
Maid should have at her disposal a small 
sewing kit with plenty of pins, needles and 
make necessary 


assorted thread to 


repairs to a patron’s dress in the event of 


any 


a mishap. 

She should also keep handy smelling salts 
and similar first aid supplies for minor 
emergencies, as well as some gum remover 
and fabric cleaner to any 
brought about by conditions for which the 
theatre might be held responsible 

In addition to her duties in the rest 
rooms, she might very well assist during 
rush periods at the Refreshment Stand, and 
to provide another pair of helping hands 
to clean up odds and ends in the lobby 
during “breaks.” 

Where separate facilities are provided 
for colored people, it is a general custom 
for the Maid to relieve the colored cashier 
for short breaks and in emergencies. 

Should the Maid prove to be an able 
seamstress, she might solve another man- 
agement problem by undertaking to keep 
uniforms, curtains, etc., in repair. 

Naturally her schedule should be so 
arranged that she is immediately available 
at a specified position during peak periods 
during the theatre’s business day. 


remove spots 


PORTERS: 


The perfect gem of a theatre operation 
can be a good, reliable porter! 


He it is | 


who must run countless errands, and attend | 


to details too numerous to mention which 
would otherwise be a constant ‘“‘headache” 
for the management. The perfect porter 


will not have to be prompted to do the | 
hundred and one things which fall to his | 
lot daily, but will go around thinking of | 


them ahead of the busy manager. 


His day will start even before. the box- | 


office opens, as he will have to fill the pop- 
corn machine so as to have it ready for 
the attendants at show time. He should 





REACHES INTO 
EVERY SEAT 


Stretches up 
aisles —down 
rows — CUTS 

CLEANING TIME 
IN HALF 





ULTRA 
FLEXIBLE 


Highly maneuverable, 
low cost vacuum cleaner 
with the power and ca- 
pacity for big jobs. 
Extremely flexible Ac- 
cordion (8) Hose cleans 
larger area without 
moving the machine, 
stretches from 6’ to 16’ 
and can be coupled for 
longer reach. Converts 
to wet pick-up and 
power blower. 


Pullman Vacuum Cleaner Corp. 
Boston 19, Mass. 


| would like more information about the 
Pullman Theater Vacuum Cleaner with Accor- 
dion Hose. 
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see that the front lobby displays have been 
returned to their proper position after the 
cleaning crew is through with their work. 
Picking up and depositing mail is part of 
his routine, perhaps stopping off at the 
bank to pick up deposit slips and get the 
nickels and dimes which were overlooked 
as necessary change for the cashier. 

Of course the porter’s primary respon- 
sibility is to see that the theatre remains in 
good, clean condition throughout the day. 
He should check the lobby about once an 
hour to pick up loose papers, etc., and to 
cigarette butts 
trays distributed throughout 
the theatre to receive them. The rest rooms 


accumulations of 


from the sand 


remove 


naturally require constant checking. Occa- 
sionally he should police the entire theatre. 

Frequently the pickup and delivery of 
film falls on the porter, where facilities are 
as to make that practicable. 
And the porter in numerous instances has 


so arranged 


been known to do much of the outside bill- 
board posting, window card sniping, etc. 

Where separate colored balconies exist 
for members of his race, the colored porter 
usually relieves the doorman and handles 
sales of refreshments in emergencies requir- 
ing additional help. 

Remembering that the porter is seen by 
many different people all over your city 
during the course of the day, the advisabil- 
neatly uniformed is 
He is a hard working 
member of your active public relations 
team and for that reason should be kept 
posted on picture playdates and little items 


ity of having him 


readily understood. 


of general interest useful to him as he goes 
about his work. 

Because of the fact that everyone in the 
theatre at one time or another during the 
desires his services for an errand or 
that 
before leaving the theatre he always con- 
tact 
approval for his absence. 


day 


some similar matter, it is desirable 


the assistant manager and _ receive 
The perfect porters can top off their 
taking care of one last 
the 


They can make up, change 


week’s work by 
detail- 
quee change. 
the letters and keep charge of the letter 
room, which requires thorough attention to 


but an important one mar- 


detail. Working with the copy in advance 


so as to have all letters ready before taking 


the ladders and letters out front on change 
night, the porters can effect a change in 
time for the manager’s inspection before he 
calls it a day and heads wearily homeward. 


CLEANING SUPPLIES: 


One of the heaviest monthly expendi- 
tures in the theatre can be in the cleaning 
department if the matter of supplies and 
their requisitioning is not carefully dealt 
with. The cleaning supervisor or chief jani- 
tor should make out a monthly summary of 
all expendable supplies currently on hand 
together with a suggested list for requisi- 
tioning of anticipated needs for the next 
thirty This should be carefully 
checked by the manager to insure ordering 
only the quantities actually needed and to 
keep track of those materials on hand and 
to be received. 

“Leakage,” 
usual quantities of expendable materials 


days. 


or the disappearance of un- 


and supplies which cannot be accounted for, 
can become a serious problem if not checked 
at the first sign. In the first place, the 
supervisor should check departing cleaning 
personnel, any packages or 
bundles which might contain theatre prop- 
erty. Secondly, he alone should be charged 
with responsibility for the storage room 
where cleaning supplies are kept, parceling 
them out daily or weekly as needed by each 
of the cleaning crews. 

At the same time, he can help economize 
by seeing that these supplies are carefully 
used in the proper quantities and that they 
are not left where others might have access 
to them for petty theft. 


inspecting 
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VENTILATING SYSTEMS—For theatres 
using ventilating systems which consist of fans 
or blowers, with possibly an air washer, rather 
than a central cooling plant and duct system, 
there are these factors to be borne in mind: 

Fans (or Blowers): Oil and grease motor and 
shafts of fans. Tighten or replace fan belts as 
required by wear or slippage. Check fan bear- 
ings for necessary replacement. Balance fan 
blades as required. 





319 East Town Street 





The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 


Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 


“The Buildings We Build Build Ow 


Columbus 15, Ohio 


Business” 








Filters: Replace when stopped up by dirt be- 
yond 70% operating efficiency; or wash out 
permanent type filters as they become en- 
crusted with dust and dirt. 


WwW 


WALLS, INTERIOR— 

Plaster: Walls which have been plastered, or 
stuccoed, require painting and occasional clean- 
ing. It should be remembered that plaster is 
impregnated with acids which come to life 
when moisture penetrates to the interior. This 
is the reason we sometimes find plaster flaking 
off, or paint pealing off plaster walls, where 
leaks from the outside permit rain to soak 
through. The cure lies first in sealing the leak, 
after which the bad spot must be re-plastered, 
then painted. 

Wallboards: The newer wood veneers and 
plastic-finished materials have made it easy and 
relatively inexpensive to give old walls an en- 
tirely different appearance. Furthermore, they 
reduce maintenance to a minimum. The plastic- 
finish materials—for example, Marlite—include 
types surfaced with real wood, which is given 
a hard plastic finish. Other types provide solid 
colors and marble patterns. They can be wiped 
clean with a swipe of a damp cloth. Wall- 
boards made of wood waste, asbestos, etc., are 
not usually regarded as sufficiently decorative 
in themselves for theatre interiors, although 
they may be employed for dry construction, 
then painted. Maintenance of such surface is 
comparable to that of painted plaster walls. 

© 

WATERPROOFING — Frequently we find 
that basement walls and floors, as well as roof- 
ing, requires some form of waterproofing. Today 
there are means of stopping this even against 
strong hydrostatic pressure. The principle, in 
several different types available, is to mix a 
special preparation with common cement and 
apply it to the interior wall (for example, 
“Stontite,” which is an instantaneous water- 
proofing liquid to be mixed with cement and 
sand). Special compounds are available for 
waterproofing roofs, marquees, etc. 

* 





WIDE-SCREEN LIGHT 


(Continued from page 36) 


tor given in the last column of the chart. 

For example, if your own theatre pres- 
ently has a 50-foot picture with standard 
projection on a white screen, and you wish 
to determine the width of matte white 
screen that can be illuminated to the 
present level of brightness with a Vista- 
Vision anamorphic system, simply take the 
present standard picture width and mul- 
tiply it by the width factor ratio of 1.18, 
from the chart. The resultant width in 
this example would be 59 feet. 

The illusion of living presence, the sole 
advantage of all the new screen techniques, 
can only be realized with an increase of 
screen width of from 1.75-to two times 
over that heretofore employed for standard 
projection, 

Accordingly it is readily evident that 
most theatres will require the most modern 
and powerful projection arcs in order to 
meet the requirements of a sufficiently in- 
creased screen width for proper presenta- 
tion of all wide screen techniques. 
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The Barefoot Contessa 
UA-Figaro—Manners and Morals 
(Color by Technicolor) 

Wherever in the near future more than two 
customers are gathered together the subject of 
conversation is sure to be this extraordinary 
production, brilliantly conceived and sensitively 
executed. And where there is talk, particu- 
larly of the intensity and kind that this is sure 
to generate, there inevitably will be an ever- 
widening avalanche of box office dollars 

The talk will be of many things—Joseph 

Mankiewicz’s story and direction, which are 
more like Mankiewicz than Mankiewicz in 
sparking wit and acid irony; flawless acting 
by all concerned, but especially by Humphrey 
Bogart and Ava Gardner in the leads; some- 
times cruel, sometimes saltily amusing but al- 
ways telling satire on certain phases and some 
readily identifiable types in modern society, in- 
cluding Hollywood; brilliant and ingenious use 
of the camera to tell a story or drive home a 
point. 

Not all of the talk will be 
great deal of it, and much of it controversial, 
will concern the story. And that is where 
exhibitors, with their own audiences in mind, 
must judge for themselves, particularly in con- 
nection with their advertising and _ publicity 
campaigns. 

The story, told with a disarming movies-look- 
at-life-and-find-it-stranger-than-a-script point of 
view, is that of a nymphomaniac, curiously 
selective in a class-conscious way, but none the 
less voracious, who on her own admission can- 
not help herself. She is molded in the hands 
of a perceptive, earthily intelligent but disillu- 
sioned and ex-alcoholic director into overnight 
success as a movie star. But she finds no satis- 
faction, nor even anything to tempt her appetite 
in the world to which she is introduced, nor in 
the even thinner stratosphere of international 
cafe society to which she flees in defiance of her 
patron, the excessively rich, lonely and inor- 
dinately power-hungry employer of the director. 
By a device which could happen only in the 
fairy story the script frequently cites, or in a 
Mankiewicz picture, she finds true love and 
potential salvation in an Italian count who per- 
sonifies a noble but no longer useful aristocracy, 
the diametric opposite of her own _ primitive 
origin. 

By an even stranger 
that salvation when on their wedding night she 
learns that her fairy prince because of war 
injuries is impotent. Turning to the only means 
she knows to salvage her 
along with her life. 

It is a tribute to all concerned in the produc- 
tion of the picture that the grace, agility, wit 
and satire with which so bald a story is told 
on the screen makes it palatable. It is told 
with symbols, plain and unmistakable, but none- 
theless delicate. From the opening of the tale 
as told in flashback by the director, a scene 
which portrays the seductivene ss of the heroine 
as a dancer, only as shown in the faces of her 
audience in a cheap Madrid night club, with 
never a glimpse of the dance, the theme is sur- 
rounded by symbols, threaded through a loom 
of digressions, brought back into focus with 
interior flashbacks. 

To divert your attention there is some 
Mankiewicz acid flung in the face of mother 
love and to point a moral there is a story of a 
tender, normal, healthy love exquisitely told in 
a single scene between the director and the 
script girl with whom he is in love. There are 
as many other things as a three-ring circus, 
including an enormously effective re-telling 


laudatory. <A 


story device she loses 


love, she loses it 


PRODUCT DIGEST SECTION, OCTOBER 2, 1954 


of a climactic sequence from a second camera 
and audience viewpoint. All of them are guar 
anteed to keep audiences interested if not ab 
sorbed for the pgs s entire two hours and 
eight minutes ike all satire too long drawn 
out it eke skirts the thin edge of bur 
lesque. Further, it may well lose some of its 
point, even become incomprehensible, for audi 
ences not intimately acquainted with the types 
it caricatures—they are by no means universal 

or, as far as the story line is concerned, do 
not have at least a nodding acquaintance with 
the fundamentals of sex psychology. That is 
why showmen must gauge their audience and 
exercise more tl ordinary judgment in their 
campaigns. P: who would be attracted 
by sensational ploitation will not appreciate 
the picture nor thank the exhibitor for enticing 
them out over their heads. 

The picture was produced at the Cinecitta 
Studios in Rome with most of the very et 
fective exteriors in color filmed on location on 
the Italian Riviera. Camerawork by Jack 
Cardiff and the score by Mario Nascimbenc 
are important factors in the over-all technical 
excellence of the production, In addition to th 
outstanding performances by Bogart and Miss 
Gardner, credit is due Edmond O’Brien and the 
entire cast. 

Previewed in a New York projection room 
where an audience of professional reviewers 
seemed awed. Reviewer's Rating: Excellent 
James D. Ivers 


Release date, r, 195 Running time, 1 
minutes. PCA N 17078 ry adult audience 
neation 
Harry 
Ma iria \ argas 


classi 


Humphrey Bogart 
. ..Ava Gardner 
Oscar Muldoon EK imond O’Brict 
Alberto Bravano ; 25 ‘5 .Marius Goring 
Valentina Cortesa, : sano B i, Elizabeth Sellar 

. Mari Ald 


Warren Stevens *ran 
Alberto Rahagliati, E nz a Zanoli, Renata 
Jim Gerald, Diana 


Chiantoni, Bill reser 7 -arrish, 
Decker, Riccardo Rioli, Selwart, Margaret An 
Love, 


derson, Gertrude Flynn, ( Horne, Beste 


Robert Christopher, Anna iria Paduan, Carlo D 


’ 
Woman’s World 
20th-Fox—Wit and Women 
Scope 
(Print by Technicolor) 

An appealing mixture of wit and drama has 
been packaged with the consummate skill one 
has come to expect from 20th Century-Fox’s 
CinemaScope productions. The picture makes 
a welcome contribution to the showman’s prod 
uct needs. And its large name cast will brighten 
any showman’s marquee. 

Clifton Webb, with all his delightful com- 
mand of the barbed phrase, plays the president 
of a prosperous automobile manufacturing com 
pany. He is looking for a new executive man- 
ager of the organization, and summons to New 
York three field men and their wives. One will 
get the important post and as the storv proceeds 
the audience as well as Webb examine pers 
qualifications. The trio is Cornel Wilde, a self- 
reliant fellow, happily married to wholesome 
June Allyson; Van Heflin, competent young 
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Calan D9 gest 


man maritally attached to shapely, sirenish Ar 
lene Dahl, and Fred MacMurray, married to 
his job as well as dissatisfied Lauren Bacall 
\s the story develops a sophis ticated line of 
patter emerges, mostly from Webb, against a 
fine tourist view of Manhattan rhe 
frustrations of each individual set of 
for-the-job come to light. Insofar as the job is 
concerned each makes decisions and revisions 
In all instances it is the women who are the 
strong influencing factor. Miss 
Dahl and her vampire ways almost loses the 
job for Van Heflin, but 
her, he gets it and all 
that MacMurray can not attempt to reconstruct 
his marriage with Miss Bacall on a firmer foun 
dation and that Wilde and Miss Allyson can 
go back to Kansas and enjoy their healthy fam 
ily life | 


| opes al d 


bidde rs 


For example 


when he breaks 
are happy [It means 


with the kids 

The screenplay by Claude Binyor 
and Richard Sale is generally a 
ished job although it bogs down occasio 
an excess of conversational bickering r ; 
Brackett here has an attractive production 

hich Jean Negulesco has directed with buoyat 
flair. 


Mary 


smooth 


Seen at the home 
wiewer s Rating: V ery 
MAN. 

Release date, October, 
ites PCA N 
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This Is My Love 
RKO—With 
(Color by Pathe Color) 
Linda Darnell, Dan Duryea, 
Faith Domergue star in this 
tale which 


Hate and Mura 


Rick Jason and 
bitter 
ends in hate, 
won't appeal 
undoubtedly 


domestic 
begins in love and 
jealousy and murder. It probably 
to the youngsters but there are 
plenty of adults who will find it 
as a well-turned, daytime radio drama, whic 
it resembles in many respects. 
Miss Darnell is seen as the 
sister of pretty Miss Domergue, wl 
to Duryea, a one promising 
dancer who now, as the result of an automo 
bile accident, is a hopeless paraplegic. Her 
extreme good notwithstanding, Miss 
Darnell is afraid of life and lives with her 
sister and brother-in-law, working as a wait 
ress in their roadside restaurant and writing 
unsalable fiction on the side Her life is one 
of martyrdom (there are hints she had re 
nounced Duryea so her sister could have him) 
underscored by her long-time 
buffoon she doesn’t love. 
The tentative equilibrium is upset when inte 
their lives comes dark-and-smooth Jason, 2 
filling station attendant, with whom Miss Dar- 
nell falls in love while he and Miss Domergue 
ilso fall in love. Miss Darnell’s jealousy 
ventually drives her to murder Duryea and 
frame her sister, supposedly leaving her free 
for Jason. The latter, 
mixed-up lady and she 
herself up to the police 
With such raw material, drama of power can 
be mad Scriptwriters Hugh Brooke and 
ntinued on followin ge) 


as engrossing 


ustrated 
oO is married 


older, fr 


time professional 


looks 


engagement to i 


however! purns the 


just as promptly gives 
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(Continued from preceding page) 
Hagar Wilde, however, have their characters 
reacting to extremely petty passions which sel- 
dom arouse compassion or sympathy. 

Miss Darnell and Duryea succeed in putting 
some guts into the tale when the action gets 
down to the fundamentals, especially in the long 
climactic scene during which the antagonism 
between the wheel chair case and the unloved 
spinster come violently into the open. Miss 
Domergue is effective too as the rather spine- 
less wife, and so is Hal Baylor as the buffoon, 
while Jason is adequate as two ladies’ love 
object. 

Co-scriptwriter Brooke produced from _ his 
own original story, and Stuart Heisler directed. 
[he color by Pathe Color is good. A title 
song, “This Is My Love,” sung by Connie 
Haines in a night club sequence, might be used 
as effective exploitation. 
room in New 


Seen at the RKO 
Good.—VINCENT 


York. Reviewer's Rating: 
CANBY. 

Release date, October 27, 1954. Running time, 91 
minutes. PCA No. 16910. General audience classifi- 


Linda Darnell 
Dan Duryea 
Rick Jason 
. Faith Domergue 
“Jerry Mathers, Susie 
Ir iam Hop per, Stuart a 
1 Holdren , Carl “Alfalfa” Switzer 


The Shanghai Story 
Republic—The Bamboo Curtain 


Republic has 
mance in Shanghai an 
treatment. A good cast, 
Rom an and Edmond O’Brien, goes through its 
aces under the direction of Frank L loyd, who 
is associate producer. The picture churns 
nsiderable action and excitement, most of 
it, however, along standard lines. 

[The story takes place in Shanghai where a 
group of Americans are herded together in one 
hotel by the Chinese militarists, who are de- 
termined to ferret out an anti-Communist spy. 
The group is fairly representative and in it is 
O’Brien, an American su \ regular guest 
at the hotel is Miss Roman, an attractive lady 
who enjoys many privileges because of her 
friendship with the government police colonel 
The Communist militarists, in an effort to 
ferret out the spy, visit every type of restriction 
and indiscriminate ig eapesy upon the Amer- 
icans. When finally the anti-Communist agent 
is found out by O'Brien, he helps him escape. 

Unfortunately, Communist bullets mow him 
down. At this point O’Brien decides to make 
an escape attempt and thereby also try to win 
freedom for the imprisoned guests. To his sur- 
prise Miss Roman comes to his aid and all ends 
happily, both in terms of freedom and romance. 

Others in the cast are Richard Jaeckel, Barry 
Kelley 1 Whit Bissell. The screenplay was 
by Seton I. Miller and Steve Fisher, based on 
a story by Lester Yard 

Seen at the home offi 
Rating 


of espionage and 
above-av 1 produc- 
headed * Ruth 


given this tale 


tion 
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rgeon. 


2 screening room. Re- 
viewer's 1.—M. H. 

Release date, N , 1, 1954 
minutes. -A No. 16 General 
tion 


Rita King 


Running time, 90 
audience classifica- 


Ruth Roman 
Dr. Dan Maynard......... .+.+++.-Edmond O’Brien 
Richard Jaeckel, Barry Kelley, Whit Bissell, Basil 
Ruysdael, Marvin, Miller, Yvette Dugay, Paul Pi- 
cerni, Isabel Randolph, Philip Ahn, Frz ances Rafferty, 
Frank Ferguson, James Griffith, Joyn Alvin, Frank 
Puglia, Victor Sen Yung, Janine Perreau, Richard Loo 


The Unholy Four 
Lippert-Hammer—Murder Melodrama 


The name of Paulette Goddard on a marquee 
is the principal billing strength of this British- 
made Hammer Production in which she is 
paired in top roles with William Sylvester, 
whose face and talents are familiar on this side 
but whose name probably hasn’t acquired much 
ticket-selling power yet. The cast is composed 
of capable players, none of whom speak in the 
too-British manner that so often mitigates 
against a British film’s success over here, and 
the plot is universally applicable. 
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Story interest rides on three murders, with 
identity of the key killer skillfully concealed 
until the final sequence. By and large, the pic- 
ture measures up snugly to the promise of its 
billing. 

Michael Carreras produced the picture, which 
was directed with authority by Terence Fisher, 
and the screenplay by the producer is based 
on the novel, “Stranger at Home,” by George 
Sanders. Patrick Holt, Paul Carpenter and 
Alvys Maben head the able supporting cast. 

In the picture Sylvester portrays a man of 
wealth who arrives home after four years of 
a hip and amnesia caused by a blow on the 
head gp during a boat trip to Portugal 
on which he was accompanied by three friends, 
all of aa ae he finds in varying degrees of 
association with his wife, played by Miss God- 
dard. The plot concerns his attempt to dis- 
cover which of the friends administered the 
blow on the head with intent to kill him, 
and whether his wife had prompted the deed. 
Two other murders are committed before the 
guilty party is identified and the innocent sus- 
pects, which by now are legion, are cleared. 

Reviewed at the Iris theatre on Hollywood 
Boulevard where a Friday afternoon audience 
appeared gratified. Reviewer's Rating: Good.— 
Wituram R. WEAVER. 

Release date, Sept. 24. Running time, 80 min. 
No. 16942. General audience classification. 
ee en ee Paulette Goddard 
Phil Vickers babes William Sylvester 
Patrick Holt, Paul Carpenter, Alvys Maben, Russel 

ier, David King Wood, Pat Owens, Kay Callard, 
k, Kim Mills 


PCA 


ADVANCE SYNOPSES 


THE DETECTIVE 


(Columbia) 
PRODUCER: Paul F. Moss. DIRECTOR: 
Robert Hamer. PLAYERS: Alec Guinness, 
Joan Greenwood, Peter Finch, Cecil Parker. 
COMEDY-DRAMA. Based on the Father 
Brown stories by G. K. Chesterton, “The De- 
tective” stars Alec Guinness as the priest with 
a penchant for amateur detecting. He hopes 
to convert those who don’t conform to the law. 
Peter Finch plays a notorious thief who steals 
only priceless and beautiful objects d’art. Guin- 
ness uses various means to trap him and with 
the aid of nor Greenwood, some smart de- 
tective _ nd a bit of religion, Finch doesn’t 
stand a chance. 


HANSEL AND GRETEL 

(Myerberg) 

PRODUCER: Michael Myerberg. DIREC- 
TOR: John Paul. PLAYERS: Anna Russell, 
Mildred Dunnock, Frank Rogier, Constance 
Brigham. Technicolor. 

FAIRY TALE. A new film technique is 
launched with this production of the classic 
fairy tale, “Hansel and Gretel.” Puppets which 
are electronically controlled to simulate human 
movements are used against an animated back- 
ground. The musical score is by Humperdinck 
adapted from his operetta version. Anna Russell 
plays the witch who lures the children to her 
candy domicile. Mildred Dunnock and Frank 
Rogier are the parents who can barely eke out 
a living. And Constance Brigham is the voice 
for both Hansel and Gretel, the two children 
who outwit the wicked witch. 





THE BLACK KNIGHT 
(Columbia) 
PRODUCERS: Irving Allen and Albert R. 
Broccoli. DIRECTOR: Tay Garnett. PLAY- 
ERS: Alan Ladd, Patricia Medina, Peter 
Cushing, Andre Morell. Technicolor. 
ADVENT Alan Ladd plays a sword- 
maker in the times of King Arthur. In a 
nearby castle, some “Vikings” plunder and kill 
and Ladd follows them to Camelot Castle and 
King Arthur. He discovers that the leader, 
Peter Cushing, is plotting with King Mark to 
destroy the Christian Kingdom of England and 
overthrow Arthur. Ladd, befriended by one 


of the Kings Knights, forges his own black 
armor and becomes the Black Knight. He 
takes it upon himself to find out who the 
“Vikings” really are and to combat the ne- 
farious plans of Cushing. He does this and 
wins the confidence of King Arthur and the 
hand of Patricia Medina. 


CARMEN JONES 


(20th-Fox) 
PRODUCER-DIRECTOR: Otto Premin- 
ger. PLAYERS: Dorothy Dandridge, Harry 
Belafonte, Pearl Bailey. Color. CinemaScope. 

MUSICAL. Based on the famed opera by 
Bizet as translated into modern times by Oscar 
Hammerstein on the stage recently, “Carmen 
Jones” is the story of the temptress who lures 
a good Joe away from his faithful and loving 
sweetheart. When Carmen gets into a fight, it 
is Joe who must take her off to jail. He finally 
gives in to her and Carmen escapes. They 
meet again and she tries to seduce him into 
going away with her, but it only leads to 
tragedy for all concerned. The story is told 
in song and dance. 


JUNGLE GENTS 
(Allied Artists) 
PRODUCER: Ben Schwalb. DIRECTOR: 
Edward Bernds. PLAYERS: Leo Gorcey, 
Huntz Hall, Laurette Luez, Bernard Gorcey. 
COMEDY. The Bowery Boys discover that 
Huntz Hall miraculously can smell diamonds. 
They somehow get to Africa where they are 
hired to find stolen diamonds buried far away. 
Their safari is followed by a group of crooks 
who set many traps for the Boys while looking 
for the diamonds. Hall eventually spots the vast 
fortune and the Bowery group heads home. 


TERROR SHIP 

(Lippert) 

PRODUCER: W. H. Williams. DIREC- 
TOR: Vernon Sewell. PLAYERS: William 
Lundigan, Naomi Chance. 

MELODRAMA. Writer William Lundigan 
buys a derelict fishing boat with a peculiar 
history. The body of a nuclear scientist is 
washed ashore, wearing a shoe that matches 
one found on the boat. Lundigan and his 
friends then decide to dismantle the mystery 
craft and in doing so suffer radio-active burns. 
The sister of the dead scientist reveals he 
had stolen a highly-explosive uranium deriva- 
tive and that his accomplices were planning to 
escape with some nuclear substances. After 
an exciting chase, the criminals come to their 
proper end. 


RICOCHET ROMANCE 
(Universal-International} 
CO-PRODUCERS: Robert Arthur and 
Richard Wilson. DIRECTOR: Charles La- 
mont. PLAYERS: Marjorie Main, Chill 
Wills, Pedro Gonzales-Gonzales, Alfonso 
Bedoya, Rudy Vallee, Benay Venuta. 
COMEDY. Chill Wills owns a dude ranch 
but his penchant for magic tricks prevents him 
from running it successfully. One of his tricks 
nearly sends some new guests away but the 
arrival of a fabulous cook, Marjorie Main, lures 
them back. Complications set in when a money- 
hungry waitress sets her sights on Wills, but 
Miss Main proves an expert matchmaker and 
things work out satisfactorily for everyone. 


THEY RODE WEST 

(Columbia) 

PRODUCER: Lewis J. Rachmil. DIREC- 
TOR: Phil Karlson. PLAYERS: Robert 
Francis, Donna Reed, May Wynn, Phil 
Carey. Technicolor. 

WESTERN. Robert Francis, a young doc- 
tor, becomes post surgeon at Ft. McCullock on 
the frontier. He is immediately disliked and 
causes a further rift when he starts doctoring the 
neighboring Indians for malaria. Philip Carey, 
an officer, hates him because of this and when 
the Indians decide to attack the fort and 
Francis warns them, his advice is refused. The 
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attack comes just when the post is also weak- 
ened by the malaria. Through Francis’ coura- 
geous efforts the Indians move off to malaria- 
free ground and the fort is saved. 


DANGER POINT 

(Allied Artists) 

PRODUCER: Lindsley Parsons. DIREC- 
TOR: Mark Stevens. PLAYERS: Mark 
Hyer, Skip Homeier. 

DRAMA. Mark Stevens, an erstwhile de- 
tective, had been framed of a crime of which 
he was innocent, and upon his release from 
prison, seeks revenge. He incorrectly learns 
that the man he wants is living in Ketchikan, 
Alaska. He goes there only to be followed by 
the henchman of the man who really framed 
him. There, he’s befriended by Martha Hyer, 
a cafe owner. With the gangster’s arrival, 
there’s lots of action as Stevens is finally able 
to clear himself. 


SHORT SUBJECTS 





JAZZ DANCE (Roger Tilton) 
A Jam Session 

Roger Tilton, who produced and directed this 
subject, took his cameras down to Central Plaza 
Dance Hall in New York, and brought forth a 
frenzied, naturalistic study of people finding an 
outlet through jam sessions. Best part of the 
subject is unrehearsed quality. The tempo is 
sizzling and some of the candid shots are highly 
revealing. 


Release date: September, 1954 
TOUCHDOWN HIGHLIGHTS 


(Paramount) 
Pacemaker (K13-6) 
Football activity of the past season are shown 
here of both the college and professional variety. 
Among the many games and highlights seen 
are: Army-Navy game in which Pat Eubel 
scored three touchdowns; Notre Dame beating 
Oklahoma in 94-degree heat; Cleveland Browns 
downing the New York Giants in a rainstorm ; 
shots of ex-Notre Dame coach Frank Leahy 
and his successor Terry Brennan; J. C. Car- 
oline and Mickey Bates of the University of 
Illinois and their spectacular play in game 
after game. 
Release date: August 20, 1954 


BILLY BOY (MGM) 
Technicolor Cartoon (W-541) 
The Wolf discovers a baby billy goat which 
is left on his doorstep. He takes him in and 
tries to feed him but to no avail. For the baby 
goat goes berserk, eating everything he can 
find in the house. 
Release date: May 8, 1954 


WOODY, THE GIANT KILLER (U-I} 
Walter Lantz Technicolor Cartune (9356) re- 

issue 

Woody comes to town looking for a place 
to stay but all he sees are signs saying “No 
Vacancy.” A pitchman sells him a box of beans 
out of which grows a beanstalk. Woody comes 
to the giant’s lair where he also discovers a 
“No Vacancy” sign. Eventually he defeats the 
giant and the castle is destroyed only to re- 
assemble on the ground as an apartment hotel 
with the giant as a bellhop and Woody as the 
manager. 
Release date: July 26, 1954 


TARGET TRICKSTERS (Columbia) 
World of Sports (6810) 

In the setting of a dude ranch in the Adiron- 
dack Mountains in upper New York State, 
two famous sports men put on a show of 
accuracy. First is Jimmy Risk, the champion 
horseshoe pitcher, who demonstrates dozens of 
variations on his pitching. The other prize 
winner is Jimmy Lynch, who is a master at 
bow and arrow trickery. 
Release date: August 12, 1954 
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THE BIG PORT (RKO) 
Screenliner (44,213) 

The busiest port in the world is the Port 
of New York. It extends for more than 1,500 
square miles of two states and scores of com- 
munities. Almost any of its eight bays is as 
large as most European harbors. Among the 
many activities are: its immigration and customs 
inspection; its cargo-hauling; its system of 
pilot boats; its Health Service; its port polic- 
ing; its maintenance of channel depth; and 
its facilities for ship repair. Several of the 
world’s greatest shipyards, including the Brook- 
lyn Navy Yard, are seen in action. 12 major 
railroads serve the port and control of the 
bridges spanning the waterways is done by the 
Port Authority. 

Release date: August 20, 1954 


MUZZLE TOUGH (Warner Bros.) 
Merry Melody Technicolor Cartoon (1719) 
New neighbors, including a bulldog and 
Tweety, the bird, move into the neighborhood 
of Sylvester, the cat. No matter how the cat 
tries to get Tweety, his attempts are always 
thwarted by the moving men and the bulldog. 
Sylvester disguises himself as a dog but the 
scheme boomerangs when the dog catcher car- 
ries him off. 
Release date: June 26, 1954 


HIC-CUP PUP (MGM) 
Technicolor (W-540) 

. Spike, the bulldog, has just put his pup to 
sleep. Tom, chasing Jerry as usual, noisily 
awakens him. This causes the pup to hic-cup. 
Tom is cautioned to keep away from him but 
when the chase starts again, Jerry brings him 
around often enough to give the hic-cups to 
Spike, also. 

Release date: April 17, 1954 


A HOWLING SUCCESS (20th-Fox} 
Terrytoon in Technicolor (5416) 

Papa Bear hears on TV one evening that a 
dangerous criminal is at large and that all 
citizens should bar everything. Papa is scared 
and warns his sons but they tell him not to 
worry because Pago, their dog, will guard them. 
But when Pago is left alone, he too is fright- 
ened. His imagination plays weird tricks on 
him and he thinks quite innocent-looking objects 
are more ominous than they appear. One such 
sight forces him to leap out the window in 
horror and he lands on the criminal who is 
lurking outside. The dog proves to be a hero 
just like the young bears thought he was all 
along. 

Release date: June, 1954 7 


WATER SKI MARATHON (RKO) 
Sportoscope (44,313) 

Bruce Parker and his wife are water ski 
experts. They want to beat their own record 
in a marathon from Nassau to Miami. The 
equipment used is meagre but essential: a knife 
in case of a spill in shark-infested water; leg 
guards; suntan oil; and soles and arches for 
the feet. The choppy seas send them off their 
course several times, but they set a new 
distance record rather than a new mark for 
time. 

Release date: August, 1954 


ONE HUNDRED UNUSUAL BOYS 
(Paramount) 
Grantland Rice Sportlight (R13-12) 


In the town of La Junta, there are 100 boys 
who are members of the most unusual Scout 
Troop in America—the Koshares, by name. 
The Koshares Troop was founded some 20 
years ago by Buck Burhears who has given his 
vast knowledge of Indian lore to the members. 
They, in turn, design their own costumes, which 
are as authentic as possible, and build the props 
for the shows they present. Included are the 
Indiana Pipe of Peace Dance, the Eagle Dance, 
the Hoop Dance and the Snake Dance, the 
latter with live reptiles. 
Release date: August 6, 1954 
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6 minutes 
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8 minutes 
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GUNFIGHTERS OF THE NORTHWEST 
(Columbia) 
Serial (6160) 

Jack Mahoney and Clayton Moore are mem 
bers of the Canadian Northwest Mounted 
Police. They’re assigned to catch a band of 
outlaws who want to set up their own White 
Horse Republic. An unknown masked rider is 
their leader. Conspiring with them is Phyllis 
Coates, who is actually trying to discover who 
murdered her brother. The White Horse Rebels 
incite the Indians against the Mounties and the 
two heroes have all they can do to finally 
smash the gang. 

Release date: April 15, 1954 


TRAP HAPPY (MGM) 
Gold Medal Reprint Cartoon on 
(W-567) 

Tom and Jerry are at it again with Tom 
doing everything possible to rid himself of the 
pesky mouse. He finally calls on an extermi- 
nator to help him, but even that proves to no 
avail. 

Release date: March 6, 1954 r 


DEVIL MAY HARE (Warner Bros.) 
Bugs Bunny Special in Technicolor (1729) 
The Tasmanian Devil is on the loose 
all the animals run riot to escape his devouring 
clutches. But the indomitable Bugs Bunny re 
mains to grapple with the monster. Even his 
ingenious schemes fail to subdue the Devil until 

he sends for a female Tasmanian Devil. 
Release date: June 19, 1954 7 minutes 


PRIDE OF THE YARD (20th-Fox) 
Terrytoon in Technicolor (5418) 
Two thugs break out of a London jail and 
make good their escape. Percival Sleuthhound 
of Scotland Yard is then assigned to pursue the 
fugitives. Then follows a series of escapades 
wherein the criminals do everything to rid 
themselves of the detective but always without 
success. Their final attempt is to dynamite him, 
but are blown up themselves and fall through 
the ceiling of the Inspector’s office. 
Release date: June, 1954 ’ J 


DO SOMEONE A FAVOR (MGM) 
Pete Smith Specialty (S-558) 

People quite often go out of their way to do 
favors for others. But unfortunately, as some- 
times will happen and as Pete Smith shows, 
when bread is cast upon the waters, it sinks. 
Release date: April 10, 1954 9 minutes 


UNTROUBLED BORDER (RKO) 
Screenliner (44,210) 

The border referred to is the United States 
Canadian—the longest unfortified frontier on 
earth. This is unique in today’s world for it 
stretches five thousand miles. There are many 
facets of peaceful cooperation between the two 
nations: cooperation in harvesting grain in both 
countries; competition in baseball and hockey, 
joint use of a hospital and fire fighters, sharing 
the Niagara River, and others. 
Release date: May 28, 1954 8 
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HOLLYWOOD GROWS UP (Columbia) 
Screen Snapshots (6860) 

Larry Sims, one-time Baby Dumpling of the 
“Blondie” and now a member of _ the 
U.S. Navy, is the guest in this reel. He helps 
narrate scenes of stars entertaining servicemen 
The teams of Abbott and Costello and Burns 
and Allen are seen as well as Rita Hayworth 
doing a dance. 

Release date: July 15, 1954 


SOLID SERENADE (MGM) 
Gold Medal Reprint Cartoon in 
(W-568) 

Tom wants to woo his lady love with a bit 
of a serenade in jive tempo. But complications 
arise, in the person of Jerry, who provides 
competition, of a sort. 

Release date: April 3, 1954 7 
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THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings 


Release dates and running time are furnished as soon as avail- Under the column heading Special Data projection and available 
able. Advance dates are tentative and subject to change. Run- sound systems are designated ™ the following keys: SYSTEM: CS 
ning times are the official times supplied by the distributor. —CinemaScope; VV—VistaVision; SA—SuperScope —— 


All page numbers in this chart refer to pages in the PRODUCT print); 3D—two prints; 3D(!}—single strip. SOUND: Ss—four 
DIGEST SECTION. track magnetic stereophonic sound; Ss(2}—Separate stereophonic 


ie sound print; Ds—Optical directional sound, as Perspecta; Ms— 
Short Subjects Chart September 18, 1954, page 146 single track magnetic sound; Os—standard optical sound. 


Features by Company September 25, 1954, page 161. All films (except CinemaScope) made in Hollywood since early 
Color pictures designated by (c). 1953 are intended for aspect ratios from 1.33 to | up to approxi- 
Legion of Decency Ratings: A-|, Unobjectionable; A-2, Unobjec- mately 1.75 to |. 

tionable for Adults; B, Objectionable in part for all; C, Condemned. *Following a title indicates a Box Office Champion. 


-—REVIEWED— 
Release Running (S)=synopsis L.of D. Herald Special 
TITLE—Production Number—Company Stars Date Time Issue Page Rating Review Data 


A 


About Mrs. Leslie (5321) Para. Shirley Booth-Robert Ryan Aug.,54 104m May 2278 Good 
Act of Love UA Kirk Douglas-Dany Robin 108m Dec. 2109 Very Good 
Adventures of Hajji Baba (CS) (c) Fox Elaine Stewart-John Derek 4 CS-Ss, Ms, Os 
Adventures of Robinson Crusoe (c) UA Dan O'Herlihy-James Fernandez ; 90m June 26 Very Good 
Africa Adventure (c) (502) RKO = Documentary By 64m Sept. 153 - Good 
Always a Bride (Brit.) (485) U-l Peggy Cummins-Terence Morgan ty 83m June 26 Good 
Angelika (German) Brenner Maria Schell 
Angels One Five ( Brit.) Stratford Jack Hawkins-Michael Denison s 98m May 2285 Good 
Apache (c)* UA Burt Lancaster-Jean Peters July,'54 9im July 49 - Excellent 
Appointment for Murder 

(Ital.-Eng. Titles) IFE Delia Scala Feb.,'54 90m Feb. 2190 - Fair 
Arrow in the Dust (c) (5404) AA Sterling Hayden-Coleen Grey Apr. 25,'54 80m Apr. 2269 - Very Good 


Badman's Territory (476) RKO Randolph Scott-Ann Richard (reissue) May 1,'54 98m 

Bait Col. Hugo Haas-Cleo Moore Mar.,'54 79m Feb. Good 
Barefoot Battalion (Greek) Brandt Maria Costi-Nicos Fermas June,'54 89m June Very Good 
Barefoot Contessa, The (c) Humphrey Bogart-Ava Gardner Oct.,'54 128m Oct. Excellent 
Battle Cry (c) (CS) Van Heflin-Aldo Ray Not Set Sept. CS-Ss or Os 
Battle of Rogue River (c) . George Montgomery Mar.,'54 71m Mar. . Good 
Beachhead (c) Tony Curtis-Frank Lovejoy Feb.,'54 89m Jan. e Very Good 
Beat the Devil Humphrey Bogart-Jennifer Jones Mar.,'54 92m Mar. Very Good 
Beau Brummell (c) (502) Stewart Granger-Elizabeth Taylor Oct.,'54 107m Sept. 

Beauties of the Night (Fr.-Eng. Titles) Gerard Philipe-Gina Lollobrigida Not Set 84m Apr. Excellent 
Bengal Brigade (501) (c) Univ. Rock Hudson-Arlene Dahl Nov.,'54 

Best Years of Our Lives (452) March-Loy-Andrews-Wright (reissue) Feb.,"54 170m Dec. Superior 
Betrayed (501) (c) M Clark Gable-Lana Turner Sept.,54 108m July - Very Good 
Big Chase (5327) Lippert Lon Chaney-Glenn Langan June 18,'54 60m 

Big Rainbow (c) RKO Jane Russell-Gilbert Roland Not Set 

Bitter Creek (5423) AA Wild Bill Elliott Feb. 21,'54 74m Mar. Good 
Black Dakotas, The (c) Col. Wanda Hendrix-Gary Merrill Sept.,'54 65m Sept. . Good 
Black Horse Canyon (c) (423) Univ. Joel McCrea-Mari Blanchard June,'54 8I'm May a Good 
Black Knight, The (c) Col. Alan Ladd-Patricia Medina Not Set Oct. 

Black Shield of Falworth, The (429) 

(CS) (c) Univ. Tony Curtis-Janet Leigh Sept.,'54 99m Aug. Excellent 
Blackout (5309) Lippert Dane Clark-Belinda Lee Mar. 19,'54 87m Apr. Good 
Both Sides of the Law (Brit.) (482) U-| Peggy Cummins-Rosamund Johns Jan.,'54 94m Jan. x Good 
Bounty Hunter, The {c) (402) WB Randolph Scott-Dolores Dorn Sept. 25,54 79m Aug. Good 
Bowery Boys Meet the Monster (5419) AA Bowery Boys June 6,'54 65m July Fair 
Boy From Oklahoma (320) (c) WB Will Rogers, Jr.-Nancy Olson Feb. 27,'54 88m Jan. : Good 
Brigadoon (CS) (c) MGM __ Gene Kelly-Cyd Charisse Not Set 108m Aug. - Very Good Cs-Ss, Os, Ds 
Bread, Love and Dreams 

(Ital.-Eng. Titles) 1.F.E. Gina Lollobrigida-Vittorio De Sica Sept.,'54 90m Sept. Very Good 
Broken Lance (CS) (c) (419)* Fox Spencer Tracy-Richard Widmark Aug.,'54 96m July - Excellent CS-Ss, Ms, Os 
Bullet Is Waiting, A (c) Col. Jean Simmons-Rory Calhoun Sept.'54 82m Aug. -2 Good 


Cc 


Caine Mutiny, The (c)* Col. Bogart-Ferrer-Johnson Special June 12 : Superior 
Cangaceiro Yerazil) Col. Alberto Ruschel-M. Prado Not Set Sept. 4 Good 
Capt. Kidd and the Slave Girl (c) UA Anthony Dexter-Eva Gabor May, '54 May 29 Good 
Carmen Jones (422) (CS) (c) Fox Dorothy Dandridge-Harry Belafonte Oct.,'54 Oct. 2 CS-Ss, Ms, Os 
Carnival Story, The (c) (412)* RKO Anne Baxter-Steve Cochran Apr. 16,'54 Mar. 27 Very Good 
Casanova's Big Night (c) (5316) Para. Bob Hope-Joan Fontaine Apr.,'54 Mar. 6 r Excellent 
Cattle Queen of Montana (SA) (c) RKO Barbara Stanwyck-Ronald Reagan Nov.,'54 SA 
Challenge the Wild (c) UA George and Sheila Graham June,'54 June 12 26 Good 
Champion, The UA Kirk Douglas-Marilyn Maxwell (reissue) Apr.,'54 
Charge of the Lancers (c) (625) Col. Paulette Goddard-Jean Pierre Aumont Feb.,'54 June 19 33 - Good 
Command, The (CS) (c) (319)* WB = Guy Madison-Joan Weldon Feb. 13,'54 Jan. 23 2157 . Very Good CS-Ss or Os 
Conquest of Everest (Brit.) (c} UA Documentary Apr. 23,'54 Dec. 12 2101 i Good 
Conquest of Space (c) Para. Walter Brooke-Eric Fleming Not Set Sept. 11 (S)138 
Coroner Creek Col. » R. Scott-Marguerite Chapman (reissue) Aug.,'54 
Cowboy, The (5308) (c) Lippert Documentary May 28,'54 Jan. 9 2134 . Excellent 
Crazylegs (5324) Rep. Elroy Hirsch-Lloyd Nolan Feb. 15,'54 Oct. 31 2046 - Very Good 
Creature from the Black Lagoon 
(415-3D, 416-2D) Univ. Richard Carlson-Julia Adams Mar.,'54 Feb. 13 2182 Good 2D, 3D, 3D(1) 
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TITLE—-Production Number—Company 


Crime Wave (308) WB 
Crossed Swords (c) UA 
Cry of the City (441) 20th-Fox 


D 


Danger Point AA 
Dangerous Mission (3D) (c) (410) RKO 
Dawn at Socorro (c) (430) Univ. 
Dead End Goldwyn 
Deadly Game (5402) Lippert 
Demerrius and the Gladiators 

(c) (CS) (415)* Fox 
Desperado, The (5426) AA 
Detective, The (Brit.) Col. 
Devil's Pitchfork (form. Ana-ta-han) 

(Japan) Arias 
Dial M for Murder (c) (327)* WB 
Diamond Wizard, The (Brit.) UA 
Diary of a Country Priest (Fr.) Brandon 
Dirty Hands (Fr.) McDonald 
Down Three Dark Streets UA 
Dr. Jekyll and Mr. Hyde MGM 
Dragnet (c) (401)* WB 
Dragonfly Squadron (52) AA 
Dream of Love (Fr.) Davis 
Drive a Crooked Road Col. 
Drums Across the River (c) (422) Univ. 
Duel in the Jungle (c) (332) WB 
Duel in the Sun (c) SRO 
Duffy of San Quentin (321) WB 


Earrings of Madame De (Fr.} 
Edge of Divorce (Brit.) 
Egg and I, The (426) 


Arlan 
Kingsley 
Univ. 


Egyptian, The (420) (c) (CS)* Fox 
Elephant Walk (c) (5317)* Para. 


RKO 
RKO 
MGM 


Enchanted Cottage (472) 
Every Girl Should Be Married (570) 
Executive Suite (423)* 


F 


Fangs of the Wild (5311) Lippert 
Far Country (c) (428) Univ. 
Fire Over Africa Col. 
Fireman Save My Child (421!) Univ. 
Flame and the Flesh (c) (421) MGM 
Flamenco(c) (Span-Eng. Narr.) Lewis 
Flight Nurse (5301) Rep. 
Forty-Niners, The (5424) AA 
Four Guns to the Border (c) (502) Univ. 
Francis Joins the WACS (427) Univ. 
French Line (c) (2D-437, 3D-407)* 

French Touch, The (Fr.) 


G 


Gambler from Natchez (c) (417) 
Garden of Evil (c) (CS) (416)* 
Genevieve (c) (Brit.) ‘‘ 
Genoese Dragnet (Ital. 
Geraldine (5302) 
Girl for Joe (325) 

(form. Force of Arms) 
Girls Marked Danger [Ital.-Eng. Dial.) FE 
Glenn Miller Story (c) (412)* Univ. 
Gog (3D) (c) UA 
Golden Mask (c) UA 
Golden Mistress (c) UA 
Gone With the Wind (c) (430)* MGM 
Gorilla at Large (c) (3D) (406) 20th-Fox 
Greatest Show on Earth (c) (5325) = Para. 
Guilt Is My Shadow (Brit.) Stratford 
Gunfighters Col. 
Gunga Din (479) RKO 
Guy With a Grin (326) 

(form. No Time for Comedy) WB 
Gypsy Colt (419) (c) MGM 


H 


Hans Christian Andersen (c) (351) RKO 
Hansel and Gretel (c) Myerberg 
Heat Wave (5310) Lippert 
Heidi (Swiss) UA 
Hell & High Water AY c) (CS) (403) *20th- - 
Hell Below Zero (c Col. 
Hell Raiders of the Deep 

(Ital.-Eng. Dial.) IFE 
Hello Elephant! (Ital.-Eng. Titles) Arlan 
Hell's Half Acre (5304) Rep. 


PRODUCT DIGEST SECTION, OCTOBER 2, 


Release 
Date 


Gene Nelson-Sterling Hayden Mar. 6,'54 
Errol Flynn-Gina Lollobrigida Aug., 54 
Victor Mature-Richard Widmark (reissue) Mar., 54 


Stars 


Mark Stevens-Joan Vohs Oct. 10,'54 
Victor Mature-Piper Laurie Mar. 6,'54 
Rory Calhoun-Piper Laurie Sept.,'54 
Sylvia Sidney-Humphrey Bogart (reissue) June,'54 


Lloyd Bridges-Simone Silva Oct 8,'54 


June,'54 
June 20,'54 
Not Set 


Victor Mature-Susan Hayward 
Wayne Morris 
Alec Guinness-Joan Greenwood 


Akemi Negishi 

Ray Milland-Grace Kelly 

Dennis O'Keefe-Margaret Sheridan 
Claude Laydu-Nicole Maurey 
Pierre Brasseur 

Broderick Crawford-Ruth Roman 
Spencer Tracy-Ingrid Bergman (reissue) 
Jack Webb-Ben Alexander 
John Hodiak-Barbara Britton 
P. R. Willm-Mila Parley 
Mickey Rooney-Dianne Foster 
Audie Murphy-Lisa Gaye 
Jeanne Crain-Dana Andrews 
Jennifer Jones-Gregory Peck 
Joanne Dru-Paul Kelly 


May 1!7,'54 
May 29,'54 
Aug.,'54 
Apr. 5,'54 


Sept. 4,'54 

Mar. 21,'54 
June,'54 
Apr.,'54 
June,'54 

Aug. 21,,'54 
(reissue) Not set 
Mar. 13,'54 


July 19,'54 
July,54 
(reissue) July,'54 


Boyer-Darrieux-De Sica 

Valerie Hobson-Philip Friend 
C. Colbert-Fred MacMurray 
Edmund Purdom-Gene Tierney Sept.,'54 
Elizabeth Taylor-Dana Andrews June,'54 
Dorothy McGuire-Robert Young (reissue) Mar.,'54 
Cary Grant-Betsy Drake (reissue) Sept.,'54 
Holden-Allyson-Stanwyck-March-Douglas Apr.,'54 


Charles Chaplin, Jr.-Onslow Stevens 
James Stewart-Ruth Roman 
Maureen O'Hara 

Spike Jones and His City Slickers 
Lana Turner-Carlos Thompson 

A. P. Lopez-Ballet Espanol 

Joan Leslie-Forrest Tucker 

Wild Bill Elliott-Virginia Grey 
Rory Calhoun-Coleen Miller 
Donald O'Connor-Julia Adams 
Jane Russell-Gilbert Roland 


Fernandel 


Apr. 2,'54 
Not Set 
Not Set 
May,'54 
May,'54 

May 21,'54 

Mar. 1|,'54 


Dale Robertson-Debra Paget 
Gary Cooper-Susan Hayward 
Dinah Sheridan-John Gregson 
Charles Rutherford-Lianella Carell 
John Carroll-Mala Powers 


Mar.,'54 
Apr. 1,'54 


William Holden-Nancy Olson (reissue) May!5,'54 
Silvana Pampanini-E. Rossi-Drago June,'54 
James Stewart-June Allyson Feb.,'54 
Richard Egan-Constance Dowling June,'54 
Wanda Hendrix-Van Heflin Mar.,'54 
John Agar-Rosemarie Bowe Sept.,'54 
Gable-Leigh-deHavilland (reissue) July,'54 
Cameron Mitchell-Anne Bancroft May,'54 
Charlton Heston-Betty Hutton (reissue) July,'54 
Peter Reynolds-Elizabeth Sellars Mar.,'54 
Randolph Scott-Barbara Britton (reissue) Aug.,'54 
Cary Grant-Victor McLaglen (reissue) July 1,54 


James Stewart-R. Russell 
Donna Corcoran-Frances Dee 


(reissue) May 15,'54 
Apr. 2,'54 


June 9,'54 
Oct.,'54 
Apr. 16,'54 
Apr.,'54 
Feb.,'54 
July,'54 


Danny Kaye-Jeanmaire 

Anna Russell-Mildred Dunnock 
Alex Nicol-Hillary Brooke 
Elsbeth Sigmund 

Richard Widmark-Bella Darvi 
Alan Ladd-Joan Tetzel 


Aug.,'54 
Sept.,'54 
June 1,'54 


Eleanora Rossi Drago-Pierre Cressoy 
Vittorio De Sica-Sabu 
Wendell Corey-Evelyn Keyes 


1954 


Running 
Time 


74m 
86m 
95m 


7— REVIEWED — 


Issue 


Jan. 16 
July 31 


2 
ee 
24 


Jan. 30 


Nov. 29'52 
Oct. 2 
Sept. 25 
Dec. 26 
Feb. 6 
May 22 


May 8 
Sept. 25 
Feb. 13 


(S)—synopsis 
Page 


2142 
89 


(Ss) 171 
2197 
8I 


89 
57 
17 
130 
2245 


2197 


2214 
(S)34 


2270 
2277 
10 
2062 
2285 
153 
49 
2134 
138 


97 

49 

2190 
2206 
($)2103 


27 
2133 
26 
2213 


2286 
2238 


L. of D. 
Rating 


Herald 
Review 


Good 


Fair 


Special 
Data 


Fair 
Very Good 


Excellent CS-Ss, Ms, Os 
Very Good 


Good 
Excellent 
Fair 

Very Good 
Very Good 
Very Good 


Very Good 
Good 

Fair 

Good 

Very Good 
Good 


Good 


Good 

Fair 

Very Good 
Excellent 
Very Good 


CS-Ss, Ms, Os 


Excellent 


Good 


Good 
Excellent 
Very Good 
Fair 

Good 
Good 
Excellent 
Good 
Good 


Good 

Excellent CS-Ss, Ms, Os 
Excellent 

Good 


Fair 
Excellent 
Very Good 
Good 


2D, 3D-Os 
Ds 
Fair 3D, 3D(1) 


Fair 


Good 


Excellent 


Fair 

Very Good 

Excellent Cs-Ss, Ms, Os 
Very Good 


Good 
Good 
Fair 





—REVIEWED— 
(S)—=synopsis 
Issue Page 


L. of D. 
Rating 


Herald 
Review 


Speclai 


Release Running 
TITLE—Production Number—Company Stars Date Time Data 


Her Twelve Men (429) (c) MGM 
High and Dry (Brit.) U-I 
High and the Mighty (329) (c)* (CS) WB 
Hobson's Choice (Brit.) UA 
Holly and the Ivy (Brit.) Pacemaker 
Home of the Brave UA 
Hondo (c) (3D) (312)* WB 
Horse's Mouth (Brit.) Mayer-Kingsley 
House of the Arrow (Brit.) Stratford 
Human Desire Col. 
Human Jungle AA 


Indiscretion of an American Wife Col. 
Intimate Relations (Brit.) Carroll 
Iron Glove, The (c) Col. 
It Should Happen to You Col. 


Jesse James vs. Daltons (c) (3D) 
Jesse James’ Women (c) 

Jivaro (5311) (c) 

Johnny Dark (c) (424) 

Johnny Guitar (c) (5307)* 
Jolson Story, The (c) 

Jubilee Trail (c) (5303) 

Julius Caesar 

Jungle Gents (5420) 

Jungle Man-Eaters 


K 


Khamishia—5 Tales from Israel 

Khyber Patrol (c) 

Killer Leopard (5412) 

Killers From Space (409) 

King of the Khyber Rifles (c)* 
(401) (CS) 

King Richard & the Crusaders 
(c) (CS) (331) 

Knights of the Round Table (c) 
(CS) (413)* 

Knock on Wood [c) (5319) 


L 


Laughing Anne (Brit.) (c) (5305) Rep. 
Lew vs. Billy the Kid (c) Col. 
Lawless Rider, The UA 
Life with the Lyons (5410) Lippert 
Little Caesar (317) WB 
Little Kidnappers, The (Brit.) UA 
Living It Up (c) (5320)* Para. 
Lone Gun, The (c) UA 
Lonely Night, The Mayer-Kingsley 
Long, Long Trailer, The (c) (416)* MGM 
Long Wait, The UA 
Loophole (5414) AA 
Lost Patrol (480) RKO 
Lovers of Toledo (Ital.-Eng. Titles) Hakim 
Lucky Me (c) (CS) (324) WB 


M 


Ma and Pa Kettle at Home (418) Univ. 
Mad Magician, The (3D) Col. 
Magnificent Obsession (428) (c)* Univ. 
Make Haste to Live (5306) Rep. 
Malta Story (Brit.) UA 
Man Between, The (Brit.) UA 
Man With a Million (c) (Brit.) UA 
Massacre Canyon Col. 
Melody of Love (Ital.-Eng. Titles) IFE 
Men of the Fighting Lady (425) (c)* MGM 
Miami Story, The Col. 
Miss Grant Takes Richmond Col. 
Miss Robin Crusoe (c}) (338) 20th-Fox 
Miss Sadie Thompson (c) (3D)* Col. 
Mr. Blandings Builds His Dream — 


GBD 


(473) 
Mr. Hulot's Holiday (Fr.) 
Mr. Potts Goes to Moscow (Brit.) 


Stratford 


(5400) 
Moment of Truth (Fr.) Arlar 


174 


Aug..,'54 
Sept.,'54 
July 3,'54 
June,'54 
Feb.,'54 
Apr.,'54 
Jan. 2,'54 
Jan.,'54 
Oct.,'54 
Sept.,'54 
Sept. 28,'54 


Greer Garson-Robert Ryan 

Paul Douglas-Alex Mackenzie 
John Wayne-Claire Trevor 
Charles Laughton-John Mills 
Ralph Richardson-Celia Johnson 
Frank Lovejoy-Lloyd Bridges (reissue) 
John Wayne-Geraldine Page 
Robert Beatty 

Oscar Homolka-Yvonne Fureaux 
Glenn Ford-Gloria Grahame 
Gary Merrill-Jan Sterling 


July,'54 
Feb.,'54 
Apr.,'54 
Mar.,'54 


Jennifer Jones-Montgomery Clift 
Harold Warrender-Marian Spencer 
Robert Stack-Ursula Thiess 

Judy Holliday-Peter Lawford 


Apr.,'54 
Sept.,'54 
Feb.,'54 

July,54 

Aug., 54 
(reissue) Not Set 
May 15,'54 
Spec. 
Sept. 5,'54 
June,'54 


Brett King-Barbara Lawrence 
Don Barry-Peggie Castle 
Fernando Lamas-Rhonda Fleming 
Tony Curtis-Piper Laurie 

Joan Crawford-Sterling Hayden 
Larry Parks-Evelyn Keyes 

Vera Ralston-Forrest Tucker 
Brando, Calhern, Garson, Kerr, Mason 
Leo Gorcey-Huntz Hall 

Johnny Weissmuller 


May 6,'54 
Sept.,'54 
Aug. 22,'54 
Jan. 23,'54 


English Dialogue 
Richard Egan-Dawn Addams 
Johnny Sheffield 
Peter Graves-Barbara Bestar 


Tyrone Power-Terry Moore Jan.,'54 


Rex Harrison-Virginia Mayo Aug. 7,'54 
Jan. 15,54 


Robert Taylor-Ava Gardner 
July,'54 


Danny Kaye-Mai Zetterling 


July 1'54 
Aug.,'54 
July,"54 
Oct. 1,'54 
(reissue) Feb. 6,'54 
Oct.,"54 
Aug.,'54 
Apr.,'54 
Mar., ‘54 
Feb. 19,'54 


Wendell Corey-Margaret Lockwood 
Scott Brady-Betta St. John 

Johnny Carpenter-Frankie Darro 
Bebe Daniels-Ben Lyon 
Edward G. Robinson 
Duncan Macrae-Jean Anderson 

Dean Martin-Jerry Lewis 

George Montgomery-Dorothy Malone 
Marian Seldes-Charles W. Moffat 
Lucille Ball-Desi Arnaz 

Anthony Quinn-Peggie Castle May,'54 
Barry Sullivan-Dorothy Malone Mar. 28,'54 
Victor McLaglen (reissue) July 1,54 
Alida Valli-Pedro Armendariz Apr.,'54 
Doris Day-Robert Cummings Apr. 24'54 


Apr.,'54 
May,'54 
Aug.,'54 
Aug. |'54 
Aug.,'54 
Feb.,"54 
June,'54 
May,'54 
Apr. 17,'54 
June,'54 
May,'54 
Oct.,'54 
Feb.,'54 
Feb.,'54 


Marjorie Main-Percy Kilbride 
Vincent Price-Mary Murphy 

Jane Wyman-Rock Hudson 
Dorothy McGuire-Stephen McNally 
Alec Guinness-Jack Hawkins 
James Mason-Claire Bloom 
Gregory Peck-Jane Griffiths 

Phil Carey-Audrey Totter 
Giacomo Rondinella 

Van Johnson-Walter Pidgeon 
Barry Sullivan-Luther Adler 
Lucille Ball-Wm. Holden (reissue) 
Amanda Blake-George Nader 
Rita Hayworth-Jose Ferrer 


(reissue) Apr.,'54 


Cary Grant-Myrna Loy 
June,'54 


Jacques Tati 


Mar. 14°54 


George Cole-Nadia Gray 
May,'54 


Michele Morgan-Jean Gabin 


9Iim 
93m 
147m 
107m 
80m 
99m 
83m 
77m 
73m 
90m 
82m 


Very Good 
Excellent 
Superior 
Very Good 
Excellent 


July 3 49 
Aug. 28 121 
May 29 9 
June 12 25 
Feb. 13 2183 


CS-Ss or Os 


NNN — — 


Excellent 
Good 


2085 
2158 


Nov. 28 
Jan. 23 


o >> >>>>> 


Good 


Aug. 7 98 
Very Good 


Sept. 18 145 


Fair 

Very Good 
Good 

Very Good 


NR 


Good 

Fair 

Good 

Very Good 
Excellent 
Excellent 
Goo 
Superior 


>>> > 
Rin & 


Ss(2) or Os 


>>>> 
eS A 


me 


Fair 


Very Good 
Fair 


Fair 

Excellent CS-Ss, Ms, Os 
Cs-Ss 

CS-Ss or Ds 


Excellent 


Superior 
Excellent 


>w 
nm 


Good 
Excellent 
Good 

Very Good 
Excellent 
Good 
Good 


>>> pp Pe 
—NO— — NN 


nN 


Fair 


Good CS-Ss or Os 


> 


Good 
Good 
Excellent 
Good 
Good 
Excellent 
Excellent 
Good 
Fair 
Excellent 


Good 


Mar. 
May 
Apr. 


’ 
“NNN — 


Nov. 
May 
Apr. 
Apr. 
May 
Apr. 


N—— wD — 


o> P>P>P>o>>>>> 
NR 


Dec. Exc. 2D, 3D-Ss(2), Os 


July 3 Excellent 


Sept. 19 Very Good 
May 22 Good 
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TITLE—Production Number—Company 


Money from Home (c)* 


(5310—3D, 5330—2D) Para. 
Monster from the Ocean Floor 
(5328) Lippert 
Monte Carlo Baby Filmakers 
My Heart Sings (Ital.) IFE 
N 
Naked Alibi (431) Univ. 
Naked Jungle, The (c) (5315) Para. 
New Faces (c) (CS) (409) Fox 
Night People (c) (CS) (407) Fox 
Oo 
On the Waterfront* Col. 
Orchestra Wives (445) Fox 
Out of This World (c) Carroll 


Outcast, The (c) (5308) Rep. 
Outlaw Stallion, The (c) Col. 


Overland Pacific (c) UA 
P 

Paid to Kill (5326) Lippert 
Paris Incident (French) Davis 
Paris Playboys (5418) AA 
Passion (c) (503) RKO 
Personal Affair (Brit.) UA 
Phantom of the Rue Morgue 

(3D) (c) (322)* WB 
Phantom Stallion (533!) Rep. 
Phffft Col. 
Pickwick Papers (Brit.) Mayer-Kingsley 
Pinocchio (c) (493) RKO 
Playgirl (420) Univ. 
Pride of the Blue Grass (c) (5410) AA 
Prince Valiant (c) (CS) (411) 20th-Fox 
Princess of the Nile (c) (414) 20th-Fox 
Prisoner of War (427) MGM 
Private Hell 36 Filmakers 
Public Enemy (318) 
Pushover Col. 


Q-R 
Queen of Sheba (Ital.-Eng.) (5324) Lippert 
Queen's World Tour, A (c) UA 


Race for Life, A (5403) Lippert 
Rachel and the Stranger (469) RKO 
Racing Blood (c) (410) 20th-Fox 
Raid, The (c) (408) Fox 
Rails Into Laramie (c) (419) Univ. 
Rear Window (c) (5401)* Para. 
Red Garters (c) (5314) Para. 
Return from the Sea (5409) AA 
Return to Treasure Island (c) VA 
Rhapsody (420) (c) MGM 
Ricochet Romance Univ. 
Ride Clear of Diablo (c) (413) Univ. 
Riders of the Purple Sage (443) 20th-Fox 
Riding Shotgun (c) (323) WB 
Ring of Fear (c) (CS) (330) WB 
Riot in Cell Block 11 (51) AA 
River Beat (5329) Lippert 


River of No Return (c)(CS)* (405) 20th-Fox 


Rob Roy (c) (Brit.) (494) Disney-RKO 
Rocket Man, The (412) 20th-Fox 
Rogue Cop (503) MGM 
Roogie's Bump Rep. 
Rose Marie (CS) (c) (418) MGM 
Royal Tour, The (418) (CS) (c) Fox 
Ss 
Saadia (c) (415) MGM 
Sabrina (5402) Para. 
Saint's Girl Friday (411) RKO 
Saracen Blade, The (c) Col. 
Saskatchewan (414) (c)* Univ. 
Scarlet Spear, The (c) UA 
Scotch on the Rocks (Brit.) Kingsley 


Scudda Hoo-Scudda Hay (c) (440) Fox 
Sea of Lost Ships (5213) Rep. 


Secret Document—Vienna (Fr.) Davis 
Secret of the Incas (c) (5318) Para. 
Security Risk (5417) AA 


Sensualita (Ital.-Eng. Dial.) IFE 
Seven Brides for Seven Brothers 


(CS) (c) (426)* MGM 
Shanghai Story, The (5311!) Rep. 
She Couldn't Say No (408) RKO 


PRODUCT DIGEST SECTION, OCTOBER 2, 


Stars 


Dean Martin-Jerry Lewis 


Anne Kimball-Stuart Wade 
Audrey Hepburn-Jules Munshin 
Ferruccio Tagliavini 


Sterling Hayden-Gloria Grahame 
Eleanor Parker-Charlton Heston 
Eartha Kitt-Robert Clary 
Gregory Peck-Rita Gam 


Marlon Brando-Eva Marie Saint 
Glenn Miller & Orch. 

Lowell Thomas, Sr. & Jr., Narrators 
John Derek-Joan Evans 

Phil Carey-Dorothy Patrick 

Jack Mahoney-Peggie Castle 


Dane Clark 

Gerard Gervais-Pierrette Simonet 
Leo Gorcey-Huntz Hall 

Cornel Wilde-Yvonne de Carlo 
Gene Tierney-Leo Genn 


Karl Malden-Patricia Medina 
Rex Allen 

Judy Holliday-Jack Carson 
Nigel Patrick-James Hayter 
Disney Feature 

Shelley Winters-Barry Sullivan 
Lloyd Bridges-Vera Miles 
Robert Wagner-Janet Leigh 
Jeffrey Hunter-Debra Paget 
Ronald Reagan-Dewey Martin 
Ida Lupino-Steve Cochran 
Jean Harlow-James Cagney 
Fred MacMurray-Phil Carey 


Gino Cervi-Leonora Ruffo 
Documentary 


Richard Conte-Mari Aldon 


Release 
Date 


Feb.,'54 


May 21,'54 
May,'54 
Mar.,'54 


Oct.,'54 
Mar.,'54 
Mar.,'54 
Mar.,'54 


Oct.,'54 


(reissue) May,'54 


Apr.,'54 
Oct.,'54 
July,'54 
Feb.,'54 


June 25,'54 
Sept.,'54 
Mar. 7,'54 
Oct. 6,'54 
Feb.,'54 


Mar. 27,'54 
Feb. 10,'54 
Not Set 
May,'54 


(reissue) Apr.,'54 


May, 54 


May,'54 


Sept. 15,'54 
(reissue) Feb. 6,'54 


Aug., 54 


Feb. 12,'54 
Mar.,'54 
Nov. 5,'54 


Loretta Young-William Holden (reissue) Feb.,'54 


Bill Williams-Jean Porter 

Van Heflin-Anne Bancroft 

John Payne-Mari Blanchard 
James Stewart-Grace Kelly 
Rosemary Clooney-Jack Carson 
Jan Sterling-Neville Brand 

Tab Hunter-Dawn Addams 
Elizabeth Taylor-Vittorio Gassman 
Marjorie Main-Chill Wills 

Audie Murphy-Susan Cabot 


Mar.,'54 
Aug.,'54 
Apr.,'54 
Sept.,'54 
Mar.,'54 
July 25,'54 
July,'54 
Apr. 16,'54 
Not Set 
Mar.,'54 


Geo. Montgomery-Robt. Barret (reissue) Mar.,'54 


Randolph Scott-Wayne Morris 
Clyde Beatty-Pat O'Brien 
Neville Brand-Leo Gordon 
Phyllis Kirk-John Bentley 
Robert Mitchum-Marilyn Monroe 
Richard Todd-Glynis Johns 
Charles Coburn-Spring Byington 
Robert Taylor-Janet Leigh 
Robert Marriot-Ruth Warrick 
Blyth-Keel-Lamas-Main 

Queen Elizabeth and Philip 


Cornel Wilde-Mel Ferrer 

Audrey Hepburn-Humphrey Bogart 
Louis Hayward-Naomi Chance 
Ricardo Montalban-Betta St. John 
Alan Ladd-Shelley Winters 
John Archer-Martha Hyer 
Ronald Squire-Kathleen Ryan 
June Haver 

John Derek-Wanda Hendrix 
Frank Villard-Renee St. Cyr 
Charlton Heston-Nicole Maurey 
John Ireland-Dorothy Malone 
Eleanora Rossi Drago 


Jane Powell-Howard Keel 
Ruth Roman-Edmond O'Brien 
Jean Simmons-Robert Mitchum 


954 


Apr. 10,'54 
July 24,'54 
Feb. 28,'54 
July 16,'54 

May,'54 


Feb. 5,'54 
Sept.,'54 
Apr. 15,'54 
June,'54 
Mar.,'54 
Mar.,'54 
June,'54 


(reissue) Mar.,'54 


Feb.,'54 
Feb. 15,'54 
June,'54 
Aug. 8,'54 
Apr.,'54 


Aug.,'54 
Nov. 1,'54 
Feb. 15,54 


Running 
Time 


100m 


64m 
70m 
99m 


86m 
95m 
98m 
93m 


108m 
94m 
75m 
90m 
64m 
73m 


70m 
80m 
62m 


82m 


84m 
54m 


109m 
87m 
85m 
7im 
100m 
7Ilm 
8Iim 
8Iim 
83m 
88m 


99m 
84m 


93m 
76m 
83m 
8Im 
112m 
9Iim 
80m 
75m 
115m 


8Iim 
56m 
75m 
93m 
80m 
73m 
9Iim 
87m 
79m 
92m 
7im 
102m 
96m 


80m 
113m 
68m 
76m 
87m 
78m 
77m 
95m 
85m 
90m 
101m 
69m 
72m 


103m 
90m 
89m 


-— REVIEWED — 


(S)=synopsis 
Issue Page 
Dec. 5 2093 
June 19 33 
Mar. 13 2214 
Aug. 28 121 
Feb. 13 2181 
Feb. 20 2189 
Mar. 20 2229 
July 17 65 
Apr. 24 2269 
June 26 4] 
June 19 33 
Feb. 13 2182 
Aug. 21 114 
Mar. 13 2214 
Jan. 9 2133 
Mar. 6 2206 
May 22 (S)3 
Sept. 25 (S)154 
Apr. 10 2253 
Apr. 24 2269 
Feb. 20 2189 
Apr. 10 2254 
June 19 33 
Apr. 3 2245 
Sept. 4 129 
July 24 8I 
Nov. 14 2070 
Mar. 13 2213 
Mar. 27 2238 
July 31 89 
Mar. 20 2229 
July 17 65 
Feb. 6 2173 
July 24 82 
June 26 4 
Feb, 13 2181 
Oct. 2 (S)170 
Feb. 6 2173 
Mar. 6 2206 
July 3 50 
Feb. 13 2181 
July 24 8! 
Apr. 24 2269 
Nov. 28 2086 
May | 2278 
Sept. 4 129 
Sept. 25 153 
Mar. 6 2205 
June 26 41 
Jan. 2 2125 
Aug. 7 97 
Mar. 27 2238 
May 22 2 
Feb. 27 2197 
Mar. 27 2238 
June 12 27 
Oct. 31 2046 
Jan. 30 2166 
May 22 | 
Aug. 21 113 
May 22 3 
June 5 17 
Oct. 2 170 
Jan. 16 2141 


L. of D. 
Rating 


A-| 


A-2 


A-| 


A-2 
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A-2 


A-2 


Herald 
Review 


Special 
Data 


2D, 3D-Ss(2),Os 


Excel. 


Fair 


Good 


Good 
Good 
Excellent CS-Ss 
Very Good CS-Ss, Ms, Os 


Excellent 


Very Good 
Very Good 
Very Good 
Good 


Good 
Fair 

SA 
Good 


Good 2D, 3D 


Excellent 


Good 

Fair 

Excellent CS-Ss, Ms, Os 
Fair 

Fair 

Good 


Very Good 


Fair 


Good 


Fair 

Very Good 
Good 
Excellent 
Very Good 
Good 
Good 
Good 


Ss(2) or Os 


Very Good 


Good 

Very Good 

Excellent 

Good 

Very Good Cs-Ss, Ms, Os 
Good 

Good 

Very Good 

Fair 

Excellent CS-Ss or Ds 
Very Good CS-Ss,Ms,Os 


Good 
Excellent 
Good 
Good 

Very Good 
Fair 


Good 


Good 

Fair 

Very Good 
Good 

Fair 
Excellent CS-Ss or Ds 
Good 

Good 
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TITLE—Production Number—Company 
RKO 
UA 


She Wore A Yellow Ribbon (572) 
Shield for Murder 

Side Street Story (Ital.) 

Siege, The (5323) 

Siege at Red River (c) (404) 
Silent Raiders (5404) 

Silver Lode (c) (413) 

Sins of Rome (414) (Ital.) 

Sitting Bull (c) (CS) UA 
Son of Sinbad (c) (3D) 
Southwest Passage (3D) (c) 
Spanish Main (475) (c) 

Spell of Ireland, The (c) 
Spice of Life (Fr.) Mayer-Kingsley 
Star Is Born, A (CS) (c) (403) B 
Stations West (478) RKO 
Stormy the Thoroughbred (c) Buena Vista 
Street With No Name (442) 20th-Fox 
Student Prince, The (CS)* (c) (424) MGM 
Suddenly UA 
Sun Valley Serenade (446) Fox 
Susan Slept Here (c) (501)* RKO 


Burstyn 
Lippert 
20th-Fox 
Lippert 


T 


Tall in the Saddle (47!) RKO 
Tanganyika (c) (425) Univ. 
Target Earth AA 
Taza, Son of Cochise (c} 

(410—3D, 411—2D) 
Tennessee Champ (417) (c) MGM 
Terror Ship (5330) Lippert 
Them (328)* WB 
They Rode West (c) Col. 
They Won't Believe Me (474) RKO 
Thing, The (477) RKO 
This Is My Love (c) RKO 
Three Coins in the Fountain (CS) 

(c) (413)* 20th-Fox 
Three Hours to Kill (c) Col. 
Thunder Pass (5405) Lippert 
Tobor the Great Rep. 
Tonight's the Night (Brit.) (c) AA 
Top Banana (c) UA 
Trouble in the Glen (Brit.) (c) Rep. 
Turn the Key Softly (Brit.} Astor 
Two Guns and a Badge (5427) AA 


Univ. 


U-V 


Ugetsu (Jap.-Titles) 
Unconquered 

Unholy Four (5401) 
Untamed Heiress (5325) 
Valley of the Kings (c) 
Valley of the Sun (470) RKO 
Vanishing Prairie, The (c) Buena Vista 
Victory at Sea UA 


WwW 


Harrison 
Margolies 
Lippert 
Rep. 
MGM 


War Arrow (c) (408) Univ. 
Weak and the Wicked (5432) (Brit.) Stratford 
Welcome the Queen (Brit.) (c) Brit. Info. 
Westerner, The Goldwyn 
White Christmas (c) (VV) Para. 
White Fire (5317) Lippert 
Wicked Woman UA 
Wild One (623) Col. 
Will Any Gentleman? (Brit.) Stratford 
Window, The (571!) RKO 
Witness to Murder UA 
Woman's Angle, The (Brit.) Stratford 
Woman's Face, A MGM 
Woman's World, A ily {c) (CS) Fox 
World for Ransom (5408) AA 


X-Y-Z 


Yankee Pasha (c) (417) 
Yellow Mountain (432) (c) 
Yellow Tomahawk, The (c) 


Release 
Date 


Sept.,'54 
Not Set 
July,'54 


Stars 


Joanne Dru-John Agar (reissue) 
Edmond O'Brien-Marla English 
Toto 

Special 

Van Johnson-Joanne Dru 

Richard Bartlett-Earle Lyon 

John Payne-Lizabeth Scott 
Massimo Girotti-Ludmilla Tcherina 
J. Carroll Naish-Dale Robertson 
Dale Robertson-Peggie Castle 
Joanne Dru-Rod Cameron iF 
Maureen O'Hara-Paul Henreid (reissue) May 1,'54 
Documentary May 10,'54 
Noel-Noel Jan.,'54 
Judy Garland-James Mason Oct. 16,54 
Dick Powell (reissue) June |,'54 
M. R. Valdez-Robert Skene Mar.,'54 
Richard Widmark-Lloyd Nolan (reissue) Mar.,'54 
Ann Blyth-Edmund Purdom June,'54 
Frank Sinatra-Sterling Hayden Sept.,'54 
Glenn Miller & Orch. (reissue) May,'54 
Dick Powell-Debbie Reynolds July,'54 


John Wayne 
Van Heflin-Ruth Roman 
Virginia Grey-Richard Denning 


(reissue) Mar.,'54 
July,'54 
Oct. 17,'54 


Rock Hudson-Barbara Rush 
Shelley Winters-Dewey Martin 
William Lundigan 

James Whitmore-Edmund Gwenn June 19,'54 
Robert Francis-Donna Reed Not Set 
Susan Hayward-Robert Young (reissue) Apr.,'54 
K. Tobey-M. Sheridan (reissue) June |, 54 
Linda Darnell-Dan Duryea Oct. 27,'54 


Feb.,'54 
Mar. 5,54 
Sept. 3,'54 


Clifton Webb-Dorothy McGuire 
Dana Andrews-Donna Reed 

Dane Clark-Dorothy Patrick 
Charles Drake-Karin Booth 

David Niven-Yvonne de Carlo 

Phil Silvers-Rose Marie 

Margaret Lockwood-Orson Welles 
Yvonne Mitchell-Terence Morgan 
Wayne Morris-Beverly Garland 


May,'54 
Oct.,'54 
Aug. 20,'54 
Sept. 1,'54 
Oct. 24,'54 
Feb., '54 
Not Set 
Mar.,'54 
Sept. 12,'54 


Machiko Kyo-Masayuki Mori 
Helen Keller, Documentary 
Paulette Goddard 

Judy Canova-Don Barry 
Eleanor Parker-Robert Taylor 
Lucille Ball-James Craig 
True-Life Adventure 
Documentary 


Sept.,'54 

June,'54 

Sept. 24,'54 

Apr. 12,'54 
July,'54 

(reissue) Feb.,'54 
Not Set 

Aug.,'54 


Jeff Chandler-Maureen O'Hara 
Glynis Johns-John Gregson 
The Royal Tour 

Gary Cooper 
Crosby-Kaye-Clooney 

Scott Brady-Mary Castle 
Beverly Michael-Richard Egan 
Marlon Brando-Mary Murphy 
George Cole-Veronica Hurst 
Barbara Hale-Bobby Driscoll (reissue) 
Barbara Stanwyck-George Sanders May,'54 
Edward Underdown-Cathy O'Donnell Aug.,'54 
Joan Crawford-Melvyn Douglas (reissue) Oct.,'54 
Webb-Allyson-Heflin-Bacall Oct.,'54 
Dan Duryea Jan. 31,'54 


Jan.,'54 

July 18,'54 
Sept.,'54 
(reissue) June,'54 
Not Set 

Jan. 1,'54 

Jan. 8,'54 


Sept.,'54 


Jeff Chandler-Rhonda Fleming 
Lex Barker-Mala Powers 
Rory Calhoun-Peggie Castle 


Apr.,'54 
Not Set 
May,'54 


Running 
Time 


104m 
80m 
84m 


86m 
65m 
80m 
75m 
105m 
90m 
82m 
100m 
77m 
7im 
182m 
92m 
45m 
91m 
107m 
77m 
86m 
97m 


84m 


82m 


-— REVIEWED — 
(S)—synopsis 


Sept. 


Aug. 
Mar. 


May 
July 


Sept. 


Jan. 
Apr. 


May 
Jan. 
Apr. 
Mar. 


May 


Sept. 


June 


Mar. 


Sept. 


May 


Page 


4 129 
14 105 


27 2237 


22 2 
3 50 
i 137 
30 (S)2167 
17 2261 


2286 
2142 
(S)2270 
2214 


9 
137 


41 


2213 
(S)138 
2285 


L. of D. 
Rating 


A-2 
A-2 


Herald 
Review 


Special 
Data 


Good 
Very Good 


Good 


Excellent 
2D, 3D 


Good 3D, 3D(1) 


Good 
Excellent 
Very Good 


Cs-Ss or Ds 


Excellent 
Good 


Very Good 


Good 


Good 
Good 


2D, 3D, 3D(1) 


Very Good 


Good 


Excellent Cs-Ss, Ms, Os 
Very Good 


Fair 
Very Good 


Good 
Good 


Very Good 
Excellent 
Good 
Good 
Excellent 


Excellent 
Very Good 


Good 
Good 
Good 


Excellent 
Fair 
Good 
Good 


Very Good 


Very Good CS-Ss, Ms, Os 


Fair 


Very Good 


Good 





FEATURES 


LISTED BY COMPANIES 


— PAGE 161, ISSUE OF SEPTEMBER 25, 1954 


SHORT SUBJECTS CHART APPEARS ON PAGES 146-147, ISSUE OF SEPTEMBER 18, 1954 
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Film buyers of independent circuits in the U. S. rate curre nt 


product on the basis of its performance in their theatres. 


report covers 106 attractions, 4,314 playdates. 

Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last time. 


AV—Average; 


EX means Excellent; 
1: A—Below Average; PR—Poor. 


About Mrs. Leslie (Par.) 
*Act of Love (U.A.) 


Advent.res of Robinson Crusoe ' A.). . 


Apache (U.A.) 


*Bait (Col.) 

Beat the Devil (U.A.) 

Black Horse Canyon (U-I) 

Black Shield of Falworth, The (U- 1) 
Bowery Boys Meet the Monster (A.A.) 
Broken Lance (20th-Fox) . 

tBullet is Waiting, A (Col.) 


Caine Mutiny, The (Col.) 

Captain Kidd and the Slave Girl (U.A.) 
Carnival Story, The (RKO) 

Casanova's Big Night (Par.) 

Conquest of Mt. Everest (U.A.) 
Creature from the Black Lagoon (U-1) 
Crime Wave (W.B.).... 


Dangerous Mission (RKO) 

Dawn at Socorro (U-I) 

Demetrius and the Gladiators (20th-Fox) 
Dial M for Murder (W.B.) 

Dragnet (W.B.) 

Drive a Crooked Road (Col. ) 

Drums Across the River (U-I). 

Duel in the Jungle (W.B.).. 

Duel in the Sun (SRO reissue) 


Egg and | (U-I reissue) 
tEgyptian, The (20th-Fox) 
Elephant Walk (Par.) 
Executive Suite (MGM) 


Fireman, Save My Child (U-I) 
Flame and the Flesh (MGM) 
Francis Joins the Wacs (U-!) 


Gambler from Natchez nie ae). 
Garden of Evil (20th-Fox) . . 

Geraldine (Rep.) 

Gone With the Wind ‘(MGM reissue) 
Gorilla at Large (20th-Fox)...... 
Greatest Show on Earth (Par. reissue) . 
Gypsy Colt (MGM) ; 


Hans Christian Andersen —:- 
Heidi (U.A.) . 

Hell Below Zero (Col.) 

Hell's Half Acre (Rep.) 

Her Twelve Men (MGM)... 
High and the Mighty, The (W.B.) 


Indiscretion of an American Wife (Col.) 
It Should Happen to You (Col.) 


AA—Above Average; 


EX AA 
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Johnny Dark (U-I) 
Johnny Guitar (Rep.) 
Julius Caesar (MGM).. 
Jungle Man-Eaters (Col.) 


King Richard and the Crusaders prem, 
Knock on Wood (Par.).... 


Laushing Anne (Rep.) 

Law vs. Billy the Kid (Col.). 
Living It Up (Par.)....... 
Lone Gun, The (U.A.)... 
Long Wait, The (U.A.).. 
Lucky Me (W.B.) 


Ma and Pa Kettle at Home (U-!) 
Mad Magician, The (Col.) 
Magnificent Obsession (U-I) 
Man with a Million (U.A.) 
Massacre Canyon (Col.) 

Men of the Fighting Lady (MGM) 
Miami Story, The (Col.) 


*Night People (20th-Fox) 
On the Waterfront (Col.) 


Phantom of the Rue Morgue (W.B.) 
Pinocchio (Disney-RKO reissue) 
Playgirl (U-I) .... 

Pride of the Blue Grass (A.A.) 
Prince Valiant (20th-Fox) 

Princess of the Nile (20th-Fox) 
Prisoner of War (MGM) 

tPushover (Col.) 


Raid, The (20th-Fox) 

Rails into Laramie (U-I) 

Rear Window (Par.) 
Rhapsody (MGM) 

Ride Clear of Diablo (U- 1) 
Riding Shotgun (W.B.) 

Ring of Fear (W.B.) 

River of No Return (20th- Fox) 
Rocket Man, The (20th-Fox) 
Rose Marie (MGM) 


Saracen Blade, The (Col.) 

Saskatchewan (U-l) .... 

Secret of the Incas (Par.) 

Seven Brides for Seven Brothers (MGM) 
Siege at Red River (20th-Fox) 

Silver Lode (RKO).. 

Southwest Passage (U.A.).... 

Student Prince, The (MGM) 

Susan Slept Here (RKO) 


Tanganyika (U-I) . 
Them (W.B. ) 
Three Coins in the Fountain “(20th- Fox) 


Untamed Heiress (Rep.) 
Valley of the Kings (MGM) 


Weak and the Wicked, The (A.A.) 
Witness to Murder (U.A.) 


Yankee Pasha (U-I) 
Yellow Tomahawk (U.A.) 
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THE DATES ARE 
POURING IN F 










COLUMBIAS RECORD 
BREAKING COAST-10- 
COAST BOOKING STARTS 






